(problem process)
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Senior Executive PR/ Event Director

Senior Account Director

Group Account Director
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Producer
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(internal validity)

triangulation of data
(Cresswel, 1994)

Merriam (1988) Marshall and Rossman (1989)

Schatzman and Strauss (1973)

(patterns and themes)
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Marriam (1988)

(thick description)
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