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Abstract

The textile and garment industry in Thailand has to face rising production costs. As a
result, manufacturers began to move their production bases to neighboring countries in the
ASEAN region until affecting these countries became a major competitor in Thailand The
neighboring countries that have clearly started to play a more important role are Vietnam and
Indonesia. The researcher is therefore interested in the study of Management factors affecting
the competitiveness of entrepreneurs in the Thai garment industry. The objectives of this
study were 1) to study the competitiveness of entrepreneurs in the Thai garment industry 2)
to compare the competitiveness of entrepreneurs in the Thai garment industry classified by
business attributes 3) to study the factors management that affects the competitiveness of
entrepreneurs in the Thai garment industry. This study was a quantitative study. The sample
group used in the study was representatives of entrepreneurs in the garment business of 327
people using a questionnaire with the index of consistency (I0C) equal to 0.93 and the alpha
coefficient for each item between 0.79-0.98 and the overall questionnaire was equal 0.87.
Statistics used for data analysis were mean, standard deviation, t-test, one-way analysis of
variance (ANOVA), and multiple regression analysis (MRA). The study found that 1) The
competitiveness of entrepreneurs in the Thai earment industry as a whole was at a high level,
less as follows The cost advantage, followed by differentiation, and market focus, respectively.
2) Entrepreneurs with registered capital net income per year and the duration of business
operation is different, there is a difference in competitiveness. 3) Management factors together
explained the overall competitiveness of Thai garment industry entrepreneurs at 58.10 percent
with a statistical significance at the .01 level. Planning, Production, Innovation, Marketing have
a positive influence on the competitiveness of entrepreneurs in the overall Thai garment
industry statistically significant at the 0.01 level.

Keywords: Management; Competitiveness; Entrepreneurship; Garment Industry
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Augady n1sAuURes wazann1sunduuvinlug vilviaunsaansunulunseuIunsaalaegng

falilaq (X = 3.91, S.D. =0.39) uaziUsznaunisiinisiientdnagnsnisanduyu (Cost Reduction)

uldlunisuimsdanineins e 9 1uldegrsuszvdauaiinuszansnmgaan 1Wu nisldi3es
Economy of Scale 9MnMsHAAIATBasvNd LaUINN WiamsmuauATlFate Wusu (X = 3.91, SD.
=0.35) MUaWY

funsijsnanmannzaIu (Focus Market) aeflusediuann (X = 3.86, S.D. =0.46) Lilefiansan
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FUszneuNIgmavnTsuLAg osysvilned f5Uuuuresgsne nuaanzidou uazvuIngsie
uane1afuiauamnsalunisud sfunngin wazsiedud lduansiady laeguszneunis
gaamnssuedssysidlneffszeznalumsdifuAsnsiuendnsiufiauamnsalunisudsdu
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TnaUszasai 3 wafnwrdadenisdanisndananandtuaiunsalunisudaduvag

FUI2NaUNT3RAEIMNTIULATRININY

n1519 2 Yadednn1sniddamasionnuauisalunsudedureadusenaun1sgnavnsIuAI ey

Ingnnsiu
Model Unstandardized Standardized t P-value
Coefficients Coefficients
B Std. Error Beta
ﬂ'ﬁﬂ\‘iﬁ 1.192 139 8.599 .000
FIUNITINUNY 162 .036 .198 4.533** .000
AIUNITHE 145 046 184 3.144%* 002
ﬁmwﬁ"wmﬂiqﬂﬂa .020 .046 .024 .440 .660
PUUTANTIU .198 .051 .250 3.879%* .000
PUNITAAA 169 .033 .270 5.186* .000
R R? Adjust R? SE (est.) F Sig.
0.767 0.588 0.581 0.13408 91.523 0.000

91N915799 2 defiasanluningin wudn JadenisdnnissindueSuienaninuaiuisalunis
[ 4 a 1 ] Y v I N o o w
wUsTureUsEnaUNTERamnIsunI e wiulnglagn nsiuls Segay 58.10 egreltud1Anymng
aaa [ = a v 1 1 v 14 a
alANsEeu .01 WaNATUIMENANIIUATULDY WUT1 ATUNTTINUKY (Beta = 0.198) ATUNITHER
(Beta = 0.184) A1uuINNT3U (Beta = 0.250) #1UN150a19 (Beta = 0.270) 18nFwanisuiniu
AUEInsalunswltuvesfUsEnauNMsanamnsIunsetwitlnenws iy egdiduddgnieais
M15eAu 0.01 dwauningInsuaaa (Beta = 0.024) wuilifidviznaduauaunsatunisudadures

AUsENoUNTRamNI ST L Ng

[450]

