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Abstract

This article is an academic paper, which studies the influence of marketing factors on
the decision - making of badminton court service. The business of sports venues is widely well
- acknowledged among consumers. The Badminton court for rent has an opportunity to run a
business and make profits. Badminton is a sport suitable at every age, especially working age. It
helps reducing the stress, the social pressure, and you can play badminton after work. Because
badminton has become a very widespread popularity so there are a lot of badminton court

service. Nowadays, badminton leasing business is highly competitive.
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Jensaifisane Jsaenndestuauidfeves swa lnaSeyuf (Thanet Tocharoenbodee, 2013) fidny1
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