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(Variable Costs)

(Fixed Costs)

2.1



2.1

TC
ATC

ATC

3 (Variable Cost )

2. 2. 1
£
(Average Costs)
TFC + TVC
TC
%C R T\Q/C = AFC +AVC



TVC
ATC

(Straight
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- Line Method)
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TFC
TVC

TR

RO

AVC

TR
PXQ
PQ-AVCO

- X100
? X100
1
TC
TFC + TVC
TFC
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2.2.2

NPV

NPV

NPV

NPV
NPV

13

TFC
P _ﬁ%C
pve

( Net Present Value Method or NPV )
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8 - 15 12

2. (Benefit Cost Ratio or ~ )

B

C :

Zc,(i+0""
C
012,
t 12...
1 Sensitivity analysis
2.2.3 Sensitivity Analysis
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2.2.4

2523 - 2531

15

Sensitivity Analysis
5
5 10
5
2
( Conversion Factor = CF)
?

?

Trade Goods ~ Non - Traded Gods



Traded Goods
1. Consumer Goods
L1 Food and Beverage
12 Medical and Pharmaceutical
1.3 Clothing and Footwear
1.4 Flousehold Goods
1.5 Private Cars
1.6 Rice
1. Intermediate Goods
2.1 Intermediate Goods for Consumer Goods
2.2 Intermediate Goods for Capital Goods
3. Capital Goods
4, Construction & Materials
b, Vehicle & parts
6. Fuel & Lubricant
1. Other goods

Non-traded goods

 Electricity Gas Water
9 Agriculture Public Work

10. Construction

11, Trade

12, Transport and Communication

13. Banking Insurance and Real Estate
14, Public Administration

15. Other Service

16. Labour

Standard Conversion Factor (SCF)

0.910
0.962
0.829
0.932
0.847
0.696
1007

0.950
0.961
0.954
0.876
0.792
0.930
0.967

0.932
0.902
0.809
0.887
0.901
0.854
0911
0 859
0.910
0921



CF
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CF

SCF (Standard Conversion Factor)

2.1
2.2

3.1
Factor
3.2

NPV

2541 - 2544

Labour Conversion Factor
Capital Goods Conversion Factor
Transport and Communication Conversion Factor

Standard Conversion Factor
Capital Goods Conversion Factor

Intermediate Goods for Consumer Goods Conversion

Food and Beverage Conversion Factor

Sensitivity Analysis
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2.3.1
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(Exchange)M
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31

3.2

3.3

3.4

(Physical)M

?
?
?
2
?
?
?
?
?
?
2 9

7

7
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2.3

2.4

4 2541 - 2544
2540
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(NPV)

1 (NPV)
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2. (NPV) (BIC)
L2 5
10
2 5 0
3.
10
(NPV) (BIC)
Sensitivity Analysis
NPV BIC
1 4 (2541 - 2544 )
2. 4
3 1-2 NPV BIC

6810 12
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Sensitivity Analysis
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