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mefelundilifngusrasdifio (1) Anneidadoiifdenaronudnialunisvgsia
awusuaiiudululszmelng way (2) nagevaunisglwuulassaiiedadudeannnvesnudnsa
Tunsvigsfaawuwuatiudululssinalng  ngudlegnesdiuay 1,020 au leannnisgusiegieiuy
wlstund ndilduRendestugsirauuuuniiugu Wud Wussauauundiudu §3ams dinaeu
wuafiusiy gendunuadiuiu 1imthiglaudnsluaunm wazdndm S1uou 102 wishuszme iy
foyaauwar 10 au in3esdlelldAeuuuasuandisldiiainunss (100) 11nndn 0.60 wazdiAiAdna

[fisses Cronbach Wiy 0.90 TinsevideyalasltafiiiBamssaun Ansgitadesmensinse
Jadawuvdudu (Confirmatory Factor Analysis: CFA) Uagainaguuuuaunsiasaasna (Structural
Equation Modeling: SEM)

nanFITenudn (1) Jadeideanvniinasennudnialunisirgsivauinuniudu u
Uszinalng Uszneuse1s Jade Tiun fueau fulu dfugunsniwagdssiueanuagain fu
UIsIans fuanufesntsvesgndn fuiuyuvesgnd duauazaanlunisde F1unis
Aadodoans suawmLuadudu Fusian dutesmisdiming fuduaiunisg fuyeains
funszuIunsTiuIng wardudsndenynanienm (2) aunssuuuulassaiiedadoidsang
gosrudnsalunisvhgsivawuuuaduiuludssmelve dedviinszdurnunauniuseudiou
Wiy 0.79 (Comparative Fit Index: CFI) Usznausie BySwaldunienss 6 1dunia sndnanisdes
3 Wdunns Sleduuszansanuduiusegsening 0.31 fis 0.73 Tnedudszaninisnensai(R2) e
seninedeway 63.70 f4 79.70

ayunan19de guuvuiaedasaiadamvavesrudnialunisvhssiaauuwuaiiusu
ludszimalne Ysenaumedadeninginsuims 4M's JadedrudszaunisnaindC's Jadudiu
Uszaunisnaia 7P's wazdadeartudiiiavesgsiaauinuuafiudu (Business Success of
Badminton Courts: BSBC) fnnuungay uazaenndesiudeyaidsuszdndiluegem wazdade
NINLINTUTING AM's deranisuansomnudiiauniian uazilavdnanis nsa(Direct Effect) waz
answan19eeu (Indirect Effect) H1udadedruyszaunisnan 4C's wardadodruuszaunisnann
7P's audnalinindndnasiu (Total Effect) siomudniavesns vigsivauiunuaiiugu danuin
figail 0.79
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STRUCTURAL EQUATION MODEL OF BUSINESS SUCCESS OF BADMINTON
COURTS IN THAILAND

Dheerachai Wisetjung

Sports Management, Chankaseam Rajabhat University

Abstract

The purposes of this research were 1) to analyze the factors affecting Business
Success of Badminton Courts (BSBC) in Thailand; and (2) to examine Structural Equation
Model of factors affecting Business Success of Badminton Courts in Thailand. A Quantitative
Research
Was employed to 1,020 samples, selected by stratified random sampling, who were Badminton
courts' stakeholders, comprised of Badminton court' owners, managers, coaches, umpires,
front- officers and players. The instrument was questionnaire, with Validity of Index of Objective
Congruence: 10C > 0.50, and Reliability with Cronbach’s Alpha = 0.90. The data were analyzed
by Structural Equation Modeling’ (SEM) technique, Confirmatory Factor Analysis (CFA). The
data analysis through descriptive statistics, percentage, frequency, qualitative analysis and
content.

The results were found that: - 1) the Casual Factors of Business Success of Badminton
Courts in Thailand, composed of 15 variables namely: Man, Money, Materials, Managements,
Consumer Wants & Need, Cost to Satisfy, Convenience to buy, Communication that Connects,
Product & Service, Price, Place, Promotion, People, Process and Physical Evidence. 2)
Structural Equation Model of Business Success of Badminton Courts in Thailand, with
Goodness of Fit = 0.79 (Comparative Fit Index: CFl), had 6 Direct Effect pathways, and 3
Indirect Effect pathways, with Standardized Factor Loading between 0.31 and 0.73, with
Predictive Coefficient (R2) between 63.70 % and 79.70 %

It was concluded that Structural Equation Model of Business Success of Badminton
Courts in Thailand, included of 4 latent factors of: - 4M's, 4C's, 7P's and BSBC. The model was
appropriated, and consistent with the empirical data very well. The 4M’s Management
Resources Factors have mostly Direct Effected to the Business Success of Badminton Courts,
with Direct Effects and Indirect Effects through 4C’s Marketing Mix Factors and 7P’s Marketing

Mix Factors, then caused the most total effect with value = 0.79

Keywords: Structural Equation Model, Badminton Court Business, Business Success Factors.

