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Abstract

The purposes of this research were to: 1) study the mean differences of Thai silver age tourists’ satis-
faction affected by demographic factors in domestic tourism, 2) study the mean differences of Thai silver age
tourists’ opinion about destination image affected by demographic factors in domestic tourism, 3) study the
mean differences of Thai silver age tourists’ opinion about service quality affected by demographic factors in
domestic tourism, 4) study destination image factors affecting Thai silver age tourists’ satisfaction of domestic
tourism, 5) study service quality factors affecting Thai silver age tourists’ satisfaction of domestic tourism. The
samples in this research were 400 Thai silver age tourists, aged 55 years and older who traveled in domestic
area. The research tool was questionnaires. The data were analyzed by using descriptive statistics, frequency,
percentage, mean, and standard deviation (SD). The hypotheses were analyzed by using F-test (One-way ANOVA)
and Multiple regression analysis.

The results show that 1) Thai silver age tourists with the differences in monthly income have mean
differences in satisfaction of domestic tourism with statistical significance at the 0.01. 2) Thai silver age tourists
with the differences in monthly income have mean differences in opinion about destination image of domestic
tourism with statistical significance at the 0.05. 3) Thai silver age tourists with the differences in monthly income
have mean differences in opinion about service quality of domestic tourism with statistical significance at the
0.001. 4) The destination image factors affecting Thai silver age tourists’ satisfaction with statistical significance
at the 0.001 are attraction, accommodation, activity, amenity, and ancillary service. And the most important
factor among destination image factors is accommodation. 5) The service quality factors affecting Thai silver age
tourists’ satisfaction with statistical significance at the 0.001 are tangibility, reliability, responsiveness, assurance,
and empathy. And the most important factor among service quality factors is empathy. The entrepreneurs in
hospitality industry can use the findings of this study to create market segmentation strategies, or to improve
the destination image and service quality factors to further develop the satisfaction of Thai silver age tourists in

domestic tourism.
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