2.1
211
2.1.2
2.2
2.2.1
2.2.2

21 (Quality of News)

(2540:2-7)
M.Lyle Spencer

Joseph Pulitzer
original () ldistinctive
unique , curious , quaint
be-talked-about
Judith L Burken

. romantic
. humorous

, thrilling ,
, 0dd and apt-to-
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(Human Interest)
(Important) (Immediacy)

(Judgement)

(fact) (interest) (audience)

211

Westerstaht (1983)
(Objectivity)
Boyer (1981)



AuungIde

daiaasy

ATNAN ANLNEIIAY

2.1

Westerstaht

1) (Factualness)

(informatively)

12

Westerstaht

=

ann e avitadalala

N

ANAR unana

(Reliability)
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informatively)
(density)
(breadth)
(depth)
1.2 (readability)
1.3
(checkability)
2) (Accuracy)
first)
3) (Completeness)
(thoroughness) (depth)

(fullness of converge)

13

(information value /

(to be



(internal complete)

(external complete)

4) (Balance)
5.) (Neutrality)
( 2539:33-34)

(Simplicity, Conciseness and Clearness)

(Recentness)

14
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Sakae Ishikawa  Yusuko Muramatsu (1991:207-219)
1) (Diversity) 3
11 (vertical
diversity)

(horizontal diversity)

12 ( Fair
and Weil-balanced manner)

13

2, ) (Ethical Standards)

11



(Subjectivity)

(Objectivity)

( 2541:35-36)
Visual Manipulation (

(2536)
2535

16
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(identification)

(Imaginary Interaction)

(Juxtaposition of images)

Art Sliverblatt
(1995:89-125) (Production Values)
L. ) (Edition)
2. ) (Color and Lighting)
(Hard Light)
(Dim Light)

3. ) (Movement)



(
)

4, ) (Angle)

(High Angle)
(Low Angle)
D. ) (Connotative Image)
(Prop)
6. ) (Performance) 2
6.1 (Nonverbal Performance Skills)
65%
(Eye contact)
(Gesture)

(Facial expression)

(Costume and makeup)
6.2 (Verbal Performance Skills)

18



(Speed)

1) (Sound)
(Music)

212

2121

19

(Volume) (Tone)

(Clarity)

(Feelings)
3 (Dialogue)
(Background)
(Scoop)
K
i
(Subjectivity)
(Normative Theory)

( 2541:97-99)



2.
(Enlightening)

3.

4,

Mcquail (

(2539:55-56)

20

(Social Responsibility Theory)

(Watchdog against government)

- 2541:102-103)



2.1.2.2

« \ 3 V 21

«

2539:20-22)

(The Principal of truth telling)

(The Principal of justice)
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12

(The Principal of Humane)

(The Principal of stewardship )

(The Principal of freedom)

( | 2541:12-13)

22



(2541:333-335)

23



(editorial vigor)

24

(Freedom & Independence)

(Content Diversity)

(Order and Solidarity)

(Reality reflection or Distortion)



(Personal Crime)

2.2

221

(Message) (Channel)

" (Spectators)

MoQuail (
2541:292)

(Sender)
(Audience)

2534:21-24
4

25



receivers) (effective
(particular  message  receivers)
(affected receivers)

3. ) (mass)

26

(aggregates)
Clausse (1968) 4
(potential
receivers)

(public or social group)



2.2.2

(

demand)

(2541)

(market)

(market)

(

supply)

21
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1) (Endogenous factors)

(Individual Difference)
(organism) (stimulus) ' ' (response)
(De Fleur 2540: 19)

" (One Message fits all
market segmentation (market
research) (psycho dynamic)

2. (Exogenous factors)

(Social Difference)
( Grouplike)
einer
( 2534:68)



29

(Selective Process)

ANNHUANGNG

TENINYAAR

ANNUANFNY

NNEIAN

2.2

(filters)
( , 2543:13-14)
(Selective Exposure or Selective Attention)

(Selective Perception)

(Selective Retention)
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Rebecca Ann Lind
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