Talasanisiae NNFRANULLLATWINU ARSI ATENUS dszinmnazidhgningw
eyl waANdu Feslnea
HT8ANANIIAN9E] ANINNA LATTYNIENIA

UNUEANNA TTodnde

Unrinn592as 2552

[ %

NFRANULLLATWINUNAAS W ATaes  Uszinnnsuiihgninyge  9hquseasd

weAnman iy wuanisluniseenuuusazimuRangusinszihtegnmyge 189

[ %

AuAnguay wilkeus  wiledndued  lweedoudadyusd wazineasnuuLLas WL

q

a o o + I dle./a [ ¥ R
nansusinszihaniwygy andeyaniisalddnm

u

aa o a % aal o a a o 1% 4 a a2
nANtuNNTdsznaumae Antranlienulsulsznauaag Gnmgl@mﬂﬂguqmmxnm

nH naustedegisznauniRaIunagNTy wilamnuauitedasg Tuaiud a. sl
MU 3 98 LA ﬂ@juzgqugﬂummﬁ”uﬁ A, UNNEI UATNFUNNNUIUAT R1UU 204
78 nevihgninygeaiuau 204 o suifmednuau 199 lu wiresflefliiiu neduniwal
wuAeUnIN wuniuindang  nsdeazideyalidatinson Adesar  ANAINNE1NYA
gga  AMNAN Agulian nsdianzviesAdsneunsviihgnnyiy  eddananalu
ANWIUZAINEEN

HANNIINENLIN

HARAWT NITllMRGUUIAALLLMIRFAB89WN ANA  IATEYR)  WHIAdINAA LY

n1seenuuL (Concept Design) Aanissandautlsznausine Wnsrefuiudaneaii 1%

i
A

WUTUA viFetiia Double D
HaRAuTiviunnNIzaannAreaunedgal Aaawen 14 wusud Bolity wuiaduAn
. = =2 + 3 ! =
n138aNKLL (Concept Design) Aan1sAnsAIngluuunssiuusudiun lendaunmzesian

infudgsiiduuunfnesmies THuusud T Bolity

o

pansdnusinsziihyglsvinninisdainsziuuaes TREMEORE L) UUNTTB

v o o

1 ¥
WHAIANAA lLNNTRaNKLUL (Concept Design) Aaaziiiuuunundulfinriuasannniy it

al

&

WLTUA T S Ray



%
o

N

3 ngu Anmangduuunsziihuusuduun dhandiudaliiduwwiAnaesnues

Lo

WSanfinanannelusoudn  wazsadoudn Snimanesnisudn wansueiliFuNagIu
TunsHER ANt NmsgIuannInl wazunIguenamnesn Tinnsaudaludnsieniesnaus
@Tﬂwm:miaﬁmﬂﬁ@mﬂmﬂﬁﬂ mi@@mmmmzﬁmmmamﬁmﬁguﬂmm;ﬂﬂﬁmjw
iy Jeflue) waz Fosu sadlhmangluiinnine

Wudn naugnInyge Nengseudne 21-25 U Andludenar 29.9% Usznaventwiily
wilnauLEm Anllufesar 59.3% alfsaimenszdng 5,000-10,000 um Anduienay
63.2% auunszdhdlluluiaqiiu w2 lu Andufesas 63.2%  douluniily
neviihaned Andlusesar 52.9% danresnsuilnanaindagmis AnlluFesas 40.0%
a1gn19 ke 1 1 Andlubenay 40.2% Snszdhasmednedenluman 200 v Aedly
Satay 9.8% Hundnfiusuiinsuazand Anlludenar 45.6% Hnsuiilhazwiedingdmiu
dnm Aude eway Hussin Asdhienar 24.5% Hesnsdensuilanliowuasdniioy
Gee  msthnsnihanldswing witeny daslssdisdezanay dasnesin qunsallunig
N9 ayelin dannn Asludesas 19.1% Fansuthanliouannineasmauin Andy
3088z 21.6% ﬁmﬁuhLﬁ@ﬂﬁbﬂﬂi:Lﬂﬂm‘L%mu@’mmmgﬂ AniuFeaas 11.3% wulleym
lunslinsnihaned Andhbenaz 13.2% Aeduladendenssdliieaiunnuaasa
Anudlusenay 12.3% fouredludsznd AndhBeuar 22.1% denszilainsnelszna
wmanzsneLsznd AN wne denuge Wlkuw Andlusenar 4.4% AnAuladenie
nszihlusielianfunssiihdssinnnszihaned Aaihesas 41.7% danutiawia Andu
%enay 60.8% aeniensyiihds Anlliesas 64.2% fifyunlunslnudeaiunsie,

Pin, dxn1g AsLTIUERsaT 9.3%

' ]
| = ¥

wudn neuihgninygeitiesine Alfieniafnengdunyluniseanuuy 1 78 8t
Sruaunsziih 204 10 annfige F8ruau 1 8ie Turiidie blokes Ansztlduan 16 lu An
e 7.8% Renliiansusdndonluniseenuuueeniiudearin i Asduiesas
100% luniseenuuugtineresnsaiihgninysey  dneenuuuilenliuanniseanuuusas

