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THE STRATEGIES OF PUBLIC RELATIONS TO PROMOTE LAMPANG
PROVINCE TOURISM
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Abstract

The objectives of this research were as 1) to survey marketing tools for Lampang tourism
promotion, and 2) to ascertain public relations strategies for Lampang tourism promotion. This
was qualitative research with in - depth interview method by collecting data from the developer
group. The sample group consisted of 43, selected by Purposive Sampling. In addition, content
analysis was employed to come up with research findings. This study revealed that: - 1) there
were various marketing tools for promoting tourism in Lampang e.g. special event, exhibition and
trade show, and 2) the strategy for promoting Lumpang tourism: (1) the media strategy
including integrated media, targeting media, alliance media and new media, and (2) message
presentation strategy including truth presenting, advertising, key message for target audience,

logo/symbol design and location names.
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vioufleafjatiiluFeansusznduiuseng q Suldun “nsussuduiudidesn” Wuusuiauinis
Ussanduiusvesdamindnslusnunisvieaiion Saununsiauinisieiiervesdmindiuag
finsduduntshaudu 3 funou Ao (1) Fumis Ao n151auRLLALUINIS (2) nananng Ae
mMsiRLINTieiien Aanssuuazvesiisedn (3) Uaenie Ao mnatn dmfunmsussnduiusas
ogluduneuiiiondt “vatenia” Tnsfinagnslunisimuiliun nsduaiunisnainuay
Ussmduiudmavieaierliduiissnunsvaneiilunasinassimea Ssaenndosiuusnan Tufeid
(Nottakrit Wantamay, 2014) na1311 MeUsEnduusinssiuiiduiuneudeazimssidunis
ANAAQYOUU N15RUANTUTEIENRUS Lagnsandunisauunu [udu

myiumssndniusmavieadisivesdmindsazuisoondu 2 nagns fio 1) nagns
sl Uszandusiug liun mslddeuvunaunary nslddelnsianzasnguimang nslideves
viouiusiing nmslddealiolnl uas 2) nagndnsinaueansusrnduiug 1dun msdaue
Poriaase nslavaiiieUssunduiug msaduarsdmiungudiming nsaisdydnvainie
wondnwal uaznslifeanuiifieuszanduius Jsaenadesiu wilngnn ss3uUszana (Panitsupa
Thampramaun, 2020) nd1391 Aanssulssrduiusdfiazdosmfefadu n1slddaiiie
Uspduiusve909Ans dususunagnsnisuausasussvduius Inuasnnaedlivauiy
84 853 YuuA (Orawee Bunnag, 2016) TusuAduiFesnagnénmainaueasuszvduiusns
vieufeluiuuisrrsnvesmsvieaiswisUssmalnediAvdoyanndnussnduiusnsvioadion
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Tufuwisanudnlud we. 2557 uay 2558 vosnsvisaiigruiassnalne Mo unslucivled
nan13AnwInudn dnagnslawn (1) nagnsnisadwarsdmsunguidivune (2) nagnsnisunaue
foriiaaselnoidenlosnuAnvesuiuunasvisaiion (3) nagnsnsldynanaiideidssfionanis
nsnan (@) nagnsnisitdutnila (5) nagnsmsdiaueansiiensidnwaieassa waz (6) nagns
mMsa¥eandnuel wazdinandnin nagndnistiausasuszuduiudeng q Wunalnddaydiay
nspduliinvieafisnfumandaufenssuvissiioaiiesslugiissasdindnvosununisieddien
fio aunszualiAnnsdadulalumsiiumaieadion silvidnvesfieniaviruafiBauindeunds
vieuflewienuiiy 4 fahlugnsaiemnusnfvesinviondsriilusuuuuresmandusvieadien
dnagnsuuzivendeTsisdidmneUatens fo mavilidneaiienldsuuszaunisaian
IR aTEN

Uszlevuinldannniside
au v Y ay vee Yo = o I3 I3 ' . . cs' )
NHan15ITedesunladne {iTedaunasuiduesdniuslvi (New Finding) igafiu
nagnsNsUsEMdTuSNvieueziinagnsnazdislvinsussuduiusanunsodadeyanans
Y ] N Vot 9 . y A o PN P o Y v
aun1svieainelld “nguld (Demand Side)” fuAe dnvieaien ieasiauinudila uas
adduiussuRseninadiamuagdly sxlinsaniunisiiionin “mMsussunduiusiden” Jeay

Y
°o w

Usenaunle 2 nagnsnanfnyael nagnsnislddeyussvrduius waznagnsnisuiiausans
Usmdunus

dalauaug

1. namsideluedsilu@uuumaumstmunisdssduiusvesimind ey uas
iislnasganunsathlunausuiaundusuUsssnalfodsnsoungumnyas

2. meFeluaddolumsiinisitediduiinseiidasmaludumadugninnsfuans
UssmndutusToefuteyaannguildifiedunumemsiannmsussndusiusiely
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