Qv
Ted@narsauina i 28 aUuN 1 NNsIAN - NQuIEW 2565 38

= 1

AR BIFNNANNANENAADAMNANA LUNISTARAUANUDY

Q

a o a Y a o o o a ' a v @ 3
UTHN LEULAT DULADTLUTULUR A1NA HuLalwaLAdudalil

Y A
229 UFLNATUIIANF N NN UATLAZ TN MUNA*

The Influence of Causal Factors of Loyalty in Purchasing Products of
Sanita International Co., Ltd Through The Shopee Application of

the Consumer in Bangkok and Its Vicinty

ANGNe LANLAITY (Somchai Lekchalearn)*

Zgﬂﬁ??ﬁtﬁ ANLLAL (Suprawee Daodan)

*nsAnAuAdBaszuangRsarsaumAAIansiudie arndtmeluladdedian InensuudanssuRaauay

walulagdrsaune saneausaan

e ANARTANTE, JENUIENINANGAIANIAUNAANGATNUNLIUTR aimnaluladidedenn Anenduuiane
AaranazmaluladiansguwmnA Nunane8use@n, E-mail: somchail@rsu.ac.th

~InAnwEyynn, wangsasaumAAansuNTia a1 malulad dedeny Anendeninnssunanauas

malulatansauma unn3nendessdn, E-mail: Suprawee.d63@rsu.ac.th

I uumAaN: 16 5.0, 64/ uiflatfudse: 7 wee. 65/ eusiR ARG 3w.A. 65/ aundaaulail 20 H.e. 65

DOLl:



Qv
Ted@narsauina i 28 aUuN 1 NNsIAN - NQuIEW 2565 39

UNAnga
N AFIURTANL s asA o WAL LA ATIA AR LAY HAAAR BB TN A AT NANA LS
EIAMALRIANANA N9 TRRUANIBILTEN uaullin Bumes wdliua AiaN ke lnaLadl

Faulil uazieAnniladeFeanmgiitinasanauinalunisiedudessem uruild sunes
wfuuua 300 N'mwaﬂwﬁm%u%faﬂﬁmmriu?‘llmlummn@q wnamunsuaziuma iasdlefild
Tumsidnliun wuuseunineenlal ngusaetng laun t:ﬁmﬂ'%@auﬁwmu?ﬁm WIUHAN aumes
wduLua f««i’ﬂﬁ”mm'mu,mjwaLﬂﬁu%@ﬂﬂ”umﬁﬂmﬁﬂummn;;qmwumummzﬂ?umma
S1uan 280 pu aBRTIF N TAniTeya Tud Aanduazienas Tunasunislassadneldlunig
ﬁmmw“fuLm@mwﬁuﬁuﬁ’ﬁqmmmﬁfamLﬁum\‘i%m%waL%\‘immmmﬁmﬂi NANIIINENLGN
‘Emm@mmzﬁ“uﬁuﬁ’ﬁammaﬁlﬁwmﬁu dsznausag 5 Anu laun 1) A uAMNINIITLINNG
2) Aun1efuinman 3) druatnnldangla 4) druacanienala waz 5) AuAaNAnA
AN INL@ZW]"J’W@NW‘LA&%Q@WLM@%W&NHW%‘L&LL@&@@ﬂﬂﬁ’mﬁu{l/’agj@L%\‘iﬂﬁ‘:,"ﬁvﬂ‘]:ﬁ,ﬁuﬂﬂ’%’i
A Ardanlaz@nsnanennsaliindu 0.76 uansindudslulnagnaunsnedusauulsmuges

a '3 o @

o = 4 o e P a v o o o \ a 1
ﬂ"JqﬁJﬂﬂﬁiuﬂq?"ﬁ@ﬂuﬂq"ﬂﬂ\ﬁu‘é“]ﬂw LEURAT AULEAT WFULEe Ana WiuLaUnaLATREe Ul

1
aa

Ifasar 76 wudn dnuaannldansladuadeniansnaninngasanauinalunistedudives

a v @

U uaulldn dunes wduuua andnduwedndnduieldaesusinaluasngamnuniuas

wazUsunina

% 1

AANATY: ALNNNTTLENE Nsfufanidn Aonldenala Audanela AawdnG

a9

Abstract

The objective of this research were to develop and validate the consistency a causal
factors of loyalty in purchasing products of sanita international co., Itd through the shopee

application, And to study the causal factors affecting the loyalty of Sanita International Co., Ltd.
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through a consumer shopee application in Bangkok and its vicinity. The research instruments
were Online questionnaire The sample group was 280 people who previously purchased Sanita
International Co., Ltd. products via shopee applications and lived in Bangkok and its vicinity.
Statistics used for data analysis were frequency percentage and the structural equation model
was used to analyze the causal relationship model to determine the causal influence of variables
The research results were found that a causal relationship model developed consisting
of 5 aspects: 1) service quality 2) value perception 3) trust 4) satisfaction. and 5) loyalty
The research results were found that a causal relationship model developed and was well
aligned with empirical data. The prediction coefficient of 0.76 showed that the model variance
was able to explain the variance in purchasing loyalty of Sanita International Co., Ltd. through
an application shopee 76% Found that trust was the most influential factor on the loyalty of
Sanita International Co., Ltd. is through the consumer shopping application in the Bangkok

and its vicinity.

Keywords : Service quality, Perceived Value, Trust, Satisfaction, Loyalty
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FANIND 3

L4

PV1 IPVZI IF’VSI IPV4|

0.70 0.79

0.71 0.72

R=061 0.75

SQ5
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R R

X2 = 271.760, CMIN/df = 1.15, GFI = 0.92, AGFI = 0.90, CFI = 0.99, TLI = 0.98,
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Fauls gautlsudanelu
wela PV TR SA LT
aEua DE | TE DE E TE DE IE TE DE IE TE
f E
078 0.78% 035" 052 0ET™ 010%™ 028" 033"
sQ - - 001 0.01%
0.67* 0.67* 0.54%  0.54% 0.B4™  0.83%
By . . . - - 0.9+
052 052
TR . . . - . - - 087+ 0.08% 1.05%
010+ 0.10%
=Ty - - - - - - - - - -
£ *
R 0.5 0.59 0.82 0.77

nNEME = p < 0.001 DE = BVENANNAN, [E = BNanan19gen, TE = BNTWamN,

SQ = AUAMNINNNGLENNS, PV = sunisdufanuen, TR = muanalianga,

SA = guANenala, LTT = suausing way R? = Anduilscananisnannsal
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