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Computer Graphic df i&~~~~wrmi~ n m m o n u i ' I u I y 1 u n o a n i ~ ~ 4 ~ ~ ~ ~  
huwinhl21'fin@ha~nd~iinmuhlq 

~ ~ m m r a o ~ m w u u m i ~ i ~ ~ ~ E i n ~  priojia &a 

Dawn I1 m ~ & u ~ ; ~ n ~ n a m m h 6 i ~ r n d f ~ 1 ~  (Elegant) f i t d & ~ ~ n t ?  
Y "  Y 

( ~ ~ m o r o u s )  hljlanau* & ~ ~ i u l ~ ~ ~ h ~ ~ l m ~  

nir~B$niln~riiuuuu dfhttwdwiu (Elegant) d 
d&l&~@1?9 (Glamorous) ~ ~ ~ l ~ ~ ~ l ~ l ~ ~ e s f i l ~ l ~  l&lh L~inJLL~lu 

rmdwdgnaim 

* nidnn~haaui~uuu &~&1:rirciio~2u~riiuumuoi 

~ ? % f ~ X W h u l  (Elegant) ~Ld&i&q@h~ (Glamorous) jnuw & ~ n i w  

unsgmr&Aw] 

* TnuiSao~nmuumTmi l u d A r h ~ A ' L j S I n ~ i ~ u  

am sething ~zt#nUadireh(n&n &da&mislvhdc~ (~odem) w6ad4Cw 

W#JU ~ w m : ~ ~ o ~ ~ n ? h n ' u a r n y n 1 5 r Y ~  ~ f n ~ ~ ~ w a i n J u ~ n i 5 r Y u  qvn 
Mind & Natural 9 s ~ ~ ~ l ? ~ ~ n 1 ~ t i u m ' I ~ l  ~ ~ n ~ q ~ l ~ & ~ ? L ~ ~ t - n i u  



d& ah\Siiwllu i i & d n U a ~ ~ r n o ~ a ? r n ~ ~ ~ a d & u  ~ ~ d 7 f i h d 6 a ~ I i  

&& ~ ~ ~ ~ ~ w ~ w M ~ o R K u ~ Q z D o ~ u I ' ~ u B ~ ~ Y ~ ~ ~ ~ ~  a11 URZ 

du? & ~ ~ u ~ ~ I w ~ ~ w P ~ D M - w ~ ~ u ~ * I L L ~ ~  (Modem) rl?u 

~ ~ ~ & ~ ~ Y Y ~ U ~ C ~ ~ ~ ~ J ~ ~ ~ U Y L I ~ ~ Y M ~ L R J  (Aative) 

* L m d m x w n i w u u m 5 1  J ~ W U U ~ ~ O R K U ~ U ~ R ~ ~ &  

rfiimnln&m~ Jingle r i~c&m&n*i~wi~&~af ih~a~n*l  4 
~mmaa~nxIa* ~ i n g b  h h ~ h I ~ t r i a ~ i w ~ ~ ~ n h i a ~ ~ i & c h u I ~  

Jingle ~ w n w u u m h i u a u v f ~ ~ i i r n ~ ~ u  (Modem) ~ ~ Z L R J  

(Active) &~ia~hqnim~~ma~n*i%~iiua tii~W 

- h a s  ~iinrnao~n15&wu~~~i1IurnmW~uyn3n 
a a ~ m h 6 1 1 ~ & " m m m f i  (Natural) ~7\i97J\Q (Trustworthy) 

- oeS~~nihs r?mm~a~w~~~~~~~~.1du~uyn6ma~mnaW~1 
LunJdlL&ta (Credible) L ~ ~ ~ \ 1 w w ) . ) ~ m l ~ ~ r i o u ~ ~ ~ ~ n ~ n u w ~ ~ 3  (Confident) 

- ad ldd3 n ~ w ~ i u $ a u b u  (~~dleaion) WJ 

h d  ~ d ~ u ~ y n ~ m a ~ m ~ 6 i u d d ~ i & q 0 1 ~ 1 3  (Glamorous) 



~nopuir?,yiuu~~uFus~u~uhonw~pwi~ii r (PWW) mnytqi 
XLUK c (uoPW%f) LKUCvnl;!l (lw6e13) RLPL~~~Q~Eu~L,UQLU~EQU$U~ 

