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QUALITY ASSURANCE
NITHIMA CHANTRASOOT : GRADUATE CURRICULUM IN ADVERTISING AND
WORKFORCE DEMAND IN THAILAND. THESIS ADVISOR : ASSOC. PROF.
SARAVUDH ANANTACHART, Ph.D., 244 pp., ISBN 974-53-2226-1.

The objectives of this research study were to : (1) evaluate the Master of Arts
Program in Advertising at Chulalongkorn University (CUMA), and (2) seek possible
directions in developing and improving master’s curriculum in advertising/marketing
communications. Qualitatively, in-depth interviews were conducted with 6 CUMA’s
professors, 10 professors from advertising/marketing communications programs in both
public and private universities, and 21 executives/supervisors in advertising agencies.
Quantitatively, e-mail and mail surveys were done with 111 CUMA’s alumni and current

students, and 53 alumni’s working supervisors in various organizations, respectively.

The results indicated the overall quality of the CUMA. However, improvement
would be done in terms of course details, facilities, extracurricular activities, and course
assessment. Besides, skills and qualifications of CUMA’s graduates needed to improve
included English proficiency, communication skills, analytical skills, working attitudes,
and leadership. In general, the dominant factors to develop and improve master’s
curriculum in advertising/marketing-communications-were qualifications of instructors,
learning and teaching process. Improvement in such factors should affect the whole

process and finally fit with the workforce demand.
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WASMTIEEUT

Curriculum \

1 |

Teaching
1l S

Instruction

1 1

1 : Hunkins, F. P.; & Orastein, A, C.(2004)! Curriculum: Foundations, principles, and

issues (4th ed.). Boston, MA: Allyn and Bacon, p. 181.
NSWBUIMANEAS (Curriculum Development)
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WHUNINA 2.5 : SULLLNISWRIIUANEASATNLUIARAY Tyler

Society Philosophy

l Y

Subject Eourtel Tentative Screens > Precise
matter Obiectives obiectives
A T
Learner Psychology

Selected
exoeriences

I~ Evaluation

111 : Ornstein, A. C., & Hunkins, F. P. (2004). Curriculum: Foundations, principles,and

issues (4th ed.). Boston: Allyn and Bacon, p. 198.
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Intended - Congruence Observed
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111 : Ornstein, A. C., & Hunkins, F. P. (2004). Curriculum: Foundations, principles, and

issues (4th ed.). Boston, MA: Allyn and Bacon, p. 343.
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WHUMNT 2.7 : dautlszaunisnann (Marketing Mix)

Product Price
Variety List price
Quality Discounts
Design Allowances
Features Payment period
Brand name Credit terms
Packaging
Services /

Target
Customers
Intended
positioning
Promotion Place
Advertising Channels

Personal selling Coverage

Sales promotion Assortments
Public relations Locations
Inventory

Transportation

Logistics

AN Kotler, P., & Armstrong, G. (2004). Principles of marketing (10th ed.). Upper
Saddle River, NJ: Prentice Hall, p. 58.
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G. Belch, & M. Belch, 2001; Kaufman, 1980; Kotler & Armstrong, 2003; Perreault &
McCarthy, 2003; Vanden Bergh, & Katz, 1999; Wells, Burnett, & Moriarty, 2003)
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Carefullv blended mix of bromotion tools

Personal
Advertising
selling
Sales Public
promotion relations

/s

Direct

marketing

T

1 : Kotler, P., & Armstrong, G. (2004). Principles of marketing (10th ed.). Upper

Saddle River, NJ: Prentice Hall, p. 470.
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WHUNWA 2.9 : IngUszasAanInIsTaEN

Informative Advertising

Telling the market about a new product Describing available services
Suggesting new uses for a product Correcting false impressions
Informing the market of a price change Reducing consumers’ fears
Explaining how the product works Building a company image

Persuasive Advertising

Building brand preference Persuading customer to purchase now
Encouraging switching to-your brand Persuading customer to receive a sales
Changing customer’s perception of product call

attributes

Reminder Advertising

Reminding consumer that the product may be Keeping it in customer’s mind during
needed in the near future off-seasons
Reminding consumerwhere to buy it Maintaining its top-of-mind awareness

N : Kotler, P., & Armstrong, G. (2004). Principles of marketing (10th ed.). Upper
Saddle River, NJ: Prentice Hall, p. 495.
wananil Aaker (1996) €9l8na171a1158n097 MIVRUANLFHULANAUNTNTRUNN AN

