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A Comparative Study of Purchasing Behavior of Chinese and European

Travelers*
Nititorn Krutbangyang**

Abstract

This exploratory research study aimed at comparing the purchasing behavior of the Chinese
and European travelers. The participants were approximately 800 travelers (400 from china and 400
from Europe) for evaluate purchasing behavior of both 2 groups of traveler. Statistical analysis was
employed to examine the purchasing behavior of these two groups of the travelers also comparing
about marketing mix and media which effect to purchasing behavior. The results of the research
revealed that the first three type of product which European travelers have been often purchase are
food and beverage, clothe and accessories and souvenir. While the first three types of product which
Chinese traveler have been often purchase are food and beverage, souvenir and clothe and accessories.
In part of occasion, European traverlers will purchase on souvenir, special Occasion and Important
day, while Chinese travelers are purchase on souvenir and special occasion and important day as the
same statistic frequency. In part of channel , European travelers are purchaser by convenient store,
modern trade store and brand’s shop. However about Chinese traveler, they purchase by convenient
store, brand’s shop and modern trade store .In part of average price, European traveler is 2,023.44
Thai Baht. Nevertheless, Chinese traveler is 446.27 Thai Baht. In part of frequency, European traveler
purchase only 3 times per a week but Chinese ttravelers are 8 time per week.About comparing in
marketing mix and media which effect to purchasing behavior, the result show that on issue of price,
“Thai product is cheaper than product of other countries?” is effect to the both European Chinese
traveler. In part of product,” There are various kinds of Thai products for you to choose?” is effect to
both groups of thourist.In part of place, “The shop looks reliable” is effect to the European travelers.
While “Thai shop is convenient for shopping” is effect to the Chinese travelers. In part of promotion,
“There are Thai product advertisements in many media.” are effect to both European and Chinese
travelers. And the last issue is media. “Social Media” is effect to European travelers while “Internet”

is impact on Chinese travelers.

Keywords: Buying behavior, marketing factors, foreign tourists
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