Lpl Ltkb #h4~uabX~hUUh~o~bl?UUtlf,WtlR~~~ uoP?SU@Q llglL$UR$lF 

huqele3 &!u~?~~tlf,r,mh~u resropua llgi huqele3 $~~WWMUI 

p np ~wnknan~piim~pi~~u~wp~~~~~~~ncfi ayuy umuy .. 
~t~flr~w~n1m,llgl~r,~~rq!~(6~~~ph~~1@p~ EU+I 6 U~KLKLO. n 

IJ zwz ~~.~n~u~u~oue~~wnltwrni~~~m~~~ 

PV owwu ~~~6tlR~~~tR~mpi~~~n~,uty!~~~d 

raw~uhew~i~~un\yiopn~~upr?,y~~cw~~m~~mj U~TU~$M~LNL 

~Bp~~W,M\nMMpL~RQU,Lyn~v ,hn=E LR- E@#lM 9 p&U n 

~g~~"frniufi~rn~m~o~mp~~~~+np~~~ .leAva 

rre~ PIIOM. ~fi ~~o~iqim~u~r,~~16~yn~~ .uonoword 

rofi ~ttp3~qi:rm~rafryuhy mu 6urnn. ~fi pn8 
myn~L?UUtlf,ubmMi.g zwz ~utqpt+nlv pt~p~::yhyw~wp 
qy pv P~WRL L~~U~~W~MLU wtiuoCyl,y~iEcyrnmyp~m 

~U~LW nLuElrye ymgirwn PV opmu L~~~~~UW~MUC~IL 

tyio~iu g~pn~~u~~,u~r~~iu~b~epi " ry 01 ufmyn~w a 

n . zwz ~u~~n~~iu~ouo~qkrtaii~~wm~~u 



d u  m w v w m h i u q ~ i ~ o n a i n i ~ l u ~ . ~ (  2542 4 
i w A n  7 th mi~o~daJlun~~iwo~nfima0~1krn'iIAIn'~hW1~ 
h , ~ r i m h h m  B m y n G n n a ~ w n h n ' ~ ~ i u  (Modem) - (A*) ~rsnrooon'Lnw~mdoi.1fi  &&iuriGji &J 

Hug, More, Attraative Look 1 & m ~ n f i m M ~  (Modem) Mn?lil 



~ ~ : L w  (Active) ~u%~&J Lavenue Change & Challenge La:: 

Congratulation ~ ~ ~ R ~ M I D J M ~ u ~ : : ~ ~  (Aotive) mml3iuRu"u (Modern) 

dmth Hair Consult fk%~\t?~drn~.~mla~n'?& 2 B ~ M I W ~ D ~ ? J ~  UR: 
" Z Y &J Mind & Natural ? ~ R ~ n n ~ ~ m ~ R l r n ~ u ' u  (Modern) m n ' y ~ : ~  

(Active) U O I M I ~  yn6rn~~ma~&ihd7~&~ml1~~hlo~u  Tone & Manner 4 
r~nvh.~Mnhi?u 



"I, 
- nqw e16u!r 2~1ytm~gwn1 ?MOL~"I,M~W~W~~$ mn WCw 

'&"=-\ ~~qirt~lr > 

"I, L~IU~W~LUL muu~nepe@ub~n~~~n c~~nc~pe~wuau,$p$uk a uppcaawiitl?, 



' 2 u n ~ s i r ~ . n r ~ ' ~ n 8 n ~ a ~ m n a U n * ~ ~ ~ n ~ 1 ~ ~ d ~ m ~ ~ ~ ~ 7 ~ ~ n m u  

n a ~ m ~ Z ~ ~ ~ w u ~ w n h i  ~19'u~n~imiuao~m1~nmrtZunm~~mb1 

h ~ h u u ? 6 n a 0 ~ ~ 7 ~ ~ ~ 7 m l d ~ ~ m a d  Solomon (1999) hfidl6lJ 
' I U l l n R i l 4 M l ~ l t n r 0 ~  Bathes (1990) 1 d d j l f K I ~ ~ ~ ~ ~ ~ ~ D d P m a ~ n ' l  