1091317 Teganatszinneine) luilaqii fdaduiennudi Ayaensdusngn a1miem
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wnnasanneresing nanede 16un Traffic Department, Print Production, Financial

Services WAy Human Resources or Personnel Lilus

a ' [% 4 a o o i) ¥ a
LAUNIAN 2.10 : ﬂ'l‘iLL‘lJQIﬂ’i\'iﬂ‘i’l\?ﬂ']ﬂolu’ﬂﬂﬁﬂﬁ"llﬂﬁ'i.l'iﬂﬂGIQLLVIUTNHN'ImMUi‘ﬂ'I‘E

BUUATU9R5 (Full-Service Agency Organizational Chart)

Board of directors

President

111 : Belch, G.E.; & Belch, M: A. (2004). Advertising and promotion: An integrated

marketing communications perspective (6th ed.). Boston: McGraw-Hill,

p. 79.
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203AuINg VTIN5 uazudususEminnussndwnauazsnsanaiu felumnanad
2.1 IFuansdarBdmsaunulawun 25 duduusnlulszinalne Lwﬂuﬁ@@qﬁuﬁﬁﬁw IR
Taimounsine) IdRn9L5usa Toafinslsusnedunisieansnisnanaluguunduiai

FeanaavFentadn WuuTEniauwmun13dea1sn1sRaNa 1 138 J. Walter Thompson &
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Impact ¥ufiguanuiunIseanuuuLssqiugt uazlald (‘nagnfiau e, .,” 2546)
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NIATTYINA, 2545)
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Agency

Billing 2002

Billing 2001

© 0o ~N oo o M W N

A W N -~ O © O N oo o »~~ wu N -~ O

N
)]

WPP Marketing Communications (JWT)

Ogilvy & Mather (Thailand) Ltd.
Leo Burnett Limited

Lowe Limited

SC Matchbox Co., Ltd.

Dentsu (Thailand), Ltd.

Dentsu, Young & Rubicam Co., Ltd.

Saatchi & Saatchi Ltd.
McCann-Erickson (Thailand) Ltd.
FCB Worldwide (Thailand) Ltd.
Dai-Ichi Kikaku (Thailand) Co., Ltd.
Far East DDB Pcl.

Chuo Senko (Thailand)

Publicis (Thailand) Limited
BBDO Bangkok

TBWA\ Thailand

Spa Advertising Co., Ltd.

Bates (Thailand) Co., Ltd.

Thai Hakuhodo Co.; Ltd.

Asatsu (Thailand) Co., Ltd.

Grey Worldwide

Amex Team Advertising

Fame Line

Hakuhodo (Bangkok) Co., Ltd.
EURO RSCG (The Ball)

3,341,892,951.42
3,150,090,965.02
2,136,195,610.69
2,049,004,076.71
2,044,445,205.08
1,908,400,000.00
1,832,194,372.70
1,228,383,077.93
1,151,569,923.88
1,072,409,084.64
1,068,933,426.28
1,007,979,564.58
1,004,000,000.00
981,879,280.96
930,000,000.00
719,300,000.00
698,585,691.62
522,270,091.21
470,859,432.06
461,084,214.00
362,342,296.44
341,789,469.41
299,448,949.65
277,419,847.27
274,522,285.88

2,970,435,875.70
3,286,193,629.01
2,260,229,976.88
2,860,724,760.89
2,218,401,659.84
1,364,882,586.91
1,538,740,432.39
1,114,643,331.47
1,217,446,592.42
1,231,848,521.59
772,819,209.83
814,546,762.78
982,293,207.82
906,572,593.10
1,292,243,241.21
930,443,809.41
791,313,529.64
570,314,843.78
460,656,333.06
488,247,074.87
326,925,601.11
329,202,303.49
308,572,300.18
402,041,987.20
443,209,440.64

)

marketing and media guide. Bangkok: AB Publishing, p. 60.

