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ANHUSAREBANTUUIANTTH (Characteristics of Adopter Catergories)
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Lmumwﬁ 2.16 Guerrilla Branding Tools

SRRSO

8.Promotions

2. Advertising tag line %
:

1
i
g
P

3. Mailer ~§19.Coupons.
4. Brochures 20.Giveaways !
5.Circulars | 21.Web site
6.Miniposter 22. Blog
7.Trading leads with related business :123.Local newspaper ad
§§8.Newaletters f 24 Local radio ad
EQ.Personal letter ;;25.Telephone directory ads
E10.Persona| telephone call §;26.Newspaper articles
f§11.Emponee contacts with customer : 27 Magazine articles
212.Business cards 28.Radio interviews
\%13.Stationary §29.Speeches before local group
: ;14.Signs-indoor :30.Attending trade shows or conference
; %15.Signs~outdoor iaU31.Support for community organization
§:§16.Posters §; i
b - = S S

N “Arrow Guide-Guerrilla Branding,” The Arrow Group,Ltd, New Yoke,
2008.
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