() ,
(Stand Alone)
1
1839
10900
(Stand Alone)

() 9 60,000
2 1- 6 7-9

(Total Entertainment Lifestyle)

(World's Best Cinema and Total
Lifestyle  Entertainment)



106

1

2 |

3 (Concession)
(Major Bowl Hit)

4 1-8

(Nokia Platinum Screen) 1 2

5 9-14
(Concession)

6 IMAX

(Auditorium)

(Sign Valuel/l

(Use Value)



2-4

(Honey Moon Seat)

(First Class)

(Segmentation)

11
12
13
14
15
16
17
18
19
110
11
112
113
114

(Platinum Seat)
(Emperor Seat)

© 00 —~4 o Ul B~ W N

=8 Rk EB

14

89

96

282
191
313
236
292
193
176
180
164
247
29
378

15
(Class)

(Normal  Seat)
(Opera Chair)

14

107



51

Platinum Seat

Platinum Seat

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

89
89
%
%

247
285
22
169
191
40
213
313
32
204
236

252
292

- RAT

13

14

Total

Opera Chair
First Class
Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Normal Seat(IMAX)

4,076

Normal
Honeymoon
First Class
Platinum Seat
Opera chair
Emperor class
IMAX

100
120
140
170

500

600
150

2
107

502
29
68
310
318
488
488



10

51

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Honeymoon Seat
Normal Seat

Emperor Chair
Honeymoon Seat

Honeymoon Seat
Normal Seat

28
165
193
22
168
190
24
156
180
16
148
164

204
252

- RAT

Normal

Honey moon

First Class

Platinum Seat

Opera chair

Emperor class

IMAX

Normal

Honey moon

Normal

Honey moon
Digital

120
140
140
170
500
600
150

150

109



110

Standard Seat

51

Honey Moon Seat ( )
1 1 i 1

5.2
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5.4



112

Emperor Seat

0

5.6
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Platinum Seat

5.7

First Class

First Class

5.8
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5.10

114



115
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5.12



116

3 (Krung
Thai IMAX Theatre)

600
I 28 21
3
3
15/70

10
“Rolling Loop"

JBL 3 WAY Systems 3

SDDS, SRD, DTS Wall To Wall : Mega

Screen

30 25 83



11

12 1
(Combination)
4 13
(Differentiate)

1.3

Europe  Theme
(European Suite) Luxury Seat

Egypt Theme



80

Hollywood Theme

14

(Lounge)

24

(Value Added)

30



22

513

73

30
15

15

30

50

119



120
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(Ancillary Spaces)

(Box Office) (Candy Bar)
(Foyer)

11

(Major Bowl Hit)

(Entertainment  Sport) 38
35

COSMIC BOWL

EXCLUSIVE LANE
BALL WALL ! a1
(The
First Boutique Bowling ~ Thailand) Sport Entertainment



122

5.15 ' '

5.16

Major
Bowl Hit



13

Entertainment  Complex Major
Cineplex "
()
Celebrity Marketing, above the line below the line marketing campaign
lifestyle -Hit Smart-Hit
Hit Reward
Major Bowl Hit Major Bowl
20 T
decoration
(Presenter) »
! Sport Entertainment enjoy  playing
eating dancing  singing
Major Bowl Hit trendy
HIT  nick name hit Hit Society (
world class hip) Hit Music Hit Sport  Hit

Fashion &Trend"



(Presenter)
Major Bowl Hit consumer  get

dynamic

12



« f

feeling

30

Entertainment  Lifestyle

n

(Life

2

Style)

125

Total



Segmentation

2548)

2 5

(Stand  Alone)

(Public - Space)



2 ! (Long Term) 3
(Short Term) I 1-2
! f
8,000 ! 40 100 % I
5.2
1 (McDonald)
2, (Boots)
/
3 (Naraya)
4, (Zen)
o)
(Chester's Grill
6.
1.
(Black Canyon Coffee)
8
9. (KFC)
10.
11 (Swensen's)

12 (Starbuck)



13.

14

15.

16.
17.
18.
19,
20.
21,
22,
23,

24,

2.

26.

21.
28.

29,
30.

5.2

(Bangkok Dance)

(The

Moo

(Sizzler)

Pizza Company)
(Nooddi)
(MK Suki)
(S&P)
(Iberry)
(Net Design)

(Gamo Hair)
(Micky
|ce Cream)

(Starpics Gallory)

(Auntie

(Photo E zy)
(Squezz)



3L

32

33,

3.
36.
31

3.

3.
40,

52

(Pinklao
Clinic)
(Music One)

(Chess Cake House)

(Siam Inter Book)
(Sukishi)

(Dunkin’ Donuts)
(Bonito)

(Beauty Cafe)



6.1

6.2
6.3

6.4
6.5
6.6

6.7

5.3

—A N M < IO O

N— —r ~—f ~—r —r ~—

6.3
6.4
6.5
6.6

6.1
6.2

—_
~—

6.7

36



21

5.17

AWIRINTAUNIINY 1Y
CHuLALoNGKORN UNIVERSITY

131



132

2.2




133

5.19
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5.20



134

H -1 3 H o -
AN 5.21 F1eu4R waud lununlsn neunfiuiees FRnwand anansaledu

2.3



135

5.22

5.23



136

24 ,

, 2547:150-152)

2.5

2.6

2.1



137

5.24

31

3.2



(Popcorn)

(

3.3

34

35

y 2547:150-152)

138



26

90

30

21

139



140

5.25

32



141

1 v 1
NN 5.26 Frugang e lsan nenisiaes Gnwand anansnlas



142
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143

30

5.28

SAGE/838
Fumdoda
Fua s
A lang
Tutls

wAud us

szanusnns

AUANNEUNS

0 5 10 15 20 25 30

INUIUAU

30 9 2548



144

(Place)
(Space)



2548)

(Stand Alone)

12

, 12

2548)



60

5.29

30
10

33 (.

Stand Alone

MAJOR B| WL

146



147

5.30



148



Film and Programming

Film and Programming Departments

18.30 .-20.00 .

13.00 .- 16:00 .
Film and Programming

Film and Programming

(Movie Line)

18



30

2000 .

150



151

=230 .

20.00

5.31

V133p

® O

EDYIC (3]

75233

25

20

2548

9

30

30
60

18



152
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