: Shrestha, T., & Shrestha, R. (2004). The advertising book: Thailand's advertising,
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HUMAN RESOURCES EMPLOYEE CONCERNS
I ®  Planning ® Background diversity

" Glo(;:i::is y " Recruitment " Age distribution
" Technolo " Staffing ®  Gender issues
n . * " Job design ®  Educational levels
- Managing C.hange |f|> ®  Training/development <:: ®  Employee rights
. o C'apltal " Appraisal " Privacy issues
+ concomanmn * Communcaions " o e

* Compensation " Family concerns

" Benefits

B Labor relations

1N : Bohlander, G., & Snell, S. (2004). Managing human resources (13th ed.). Mason,
OH: South-Western, p. 4.
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BRUNTINN 2.12 nezmumsn?msw%’wznnsuguémm Mathis W&z Jackson

. f . External Environment

;:‘4 J o Internal Environment
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AN Mathis, R. L., & Jackson, J. H. (2003). Human resource management (10th ed.).
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Resource
Management

AN Mondy, R. W., Noe, R. M., & Premeaux, S. R. (2002). Human resource
management (8th ed.). Upper Saddle River, NJ: Prentice Hall., p. 3.
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AN Mathis, R. L., & Jackson, J. H. (2003}1._,Hgman resource management (10th ed.).

Mason, OH: South-Western, p. 37.

- &
1. swAllAnsWeNsaiaInLasad (Bottom-up Approach)
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2. \MALANSWENNSLULIFIUAUE (Zero-based Forecasting)
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PN Mathis, R. L., & Jackson, J. H. (2003).- Human resource management (10th ed.).

Mason, OH: South-Western, p.216.
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Aeansuantu (Statistics) (0.98) (0.99)

4. ulEuILazNIRaIATINANY 3.94 3.97 -0.10 0.92
(Advertising and Marketing) (0.96) (0.88)

5. wqwﬁLmzmﬁfiﬂmi?q'@mmwimmm @ @ -0.75 0.46
BULINANNAY (IMC) (0.53) (0.40)

6. melamnuuaznguinsdeasuaamy 4 34@ @ 0.24 0.81
(Mass Communication Theory) (081) (0.93)

7. A389INUATNUNIENT AN 4.43 4.66 -1.70 0.93
(Ethics) (0.70) (0.62)

8. ﬂ@qw§ﬂ’1im§ﬂmﬁﬁlﬁ@ﬂw?§ﬂmi 4.27 417 0.59 0.55
n1seanm (Creative) (0.79) (0.79)

9. MavnuNuAeidenagms (Media) 4.36 4.28 0.47 0.64
(0.80) (0.78)

10.zi"mmﬂmﬁuumﬁa;lmmi?‘i'lfams 4.00 3.96 0.20 0.84
nisnannluilaqriu (Seminar) (0.83) (0.69)

11.n334u3Ua9\Tanagns (Audience 4.20 4.05 0.67 0.51
Research) (0.82) (0.78)

12.mmﬁﬂmmamm‘imwmn%u@;a 3.66 4.10 -2.20 0.03
(Production) (0.79) (0.55)

1Sm'm'mLLNuﬂ@ﬁmﬂﬁ@m@%M 4.27 475 -1.82 0.08
n13manA (Strategic Planning) (0.83) (0.62)
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Aaqnantamu (Statistics) (1.09) (0.63)

4 Ul LayN1TAaIATINAE 4.06 4.06 -0.04 0.97
(Advertising and Marketing) (0.84) (0.81)

5. wqwﬁLmzmﬁfiﬂmi?qlmwmimmm @ 4.90 -1.91 0.06
UUUNANNAU (IMC) (0.44) (0.30)

6. miim‘mmﬁLmzwqwﬁmiﬁmwmmu (364 (\359 0.42 0.68
(Mass Communication Theory) (0.93) (0.94)

7. A3889INUATNYUHNENT IO 4.54 4.63 -0.65 0.52
(Ethics) (0.73) (0.59)

8. naq‘w§ﬂﬂim§wmﬁﬁlﬁﬂmi§jmw 4.57 4.60 -0.22 0.83
n1seanm (Creative) (0.64) (0.55)

9. Menaunudedanagms (Media) 4.68 4.69 -0.14 0.89
(0.58) (0.47)

10.ﬁmmﬂmﬁmmzﬁmmmiﬁ@@ﬂ:‘ 4.13 3.92 1.05 0.30
nisnann luilaqeiu (Seminar) (0.84) (0.85)

11.n3dugiuansi@inagns (Audience 4.47 3.95 2.56 0.01
Research) (0.69) (0.85)

12.mmﬁﬂmwamm‘imwmn%ma 3.91 4.30 -1.88 0.07
(Production) (0.78) (0.66)

