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(Market structure)
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(Interdependency)
(Barrier to Entry)

1) (perfect Competitive Market)
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(Perfect  Knowledge)

2) (Imperfect Competitive Market)

(1) (Pure Monopoly)

(Price Maker)

(No Entry
Allowed)
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(Interdependence)

(Homogeneous or Differentiate Products)

(Barriers to Entry)
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1) (Partial Index)

Concentration Ratio

Concentration Ratio (CR)
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(Relative Size)
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2) (Summary Index)

(Herfindahl ~ Summary  Index) Comprehensive
Concentration Index

(1) (Herfindahl Summary Index: HSI)

Concentration Ratio  HSI
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( - 2531)
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y
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0 1
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(weight) (double)

HSI

(2) Comprehensive Concentration Index (CCl)
HSI CCl
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HSI  CCl CR
(Non-largest Firms)
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y
J
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Absolute Relative Concentration

Absolute Concentration CCl
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Relative Concentration

Capital Intensive ,
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(Marketing Mix)

(Market Price)
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2.5 (Marketing Mix)
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4 Four P's
1) (Product)

Product ?
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(Price)

(Place or Distribution Channel)
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(Service Channel)

(Vertical Channel System)

(Horizontal Channel System)

(Promotion)

(Advertising)
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(2) (Public Relations)

(3) (Sale Promotion)
(4) (Personal Selling)
Price

Product 1 Place Promotion

2.6 Porter (Porter’s Diamond Model)

(Michael E. Porter)
1980 3
Competitive strategy Five Force Model Competitive

Advantage 2
Competitive Advantage of Nation
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3) (Related
and Supporting Industries)

Cluster

(Upstream) (Downstream)

4) (Firm
Strategy, structure and Rivalry)
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(Role of Government)

Cluster

(Chance)
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Intusoma  (1996)
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Concentration Ratio (CR)

. .2532 .. 2535-2537
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Concentration Ratio (CR), Comprehensive Concentration Index (CCl)
I (Entropy Index)
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]  (Herfindahl Summary Index : HSI) I (Entropy
Comprehensive Concentration Index (CCl)
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Index)
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Concentration Ratio
(CR), Comprehensive Concentration Index (CCl) (Herfindahl
Summary Index : HSI)
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Concentration Ratio (CR)
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Comprehensive Concentration Index (CCI)
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