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ABSTRACT

The objectives of this study were to compare the decision to use SMEs’ logistics
services classified by the characteristics of entrepreneurs, and to study the influence of service
quality and confidence in brand image affecting the customer’s decision to use SMEs’ logistics
services in Pathum Thani.

The data were collected from 403 SMEs in Pathum Thani by convenience sampling.
The statistics used to analyze included percentage, mean, and standard deviation. For
inference statistics, One-way ANOVA, Path analysis, and confirmatory factor analysis were
utilized.

The results revealed that no statistically significant differences were found after
comparing the decisions to use SMEs’ logistics services classified by the characteristics of
entrepreneurs. When the results were compared on a case-by-case basis, it was found that
different business types had different opinions on using recommended SMEs’ logistics services,
and different business ages also had different opinions on the good warranty of SMEs’ logistics
services. Moreover, service quality and confidence in brand image affected the decision to use
SMEs’ logistics services in Pathum Thani with a total influence value of 0.81, while service

quality had a total influence value of 0.16. The equation had a predictive power of 82.60%.

Keywords: Service quality, Brand image, Decision making, logistics service, Small business

entrepreneurs
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nsuAsU TS iimsuUseudiafian : DECIOA 026 528 0.17
Tusnsvudeudsuisvuvied inseduusi : DECI0S 013 332 0.14
Tusnmsvudeussusist menamaumaauka : DECI06 016  4.36 0.18
yudnaulalduinissudsisuisiogiane : DECIO7 020 4.9 0.23
AMNIWNTIAUINT SQR

Matrix LAMDA - X EP  tvalue R
asindedalilald : Rel 019  11.65  0.35
AL dusUsITUVDIAMATNAITUINTS : Tang 022 1162 041
Aadesiufiugndn : ASSU 022 1413 049
N1IMBUANBIRBNAT : Respon 024 1398  0.51
n1339nuazitnlagnan : Empat 021 1336 047
anudasiulunwdnualuasnsuitn IMAGE
AN BAIYBIUTEN : FIRM 021 1471 053
AMNENBAINITUINNT : SERV 023 1557 060

NUNYLUA: EP = Estimation Parameter, SE = Standard Error

Han1TITenudn msdedulaldusnisvuddaiafindvesiusznounisginavuingenluiun
Fiaumusnil Jadeiifianudfguiniianldun nmsfudseiuiiaiigaiiuiadenlduinis(Aya=
0.26) luvaugit Aunmmsliuing Jededislanuddyanndigelaun mmsneuaussiegnin (Axd=
0.24) wag Audesilunmdnualvesnsuidn Jeadeiianuddyunianldun nwdnualnns
U3M3 (Ax7=0.23)

5. a3 aAuTena wazdatauaunu

5.1. d5Uuazanusiena

1. MmaFeudisunisussifiumsdadulaldvinig ileduunniy dnwuzianizes
AUsEnaunssiavwIngeaslundminunusiil nan1sidenuin msdedulaldusnisvuddadanng
vowfUsznounsgsinrungenlundainnusideduunaiy vuaansdougsha deluame
warefunuldfinnuuandnatusgsiidedifynieedn Faunneestuiuanuideves neyatidnn
Tadnsaya1avd uazwuanssl numayms (2559) léAnwises Jadeiiddvdnadensidendlsiuinisla
JarndlungugnanunssunssanensuasiAsesiu HansAnwmUI dnvaresdnsveslduinmsly
sunuaamzidou veulwansliuing szegnatduiufianis uasrunnvesedniuanAeiuad
msdenglsusnisuansineiu uarannanIvadeUANALTUS Y sinwaAILBIAnI AT ABILYAY
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Tuguyuaaneileu veulwnmslduinsdyuna wwnvetesdnsilanudAysenisanduladentlv
Uinmshilfdasuuasmmuiludnsie

2. BvEwavesnaAIWNSIUINST uag audesiulunménunivem Uit danaiens
ardulalduinisvudaladaind vewiusznaunisgsiavuindeslundminunusiil kan153denui

o
Y

annunmnnsliuinig wazanudeshilunmdnualinsgsiedssadenisdndulalduinisvudilad
aindveagusznounisgsnavuiadenlulvadminunustil lnedardnsnasiud 0.81 luvnei
AunmAslEUINS TiAnavswasand 0.16 aunisisrunaniswennsaliifesay 82.60 Jsaonndoeriu
fuauAdeues wsetan dmdvelsay (2561) léAnwses nmwdnwalasiduduazauninnis
Uinsiidenaseanuiianelauazanudnfvesifliuinisdndsemmslungavme nanisdnwinuiy
AanwalnsduA Ui uAMaNTR AUANAT ATUYARNATNLAZSEAUAMAINNITUIANT FAUNS
novauainlinga suanusiuladuniaidle fnadeanuiiaelavedlduinslugsiadads
psmudslunsanme aztudiuldiduamdnuainsdudvionmdnuainsuitn saufenu
Hanelatinansenusemslduinsinddlanss mnduslaadaufianelaszdamasonndnualves
ganuvilifuilaadundisdaduladetulunisndualduinsdmneduilaaiinnudestuiy
A mnsTuInTg uay enudediulunmdnuaiveansuidv

5.2 daausuugludeulouny

1. masulsAuiafigrazdmasonsindulalouinsvuds flvuinsvudsladaing
mstinsiuussiuedufvesiliuinng 1wy iiusiuanusuiinveuliiugnémudeisonies 3u
arundedlunsdiiangymeniodnin deamansusitan nisfiuUsstududlasnistonuduases
i 1Jusiu

2. AsfiniinsunevaussiegnAiielsigniiandanuusziiula 1w wiinaudesd
mamsuiieneulitugnénlaeddoyaiidhiou  afummandiugnén Uudssnmsliuinig ddaty
flignénane wag uevAdimilennumemngliiugndn udu

5.3 daidusnuzdmiunsidelunasedaly
1. lumsfinuideaselifidefinwianzuisdiiniy feonelidadedundinananis
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wintiu FeiudielildyuesvesliuinsvudsladafndfinsounquasuiuuaranssmhlUliliiae
Uszlevilgeansuddslusunanismaiuteyavosudazdmin wazasinwmiadedufiandudn
AU puagsAa Sruuveaniinem lludu wazarsidendnuinguiiegnadu quituLAaiu waid
ooulatluazssfafilaiivingu Wusy ilelilinanAdeiiauysalnsuiuuasiinuanusomianly
Uszlevdluwimsvadladanngd

2. M3Adeadeiliduliisn1iodsusnaddulunisfinuidoadadoly ans

[
v v Aa

nsAnyIdeuuunal Tagldiin1sidenadalsinuuasdnunmlaenisduntvelddniaigngy
vosruULnALie I lasata L BinuINTY

28 Journal of Management Science Nakhon Pathom Rajabhat University Vol.9 No.2 July-December 2022



3.M3ATeH IRevinsfinwianzusiudsviniudsmanslinsgideyailaenads

Y
2/ (%
o

liasufudnilnguiegiedadu fussnounisgsiavundesluauusiiivingu Sedudielyld
foyafinsounauasuiuuazannsailulfiAausslovigean msnufuusdu 4 fleraiidvdnase
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