13mifmLLmun@wﬁ‘Lﬁﬂm?ﬁﬂma 4.37 @ -3.54 0.00
n13manA (Strategic Planning) (0.62) (0.00)

wnenvig: N193aeAia 1umsdauny 5 azuuu [eil 1 = AZULUAIGA UAY 5 = AZULLGIGA



a 1 dl a < v a dl a ¥
ANTINN 4.14 LAAIANLRALTDIAITNAR WIUABNH T UNNABUAUITIRITINTUAITN

¥
g I

AAARBINLIANINGBINI8eY e unaun1sUfundngasuasnasnisLliy

NANgAT

128

AMNAAAARBINUANNABINITURINFEY

ANARLTIUNTRIITEU nauns WA
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(SD) (SD)

1. noudnslauaTngAnsINg AT 3.94 4.46 -3.68 0.00
(Audience Behavior) (0.78) (0.60)

2. suiflandfidanieanislasnnuaznig 4.21 3.97 1.50 0.14
?ﬁl’ﬂﬁﬂiﬂﬁﬁ‘[ﬂﬂ’]m (Research) (0.72) (0.84)

3. adAdmiunslaeILaznIg 3.48 4.00 -2.33 0.02
deansuaatu (Statistics) (1.02) (0.85)

4. ulEUILAZNNIAAIATINANE 4.00 3.32 277 0.01
(Advertising and Marketing) (0.77) (1.19)

5. wqwﬁLLmnﬂﬁf{ﬂmi?{fmwmmmm @ 4.61 -1.94 0.06
LUUNANKANY (IMC) (0.60) (0.49)

6. miimwmwLmzwqwﬁmiﬁmwmmu (3.22) /@ 2.66 0.01
(Mass Communication Theory) 7(1 12) (1.18)

7. A3uaITNuAYN)UIENs TR s 4.10 4.12 -0.11 0.91
(Ethics) (0.70) (0.90)

8. ﬂm;m§ﬂ’1m§ﬂmﬁﬁlﬁﬂmiﬁlmw 4.29 4.34 -0.33 0.74
n1eanm (Creative) (0.81) (0.84)

9. MarauNuAeidenagms (Media) 4.29 4.28 0.05 0.96
(0.80) (0.74)

10.ﬁmmﬂmﬁmmzﬁmmm@ﬁﬂmﬂ? 4.08 3.86 1.19 0.24
nisnann luilaqeiu (Seminar) (0.84) (0.80)

11.M539egFuansd@anagns (Audience 411 3.68 1.76 0.08
Research) (0.83) (1.00)

12.mmﬁﬂmwammu‘[mwmﬂ%u@a 378 4.20 -1.82 0.08
(Production) (0.83) (0.77)

13mifmLLmun@wﬁ’Lﬁ@nwﬁﬂma 4.10 2.77 0.01
n13manA (Strategic Planning) (0.71) (0.62)
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1. ANBULNNAIULTETIINTARINGNFAIDEN
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az 52.8 uazilunwatnganuau 25 AW AnuFanaz 47.2 (9n19190 4.24)
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A15197 4.25 UAAIRNUILLAZTREATIDINGNFAIDLINAILUNATNEE

g AU FRENY
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30-34 7 10 18.9
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[
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NAAaY Paired Sample t-test LAY WU HAMNUANANTEUINRNHTNALTTYT1 A AR
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v o o o o o
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Tnaldunsdnuuy 5 sxiu (Likert 5-points Scale) Ing7l 1 AAzuLUAgA (Winalatias

o " - - -— ~
N40) waT 5 ABAZLULAIAA (INElaNINTNFA) KANITITLNLFT ANLRRETBIAINAINE 1A

Tnaisaussnanegi 3.75

a 1 dl = ! o o
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N T AN I AUTTYTIANANGY Wasinee/AuanTRLAANNAINTT

