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Abstract

This article aims to understand 1. a development of Content Creator and 2. Strategy of Content Marketing.

Using interviews with 3 reputable Content Creators.
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Results show Content Creator due to the development of the concept of Content Marketing and the

growth of social media with role to communicate brand and drive consumer behavior. Content strategy is unique

that conveys their personality and lifestyle. Content Creator, who have the largest followings that trust their

recommendations will eventually become an Influencer.
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