20 50,000
2544 11 11
11: 2525-2546
( ) I (%)

2525 2,085 +12.07
2526 2,809 +34.68
2521 3,816 + 35.85
2528 4330 +13.49
2529 4,328 - 0.06
2530 5,073 + 1721
2531 6,497 +28.09
2532 8,632 +32.85
2533 11,346 + 3144
2534 14,322 +26.23
2535 18,197 +21.05
2536 24,344 +33.78
2537 32,239 +32.43
2538 42,234 +16.90
2539 47,086 + 1149
2540 45,660 - 3.03
2541 35,480 - 2229
2542 41,585 +17.00
2543 51,065 +22.79
2544 53,053 + 389
2545 61,210 + 1537
2546* 71,000 + 16,

: The Advertising Book, 2001 www.adassothai.com ( )
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2543 1 1 30
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2543 3 30
2543 4 '15
2543 5 I 15
2543 6 / 15
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2543 8 30
2543 9 / 45
2543 10 I 15
2543 11 15
2543 12 90
2543 13 30
2543 14 15
2543 15 . 30
2543 16 30
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2543 19 40 . 30
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:AC Nielsen (Thailand) Ltd., (2545)

2543

.. 2542-2544

2542
162,506
284,927

2544
3

85,581
17,229
90,343
19,223
61,716

1,969
42,677
29,265

324
294
46,515
105

(000

2543
158,183
256,537
224,805

24,778
85,167
28,609
31,386
22,516
63,138
15,137

131
4,262
62,799

12

)
2544

136,136
293,303
150,525
30,336
18,204
35,965
28,606
16,018
21,91
8,379
2,962
3,316
1,618
55,371
512
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Categories
Pre-Recorded Cd's & Audio Tapes
Mobile Phone Systems
Government Department
Beer And stout
Communications Corporate
Facial-Skin Care Products
Motor Vehicles Passenger
Residential Projects
Trade Fairs(Exhibitions&Shows)
Movie

: AC Nielsen (Thailand) Ltd., 2545

2.1%

1999 2000

2000 (www.adage.com)

2544

Rank

1

© ©0o N o o1 BB w P

[EEN
(a)

2543

10
Jan-Dec'01  Jan-Dec'0O
31329 32339
155818 1,048.5
1,453.7 1,4915
1,385.8 1,847.9
1,329.8 643.0
1,075.3 959.4
884.6 945.9
846.3 866.4
792.8 662.7
776.3 646.3
2544
1.3% 1.5%
24 1999

13

2543-2544

%Change
3)

2.9%

18
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1.6

5,703,000
11,420,000
52,903,000

9,780,000
45,135,000
15,544,000
69,833,000

210,918,000

1,319,000
1,048,000
125,696,000
9,110,000
30,000
1,461,000
9,896,000
336,000
18,204,000
102,000
4,308,000
171,510,000

1,564,000
56,956,000
37,027,000
19,844,000

9,258,000
14,943,000

145,592,000

2543

28,406,700
46,047,600
47,000,600
288,000
4,662,200
62,174,800
14,375,300
202,955,200

0

521,800
20,000
94,400
16,112,500
25,789,000
0

145,000
14,120,000
3,372,000
0
60,174,700

900,000
831,000
262,500
191,500
8,000
9,057,000
11,250,000

17

-22,703,700
-34,627,600
5,902,400
9,492,000
41,072,800
-46,630,800
55,457,700
1,962,800

1,319,000
526,200
125,676,000
9,015,600
-16,082,500
-24,328,000
9,896,000
191,000
4,084,000
-3,270,000
4,308,000
111,335,300

6,664,000
56,125,000
36,764,500
19,652,500

9,250,000

5,886,000

134,342,000
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