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The Purpose of this research is to study about local identity in Lower
Northern and product graphic design creation for local souvenir that leads to
promotion in sales and promulgate in brand. The sample used in this research is
entrepreneurs in the Lower Northern and customers or tourists by using cluster
sampling method in 9 areas and accidental sampling in 3 weeks using 100 samples.
Research tools have a 3 parts consisting of exploratory questionnaire for graphic
design, satisfaction questionnaire and efficiency performance evaluation. Data
analysis is used by analysis frequency, percentage and standard deviation.

Process of research methodology consists of

1. Primary survey about identity attitude of Lower Northern

2. Analysis and conclude

3. Design and create graphic design

4. Satisfactory test

5. Efficiency performance of graphic design

The results show that

1. The identity of Lower Northern should associate to religious place such as
temple, cathedral, national park, historical site, occasion, dialect language, costume,
quotes and local souvenir.

2. The analysis of data about the relation of the most reminded Lower
Northern place and the most participated place hasn’t correlative. For example “Tak
Bart Tae Wo” tradition at Utaithani is the most participated needs but least
memorized showing that special occasion has no relative or reminded to tourists but
dimension and physical development do stick to them.

3. For upper northern area, Graphic design pattern 2 is inspired from the
“River Of Life”.

4. Efficiency form of lower north graphic design, Overall is still well (Average
4.00). Overall of creation in color can tell and demonstrate to history of lower north
and these can be applied for production design of souvenir is still well (Average
4.40). Next to below, Pattern can communicate the local identity of lower north and
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dimension correlating to sight and restore form are still good (Average 3.80), At least,
Handiwork can tell and demonstrate to the identity of lower north (Average 3.60)



AnRNIsNUTEANA

mAdvatuiidniiaaldfenlssnuusestaudszinn wa 2556 nmsatuay
FUIUUSEINA DAY UaENNeINIVDIRAMTANIURENTTUAIARTUAZNNTORNLUL METEUULAL
nalniduuswmandunazasisvigidlalunmsiauniusia
YOUOUANALNINTEUTE AN IVINMITDBNUUUUTIRA NI US Ay wuzth
‘uamauam@”jmaqmqe’ﬁuazéﬁawwﬁaamaﬂumsﬂimﬁuwamuvm%u
VDUNILAUAF awﬂwséﬁﬂssﬁwéﬂszaww3m1ﬂ11u§ﬁ§3%1ﬂ1$3%1%w YN

€

()

UNBVIUI

ol

naadssna

=g @
me



a3y

unAngan1w ng
UNANYBNIWDINYY
AnfnssuUTENA
a1sUey

AR PRN
a15uyN I

unit
1. umi
1.1 anuduinuazaudrAyveslgm
1.2 nguszasAvesnuidy
1.3 Y9UlUAYBINNTINY
1.4 nspuuwIAnlunsivy
1.5 fgnufdn
1.6 Usglomifiaainaglesu
2. wenasuazamideiiieades
2.1 Anwvayaniamilonaudng
2.2 fnwvayadndnual
2.3 fnwdeyaniseenuuuisvfal
2.4 Fnwdeyavesiiszdn
2.5 Anwdeyanginssuguilag
2.6 Anwvayan1seonuuUUTIINe
2.7 AnwvayandnIninend
2.8 Anwdoyaszaunisusaiu
2.9 Anwdeyanuideiiiedes
3. BmMIdniveniNeg
3.1 Ussnsuagnguiietng
3.2 iFeddiefldlunside
3.3 munununudeya
3.4 MyIATIEVveya
4. wamsaTsvideya
41 wameneideyamnuAaiuAfusndnyaiviosiu
MAmiionaua
42  waniassiteyanuianelagauiuuisuRadniawmilensuans
43  wanmyleseiteyalsaiiuussansawyaguuuuisval
mamilanauans

£
_,!

P @ ®» & 3D D

AP A W VW VNN - -

O VO OV WV OV OV V 0 0 ~N N4 o »n »n B
0 0O O O L1t L1 L1 O LN L1 W O B~ DN

102
104



a3y (we)

5. ayUnauavdelausuus
51 ajUnauazUalausuuy
5.2 mseiusieua
5.3 UBlAudLUY

USTUYNTY

AARUIN
ANAKYIN
AAELIN
ANAKUIN
AAKUIN
AARUIN

Uszinagideu

S L D 2 D

LUUABUQIULTE1929

WUUABURNUANUNIND LD

wuuUseiuyszansnin
wuuseenuuuYngULUUsTRadnAwmilenaua
ﬁ@gﬂu;uuLwﬁaﬂmﬂmﬁ'amaudwuuussqﬁmv‘maaﬁszﬁﬂ

i1
105
105
106
106
107
109
110
112
113
114
119
120



asUgymT N

A5

41  wansrdesazvesdaun i ly (n=100)

42  wamsrndosazveuisiumamiiensuai (n=100)

4.3 wansrSasazasanun iy (n=100)

44  uanmesazvosnuianelagagluuuisuAalniawmiiensuais (n=100)

45  wansredswardudsiuumnasguvesstaviameaguuuusviad
AMARLENBUAS

i
98
99
102
103
104



-l
AN

1

O 00 N oL BAWLWDN

N N N NN P PR P R 2 P e
2B W N =, O OV 00 N O 1 A W N —~» O

asug N

AN UNEAIIUTEITIMIAUATAITIA
KAPIANYUZATIUTEINTINIANUNLNDYS
uanIANYUTATIUTEIITMIAAIN
wansdnvuzvens s inmesysal
wansdnuuzeeInsszidamingasing
wansanuuzveIns sz i inivalan
uansanwraIUIEIMInalue
WARENYNETBINTUTEI TN Infidns
wandnwuzvInsTTAIIdamingiusnil
uaRINIWIIANIIANLUTIRY
u,amg‘dwqaﬂssuéu%lnﬂLLazﬂstJsiawqanssumi%a
wamatumaunszuIuminaulate
wansiladeniidvwasemssustyvnsesuimudosnsveusian
uanstumaunszULNsUiTymuesuilan
uanstumaunIsuaIdeyaanunasnely
uamaNsNsEANEYBIUAdY BRIy
wanuATUT 1 wiedugunil
wamInSHANFUIATUT 2

wAmIMSHANALATUT 3

wanded

uamtumeunsiadulade

uamsp e iuluusszszanis
LARSEINANSANEINITEUATULIAYBIAITY
wanaman1sAnwlananisuuiasueliveddun

LJ
nuI

10
16
22
26
30
35
38
40
51
64
68
69
70
71
76
78
78
78
79
86
86
87
88