~ 1 ~ u ~ 1 9 ' u r 1 i r o ~ 6 ~ ~ n 8 m a ~ o m a ~ n ' 1 ~ ~ d ~ ~ u y ~ ~ ~ ~ ~ 1 9 ' u ~ ~  

yninn~vmRckm~ 3. Asker (1997) n~"44nnawnaUn"~k '~h~m~ 

a h  ~da~m~~~~ciiunl~niim04Wn~ii-i~y~~91~un~~~iim~~ 
* d u  vmMwulm ~ 4 d ~ m q n i i m a ~ 0 ~ ~ i ~ u n m ~ ? ? ' u ~ ~ c ~ n ~ ~  wtnd~tliuu 

r~iuuiium~m1%udtn~niima~~aUn"1~~ 3. Aaker i h L h l f i ~ ~ n i i n  

m R c n ' i ~ n T ~ l ~ ~ i l d ~ ' ~ w i i  ~ d o ~ s a a  ai l& 

~ m w n ~ n ' ~ ~ ~ , ~ , l n ' a a n ~ ~  



1. Blooming 

2. The Creator-Fuitamin 

3. Pure 

4. More & More 

5. Living F'rd 

6. F'rornotion 

7. Season 

8. World Hair Festival 

9. Instent Beauty 

10. Soft 



Client Unilever Thai Holdings Co., Ltd. 

Product SunSilk 

Title "Blooming - ~ o n l ; ~ ~ u "  15 sec. 

Date 73 3anuarv99 

Music 

1- mw rourirhing power ~ e r  SunSilk added value into every bottle. Makc hair grows more 

from MW. 

sup:  luu 
New 

1 a7wu 
and more beautiful. 





U W W I ~  4.1 ~ ? I U M U ~ U ~ P Q ~ ~ U ~ ~ ~ ~ J ~ ~ W U W O ~ ~ ~ ~  Blooming 

i 
mmd 4.6 d i ~ ~ u n i & ~ ~ ? i m u i m a ~ n i ~ ~ ~ m ~ ~ i ~ ~ a ~  Blooming 

--- -- - - 

SigdSymbol Denotation . Connotation 

n o n h i u h  n a n h i u ~ h  hmn?irrd7de/ 
W W ~ ~ A ~ ~ O @ I U  a?whBna$i~~u S U C C ~  



Client Unilever Thai Holdings Co., Ltd. 

Product Sunsilk Shampoo 
- Title "The Creator-Fruitamin ( P R ~ ~ I C R ) "  30 sec. 

Date March 9, 1999 

1wunn$ : n u n ~ q r j i ~ t l n ~ k i q n  h3~lin1anirnnl; 
FVO : Discover the new. ialclt nourishing pawn. S w i l k  rclatr  only fruib 

qf iupruni imi iu 
with nutritious vilamins 

l l"~~"lul5du 
and further dcvciopcd them 

tdu  *dlniu'v' 
into Fyitnmin. 
pdor: dqrnriu Sjnuyrk~iuu 
S u p :  Cornpicled Fruibmin 

~&hcnn 
Thc fiyl wash. 

~i1]01 : dqd I /The I" we 

J . *  nun ~mnl...  ouli7n'l. 
hair is,mc bc~utiful lill you can Lcl it, 

yldnr : 3 lhu I 3  m t h s  

- - 
A n n  ymtinww UK. hair is cvm more beautiful. FVO : Roof of the Fmitamin pwcr. Farbcputifui hair the1 is ncvn cndinp, mly loday. 
qldor  : 8 l;<ou I 8  months en added ingredients in Sunsilk m g c  



u~eenmi~y~ulsrouu~uh.70~~~ e!wn\ UtU@@NSMlU r 

RLMWLLU 9 ~ue?erd~w mi ~wu~pmbn~y~~ @#pn\loelrlo rna 

r~urals~~i~~niu~~y&~~ure~~ - r 9k q u@t$fan nu C 

wn\ &@yn~wLqip~yw a!! loelqo y auete~~slu~ :a &!s "WQo 

r~pn E n~n~e~::qyre~un~~~1~6~~ur~~e,~~~~~e~i .. 

ULQ L~IRUL,:&~NURL~LLU,M.:LLU~~~~~+ E tyu3w~rowupp~nu.u n 

n~ng,r@ [%I) uorxlo~os r@ainu~%illlir#r~w~nw~u~~bLw~wtlRMUI 

I~UUILL~~R~~ - urwmrd - J~Q~Q ey~ ryi~wtsynn~~rn\ 

~~uoo~nwl~pub~~~Gn~ii r iyngu~ronuphuui~~~un~ 





Product SunSilk Extra Mild 
ri 

Title 

Date 6 April 1999 

1 a ~ 9 n  yllum lviaui neyu uiq& Uoun~iu ti~uiu<nmu 
lively and tender world. Sweet and innocent to greet. 

FVO: h 5 n  qnreau~uu 9% ~ ~ n s r r u r l i  
SunSilk mild fwmula, 99% from naurr. 

