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# 5284885528 : MAJOR PUBLIC RELATIONS
KEYWORDS : MEDIA ENTERPRISES FOCUSING ON PRO-SOCIAL CONTENT /
SOCIAL ENTERPRISE / SOCIAL ENTREPRENEUR / COMMUNICATION PROCESS/
DECISION MAKING
WANVISA SAHASSANONTA: COMMUNICATION PROCESS AND DECISION-
MAKING TO ESTABLISH MEDIA ENTERPRISES FOCUSING ON PRO-
SOCIAL CONTENT. ADVISOR: PROF. PARICHART STHAPITANONDA, Ph.D.
392 pp. 248216
The purpose of this qualitative research is to study (1) the communication
process in establishing media enterprises focusing on pro-social content and (2) the
communication process to promote social enterprise concept of Thai social
entrepreneurs.
The qualitative research was conducted by using in-depth interview with

executives and staffs from leading media enterprises focusing on pro-social content.

The results of this research are as follows: Firstly, the decision processes of
Thai social entrepreneurs divide into four periods; (1) the beginning period; (2) the
decision-making period; (3) the managing for sustainability period; and (4) the
promoting period. Secondly, the factors to establish this social enterprise derived
from (1) the passion in media (2) the ideology and (3) the motivation. Thirdly, the
communication process has effects on the social entrepreneur’s decision, in terms of
information searching and perception. Finally, the communication process to
promote social enterprise concept divides into six steps; (1) showing the concrete
media products; (2) accepting the name as social enterprise; (3) identifying of key
publics; (4) identifying c;f unique selling point; (5) selecting extra channels approach,;

and (6) using integrated marketing communication to increase effectivenesc.
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