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Perceived factors and risk management influencing food purchases through
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Abstract

The objectives of this study were to 1) study online food shopping behavior, 2) study the level of
perceived factors and risks, and 3) study the perceived factors and risks affecting the purchase of online food
for consumers in Bangkok under the spread of COVID-19. The questionnaire was used to collect data from a
sample of 400 people who had purchased food online only in Bangkok. A non-probability sampling method
with purposive sampling was employed. Descriptive statistics, mean, and percentage were used to analyze the
data. Multiple regression analysis was used to generate the inferential statistics. The study’s findings revealed
that, in the midst of the COVID-19 pandemic, consumers are increasingly purchasing food online and frequently
purchasing the same type of food from the same store. Overall, consumers have a favorable perception of and
risk tolerance for online food purchases. The risk that consumers are most aware of is the perception of physical
risk. The results of the multiple regression analysis revealed that age has a statistically significant effect on the
frequency of online food purchases during the COVID-19 pandemic. Older consumers are less likely than younger
consumers to buy food online. However, perceptions and risk management had no statistically significant effect
on online food purchases by consumers. This is due to the fact that consumers manage their risk by seeking

additional information in order to reduce the perceived risk of purchasing food online.

Keywords: Risk Perception, Risk Management, Purchasing Online Food, COVID-19
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