
3 

(Quantitative Research) (Survey Research
Method) (One-shot Study) (Questionnaire) 

(Self Administration) 

  

25-59 

. . 2547 

 

25-59 2,968,736 (
, 2547)

25-59 
400   

 

Yamane (1973, , 2537) 

                               n          =           N
                                                     1+ Ne2

                    e           =     (e = 5%)
                                N           =     
                                n            =     
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               n     =     2,968,736
                                                             1+ 2,968,736 (0.05)2

                                                     n     =    399.95 ~ 400 

50 (Multi-stage Sampling) 

1 

 
(Purposive Sampling)

            10 
1) 2) 3) 

4) 5) 6) 7) 
8) 9) 10) (

, 2542) 

16   

2 (Simple Random Sampling)
8 

50 16 

   

3 (Quota Sampling)
50 8 

 400 

4 (Convenience Sampling)
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400 

 
3 1) 

2) 3)  2 

 
3 (Consumer Products) 

3.1

3.1: 3 . .2546

                        ( )                   (%)
1. 13,924.3                                          26.88
2. 5,676.4                                          10.01
3. 5,432.6                                          25.56

 : , . (2547 ). 
       

 

2543-2547 ( . .- . .). Retrieved  22  2547,  
         http://www.ops2.moc.go.th/meeting/im_all.xls

3 
(Thailands Brand) 

1) ARON, Oriental Princess,
Giffarine, Sarolux 2) X-ACT, CHOCOLATE, AIIZ, B.S.C.,

SENADA 3) INDEX, S.B. FURNITURE, IMAGE,
KONCEPT, PRESIDENT ( , 2546)  3 

 

http://www.ops2.moc.go.th/meeting/im_all.xls
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4
1) 2) 3) 

 
4) 

3 

 
. . 2546 

 
1) 

42,064.4 2) 33,594.2 3) 
27,913.7 ( , 2547 ) 

3 

  

3 

(Questionnaire) 
(Self Administration) 5 

1 

2 
3 
4 
5 



139

  

1.

            

 
(Multiple Choices)

2.

Shimp 

 
Sharma (1987) 17 0.95 

7-point Likert Scale 5-point
Likert Scale 

                       1          
                           2          
                             3          
                           4          
                       

  

5          

 

3.

  Roth
Romeo (1992) 4 

1. 2. 3. 4. 
0.90 
3 1. 2. 3. 

3 4 1. 
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2. 3. 4. 
7-point Likert Scale 5-point Likert Scale 

                       1          
                           2          
                             3          
                           4          
                       

  
5          

4.

Bhuian (1997) 6 0.72 
3 1. 2. 

3. 3 4 
1. 2. 3. 4. 

5-point Likert Scale 

                       1          
                           2          
                             3          
                           4          
                       

  

5          

5.

Kim 
Pysarchik (2000) 2 

0.89 
3 1. 2. 3. 
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3 4 1. 2. 
3. 4. 5-point Likert Scale 

                       1          
                           2          
                             3          
                           4          
                       

  
5          

 
(Content Validity) 

 

(Pre-test) 
30 

(Coefficient Alpha) Cronbach 
( , 2537)

                                                        =          k        { 1   V1}
                                                                    k  - 1                Vt

                                                
                                              K          
                                              V1        
                                              Vt             
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/

400 
. .2548

(Editing) 

 
(Coding) 

SPSS (Statistical Package for the Social Sciences) for Windows 

 

1. 

 

(Descriptive Statistics) 
(Frequency)  (Percentage)  (Means) 
(Standard Deviation) 

2.  (Inferential Statistics) 
(Pearsons Product Moment Correlation Coefficient) 

 

   t-test 
(One-Way ANOVA) (Post Hoc Comparisons) 

Scheffe 

  

0.05


