(analytical framework)

1
2.
2.1
2.2
2.2.1 (analysis of substance of
the narrative)
3
31
3.2
321
3.2.2
3.2.3
3.3
34
35
3.6

( 2535 )



, 2525 : 136)
2467 2 '
" 4 i ¥ “
(1 2515 1)
5 .. 2493
(. L2541 : 234)
4
10



10,
( 2542 - 68-73 12542 )
2,500 1 2.
(
2549 : 30)
n | 7 n
1
.
3
4
5



, 2547)

(Aristotle)

12539 : 2%5)

(LA Richards)
(partly emotive)
(mixed communication)

1 2539:187)

(identification)

(new rhetoric)

(Kenneth Burke)

(partly referential)
1

2539 189)



(indentify)

1188-190)
()

epideictic

L Deliberative
(expediency)
(persuade or dissuade)
topic

deliberative

deliberative

10

(hetoric of identification)

& ) 2539

deliberative, forensic



1

2. Forensic
(justice) ( ) (
)
topics
( )
( )
3. Epideictic (topics)
(honor)
() ()
( , 2539 : 27-28)
2.1
(Campbell and Burkholder, 1997 , 2547 - 89- 90)
211 (effects criterion)
2.1.2 (truth criterion)

2.1.3 (ethical criterion)



12

2.14 (artistic criterion)

2.2 (Narrative Criticism)

Silars (1991) Hart (1998)

L (Humans
make sense of their world by the stories they tell about it)

2. ' (Narrative is a
pervasive and vital form of interpretive discourse)
Walter Fisher (1987)
(paradigm)
1 2 narrative probability
(completeness and coherence)
narrative fidelity

(empirical facts)

3. (stories  are
symbolic actions that create social reality)

( 2547:156-157)
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Sonja Foss (1989) 3

( , 2547 : 157-158)
2.2.1 (analysis of substance of the
narrative)
2211 (events)
‘ (kernels)”
‘ (satellite)”
2.2.1.2 (characters)

22.13  (setting)



22.14 (temporal relations)
2.2.15 (causal relations)
2.2.16 (theme)
2.2.1.7 (narrator)

22.18  (audience)

( , 2547 : 158-161)
3.
( , 2539:1)
(Miller and Burgoon)
(Brembeck
and Hhwell)

(Simons)



2
3
( 2546:4-5)
(respond)
( , 2547:29-30)
31
rhetorical situation
hetorical ~ Situiation meaning-context
(Pragretc) (ealty  (medaior)
rhetorical Stuation
(thetorcd)

(iting response)

15



3.2

rhetorical situation

3.1.1 exigence

3.1.2 audience

3.1.3 constraints

3.1.4 speaker

3.1.5 speech
1

( 2539:163-164)

5

16



(Roughly)
(Good Moral)

3.2.1 (Ethos)

3.2.2
3.2.3

3.2.1 Ethos

3211

3212

(Quintillion)

3213

(Pathos)
(Logos)

Ethos

17

(Good Sense)
(Good Will

3
(Expertise or Expertness)

(Highly Knowledgeable About Their Subject Matter)
(Moral Character)

(Soery, Good W)

(Good Intertion)



3
. 2541: 50-51)

(Sefety Fector)

(KIND)
(CONGENIAL)
FRIENDLY)

FORGIVING)
HOSPITABLE)
CHEERFUL)

(QUALIFICATION FACTOR)

(EXPERIENCED)
(TRAINED)



SKILLED)
AUTHORITATIVE)
ABLE)

(
(
(
(INTELLIGENT)

3 (DYNAMISM FACTOR)

(  2546: 121-122)

(Ethos) (Source Credibility)

(Becreated by the speech itself)
(Ethos is the most potent of all means to persuasion)

3.2.2 Pathos

(Audience  Analysis)

19



20

“put the audience in the right state of mind” ( , 2539:26)
3 y
) 2) 3)
(Cooper 1960:92 , 2539: 24)
(anger and mildness ) (friendship and enmity)
(fear and holiness) (shame and
shamelessness) (benevolence) (pity)
(indignation) (envy) (emulation)
(contemp)
(
, 2539:25)
3.2.3 Logos
(Reasoning) (Logic)

(7 2, 2541 :50-50)



3.3

(unique)
(evidence) (reasoning)
331 (Evidence)

33.1.1 (Examples or illustrations)

3.3.1.2 (Statistics)

3.3.13 (Testimony)

3.3.14 (Analogy or Comparison)

(figurative)

(iteral)



3.3.15 (Detalils)
‘ 1995
50,000 . . "
3.3.1.6 (Description)
3.3.17 (narration)
( , 2539:188-191)
332
4
3321 (inductive reasoning)
(axiom)
3.3.2.2 (inductive reasoning)
3.3.23
(reasoning for causal relationships)
33231
3.3.2.3.2
3.3.2.3.3
(° 7 )

2539 : 78-79)

22



34

DATA(D)
CLALM
WARRANTS ()
B
=DATA( )
= WARRANTS |

)

CLAIM (C)

QUALIFIERS (Q)

( )
() ©)

B = BACKING OF THE WARRANTS ( )

23

DATA



Q = QUALIFIER (
C=CLAM ()
R=REBUTTAL ( )

2542 20)

34.1

2539 23-24)

)

(Rieje, 1984 : 70-78

(Argument from Princple)

24



3.4.2

343

> C

(Argument from Generalization)

(Argument from Cause)

25
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3.4.4 (Argument from Sign)

D »C

- dz o < : <
Lﬂ?ﬁjﬂ‘Qﬂ‘ﬂuﬂﬂ\mﬁﬂﬂﬂﬂﬂ\! TUNUGITU

W

o ay o & - a dak
Q‘Duuuﬂqwutﬂum?ﬂ\mu’mmmLﬁ?ﬁjn‘iﬂﬁﬁu

345 (Argument from Analogy)



3.4,

3.4.7

(Argument from Authority)

(Argument from holistic view)

27
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35
3
) 2) 3)
35.1
35.2
353
( 2539; 112-113)
3.6
lexis (
style) lexis
1 " (Cooper 1960 : 182 , 2539:54-57)

36.1 (clarity)
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(metaphor)

3.6.2 (purity)

3.6.3 (impressiveness)

3.6.4 (propriety)

' 1 1
3.6.5 (liveliness)
(antithesis)

(actuality) 3 metaphor, antithesis,

actuality



OS54

Frickicic

cluster analyss

30

(Foa Speech)

Frickicic Spesch

cluster



(context analysis)
framework)

(.. 51245)

(dudl areyss

(.. 20820)

(0
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