YNNI AT 14T

NNE/AMANTALNE . —_
. - MNie/AMANTRLAE
wnuz/qmauum AMNATNITOURY
IO ANAINITOUDY
LAZTAMNATNITOURS NUUUNAN S - T t o
R v o o L Nnduganitluass
HUUDUN A W NALURUTIATIANIN
ALRAY SD ALRAY SD
1. Ml 4.53 0.54 3.98 0.67 5.15 0.00
2. ManA 451 0.51 3.64 0.79 6.86 0.00
3. MaEnu 4553 067 3.92 0.62 7.33 0.00
4. M3diguienisfedns 4.42 0.63 3.55 0.80 7.59 0.00
5. ANNANGT AT 4,32 0.67 3.28 0.77 8.62 0.00
6. a1¥tydniin 4.45 0.57 3.58 0.77 6.86 0.00
7. ANAREIAAN 4.1 0.51 3.49 0.70 5.57 0.00
8. A 4.1 0.67 3.15 0.72 7.80 0.00
9. maurlatioymanie wi 4.25 0.68 3.36 0.74 6.50 0.00
10. mMad AUy AragwT 4.43 0.57 4.11 0.85 2.35 0.02

1. AnuTedngd 0.75 @ 0.81 2.06 0.04

12. qwﬁqu 4.40 0.74 3.64 0.79 6.81 0.00
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NNEE/AMUANTALAE . —_
o e wnm/amﬂuummz
NNHE/AUINLBR ANAINITOUDY
- o 4 ANAINITOUD
BAZAMNAINITOUAY NRIUUNEN o o da - o)
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NI
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ANFNUTIUNANITIREUNNTARAT (Fundamental Statistics for
Communication Research)

NaNNITNARA® (Principles of Media Production)
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5. §183%119AL (Core Courses) A1UU 36 KUIENA
L LR KT IR G C A Tav (Advertising Planning)
B An90aukUN9UsEandunus (Public Relations Planning)
u mqwﬁ?@lﬂmammu (Theories of Mass Communication)
" 0945 19899ANUIREIUN (Advertising Creative)
u mi@'ﬂwﬁ@m?ﬂizﬁmﬁmﬁuﬁ(Public Relations Writing)
" 5y ARASEN9NNIA A TN AT (Communication Research Methods)
" Lnunnsdelaenn (Advertising Media Planning)
" A1985 19N INNAURNANS (Corporate Image)
u mﬂ%’?ﬁlﬂﬁﬂﬂwﬂ?zmﬁuﬁuﬁ((Public Relations Media Usage)
B 09UTMIINNTAANA (Marketing Management)
u ﬂﬂiﬂﬂﬂﬁﬁﬁqu:uﬂm@ (Individual Practice) (1an1Z1kH1 )

" N3RS ANITNELEINAINENI9ARA1INNN19AAA (Consumer

Behavior Analysis for Marketing Communication Campaign)

6. 91EATRANLANIZNGATT (Elective Courses)
B N3mANEININAIUNIT NS (Advertising Case Analysis)
" Aq3ApnNTiwEN (Advertising Management)
" Ang9RguaZIANANITIHELN (Advertising Research and Evaluation)

u mm?wmaﬁmuimwmﬁu@q (Advanced Creativity)

7. 2% aan (Free Elective)
B nagmannefe (Direct Marketing)
" pannisniadAail (Principle of Commercial Arts)
u ﬁﬁ\lﬁ\lu”}ﬂmuuﬂﬂﬂﬂm‘trmq (Seminar in Advertising Problems)
" Fununiloyuinisdszanduiug (Seminar in Public Relations)
B 989 TNNNTIRAA (Marketing Promotion)
u miﬂizmﬁuﬁuﬁlﬁamﬁmimmimqm (Public Relations for Non Profit

Organization)



8. AT ATNNWUFIU (Remedial Courses)

PANNITAANA (Principles of Marketing)

wann1slasun (Principles of Advertising)
nann19Uszandunus (Principle of Public Relations)
mﬁﬁﬁuﬁqmﬁ'ﬂmﬁﬁﬂ?‘i@mmamu (Introductory Statistic for

Communication Research)
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1. §181991119AU (Core Course) N 8 911 A119U 24 UUIENA

o 4
NOBN1TARANT
NN3AA1INIAANAITILYINIS
NNFI[LNINUNAANARST

a Y a
NOANITNHLTINA
NNTAANITNITHAIA
N9 TN
NN9NUHRL T AN UFINaN19P AR

NN94519N NN

2. 9182%1.aan (Area of Concentration)

- uEun @enEerliideanda 3 311 391 9 wiaafA
- uEd 1 lren@auldtiesndn 5 310 398 15 Maeim
N134519499 AN T/E N
mm%qmm“imwmﬂ%u@q
nlddaifanslaEnn
NNTIALIANA MBI
neduNUN Ty TN
N17219ULNUNTAANANIINALAHNINNTAAA
N13919LHUNNIAAULETNNN T2
NgRANNsgINalaLIn

