(Demand) (Supply)
31)
(Demand) (Supply)
(Demand)

(Sullivan, 1994 :



46



47

(Supply)

THX
Projector



Evidence)

| 2548: 72-73)

48

(Physical

(Servicescape)



5

49

-

7-8
(Stand Along)
3
) ()
1
97/11



50

ottt Frage

nu"s,dﬂ'-'s ce'"er
M 19476
o $14095
Miithgpayr— 3 2
] E MUd oz, g
g: ¥ \dunsa =
M
f doau 2
zZ
—l ] 4
4—r1u\nou_\- N0 GIUR IAY -
41
.. 2546 :
1-4 4
2T 3 25,000
6,000



100

(Box Office)

1 (Candy Bar 1)



2 (Candy Bar 2)

4-7

52



53



30

90

21

(Brand)



55

(Attributes) (Benefits)
10
130 (Starbucks)
" , 110 2547)
(Prestige Products)
(Motive)

(Drive)



(Alleres, 1995)

1-4

Than a Cinema”

Aditorium)

(Sign Valued

5

“More



of

(Use Value)
(Class)
(Segmentation)
(Gold Class Cinemas)
2 80 300
1 (Gold Class 1)
(Gold Class Seat) 40
2 (Gold Class 2)
(Gold Class Seat) 40
1 500

600



1,200

42

(Gold Class Cinemas)

58

180
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43

5

(Gold Class Lounge)

60




61

21 30 90

44



(Gold Class Lounge)

30

19

(Gold Class Lounge)

(Public Space)

63

62



63

45

(Gold Class Bar)

(Stick) (St



64

4.6



65

4.7

(Standard Class Cinemas)
(Standard Class Cinemas) il
2,116
3 (Standard Class 3)
(Ergo Seat) 692 (Premiere Suite Seat) 28
06 143 3
2
! ! (Mega Screen Cinema)
24 106 Iscooptic ~ HD-Plus

30
26 . (Super Stadium Cinema)



28

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)
248

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)

(Ergo Seat)

66

4 (Standard Class 4)

192

5 (Standard Class 5)
192

6 (Standard Class 6)
192

7 (Standard Class 7)
220 (Premiere Suite Seat) 14

8 (Standard Class 8)
192

9 (Standard Class 9)
192

10 (Standard Class 10)
192

11 (Standard Class 11)
12

12 (Standard Class 12)
12

13 (Standard Class 13)
12



100

(Ergo Seat)

48

120

67



41

300

13

Ergo

Seat

692
192
192
192
220
192
192
192
72
72

72

Premiere

Suite

Seat/

(Premiere Suite Seat)

Gold

Class

Seat

40

100

100

100

100

100

100

100

100

100

100

Ergo Seat

120
120
120
120
120
120
120
120
120
120

120

68

« )
Premier Suite/Gold
Class
3
3
3/
300/



(Cinema Class)
3

11

1.2 1
(Combination)
7! (Differentiate)

13

14 (Value Added)



30

Lord of the ring

26

10

86

The

30 6



1 2547)

(Box Office)
(Foyer)

10 2547)

(Ancillary Spaces)

(Candy Bar)



(Passive)
(Private Digital
Cinema) (D-Cine by EGV)
11 (D-Cine by EGV)
1
(Niche)
(Remote Control) LCD
80- 90
1
180
21
Size 4 22 400
Size M 8 2 600

Size MM 12 3 800



(Server)

49

(D-Cine)

73



30 18
60
12
18 66.6 6

410

Owau
BLian |

Nine, 12, 40%

ae, 18, 60%

30 9 2548

(D-Cine

by EGV)
18 1 5
17

(The Ring 0)



(De BOWL CLUB by EGV)
12 (De BOWL CLUB by EGV)
5
(De BOWL CLUB by EGV)
3
1 (Qubica Lane) 16

(Qubica Lane)
(MAG-3) (Pin)
(Mile Per Hour) (Handicap)
(Overhead Monitor)

15



24

411

66 (Highway 66)

66 (Highway 66)

(Qubica Lane)
4
3
15

76



17

66 1] n

412 66 (Highway 66)

3 (Bowl Cafe) 8
(Bowl Cafe) (Simulator

Virtual Bowl) !
Projector

(Bowl



18

Café) i

413 (Bowl Café)

3-D Animation (Fairy Tales)
(Oceano) Overhead
Monitor

414



(Mp Lounge)

Dolby Digital 5.1 Channel

30
30

18 30 60

1.3 (Yes! Fitness by EGV)

(Yes! Fitness by EGV)

Excertainment
(Exercise) (Entertainment)



80

30 3
10
2 21 18

2.

More Than a
Cinema
(Life Style)
1

(Public Space)

!
30

17 56



10.
11,

42

(Starpics Gallory)

( Color)

( !'Nail Spa)
(Relaxation Spa)
(Sirium Beauty Care)

(Beauty Café)

81



12,

42

5.1
5.2
5.3
54
5.5

82



43

51
5.2
5.3
5.4
5.9

83




84

' ~ ‘3 H a
N 4.16 Frug Aapefluiuiilssnneunfaas ananwinsindg

12

( , 0 )



21

2.2

2.3

17

30

56

85



2

3.1

30

10

86



32

3.3

(Popcorn)

87



34

3.5

30

88



411

30

2

2548

(Space)

(Place)



411

szaanudnig

EniVelifofloplol
Frumloda
Asangy

Tuide

waud g

AUAMNEUAT

30

2

10

15

AUIUAU

2548

20

25

(Space)

30

89

(Place)



1 2547)



30

12

44

2,500

10

10

18 60



4
4
(More Than a
Cinema)
(Business Unit) (Logo)  (EQV)
(Corporate Brand) (Background) 2
(Concept)  Fun Fantasy  Friendly
(Geometric Form) (Modern Typography)
3
(Business Unit) (D-Cine)
0deBOWL ( ) (Yes! Fitness)
To be the Most Innovative Entertainment
Centric
(Modern  Look)
(Zone
Concept) (Business Unit)

(Gold Class) (Yes! Fitness)
1 1 1 ,l
( , 2 2547)



(Design)

(Movement)

()

.. 241

1 (Style)
(Font)
, 24 2547)
E
Vv

418



b GV

419

(Haratop)



95

L
2 (Bather)
(FR) (Gala) (Press
Preview)
3



30

McQuail
(1994: 302-303)

(Distributor)



(Projectionist)

150

(

547:114)

(Film Breaking)

A
40
A
A
A 150

1200 .

1500 .

15



15
180 3

A 1200 .
A 1500 .

1
: Service Marketing : 88-91)

Place Space and Time

(Occupancy Rate)



Admission (

10-30

(Projectionist)

30

x 100

(Loop)

99



100

)

Film and Programming Department



101

FHim and Programming

Film and Programming Department

| Film and Programming
Department
(Admission) i

1800 . !
18.30 .-20.00 .

! ! 13:00 .- 16:00 .
Film and Programming !



102

Film and Programming (Hardtop)
(Cinema Manager)

Film and Programming
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4.20

30 2 2548

30

3
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