21

2.2

2.1

Data )

211
212
213

(Uses and Gratification)

(2541)

( Data)

( Information )

(' Information ) ,

( Knowledge )

( Wisdom )

( Processing )

/N

(Comparative Thinking)

(Weight)

A KA A A A RN

e (tink< s> M)

(value)
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1
(Decision Support Systems)

(2536)
Herbert A. Simon ( 1977 )
4
1 (Intelligence Activity)
2 ( ) ( Design Activity
)
3. (Choice Activity)
4, (Review Activity)

(Information)

(Information)
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M50 UGHE MIAATEN Ly (RHGHAPGAY
Measurement Data Analysis Information
2.1 ( , 2547)
5
1 (Need Analysis)
2. (System Design and Analysis Framework)

(Information Search)

3. (Data Collection)

4, (Information Analysis ) (Evaluation of
Information)

5. (Information Use )

(Alternative Selection)

(Measurement)

(Measurement) (Information  Seeking)!

(Information Analysis )
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21

INPUT PROCESS OUTPUT

21 INPUT - PROCESS - OUTPUT

(Information Seeking) , (Information Analysis )

1 (Information

Seeking)



2.1.

Process)

2)

3)

25

(Information  Analysis )
(Comparative Thinking)
(Information Uses)

(Uses and Gratification)

(Selective
(Filter)
( .2535 ) (Klapper , 1960)
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2.2 3
L (Selective Exposure or Selective Attention)
9 8
! ! Cognitive
Dissonance Féstmger EA. 1975)
(Reinforcement  Information)
( Festinger LA. 1975)
(



( | 2541)

3. (Selective Retention)

( Klapper ,1960 )

, 2541)

Allport , Gordon

21

(Selective Perception or Selective Interpretation)

. (1954)

12540) Klapper



( , 2533 )
(2531)
1
2
3.
(Information Seeking)
( ,2541)
Charles Atkin (1973 )
(Reward Value)
(Expenditures) (Liabilities)

(Information  Seeking)

(Information Ignoring)
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(Information Yielding)

(Curiosity)

(2535)

2543)

Schramm (1973)

(Information Avoidance)

(Utilization)

(Consistency)

)
( Availability )

William D. Brooks (197! .

29



Atkin
(Uncertainly)

(1973)

(Intrinsic Uncertainly)

(Instrumental Utilities)

(Extrinsic Uncertainly)
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( 12539)

2121 (Comparative Thinking)

(2546)



2.1.3 (uUses and Gratification)

(Media Effect Research)

1
( , 2528)

Elihu Katz ( 1959 Severin & Tankard, 1997)

“What do the media do to people ?

“What do people do with the media ?’
Shaughnessy ( 2546 )
(Uses and gratification)

D (Background)

Powerful Audience Takes what it wants from the media -» Media

2.3

( Michael O" Shaughnessy 2546 )

(passive consumers)
(active participants)

(Companionship)



and Katz 1974, 2546 ).

(Needs)
(Need for Cognition)

( 52528)
(Active)
1970s Elihu Katz ( )
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( Blumler

(Individual - Functionalism

! , 2532)

(1973 )



Elihu Katz ( )

3
1 Mode
2. Connection
h
3. Reference
( 12534 )
3 Elihu Kataz ( 1)
Elihu Kataz ( ) (1974)
(Pattern)
(1) (2)
(3) 4)
(5)
(6) (7)



( 2534 )
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24 Elihu Kzt&z
( , 2530)

*
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1@svms
il
52 Toad

1414

ﬁnamu ApIMsuIA3 uNAIMUAIAAZIY %qﬁ]ﬂé”uaimhq
savirRivai Usznauns 191INIAS 9 Fduatuns
) ) aadulvamu moannfunwie e
> Sovnione R Yuvzso :
Huerld inaanulums
aImu
2.5
McComb  Becker (1979)
L (Surveillance)
2, (Decision)
3. (Discussion)
4, (Participation)
S,
6. (Relaxing and Entertaining)

1@5v91a3

(Reinforcement)
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(Windal  and
Signitzer , 1993 )
(Accuracy) | (Relevant) 1
(Timely) 1 (Sufficiency) (Lack of Bias)
(Adequacy)

(Uses and gratification)

(selective exposure) (selective perception)
(selective retention)

2.2

(2531) ( ) 2539 )



(2534)

(2534)

(2539)

(2531)
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(2539)

<2541)1
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(2549)

(2547)

4 Bailard Beihl
M. , 2000 2547)

40

Kaiser (Robinson



(Adventure)
(Individualist)
(Celebrity)

(Guardian)

400

2546

(2536)

(2536)
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. . 2533,

(2537)

. . 2535

(2536)

.. 2535
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(2537)

(2542)

(2545)
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