1 
14.~;" *& Ilt'ewm?, 

for WR d mom d mme hut i fu l  hair. 

ogethrr rq lh  ihc \.nlur ofCamomilc flowen and m~ncml ualcr  

5 " ~ .  arv, ~,nsrruairi 
p . p . ~ o ~ ~ ~ ~ i ~ r n ~ u r ~ ~ ~ ~  ~;~~ , ,nnrr l lv>: .  

YO0. rrcin, n;,;i,rt 

. , 
; I  i i .  ; , t l ! ,  : : ,  I , :  ... i I , . , ) : , I ?  L . , . ,. .  . .  ,..,, , ,~ , 

'4a~urc in  my aream la hcautifill and Vcv >un(.,lh 1x1-;: \?)!,I \ii?li Fntitrnnn 
, . 

inn-I like my hem. super: In; &$a 16nsarl ulud 
New SunSilk Exln Vild 



~ u n i s ~ ~ n n : ~ ~ n 6 n ~ o ~ m n a u ~ i ~ ~ n ~ h ~ ~ ~ n r i i u n o r n a o n ~ i  

Zwnwuum'I-iA~ Pure ~uM~mi~rcmdLdo~7qo~n1woumhimiu 

r m m u i u n i ~ ~ & u m  Solomon (1999) & ~ ~ u w ~ n ~ i ~ u ~ o ~ o . ~ ~ : n o ~  

& 3 d . l u ~ l ~ ~ n ? l ~ ~ l u y l l 4 ~ & ~ 7 ~ 1  QI~~u~I~J#Q!QJ:%u'~~'D~FI 
Y MIJrmmi&U~oJ~ih:nawu~ 3 ad14 40 Object, Sign UR: 

Interpretant d Objwt fl6D a~~idLh~@t5'3~0$0~ h4&~ LL*% 

4% Sign n l Y Y T I ~ " ? l ~ ~ l ~ ~ l ~ 0 ~ 1 ~ U l d 6 ~ ~ m f l i l J  Object 

ki ~ M ~ ~ ~ ~ W ~ ~ F ) I U ~ ~ F I S ~ ~  LIRr Interpretant 48 ' ~ Y ~ ~ U M U ~ ~ U R M O O ~ M ~  

&I R'myniimo~wnaUAiuw~1~irn 

wmld ~*u&ln"ilm1~~cmd~~nm~nlwoum~1mlU 
~2iy~unl~~n3imuiuao4 Batheg (1990) &I 2 &mDu kuri nis~%~n?luMulu 

Iwi7iiuum4oni4mmuTrnum~ (Denotation) ~ ~ ~ ~ ~ & ~ n ? l u ~ u l u ~ ~ i l h  

h~~6omsftMlr~1Ulu'I~& [Connotation) &@<mlh SignISymbol 40 

& @ h @ m 6 ~ -  5% ~ ~ q ~ 1 6 m m i  C- 

&I Kmq&iina~~lsi~n'i~~w~~im~dun'u 

~ ~ ~ u ~ ~ U ~ J ~ ~ ~ ~ ~ R ' ~ ~ ~ ~ ~ ~ ~ W ~ ~ U R ' ~ L L Y Y R R ~ ~ ~ ~ L I ~ ~ U U  

~ f i ~ s M ~ 0 ~ i ~ ? ~ n a r n o ~ o m a ~ n ' 1 q o 4  J. Aaker (1997) dI+iqnan 

a ~ m i t u C i i l i ~ ~ ~ u 7 ~ o h J j h m  & ~ < ~ 1 ~ j i ~ n ~ n ~ ~ y ~ ~ ~ i d u m i i y R ' m  

ldunIqn6naado~lhn'lu~1 Intelligent ~unqwn6mio~vm~Ciiu~ 

Competence h~i~~uj~~&i~ai~~16nao~wnaUn'~~~~~nnisd~1ii~~1d ., J" I~~~uu~fiuuh~n~nna~o1nauninunlwmi'Zn'ZM'~~ni~11(~%~n~m~1~mnaUn"i 

l l ~ h ~ ~ l ~ l ~ ? i U ~ h ~ n ~ ~  (Natural) S?wiM (Beautiful) u1'1iaidb1 

('hwtworthy) ~ i ~ ~ ' ~ u w ~ i i ~ n 6 m i a ~ m n a U A i ~ i n n i w m m ~ ~ i d a ~  Pure bi 
m m ~ & n T o n ~ ~ i b ~ ~ ' # u n ~ i u o i o o ' i ~ ~ a  