Corresponding Author: Dheerachai Wisetjung Sports Management Chankaseam Rajabhat University
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UNAMDIAN TINRINTHUATUAIUATUDMEYNTTHAWN

Aruuafiusudufmeiandsildfuaruaula uasiimsdaaiulilineudstuiosedui
WAEIEAUUIUIYIA Lﬁuﬁwﬁa%ﬁq%amiw (Value Chain) Guaaﬁjﬁﬁ]ﬁiaﬂsﬁ’uwmﬂ NANYYAFINRNIIU
1nmsdrsanaiavesaunuuuaiiuiuluyssinelue fiflognin 334 usia (Thaibadminton, 2015)
Inefingammumuasidugudsin Tduuauunuaiiuduunn ndn 200 wiv anadannaniliasvieu
f9 uliifiiinduresssfrauununiufuesisioiion uarnaifiuduvesduauauuding
Fresaunuuuniudugendosinisuiui uasnisundonfunisusseuludestafiduduiu Tuns
$nwignAnii wazassgrugndnlwllifuAenisesasiaiiles

Tunrsvirgsiaauuwuaiiudy guseneunsaasidilandnnisninensnisuivis Yadediu
Uszaunsnaauwilul Yadediuvszaunisnainuinis naenaufinnsanisanudniavesysna
auuuniufusgnwiailes uarianaduiadeedosdio? nldsumssousy aumdnnisiauuy
auna (Balanced Scorecard) fifovefiansanizes amnudniavesgsisaurmnuniiugu (Business
Success of Badminton Courts: BSBC) aanidu 4 d1u fe sugnAn drunszuiunisiauniely
BIANT FNUMSITEUIUAZNSIFAULN kagAUNITRY
Fhownil fHfefieuaulafinwiFes uuudssdasahadanvnuesaudisalunsii

gafaauunuadudululszimalnediolifussnountsaunuuniiudu Tdiwan193ded luld
Uselowd onsiaugsirauiuuuedusulivssaunadiiads q Tuld nafsunauasmieanud
Aeatesanunsalddaaiy waraduayunisamuiiielfnisuinsiuiuidudsslovideyuyy
vyjtu TseSeu uazdlévinsluaunuuadiuduldsunisuimsndauam uasnsemunusionis
Isuu3msimannvansanguszneunis
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1. ilolinseidadofiironasionnuduiavesnsvhgsivaunsuuniiuey

2. ilenaasuannssuuuulassaiedadordsanvnuesanudifavesnsigsivauny
wunsiui Tudssindlng

AUty lunisAne
1. #uUsI3eaine) (Casual Dependent Variable) anutadediudszaunisnain 7P’s
ToA 1) Pundnsiae (Product) 2) 91us1en (Price) 3) AUBBINI9N153na1mne (Place) 4) a1unis
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da.asunann (Promotion) 5) AMuyAaINg (People) 6) ATUNTEUIUNT (Process) wag (7) AN
WINRBNNIINIEAN (Physical Evidence)

2. fruds@aanme audadediudszaunisnain 4Cs Loun 1) A1uAILABINITURS
QJU‘%Iﬂﬂ (Consumer Wants and Needs) 2) ﬁfluﬁuﬂqumaa;ﬁu‘ﬂm (Consumer’s Cost to satisfy) 3)
#rumnuazaanlun1sde (Convenience to buy) uaz 4) §1un1588a75 (Communication that
Connects)

3. fuusigeanug suladensne1nsuinis aM's laun 1) druau (Man) 2) funi1seu

(Money) 3) suantuitgunsal (Material) wag 4) fun1suimsdnnis (Management)

4. fuUsn1u (Dependent Variable) Ae A3 MUd 15909901555 AvaUIMMUAT UG Y
(Business Success of Badminton Courts: BSBC) ludseinelne o 1) srugnen (Customer) 2)
AUNTEUIUNTYINUAeluerns (Intemal Process) 3) mMunmsisguiagnaiiuln (Leamning and
Growth) wag 4) A1uN15EY (Financial)

NSaULUIAANTSIY

fAdeldFnuainuuadn sAseniAnades wagnquing o wu Jadeninenns msuims
WUU 4M’s 909NAR Uazleaiin (Gulick, & Urwick, 1937) Jadediudszaunisnatawuilvg 4C's
Ypaa1nesuasu (Lauterborn, 1990) Yadudiuyseaunainusnis 7P’s ANULUIAAYDIABALADS
(Kotler, 2007) uazadoanudisavesauuuuniiuiuogameliios LayianadSadeinTeilot in
lsFuniseeniumumdnnisinuuuanna (Balanced Scorecard) ¥asufnnani wazuadsiu (Kaplan
& Norton, 1996) udatihdeyasinandiwiu i muadunseuwifn danm

4 - - . &
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Int. Process

TP's
L. & Growth
C. W. &Need ‘
\ Finance

C. to Satisfied 4C’s
Conwv.to Buy /
Communication

Product || Price Place Promote || People Process || Physical E.

