
Kanit-Chedchaiyapoom
Typewritten Text
195733






































































































	THE FACTORS EXPLAINING USERS' ATTITUDES TOWARD INTERNET ADVERTISING IN SOCIAL MEDIA:A CROSS-CULTURAL COMPARATIVE STUDY BETWEEN CHINESE USERS AND THAIUSERS

	ABSTRACT

	ACKNOWLEDGEMENTS

	TABLE OF CONTENTS

	CHAPTER 1 INTRODUCTION

	CHAPTER 2 BACKGROUND AND HYPOTHESES

	CHAPTER 3 METHODOLOGY

	CHAPTER 4 RESULTS

	CHAPTER 5 DISCUSSION

	CHAPTER 6 CONCLUSION

	BIBLIOGRAPHY

	BIOGRAPHY