A

Fsnsuidngaunsziiheanifuiiuousiy 1 dou mn‘ﬁ'zm FOIRINIFINRIALIAD FDNITULN
fndauaanidu 1/3 dau, 1/6 €9u, 1/4 dqu, 1/2 dau, 1/5 €91, 1/9 dqu, 1/8 daul Lmz{i@ﬂﬁlzﬁm
H 17 dou, 110 dow Tenizmanie Asdluiesar 98.0 unguatuuunsaiilnld
\ena1s (Messenger bag) Aniletas 55.9 dpfungueUninfdetuasdunnsznely

nszdhaninyge MBuninsdniiiene thnnn taseshin wazdiniszsine Anduienas 35.8



m’mﬂfm\mmﬂ@”Lﬂ'\zﬁmwumwmm‘kﬂumi@@ﬂLmumn V4 Hawim 80 NAAWAT &9
A 380.01 NARINAT ANAIIUIA 300.00 HadlAs Handa Aadluanay 34.8% Haw
wmiaFey Anlltesay 76.0% n1sandnemnuuialall (Logo) Anumtih Aslubesas 17.6%
n19anReANweaal (Lop) dauiifiesfuaanannnaziil lusnumdstiesnny Antlusesay
14.2% nn3dpanasust e adud (Bland) Anuuiin Anlubesas 12.3%

WUT BUITRITeEVINTanUNAN TN ANENe (Wide) ‘ﬁz@m UM 80.50 NAANAT &
AN 1UHEN (Mode Wide) FANNANIUIA 60.50 HARLNAT

suinseeamsae  J1u1mena (Long) ﬁmﬁ Hawm 180.50 Hadwums HA1g Ll

(Mode Long) Aansenqauns 150.00 RAaALNAT



Research Title The Design and Development for Lather Man Bag.
Name Mr. Komsan Ruangkosol.
Assistant Professor. Juthamard Charoenpongmala.
Mrs. Benjamart Punnara.

Year 2551

Abstract

Design and development of leather products of men bag type. To study the issue
approach to design and develop men's bag, One Tambon One Product in Pathum Thani

province. To the design and development Men's pouch products, from the research study.

The method of research is data collection includes primary and secondary sectors
of the population surveyed. Sample included is the enterprise community One Tambon
One Product in Pathumthani area of 3 cases, and the Gentlemen in Pathumthani Province
and Bangkok area of 204 cases, man’s bags 204 cases, banknotes 199 cases. Tool
research is interviewed, observation, satisfaction questionnaire, and statistic using a
percentage (%), width, long, median, mode, mean (Y) and standard deviation (S.D.),

Element analysis of women's handbags. Data in table format. Summary analysis of the

manner in composition.

The research found that. Bag group of the cow leather product with concept per
technique leather by Mis. Wimon Deachaboon. Make to design concept is, integrating

various components together is the same thing. The brand is Double-D.

The ostrich leather products group by Mr.Viroust Pilaprome. Make to design
concept is, the model Handbags it is good to be upgraded to the concept of my self. The

brand is Bolity.



The stingray leather product group by Mr.Pattanachok Nontachart. Make to design

concept is, Will focus on the fashion more modern look. The Brand is S-Ray.

Three groups studies from the model handbags and bring improvement to their
ideas. Materials produced from within the province area and the other provinces. The
experimental production has been standardized to produce a Thai Community Product
Standard, Cooperative Standards, and Industry Standards. The transport product by cair,
and they have packaging for retail sale. The design and development of products targeted

group, Working age, teenagers and adults of all ages.

The gentleman group. Men of age between 21-25 years old at 29.9%. Being an
employee at 59.3%. Monthly income between 5000-10000 baht at 63.2%. Products are
currently in use, 2 leaf, at 63.2%. Most of the wallet at 52.9%. The material of the bag is
made of leather at 40.0%. Lifetime of 1 year at 40.2%. Bag the purchase price of 200 baht
at 9.8%. By storing banknotes and coins money at 45.6%. Have shoulder bag to store
pens, pencils, eraser and ruler at 24.5%. Want to buy a bag to take in the notes, coins,
credit cards, ID cards, a notebook and pen device at 19.1%. Shopping bags used by
department stores at 21.6%. Decision to buy a bag of cheap used at 11.3%. Problems in
the wallet at 13.2%. Decision to buy a bag with a beautiful at 12.3%. In most countries, at
22.1%. Buy a bag of foreign because, it's very good, expensive, worth buying and take a
long time at 4.4%. Bag next decision-making select purchase wallet at 41.7%. It's leather
at 60.8%. Black color at 64.2%. There was a problem with the holding, carrying, and sling
at 9.3%.

Analysis of various brands of men's wallets. Used to study 78 brands in the design
of bags 204 cases. Most of the blokes have a brand and brand name bag of 16 leaves at
7.8%. Used to separate the design into the same at 100%. In designing the shape of the
men bag, designers use the design principles in a way separate bag into an the integer
one of the most. How to separate 1/3, 1/6, 1/4, 1/2, 1/5, 1/9, 1/8 proportion and at least 1/7

and 1/10 proportion. The only male at 98.0%. As a model paper bag (Messenger bag) at



55.9 %. Storage of equipment items in the bag and baggage men, include mobile phones,
pens and credit cards and important at 35.8%. The width of the men bag who used to
design the size 80 millimeter, long 380.01 millimeter and height 300.00 millimeter. It black
color at 34.8%. Popular smooth leather at 76.0%. The placement logo (Logo) at 17.6%.
Position Development (Lop) is hanging out of the bag hanging in the ear at 14.2%.
Positioning the product label (Bland) at 12.3%.

Banknotes of the United Kingdom wide 80.50 millimeter, the mode width 60.50
millimeter.
Banknotes of the Australian long 180.50 millimeter, the mode long 150.00

millimeter.



