NIATANINYINNTIBUALIVING, 2 (5) : MugIgU-naIAu 2565.
Interdisciplinary Academic and Research Journal, 2 (5) : September-October 2022. ISSN: 2774-0374
Website: https://so03.tci-thaijo.org/index.php/IARJ/index ; DOI:  https://doi.org/10.14456/iarj.2022.111

wgAnssuuazladenamsnanailisenisidendenansiueseavinininauaavasUszvisulun
2UNBLAIDY TanIALTe Il
Behavior and Marketing Factors Affecting the Purchase Selection of Football Footwear

Products of People in Muang District, Chiang Mai Province

Witfud S1e3dea! fisinsal sEAUQRANE? uazuTTng Az’
Wuttinan Amsriwiang', Phithagorn Thanitbenjasith® and Nateetip Sanpatanon®
Myangnsusmsgsianmdngie, unninendeueiv-desdu
Master of Business Administration, North-Chiang Mai University
*yidnansuImsgsnaumdadin, inTiendousdld
Master of Business Administration, Maejo University
'E-mail: wuttinan038@gmail.com, ORCID ID: https://orcid.org/ 0000-0003-4907-8047
’E-mail: phithagorn@northcm.ac.th, ORCID ID: https://orcid.org/0000-0002-8967-8285
’E-Mail: nateetips@gmail.com, ORCID ID: https://orcid.org/0000-0003-1985-106X
Received 21/09/2022 Revised 23/09/2022 Accepted 3/10/2022
UNANED
souimaueavieflisiFenduin "anminuea’ ugUnsaiiduuemildunaauininuea
Feseawinueaiimnuddneganndwiumsiaunavea seaslinsianzuazdssalaenssiv
i euiiluau dmsumeianiadensesinadadainuats Fagu nsfinrsanan ﬂuag’mﬁﬁu

A v v

0N dwmvea an vl vesies AnuemWinvealld saenswisnsaulazeas sevinvesfiau W
AU AaluNTIveRs Il dngUssasdiofnwimgAnssulunisidendedusussinmsasininnnusauas

q

Wefnwnlademensaaeiinananisdendeduiussnnsowinnumsueavasinusuaalulundne

v

o Smindedvl nguiegaildldun Ussymuiliduinwaueamuaumamaueavdn (e uag
awnunaveane e Tuwngwnewies Swriadedl 3w 385 sau ld3nsdennqusiegiiuy
zas iefesdleflltlumsidefe wuaoun adRflilAinssideya liun A fosas Aade du
Deauusnasgi samsiinunuin greuiuuasunudnivglieny 20 - 30 ¥ fhaimsfinwgegasesu
Bayayw3 danunmlan dnlvefedninSousindnwm Sseldindeseiou 10,001 - 15,000 v
fmeunuvasunuaulvg)ineiunayld Bunslavansesvinisnnnueaannd eing veusesvinim
waveadivn dendesearininiaueanuuiduseasilul Tseainfwmaueadve Tuil (NKE) idente
souviAwrauealug eI 1,000 - 2,000 UM Fesearintnueaieldies Tmgusvasidente
soarissaven Werrvivatelumenifiou iedonmiiou viafeususih daduladonte

D= d' a4 & D= A D) A v & D=
seavinwlaeiiioy endesewinnuilulemanseanigisn Wemsin15dosouinNwnueanIan

[529]

Citation: it 8¢t waw fisinsal stnuayavs. (2565) nofinssuuasafonanamanaiifidenisidentondnfasisearfmauearesszrmiluon sunoilos
Fdadealual. NsensefinenmITewazinms, 2 (5), 529-540.
Amsriwiang, W., & Thanitbenjasith, P., (2022). Behavior and Marketing Factors Affecting the Purchase Selection of Football Footwear Products of People
in Muang District, Chiang Mai Province. Interdisciplinary Academic and Research Journal, 2 (5), 529-540; DOI:  https://doi.org/10.14456/iarj.2022.111


https://doi.org/10.14456/iarj.2022.111
https://doi.org/10.14456/iarj.2022.111
mailto:wuttinan038@gmail.com
mailto:phithagorn@northcm.ac.th
mailto:nateetips@gmail.com

NIATANINYINNTIBUALIVING, 2 (5) : MugIgU-naIAu 2565.
Interdisciplinary Academic and Research Journal, 2 (5) : September-October 2022. ISSN: 2774-0374
Website: https://so03.tci-thaijo.org/index.php/IARJ/index ; DOI:  https://doi.org/10.14456/iarj.2022.111

wiastingansHnuea JoseuinNnueaINd UL TBARMIWANETINELAT H1d0eN15F 050N
Navea awdenvetivieldiy
Adndgy: Uadennamsnann; n1sdindula ; sewynivmsuea

Abstract

Football shoes, also known as "Football studs" are one of the necessary pieces of
equipment in football, football boots are very important for playing football because they
provide grip and directly affect movement on the field. There are many different techniques
for choosing studs considering the studs on the sole, the football court, the material of the
face of the shoe, the length of the user's foot, as well as the way of playing and the physiology
of the player's foot, etc. Thus, this research aims to study the buying behavior of football
shoes and study the marketing factors affecting the selection of football shoes for football
players in the Muang district, Chiang Mai Province. The samples used were people playing
football on the main football field (real grass) and artificial turf football fields in Muang District,
Chiang Mai Province, totaling 385 people, using a specific sample group selection method. The
research instruments were questionnaires. Statistics used in the analysis were frequency,
percentage, mean, and standard deviation. The analysis can be done as follows. Most of the
respondents were between 20 and 30 years old, with the highest education, bachelor's degree,
single, mostly students/students. The average monthly income is 10,001 - 15,000 baht. Most
of the respondents have seen and heard advertisements for soccer shoes in the radio media.
Love white soccer shoes Buy new soccer shoes. Use Nike brand soccer shoes (NIKE). Buy soccer
shoes in the price range of 1,000 - 2,000 baht. Buy soccer shoes for their use. The goal is to
buy soccer shoes. For modemity in the eyes of friends or buy from friends or recommended by a
friend decided to buy sports shoes from a friend. Buy sports shoes in case the shoes are damaged.
If you want to buy soccer shoes, look for sources in soccer magazines. Buy soccer shoes from a
sports shoe store in the mall. If you want to buy soccer shoes, you will buy the same brand.

Keywords: Marketing Factors; Decision Making; Soccer Shoes
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