" (Quantitative research)

(Survey research method) (One shot study)
(Questionnaire)
"]
21-50
/
(BMA Data
Center) .. 2546 *
21-50 2,848,666
400

Taro Yamane(1970,

 2541) 95% 506
= N
(1+Ne2
N (2,848,666 )
€
( 5 e = 0.05)

() 400
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(Multi-Stage sampling)

1 (Purposive sampling)
50
50 2 12
( 2)
, 2548)
1 (Compact city)
1)
2)
3)
4)
)
6)
2 1)
2)
3) 4)
)
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(21-50 )
23
2. (Simple random sampling)
12
23

1 2. 3

4 5. 6

. 8. 9.

10. 11, 12,
3 (Quota sampling)

400

4 (Convenience sampling)

12
2 400
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2
Clarke (1998) (Intrusive media)
(Non-intrusive media)
(Intrusive media) /
/
/ (sms) /

(Non-intrusive media)
/

(Direct mail)

(Mitchell, 2003; Robert
& Berger, 1999; Taylor, Franke & Maynard, 2000)

( | 2546; . 2546; Hughes, 2006)

(sms) /

(Direct-response television)
(Mass media) (
, 254T: Duncan, 2005; Robert & Berger, 1999)



(Spiller & Baier, 2004)

Vasquez, 1995)

(1998)

cards

(Print media)
/
/
Roberts Berger (1989, 1999)

(Mass media)
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(Brady &

Duncan (2005), McDonald

6 2
Bind-ins/Blow-ins Bingo
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FwraNnsalun1Ingas
Ci'IULALONGKORN UNIVERSITY
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(Questionnaire)

(Close-ended questions) 4

Rating scale (Statement)

2 1-45
Taylor, Franke ~ Maynard (2000)
7-Pointed Likert scale Phelps, Souza ~ Nowak (2001)
7-Pointed Likert scale 5
Taylor, Franke Maynard (2000)
’ | -
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(Statement)

Phelps (1992)

1 1] / H(
)
Phelps, Souza Nowak (2001)
1] " (
9
3
9
Rating scale
3 1-15
Nowak
4-Pointed scale 5
Nowak  Phelps (1992)
1] /
)
/ /
/ (sms)
" Mitchell (2003)
4



146

Rating Scale (Statement)

4 1-9
Taylor, Franke Maynard

(2000) 7-Pointed Likert scale 5
Taylor, Franke ~ Maynard (2000) ‘

Rating Scale (Statement)

5 1-12
Nowak  Phelps

(1992)
(Direct Marketing Association)

(& 2 B~ &S TN NG S SN
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5
4
3
2
1

1.00-2.75

2.76-3.25

3.26 - 5.00

3

5
4
3
2
1

1.00-2.75

2.76-3.25

3.26 -5.00

4

1
2
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1.00-2.75
2.76-3.25
3.26 - 5.00

(& » I ~ N 'S TR NG IR SN

1.00-2.75
2.76 - 3.25
3.26 - 5.00

(Questionnaire) (Validity)
(Reliability)
(Questionnaire)

1: (Content validity)

(Content validity)
(Wording)



21-50

(Questionnaire)

2541)

0.93

0.87

0.89

0.85

Vi
vt

(Reliability)

1
30

(Coefficient alpha)

(k- 1)

11-2vi ¢
vt

(Pre-test)

400
Cronbach (

Cronbach’s Alpha
Cronbach’s Alpha

Cronbach’s Alpha

Cronbach’s Alpha

Cronbach’s Alpha

149
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12

.. 2549

(Coding)
SPSS (Statistical Package for the
Social Sciences) for Windows

L (Descriptive statistics)
(Frequency) (Percentage)
(Means) (Standard deviation)
2. (Inferential statistics)

Independent Sample t-test, Paired-sample t-test
One way ANOVA

(Pearson’s product moment correlation coefficient)
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(Linear regression)
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