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Abstract

The Project of design and development problem in Wear House and Decoration
Group for One Tumbon One Product Production Group, Mini SMEs and Medium SMEs
in Pratumtane Province. To study and analyze the conditions and problems in design for
product development in Wear House and Decoration Group for One Tumbon One
Product Production Group, Mini SMEs and Medium SMEs in Pratumtane Province. To
design and develop products in the appliance and decorative accessories Community of
One Tambon One Product. Entrepreneurial medium and small, in Pathum Thani Province.

The method of research is data collection includes primary and secondary sectors
of the population surveyed. Sample included , small and medium-sized businesses in the
area, Pathumthani of 4 cases. And manufacturing community. One Tambon One Product
project. Operators and small and medium-sized area in Pathumthani of 205 cases. Tool
research is interviewed, observation, satisfaction questionnaire, and statistic using a
percentage (%), mean (Y) and standard deviation (S.D.). Data in table format. Summary
analysis of the manner in composition.

The research found. Product operator community in Pathum Thani Province most
females 75.0 % , subordinate male 25.0 %. Among the most used type of 85.0 %.
Secondary product is placed in the category of ornamental decoration 15.0 %. Used at
home is a place in most products 78.8 %. Design and product development areas the
product operator community with insights on many levels (Y = 3.64), (SD = 0.95)
Transport operators areas, the product operator community with insights on many levels

(X =3.56), (SD = 1.04). The creation areas, the product operator community with insights



on many levels (Y = 3.86), (SD = 1.04) The relationship of art areas, the product operator
community with insights on many levels (Y = 4.34), (SD = 0.81) The characteristics areas,
the product operator community with insights on many levels (Y: 3.94), (SD = 0.90)
Marketing areas, the product operator community with insights on many levels (Yr 3.66),

(SD = 1.09).