Citation: wanga laamna, ailn A33Augna wazalgiaas surursmdyd. (2565). {]ﬂﬁamﬁ@miﬁﬁmaﬁiamwmm7ia‘lunﬁLLEU‘WTW@&Qﬂiznaumiqmawnﬁu
Lﬂ%aﬂﬂavimlm. MIEATAWINYINITINBUALIVING, 2 (6), 443-458
Solaphakul, P., Sirivisitkul, S., & Tanaborworpanid, N., (2022). Management Factors that Affect the Competitiveness of Entrepreneurs in the Thai
Garment Industry. Interdisciplinary Academic and Research Journal, 2 (6), 443-458; DOI: https://doi.org/10.14456/iarj.2022.157



https://doi.org/10.14456/iarj.2022.157
https://doi.org/10.14456/iarj.2022.157

MIENTAVINYINTIALEALIVING, 2 (6) : WeATNIBU-FUINAY 2565.

Interdisciplinary Academic and Research Journal, 2 (6) : November-December 2022. ISSN: 2774-0374

Website: https://s003.tci-thaijo.org/index.php/IARJ/index ; DOI: https://doi.ore/10.14456/iar|.2022.157

M1519 3 Y9de7ddnSnarennuausalun1sudatuvedUssnaunisanainnssunsotvidlneg

ANUNITES19ANULANANY (Differentiate)

Model Unstandardized Standardized t P-value
Coefficients Coefficients
B Std. Error Beta

ﬂ'ﬂﬂdﬁ 1.612 179 9.018** .000
AIUNTTINLHY -015 046 -017 -332 740
FUNIINES 153 .060 71 2.566* .011
AIUNTNINTUARA -.051 .060 -.052 -851 395
FUUTINTIU 231 .066 .259 3.523% .000
PUNITAAA 270 .042 .382 6.444** .000
R R? Adjust R? SE (est.) F Sig.

0.682 0.465 0.457 0.17289 55.762 0.000

INANSN 3 LHANANTUUNINTIN WU UAF8NITIANITIIUAUBTUIENAAINUEINITOIUNNT

A 1 | v 1%

wetuveUsznaun1senamnsTiiasaniavialng aunisaseanuuanee (Differentiate) lasey

q

1Y a

8z 45.70 (Adjust R? = 0.457) 881900 8d1AUN @ A7ISEAU .01 LHaNIITUILEANINTIEATUL DY

o

WU ANUNISHER (Beta = 0.171) AUUTRNTTY (Beta = 0.259) A1un15nam (Beta = 0.382) &

(Y v

anEnansuINiuAdEIsatuNSLluYeEUsENUNTRRa N STAT eIty Aun1sade

aa

ANLANF 1908 NN UBEIAYNNEAANIZAU 0.01 d7UAIUNTITINUNY (Beta = -0.017) LazA U
NINeINTYAAA (Beta = -0.052) lalfidnSnadumnuanunsalun1sudsduressusenaunisanamnnssy

LATReY I INgAUNITATIANUUANA
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M1319 4 JadeiddndnasionnuaunsalunisudaduvesUsenaunsgnavnssuns o sidlneg

AuAUlaLUSE U UEUYY (Cost)

Model Unstandardized Standardized t P-value
Coefficients Coefficients
B Std. Error Beta
sl 293 186 1.574 116
FIUNITINUNY 178 .048 161 3.724** .000
FUNIINES 344 .062 321 5.545%* .000
AunSneInNsyAna -.026 062 -022 -424 672
FUUTINTIU .215 .068 201 3.142%* .002
PUNITAAA 217 044 257 4.979* .000
R R? Adjust R? SE (est.) F Sig.
0.711 0.595 0.589 0.17972 94.374 0.000

91NA1519 4 Lafiasanluningin wuln Jadenisdnnissiuiuesuisnaninannsalunis
wistuveausEnaunIsanamns s otviulng druauldiuTeunmesnuaunu (Cost) losauay
58.90 (Adjust R? = 0.589) 8 19lTudAYN1S@dANITZAU .01 HaNITUILYNAINTIIATUYDY WU

A1UN15INEY (Beta = 0.161) AMUNISHAR (Beta = 0.321) A1uuInnssy (Beta = 0.201) A1y

U ¥

nnaTn (Beta = 0.257) fidnswaniavinduanuaunsalunisudsduresyusznaunisgnainngsy

aa

waeagsinlne auanulauseulusuduu agrelidediAgnsadanseau 0.01 dusuninens
yAAa (Beta = -0.022) nudldiidnsnaduanuaisalunisudsduredusznaunisgnaivngsy

a [ v Y v v
wsesyuitlvesuauliuseuluiuduny
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M1519 5 JadeiiddndnasionnuaunsalunisudaduvesUsenaunsgnavnssuins ol sidlneg

