1
2543-2544
4 42
41 . 2543-2544
(000 )
2543 2544

1 158,183 136,136
2 256,537 293,303
3 224,805 150,525
4 20,778 30,3%
5 85,167 78,204
6. 28,609 35,965
7 37,386 28,606
8 22,576 16,018
9 63,138 27,951
10, ! 15,137 8,379
11, 2,962
") 131 3,376
13 4,262 1,618
14, 62,799 55,371
15 512

1,136,631 940,283

:AC Nielsen (Thailand) Ltd., (2545)
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42

(2545)

2543 -2544

2543

22,751
19,762
48,045
3,505
46,475
13,159
73,588
15,450
3,448
30,391
1,184
6
9,833
3,213
23478
5999

320,292

&

(000 )
2544
92,119
29,479
104,000
3,780
44,076
35,398
71533
10,000
7,509
55,022
1634
6
7.879
2,500
22,603
6,045

493,587
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2546)

80

. 2543-2544

16 2545)

senior media planner

U B



2502
(2)..2503( 3) ..U

203 . 2515 ( 4) . 2517
.. 2525 ( 2) . .2533
.. 2535 .. 2538 ..
2539 .. 2541
4
1) (Budget Preperation)
2) (Budget Adoption)
3) (Budget Execution)

4) (Budget Control)
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(outcome)

83

2544

(cost efficiency)
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maintenance

maintenance
9 2546)

" (2539, 10-116)
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203 . 2515 ( 4) . 2517
.. 2525 (2 ..253
o 2540)
5,000
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5,000
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" 19 2545)
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" 28 2545)
30 2545)
L2543 162 .. 2544

29
.. 2543 2544
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(outcome)

(cost efficiency)
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(output)
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(Post-test)
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