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ABSTRACT

Title of Thesis Affiliate marketing strategies with attitude and customers

behavior on purchasing via e-commerce

Author Miss Danee Songsiride;j
Degree Master of Arts (Communication Arts and Innovation)
Year 2016

The objective of this research is study to strategic of Affiliate Marketing with the
behavior of internet user about e-commerce. This research study both quality research and
quantitative research. For the quality research is deep interview about strategic of communication
by affiliate marketing to internet user. For the quantitative research is use the questionnaire to
internet user around 426 persons about behavior about e-commerce. Analyze T-test, F-test (One
way ANOVA), and Pearson’s Product Moment Correlation Coefficient to test the hypothesis in
this research.

The qualitative study found Affiliate Marketing need to know and analyze what the
customer needs first. The affiliate Marketer have to use Marketing online in the process for
choosing target group and the proper communication with customers. Anyway, Affiliate Marketer
has to work with patient and always promote their contents and promotions to hit the top of first
page in search engine.

The Quantitative study found occupation influence attitude of e-commerce at 0.01, but
sex, age, education, and income are not influent attitude of e-commerce. For perception and
behavior of e-commerce, all demographic such as sex, age, education, occupation, and income are
not influent with.

The hypothesis testing found, occupation characteristics differ, the attitude with e-

commerce differ at statistically significant level at 0.01. The other Demographic characteristics



(6)

with gender, age, education, and income differ, have not responded to perception and behavior
with e-commerce.

Perception toward attitude is positively related to purchasing via e-commerce, attitude
toward behavior is positively related to purchasing via e-commerce, and perception toward

behavior is positively related to purchasing via e-commerce.
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Year Total Source

(i) (dayariaviua) (uviavdaya)
2015 38,015,725 TRUEHITS
2014 27 653 927 TRUEHITS
2013 26,140 473 TRUEHITS
2012 25154 234 TRUEHITS
2011 25,090,390 TRUEHITS
2010 19,793 813 TRUEHITS
2009 18,300,000 NECTEC
2008 16,100,000 NECTEC
2007 13,416,000 NECTEC
2006 11,413,000 NECTEC
2005 9,808 000 NECTEC
2004 6,970,000 NECTEC
2003 6,000,000 NECTEC
2002 4 800000 MECTEC
2001 3,500,000 NSOMNECTEC
2000 2,300.000 ISP Club/MECTEC
1999 1,500,000 ISP Club/MECTEC
1998 670,000 MECTEC/Internet Thailand
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MW 1.5 How Does Affiliate Marketing Work?
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