NITINBNUNITARIALRINCFI TN

3. ANYIRNUS ANMSULKY N AU 12 Mg Am

AMATNUS : TASINISRARITENANITTIUGIA AIUFULNY U AU 6 WLaENA

4. Fmdfunuzu

v a

PANTNAANGRT

PANNIT N LAZNTLFZ TN A NS
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Master of Arts in Communication Arts (Marketing Communication)
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1. §1899119AL (Required Courses) § 10 241 97UY 30 KUENMA

n1gapnITNgRanadNe i (Modern Marketing Management)
ﬂﬂiz’ﬂﬁl@miﬂﬂimm”}mﬁ\iﬂ@qwﬁr(Strategic Marketing Communication)
'f?nmﬁwmﬂﬁﬁ?g@@ﬁu@zwqﬁmmcziu?“l:m (Communication Psychology and
Consumer Behavior)

melulafansaumAienisaegnsnisaaa (Information Technology for
Marketing Communication)

ﬂW‘;‘3f%’f;l%uzgqﬁﬁﬂ‘?ﬂﬂﬂ?g@m‘a‘ﬂ’]?mmm (Advanced Research in Marketing
Communication)
NMIINUNKILAZN1TAANTINN9U sz T d NN UG TINaY N (Strategic Public
Relations Planning and Management)

NMIINUNULAZNITTANIINNT INHOULTINAENS (Strategic Advertising
Planning and Management)
NN9INUEULAENIITANIINITRILATUNIUNLTINAENT (Strategic Sales
Planning and Management)
mifm\iLLNuLmeﬁmf]ﬁ‘ﬂ’]?gM’]EL?Nﬂ@qmﬁra?mi"ummmmvmrﬂ‘N
(Strategic Communication Planning and Management for Direct
Marketing)

AN AN ENNTARENINNTAANA (Seminar in Marketing

Communication Case Studies)

2. §183%1Laan (Elective Courses) N 9 991 a1uuU 27 uuanm Usznaunas

Zﬁmu’m{]ﬁm’]ﬁlLL@Z@?ﬂﬁ??NSLu\‘i’]u%@ﬂ’]?ﬂ’]ﬁ‘&]@’]ﬂ (Seminar in Marketing
Communication Laws and Ethics)
ﬁuuquﬁmwmﬂ'mt,mzmﬁmmﬂmm?ﬁlﬂmﬁmimmm (Seminar in
Marketing Communication Organization Behavior and Management)
ﬂ@ﬂmﬁrﬂ%‘QNLLNugﬂLL@tﬂ’lﬁ“;ﬁ/ﬂﬂ’]ﬁ‘Lﬁ‘ﬂﬂW?é‘ﬂ@’]?ﬂ’]?m@’1@ (Media

Planning and Management Strategy for Marketing Communication)
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" NAgNENNRaNLULATLAZNNITLWNAN1IRAIN1IAANA (Message

Design and Writing Strategy for Marketing Communication)

1
A a

m ﬂ’]ﬁ"ﬂ\‘iLLNuLL@tﬂWﬁ‘q@ﬂ’]ﬁ‘ﬂ’]?Naﬁ]’&“ﬂqvmqﬂﬁ‘z"]’]ﬁlLaﬂﬂLﬁ‘ﬂﬂW?%ﬂ’&’]ﬁ‘

n19ma1A (Print Production Planning and Management for Marketing

Communication)

'
A a a

u ﬂ’]ﬁ"J’NLLNuLL@zﬂﬁﬁﬁmﬂﬁﬁwamﬂﬂﬂﬂﬂm‘tﬂ’mL@ﬂﬂLﬁ@ﬂ’]?%ﬂ@’]ﬁ‘ﬂ’ﬁﬂ@’]@
(Radio Commercial Production Planning and Management for Marketing
Communication)

= mifmLmuu,@zmﬁmmim@mam%@f‘iwq‘ﬂmﬁﬁmﬁ@m@?ﬁ'@mimimmm
(Television Commercial Production Planning and Management for
Marketing Communication)

. m‘a‘zﬁﬁm@ﬁ?m’mﬁzﬁﬁw}ummwLLmuﬂﬁiﬁﬂmﬁiﬂﬂ@maﬁm (Public Opinion
Survey in Marketing Communication)

" 1530473N19RAIRIE NI NUsEnA (International Marketing

Communication)