Al 1 sUivuiaedassaiadamguesnnudnsalunsigsivauunuaiiudululsemelne



Academic Journal of Thailand National Sports University
Vol13 No.3 (September - December, 2021)

ISSN Online 2697-5793
ISSN Print 2673-0952

duuAgulunsIde

nningusrasdded 1 ilomilangiiadenineinsuims am's dadedinuszaunisnain
4C’s wagdadvdrulsraunanauinig 7p’s fiflennudnialunsigsisauununiudu Tuussme
ne annsatundeuduausisiuiioliaonadestuinguszasd ausoaziBonded

aunAguit 1.1 JefeninensnisuIms aM's Uszneudie duau fFunmsidu fuaonui
gunsal warAUNITUITMSINNTT IAnuduiusilauinegraiidudAasoladensneinsusnisg am's
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Hedfny feladvdiulszannisnain 4C’s
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Faunadaumnenenin Senuduiusiuinesnidituddy seledediusvaunainuinis 7P’s

auuAgIT 1.4 AudSavesgsieauuuuaiiudiu BSBC Usenausie dugnAn sy
nszvumshaungluedng sunsiseuinisiule uagaunstiu danuduiusideuinegiad
HedArysonnudnsavesgsnaauuwuaiiusiy

wazaninguszasAded 2 ienaaeuaunssuuuulasaedadoideanmmveseudise
nsirgsaaunuuadusululszmelne annsatdudsuduansfgiuiielvasnndesiu
fnguszasdmuseasiBondal

suNAguil 2.1 Yademinernsnsudms aM's femdustusidsuinegadidoddymisaia
nuladediudszaumnainusnig 7P’s
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anpnuladudiudsraunisnain 4C’s
AuuAgiun 2.3 Yadenineinsnisusnis aM's danuduiusidauinegelidedidgyniead
fulladuenudisavesgsivauiuuuniiugu BSBC
a o Y ! y IS5 v v A 1 A v o W a
dunigiun 2.4 Jadediudszaunisnann 4C's Sanuduiusideuinegnsdidedfnmnisad

AuUavgdIulseaumanausnis 7P’s
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=)

o w
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o

=3)

fulladuaudisavesgsnaauiununiiudu BSBC
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a o v ! a y I (% v § A 1
dunfgui 2.6 Jadedrudszaunisuinis 7P’s danuduiusidsulnedelidedAgnig
adnnutladeaudniavesgsivauununiiudiu BSBC

Wanllunside

midensedl ofedeyanAsniiannmsfnwssunssuiiAsades uazmsiiudeyaugund
TngldszideuideidaUinta (Quantitative Research) Ussns Ao nauianRgtesiugsiaaun
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QLIZeRERN lﬁmﬂmifjmﬁaaﬂﬂﬂLLUULLﬂasﬁy’uqﬁ (Stratified Random Sampling) 313w 102
wisUsene ﬁmumﬁusﬁa;ﬁaammz 10 AW F3NUNGUAIDENS 1,020 AY

nsdanuanveaedesile §3duldviinismAiaiuass (Validity) uagaamiiies
(Reliability) Y9akUUADUNIN NITUIAIANUATI LABHIUNITAANTUIIINENTIAUIA 5 viTu A
wiatla Index of Item Objective Congruence (I0C) TEinauaiu1nNnd1 0.50 HANITNAADUAMAIN
\sesileuuugeuau a1 10C 11ndn 0.60 e dmdunmsmAreniiesieds Cronbach’s Alpha
Idenarandesiu winfy 0.90 Bauanadt wdesfleuvuaouniuil Sarunindefio awnsminluldly
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Myiegideya uaradafildlun1side 16un affdmssann uazadifoyunu iennaou
AuNAFIU UsENaumIenNITIATIAEUNIBNENALTIE1MG) (Path Analysis) kagAuMbUUTIaeIdady
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(Confirmatory Factor Analysis: CFA) Lﬁaﬁué’uﬁ’mﬁ?mﬁﬂizﬂausuaqéhLLUiﬁﬂLﬂ@lﬁquLmaﬂﬁii’m
(Measurement Model) vasladgdiuszaunisnainusnig 7P's muladediudszaunisnain 4C's
audadensneinsnisusns am’s wazladeay dusavesgsieauiuiuaiuiu BSBC wazldns
Apszilunaaunislaseasns (Structural Equation Modeling: SEM)

d3UNan153Y
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