L (Active Audience)

(Active Audience)

(Endogeneous Factor) (Exgeneous Factor)

(Uses and Gratifications Approach)
(Functional Perspective)

(Needs)



(Media Use)

13



Dennis McQuail, Jay G. Blumler and Brown J.R.

4,

McQualil

11

1.2

13
14
15

21
2.2
2.3
2.4

(Division)

(Personal Relation)

(Surveillance)

(Personal Identity)

14



3.1
3.2

3.3
34
3.5
3.6

41
4.2
43
4.4
4.5
4.6

15



(Expectancy - Value Theory)

(Motivation)

Expectancy - Value Theory
and Gratifications Theory

(Value)

(Media Gratifications)

(Stock)

18

(Theatre)
Gallery) (Coffee House) (Salon)
(Criticism) ( , 2542)

16

Uses

(Novels)

(At



17

2

(Cultural Forum)
(Social Representation)

(Social
|dentity) (Power Relation)
(Pseudo-Public  Sphere)

(Virtual - Community)
(Face-to-Face Communication)
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(Identity)

(Human-Machine  Assemblage)
(Face-to-Face)

World Wide Web
(Computer-Mediated Communication) Donna L Hoffman
Thomas P. Novak
Hyper Media CMC

(Socially Qriented)
CMC
(Sociomotional)
(Face-to-Face  Communication)
CMC

1
(Boundaries of Time and Space)
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(Machine
Interactivity) (Donna L
Hoffman & Thomas P. Novak, 1995 , 2544)
Sender - ) Content
A 1
Medium A
A .
Leeoren- Content (- Recelver

(Computer-Mediated Environment)

Many-to-
Many in Computer-Mediated Environment
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? On

Content /
A
Content Medium & Content

A

@/ Content

 http:/lwww.2000.0gsm.vanderbilt.edu/cmepaper.revision.july11.1995/cmepaper.html

' ' (User)

Hoffman ~ Novak 1
(Information Pull)
(Information ~ Push)

(E-mail)
(Webboard)


http://www.2000.ogsm.vanderbilt.edu/cmepaper.revision.july11.1995/cmepaper.html

2

John Dcember (1995)
1 (Point to Point)
2. (Point to Multipoint)

Electronics Mailing Lists
3, (Point to Server Broadcast)

(Internet Relay Chat)
(Bulletin Board System / BBS)

4, (Point

to Server Narrowcast)

Michael Jaffe (1994) CMC
1 (Democratic Participation)

Abramson et al. (1998)

Communication  Democracy

Usenet ()



2

2 (Decision-Making)
CMC
CMC
CMC
(Face-to-Face) (Rice & Love, 1987)
3, (Identity and Democratization)
CMC

(Matheson &Zanna, 1990)

Joseph B. Walther CMC
(Computer  Conferencing)
(Electronic Mall ~ E-mail) (Synchronous)
(Asynchronous) (Encode) (Text Message)

(Relayed)

Walther

CMC

Hitz

3 (Hitz, 1978)

1 (Substitution)
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2 (Add-on)
3. (Expansion)

CMC ’ "

“New Media” CMC

(Personal Computers)

Jw. Chesebro  D.G. Bonsall (1989) CMC
9

1 (Selective)

2

JW. Chesebro  D.G. Bonsall (1989) CMC



CMC

CMC

CMC

CMC

24
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6.
“Teleconference”
7.
CMC
(Social Norms) (Rules)
(Novice) CMC
8.
CMC
9. (Leader-Centered Communication)

CMC
Kiesler, Siegel

McGuire (1984)
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CMC
CMC
CMC
“ " (Cyber Society)
James Beniger (1987) Scott Peck (1987) “
” 19
(Symbolic  Group)
(Beniger, 1987: 353)
Baym
5 - CMC
1 CMC
CMC "Log”
Cyberspace
CMC CMC
“ Online”

“Log” CMC
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2. (Temporal Structure)

McGrath (1984) CMC
3
21 ( cyberspace)
(Synchronistic) (Asynchronistic)

2.2

2.3 Asynchronistic
3. (System structure)

Seibold (1994) 3

(Physical  Configuration)

Adaptability)

4. CMC

Holingshead McGrath (1995)

(System

(Level of User Friendliness)

(Group Purposes)

CMC (Participant Characteristic)

, CMC



(Perception)

(Organize)

Berger (1972: 8)

(2538: 105-107)

(Select)

(Interpret)

(Filter)

(Motive)

(Past Experience)

(Frame of Reference)

(Environment)

(Mood)

28
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1
2.
3.
2 (
) ( )
1 ?
(Cognitive) (Affective)
Zettl (1998:90-91) (Cognitive)
(Affective)
( )
(Affective) Zettl (1998: 92-93) Cognitive
Affective

Affective
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Livingstone (1998: 176-178)

2

2
11 (Comprehension)

J. Corner (1991,1995 Livingstone, 1998: 184)

(Denotative Level)
12 (Interpretation)
(Open Texts) J. Corner
(1991,1995 Livingstone, 1998: 184)

(Connotative Level)

(2537: 18

, 2544)



3l

(Objectivism) 2. (Subjectivism) 3. (Relativism)
( 2537 , 2544)
2.1 (Objectivism)
( )
1:35
2.2 (Subjectivism)
( )

2.3 (Relativism)

( )



2544)

(Objectivism) 1

(Subjectivism)

(Relativism)

(2533: 35-45

32



2544 )

112 3

, 2533 43

33



AWIANTANNIINY I8
CHuLALONGKORN UNIVERSITY
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3.
. Eco (1979 Livingstone, 1998: 41-43)
Eco 2
31
3.2
Supaporn
Petchsin (1993: 15-17) J. Fiske (1987)
3
1 (Reality)
Social Codes
2. (Representation)

Technical Codes

1 437¢itfco
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Conventional Representational Codes

3 (Ideology)

Ideological Codes

(Reality)
(Representation)
(Ideology)
(Ideology)
(Representation)
(Reality)
Stuart Hall ( , 2540: 36-37)
3
L (Dominant-Hegemonic
Position)

Preferred Reading

2. (Negotiated Position)



Position)

Hall

(2544)

37

(Opposit



3

(2545) “

(2544) “

(www.hotleague.com)

(www.thailandsportsonline.com) (www.siamsport.co.th)

(Virtual  Community)


http://www.hotleague.com
http://www.thailandsportsonline.com
http://www.siamsport.co.th

39

Arts Programming on Public Television: An Analysis of Cognitive and Emotional Viewer

Reactions (

Leen d’ Haenens (1996) “
" (Arts Programming

on Public Television: An Analysis of Cognitive and Emotional Viewer Reactions)

3
(Arts
Diary), (Arts Magazine)
(Arts Documentary) 3 ( 48
21 27 )
50
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f www.pantip.com

www.sanook.com

(2542) "

www.pantip.com www.sanook.com”

(Cultural Forum)
(Virtual Community)

(Machine Interactivity)


http://www.pantip.com
http://www.sanook.com
http://www.pantip.com
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