3. AneNUWUS (Thesis) 41M5ULNL N AU 12 UULEAR

ANTUNUS (Research Paper) 415U 2 211431 6 Ydsifim

4. '?J‘nﬂﬂ%'uﬁugﬁu (Remedial Courses)
. MﬁﬂLL@tVIZ‘]Hﬁﬂ’]ﬁ‘?ﬁl’ﬂ@’]ﬁ‘ (Principles and Theories of Communication)
u mi@tlm‘ﬁﬂm?a‘lﬂ@ﬁ (Writing for Communication)
" GANARRRAMIUN T aNATR aE 1IN SH AN (Principle of Statistics for
Marketing Communication)

" yAniATEgAERT (Principle of Economics)

" g3naLiaess (Introduction to Business)
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a A =] 1 a
MNARNLAT 12 wogdm
AN ALLAY 6 e
& -
O aruliela

1. §1899L9AUSIN N 6 911 211U 18 UUIENA

u quwﬁmﬁ?aﬂ@%‘ (Theory of Communication)

ﬂgummm:fﬁaﬁﬁmm% (Law and Ethics of Media)

%

walulad iudaAndnsamnA (Technology and Information Society)

atAlszenANeNIISantnARIARS (Applied Statistics for
Communication Research)
NNTIAELTINAANN (Qualitative Research)

sileI AR NS TMAANERAT (Research Methodology in Communication)

2. §1EATNINAL@NIZNANITI J 4 371 A7UU 12 WIEnR

ﬂﬂiﬂ?ﬂﬂ?ﬁ?ﬁ@ﬂﬁ??ﬁiﬂ@ﬁ? (Administration of Business Communication)
N19123911799374 (Negotiation in Business)
ﬁuummﬁmm?m@ﬁl@mm'}?mmmL?Nmm’wmﬁ‘ (Seminar in Integrated
Marketing Communication Management)
ﬁuum?ﬁlﬂimiLﬁ@miﬁl@mmjﬁ@ (Seminar in New Media for Business

Communication)

3. F1EAMILABNLES (LKW N 2 011 6 BUIBNA LAS WHU DU 4 2371 12 Uanm)

mﬁmmﬂmmmqmiﬁmw (Communication Problems Simulation)
ﬂ’]‘isf’]ﬁ\iﬂqmﬁ’aﬂ’]?%@mﬁ‘ (English for Communication)
N134139a1l52 45 (Public Opinion Survey)

Antlszndiitaniawam (Traditional Media for Development)
NNsReANTIEMINaTILeITY (Intercultural Communication)
N19AANNININENTNYeE (Human Resources Management)
ﬂ’}?ﬁﬂmﬁwmﬂ’mm?(Science Communication)

NI uesINTaN (Theory of Popular Culture)
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" A1918397689890 1 NIRNETIN (Negotiation Across Culture)

= miz’am?qﬁﬂuﬁufﬂu (Business Communication in Community)

4. INLNUANUS 12 BUAR AIUSUUNANBILAU N

5. AMNNALLAWIZHEY U N 2 971 97191 6 UUENA
" Anmsaemues 1 (Individual Study 1)

= FAnmsqemued 2 (Individual Study 2)

6. AMUFuNugu
" 89N Eduiugu (Fundamental English)

u m@ﬁfammimmﬁuﬁuﬁ;m (Basic Integrated Communication)

B nsAnnRasN9 L Ta5094994 (Criticism and Creative Writing)
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1. INeNARNMNTTANHAINENINGE]) AINAINITDIUNITISE 390919009
Apnnssnunnsdedisiineganauaznianan a1xsninanilidseansldlu
a a oA % 1 = a a
nstavsuwazneslfimeuldesnltlsz@nanmn
2. e asNANIMINITINI suaz AT ua Bt Araa s I AN Y
y ot
n3nga919ele

3. INBLATNAFI9A9T8N1IT AT AUEIIN TUNIIN19IUAIUNTAAAITNIAATA

1A598519UDINANG RS

Usznaudag 3 daudnAty Ae 21839INAL TIERTIARN WAZLHUNNIANE T

AN 2 LNuAatl

WA N. WUUNINEIWLE (Plan A: Thesis option)

¥ =

= Y 1 | a %
avfasawmsideuBaunaraas s litiasndn 48 wisenia Usznausas
1. TNAL $18TITNAY 9 %2990 27 WUILNH
2. 1a8n eRT1aan ldtieasndn 3 911 29N 9 Munein