AUNTIRaIALaNIzdI (Focus Market)

Model Unstandardized Standardized t P-value
Coefficients Coefficients
B Std. Error Beta
sl 1.672 249
FIUNITINUNY 322 .064 .305 5.035** .000
FUNIINES -.060 .083 -.059 -129 467
AIUNTNINTUARA 139 083 123 1.665 .097
FUUTINTIU 147 .091 .143 1.607 .109
ATUNITAAIN 019 .058 023 320 749
R R? Adjust R? SE (est.) F Sig.
0.459 0.211 0.198 0.24060 17.131 0.000

913 5 Wefinrsanlunmsin wui Jademsdanissauiueiunenaninuamnsalunis
uisduvesfuszneunsgranmnssuiesosavitlng funsmataanzd (Focus Market) lé¥es
av 19.80 (Adjust R? = 0.198) agadflifeddgvneadffiszdu 01 WeRiansaruenmusedugoe
WU FUNIINMKY (Beta = 0.305) TavEwanisuiniuanuainsalun1sudsliuvessusenaunis
gramnsaaIosmisilngsunsgammaiaemzals egreiiduddgmeaiiansedu 0.01 d
AUNIIHER (Beta = -0.059) AunsneInsyAaa (Beta = 0.123) Auudnnssy (Beta = 0.143) Ay
N159A1M (Beta = 0.023) wud LiiBvanaduanuauisalun1sudsduressussnaunsenaIvngsy

wsosainlvesunisysnisnaiaenizaula
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U2d8n159ans
AUNTT I Adust R = 0.581 AUENTTATUNTITUY YUY
AIUNITHER | AusznaunisgaamnssuinIossninine
Adjust R? = 0.457
ATUNITNYINTUARR »| AUNNTATIIANUUANGANS (Differentiate)
o o Adjust R? = 0.589 v _— v w
AUUINNTTU AuAUlaUIBUNaRuR LYY (Cost)
v Adjust R* = 0.198 v ! .
ATUNTNAA st =0 ATUNNTUIRAIALNIEEIY (Focus Market)

ununni 1 Jadenisdamsidmasiennnuaansalunisudsluvesusznounsenaivnssy

< P
wisostavidle

aAUT1ENa

Hadesnunsinnisvesuszneumsenamnssuiaieaeislve nwsam nud egluseduann
Wofiansansediu egluszduuinyndiu esan msdnanisgramnssuiad ssysviy Wunns
UImsnuuazuimsau guszneumsiedsamitldinshausuduninn Tagnusunsinms
09Ans nszuIuMsUIIsluesdns TsanldmnuAnassassduasiannesdnnuiiioadayad i
Tiwdaduat vonaind selanudilalunssuiunisdanisndndoe Maunuauaurdadusiuay
UfURnaianeedesding nan1sidedindnaenadetiuiuiAnuaaau (Chen, 2003) Aind1in
N15U3N53nNS Aesldnszuiunsveinsysdidimuneretesdnsannisinusuiulagldyuans
wagnine1nsdug nieidunszurunisesnuuuinuanzuindendsyanavihausmiulungaly
vssaithmneidmunlildedgiivszdnsam nanmsidedindnasnadesiunisideves Aeaiesh
ysoues (2554) finuin Jadvanmundennsusnuazadsanmndeuneludidvinalunsuin
Aoanudugusenaun1sveseIinis wazanulugUsenaunisvesesdnisiiauduiusidannnse
wansAdunusunisiutaziansindunuililidunigdu Tnsanududuszneunisves
psAnsEBvEwarenantsiiuufunsFouduazmsiausnigasesasnaesugnaisiy
M3 wazsunsdamsnglutuietunanis@nuves lasiing Adaiey uazaalz (2557) Aiwuin
psfmufdAgifetestugnamnssuaiosaviu 1 3 fu ldud duyaains Funsinns was
PUNSFUIUNSYIN LALLM TR gAEN N TTILAT B Y9913

uaNING WU mamﬁmeﬁmimmasywvlQmLLUUGE'Jgumamﬁamﬁawmmaﬁﬁﬁmam

ANUENITAtUNITHYIT YR UTENOUNTTERaIMNSTUATewinvg AL AndudsBase 5
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AEIRU Ao Fun1TauIL F1un1sndan Fruuinnsy uagdiunisnatn Tneflanduuszaninig
0ANRENTBEUIANYINTAILYINAY 0.588 TaTeuay 58.80 lawilen F Wiy 91.523 way S.E.est
Wi 0.13408 aanndeafusuideves g 1Bentsal (2557) finuin esddsznounsduaiunas
WAu1gAAMNTINNGNLAS D91 s onsuY st uszaulan Usznaudie 6 aarUszneu laun
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