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ABSTRACT

Title of Thesis Corporate Communication to Build an Employee

Engagement Improvement

Author Miss Pailyn Moeikhanmak
Degree Master of Arts (Communication Arts and Innovation)
Year 2016

This research has a purpose to study the Corporate Communication to Build an
Employee Engagement Improvement that aims to study the patterns and factors of
communication bases on the case study of Plan B Media Public Company Limited in
order to build an employee’s engagement. It is the qualitative research. The researchers
analyses the content, pattern, and factors of communication of the Plan B Media
Corporation from every position and department.

The pattern of communication; the research indicates that most employees of
Plan B Media Corporation choose social media, Line group, as a communication
channel both official and unofficial. This is due to the pattern of Line group that provide
communication space for colleagues and executives. As a result, the employees have
higher engagement with their assignment and consequently affect to the closer ties in
the organization. The activity media such as Orientation meeting, Company outing trip,
New Year party etc. is the second large communication’s pattern that employees chose.
The participation of employees to the activity leads to the creation of engagement
among the employees and organization.

The factor of communication; this research cites the key factor that affect the
employees engagement, which is the executives. This is the heart of the organization in
driving forward to the goal. Another factor that influenced the employee engagement is

compensation.
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Line ngn MilungueanluununidrAtydsznaulifon ngu Marketing  Group,

Digital Group, Bus Media Group, Static Media Group, Sales Team Plan B Group

esese TRUE-H 3G

& 999+

12:53
Marketing group (12)

Until: 3425, 18:35
Size: 3,34 MB

g Kiun Opp Pinn &
| = Great work Rueng, Hon,
and team. Thank u for
putting this together in a
short turnaround time
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From: Bngeom Lschaachnoan

Tu dpuchida Wichaoool; Human Resoure
Ce

Subfect: RE: Uelate Taididending u 2016
Daibe: b runied 1553 11:22.38

IF 20 baht diff then we should go for it Quality s much much better

Are we ordering a new shirt For everyong this year?

Pinijsorn iOpp) Luechaikajohnpan, Ph.D.
Ma Di

33-0 M Mob.+5

G0 Green, Pleass don't print this é-mall wnbess you really peed to

From: Aniichida Wichapool

Sent: Wednesday, February 10, 2016 10:41 AM
To: Plnlgsom Luechalkajohnpan; Human Resource
€e: Naruth Khumsaduak

Subject: RE: Update Tudidominau 1016

auleerdatila sz 210 1w (seinyna brespte Bavrn HR sobumaiielibis

Anuchida Wichapool
Puchasing Man

Tel+06 2

ar

53-6 8222 B Mob.+R6 85 205 7500 Efax +65 2 5308145

G Green. Please don't print this e mall unless you really need to

From: Pinijsom Luechatkajohnpan

Sent: Wednesday, February 10, 2016 10:29 AM
To: Hurman Resauice

Ce: Anuchida Wichapoot; Naruth Khumsadisak
Subject: RE: Update T dawinnu 2016

The shirt we have s very paor in qualty. Helo actualy Ras a n

Lo

Pinijsarn (Opp) Luechalkajohnpan, Ph.D.
Managng Directs

Tl #hE 2 53-6 W Mot +66 81 834 4221 B Fax+66 2 530 8057

Frumi Lay Ilﬂlﬁm

Tee Fdnkﬂ]mt

Subject: Rt Plan B Warakdy Mew) Englh todsy
Dater 27 rpierwiug’ 2658 114307

Love it

Thark you for this useful Info. Na ka ;)
Serit from my [Phore

On 27 n.w, 2015, at 10:40, Pallyn Moslkhanmak < palvn@planbmedia.co th>
wrote:

weifiuide FYI, FYA, FYR, FYG fuvnuftnc?
. o .
UM Plan B Weekly News 974 English Today

dAavingauAssm g aedldnuds. .

FYA: For your action

Far your isformation 11 Wivad ulunda

B v ’ "l [T
TV Sk b mai Bud thilird pdmaundd
Lhel ]

FYI, FYA, FYR, FYG
nladodlsiu?

nuiAuiadoniuduiou FY Aulhavon:
wiiasuiniyiuing

N

L 3
FYG: For your guidance
wolisodfiifew wu
Y This s Phe om HE depariment.”
tivdgihniv URaaglainindisyans

TR e
Tip fsmwondrdimsadlsurliluselen Lisingas
azidlon g Wl Temdin s Tnelivan

[ » T | LR, o
ud i audmrmdedeal vl dlae:

P& Soymiiani vatndu

Thank you & Bast regards,

MNN 4.2 Faetnani1sdedans Tuteasnisresdinanialfite @planbmedia.co.th
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