3. INYNRNUT 79N 12 Wene

WeY 2. wuulNNINe1dnus (Plan B: Non-thesis option)

avfasawmsiiauBaunazaas s ldtasndn 48 wiaana Usznausas
1. TNAY 9187811T9AY 9 31 99K 27 WAL/
FUEATNANTRNUS 991 3 UUIENA

A B A 1Y 1 a 1 a
2. 138N PUITIAAN 111%@%1?’]’)"] 6 T1 9N 18 BUIUNR
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3. ArfENARUNIUNNIANAATIgATINE Aa
3.1 muﬂizmmmmi’%’@ e (Written Comprehensive Examination)

3.2 gauilszaiandnninilan (Oral Comprehensive Examination)

L AU

[ a

PANAMNINNAAIARTHINLTUNA UTNaLAIL UNIAITLTIAL UNIAITUADN UNIA

a

FINANH AL AUBIUALANETNUS UAZ UNINFTUATUNUFIU AT

1. MNAAITNLGAL 9 3T AU 27 widenm dsznaunae

u L.Lmﬁmm:wqwﬁm@%@m@ (Communication Concepts and Theories)

" TS udMFLNNIA0ENINNIAANA (Marketing Communication
Research)

" N15TANzNg AngsNELFiNA (Consumer Behavior Analysis)

= mﬁmmm@ﬁ@lu@mmum‘mma\%‘@mw (Business Management in
Communication Industry)

= LLmﬁmLLazmﬁmma?ma‘?i'@ma‘m@mmm (Marketing Communication
Concepts and Management)

" ﬂgﬂﬂd’]ﬂLL@Sﬂ?ﬂﬁﬁimluﬂﬁugﬂﬁﬂiﬂﬂ?MNW6'1 (Marketing
Communication Ethics and Laws)

u ﬁuummﬁlﬂmima‘mmm (Seminar in Marketing Communication)

" mﬁ‘imNﬁm’mmigmﬁ’]iﬂ’]im\ﬂmmuugmrlmi (Integrated Marketing
Communication Campaign)

" ARSI R0EN TN IHANA 2 (Marketing Communication

Research 2)

2. UNIRILEILADN

m ﬂaqwﬁ‘lmzmﬁmma‘mﬂmwmﬁ (Advertising Strategies and
Management)
m ﬂ@qwﬁ(LL@zﬂ’la‘ﬁmﬂ’]?ﬂ’]?zﬁ\‘iL@?Mﬂﬁ?‘ﬂﬂﬂ (Sales Promotion Strategies

and Management)
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" NagnSuaTNIIaANIINITLITINdNRUENIaNIIAANA (Marketing Public
Relations Strategies and Management)

= ﬂ@ﬂmﬁ“u,@:mﬁmmimimmmmama (Direct Marketing Strategies
and Management)

%

" N139AN9RIIAWAN (Brand Management)

" N139ANNINIIgNANANIUS (Customer Relationship Management)

" AasReansiunntann sz untedany (Communication and Social
Issues Management)

. mﬁmmim??ﬁl@m?mﬁﬂﬁ (Organizational Communication
Management)

u ﬁ@qﬁmquwq:mig@m?m@mmmme?ulim*]mﬁ‘ (Selected Topics in
Integrated Marketing Communication)

»  weluladnnsaeansssie i (Modern Communication Technology)

u ﬂﬁ@%@mﬁiﬂq?mmmwdwﬂi:mﬂ (International Marketing
Communication)

" "Ziﬂﬂ’j‘::’éwLﬁ@ﬂﬁugﬂmﬁiﬂﬁimaﬂﬁLL‘]_I‘LI‘]_Im’im’m’Ya‘ (Multimedia for
Integrated Marketing Communication)

" nasdeanslan (Global Communication)

" 9ATlANNTEAUENAIIUNINNIIAARTNIIAAA (Presentation

Techniques for Marketing Communication)

3. NNIMITURTUNUF Y
2 yianniglasnuaiszandunug (Principles of Advertising and Public

Relations)

[
a A

® 99NANUFU (Fundamental of Business)

Q

" %ann1TManA (Principles of Marketing)
= mﬁmmigmifmﬂamammmm (Marketing Database Management)
" ADFLNANN9749E (Statistics for Research)

" yantnAFans (Principles of Communication)
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