(qualitative research)

L (textual analysis)
2 (in-depth interview)
31
(field observation)
/
3.2 (dlata)
321
3211
.. 2548
3212

.. 2548



322

.. 2548

33

331

3311

http://www.ITuehit.com


http://www.lTuehit.com

http://www.sanook.com
http:/fwww.kapook.com
http:/fwww.dek-dee.com
http:/lwww.yenta4.com
http /' .keepalbum.com
http://www.Siamzaa.com
http:/www.joijae.com
http:/www.postjimg.com
http /' .abday.com
http://www.romerun.com
http:/fwww.bblife.in.th
http://www.cutephoto.net

htp /| .keepalbum.com
http://www.joijae.com
http://www.yenta4.com

(purposive sampling)

39


http://www.sanook.com
http://www.kapook.com
http://www.dek-dee.com
http://www.yenta4.com
http://www.siamzaa.com
http://www.joijae.com
http://www.postjimg.com
http://www.romerun.com
http://www.bblife.in.th
http://www.cutephoto.net
http://www.joijae.com
http://www.yenta4.com

40

http:/iwww.jotjae.com
http:/fwww.jotjae.com
http://www.joijae.com

(avatar) J mon

J Dollar J Dollar

http:/www.joijae.com

http /I keepalbum.com

http:/www.keepalbum.com
http://www.keepalbum.com


http://www.jotjae.com
http://www.jotjae.com
http://www.joijae.com
http://www.joijae.com
http://www.keepalbum.com
http://www.keepalbum.com

41

http:/hwaw.keepalbum.com

http://www.yenta.com

http://www.yenta.com
http:/fwww.yentad.com

1 10 ()

http:/fwww.yentad.com

) (purposive sampling)


http://www.keepalbum.com
http://www.yenta4.com
http://www.yenta4.com
http://www.yenta4.com
http://www.yenta4.com

497

3312
3

. .2548
http:/lwww.keepalbum.com 360,000
http://www.joijae.com 360,000
http://www.yentad.com 80,000

3 200
9392
http:/fwww.keepalbum.com 90
http://www.joijae.com 90
http:/www.yenta4.com 20
(Cluster sampling)
(categories) 20
http://www.yenta4.com 10 10

(purposive sampling)


http://www.keepalbum.com
http://www.joijae.com
http://www.yenta4.com
http://www.keepalbum.com
http://www.joijae.com
http://www.yenta4.com
http://www.yenta4.com

20

Sexy

14,

15. playboy

16. ?
17.

18, N

19,

20.

http:/fwww.keepalbiim.com

43


http://www.keepalbiim.com

N e Rl e

MSN

ICQ

1-5
6-10
11-15
16-20

20

http:/fwww.joijae.com

44


http://www.joijae.com

1-5
6-10
11-15
16-20

10

[N
o

1-5
6-10

(print screen)

protocol  note taking

http:/lwww.yentad.com

15

45

2548


http://www.yenta4.com

332

http:/lwww.keepalbum.com 90
http://www.jorjae.com 90
http://www.yenta4.com 20

(in-depth interview)

(Quota Sampling)

9:9:2 3

http:/lwww.keepalbum.com 18 90

http://www.joijae.com 18 90

http://www.yenta4.com 4 20

46

40


http://www.keepalbum.com
http://www.jorjae.com
http://www.yenta4.com
http://www.keepalbum.com
http://www.joijae.com
http://www.yenta4.com

47

(personal message)

instance message

MSN
Hotmail '
MSN
40
()
28 2549 ( ) keepalbum
1 2549 KHEM ( ) 20 joijae
3 2549 Bung ( ) 21 joijae
4 2549 lladaj) ( ) joijae
5 2549 155 joijae
Kong ( ) joijae
6 2549 17 joijae
22 joijae
20 joijae
7 2549 2 joijae
8 2549 19 yentad
24 joijae
9 2549 30 joijae
17 keepaloum
23 keepalbum

Pratapian ( ) keepalbum



48

9 2549 25 keepalbum
28 keepalbum
28 keepaloum
1 ) keepaloum
( ) keepalbum
27 keepaloum
26 keepaloum
( ) keepalbum
16 keepaloum
24 keepaloum
2 keepaloum
Metro'Police ( ) joijae
10 2549 23 keepaloum
2 keepaloum
20 keepaloum
22 keepaloum
20 keepalbum
17 2549 22 joijae

23 keepaloum
2T 2549 21 keepaloum
22 keepaloum

3l 2549 Emome ( ) 17 yentad

Mae ( ) 18 yenta4

2 yentad

31 40



(in-dept interview)

49



3.4

34.1

50

(public album)
(avatar)

(conceptual  framework)

(semiology)
coding analysis



ol

coding sheet
http:/imaw,joijae.com
http:/wkeepaloum.com 2 http:/Amawyentad.com
1 1
1

(usemame) (online photo aloum name)
(Information)
(categones)
(sound)
(capton)
(avatar)
(imege)
(arrative)


http://www.joijae.com
http://www.keepalbum.com
http://www.yenta4.com

»

3.2:

52

(Indoor/outcloar)



53

342 (In-oepth interview)

, " fl (shucture interview) 40
instant message MSN Messensey
Hotmal (textual analyss)
3
4
(Synopsis) MSN
1 (categones)
35
3

4



Conceptuall Framework

Technology A | .
Digital Camera oo
Exhibitionism Interne
Technology B (C nter t)
Computer

KR DL

NABAEIEMN
AINBR

Psychological Needs > — Fo o

> )nline Photo | - U

IDENTITY
i i ; " FORMATION
AanealulnsAnw _ _ - “Who | Am”
inRauft Sociological Needs
o]
Function
Q=TT
R ‘7":‘.‘
=3

masteaanycl > B g | e
6 (T ———

NMFALNIWLLLRIBITOLE

Private Album Public Album
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