@ & o ~ n l n ~ m m o m & n * i h d ~ h ~ m m % ~ ~ ~ ~ ~  
~(niinnoJmituhinoJ J. Aaker (1887) ~ t ~ l ~ o n ~ ~ n ~ m ~ J n s l a ~ n ' & k l  

M % d I  & ~ ~ ~ i w u w u n i ~ ~ ~ n ~ ~ ~ ~ l ~ i i n u i  u ~ :  

d ~ Z ~ ~ ~ d i y l u n i s ~ i i . 1 m m ~ i ~ a ~ n i w m ~ 1 h i 1 ? 1 8 ~  Pure iYja(Lfi 





Client Unilever Thai Holdings Ltd. 

.L. 
Product Sunsilk Apollo Shampoo 
Title "nnlinn' / More & More" 30 sec. 

Date May 24, 1999 

no~u ign ' t t r i ~  

Let's see... 





l~md 4.4 ~ ~ M ~ I ~ . I ~ ~ ~ ~ u I ~ ~ Y ~ ~ w u u ~ ~ ' I ~ I ~ ' ~ ~ ~  More 81 More 

mlmd 4.9 m ~ ~ u n l ~ c n 1 ~ 1 ~ o ~ 1 ~ ~ 1 m 7 ~ 1 & 4  More & More 

SignJSymbol Denotation Connotation 

qwi~lummi ~uci7Iumann6 ~ntehigent 



Client Unilever Thai Holdinqs Ltd. 

Product Sunsilk Promotion 
Orr. 

Title "Living Proof" 30 sec. 

Date June 11, 1999 (Page 1) 

MVO: f,,?ol,i l , i l i ~ , , ~ ~ l , , u l , i ~ u  
Do you know that not only n a i  uonlan 

Super: (ll~~i71~13u1iion.r'11r"o 

1'i.c used Sunsilk fbr a long limc. 

s u p r :  hl; uinuu (8ula~li;ulo 

Femalc3: 1<11vi<ur"n$#ul5u?ti: 
I use only Sunsilk hrond 

Super: njim ariiv ilnuj 
KniL,'l'ecnli,i (Tl\nil 



Client Unilever Thai Holdinqs Ltd. - 
Product Sunsilk Promotion d*+ Title "Living Proof" 30 sec. 

Date June 11, 1999 (Page 2 )  

Many millions of Asian \ v m  c h w ~  hccsusc it m~kcs hbr erun lnurv allcl llwrc bvaslihl 

Sunsilk 

Super: & I $ J ~ ~ ~ O Z ~ I I X ~ U ~ I J I Z O ~ + U ~ U ~ ~  

I I X ~ Q N ~ L ~ O ~ < U $ ~ ~ ~ ~ ~ ~ M ? D ~ :  

Ilou, aboulyau? blave!ouc\cr lricd new Sunsilk? 



l u n 1 5 ? m n ~ ~ n ~ n a o ~ ~ n a ~ n ' i ~ ~ ~ u ~ ~ ~ m a w a o n u i  

Iwnwuumhi&~ Living  ROO^ @~kflm^?LmAL&t.nnw7wmpli 

h 7 9 n ~ f r 2 1 ~ ~ 1 ~ 1 4 ~ ~ t r r ~ 4  Solomon (1999) & @ ~ u f l ? l u # ~ d  

n a ~ e J ~ n &  3 h~umri~mAnnmuiu117~ryye?jnwji ~ i n t r j y m  

~ t n i m ~ m n n m ~ n i l ~ ~ ~ m d u ~ u  3 o h  Ao ~bjecrt, sign 

UR: interpretant & Objed & hhd~&~~rr)~f~&~%$~ ~u#~?D L L T  

#l% dm Sign %%I m n w m l ~ i ~ ~ ~ ~ n ? i ~ ~ ~ l d ~ f I m l m 4  Object 

I&Ao r&&w1~4uionI%~h LLR: Interpretant iril mimmdmwaon 

m lu#4o 6mYnhmslaUn'i~~yvri~l%w1~ 

uamid @ u ~ l ~ f l m i i ~ m & t ~ m ~ , r n u u m h i m u  
A .  :. ffl6u~unl&4n?imuitnm~ Bathes (1990) BJu 2 rmolau hfi nl&4mlmu 

~ ~ ~ u r n A o n i ~ 8 n ~ i u ~ u l u ~ w u m ~  (Denotation) ~ ~ ~ ~ l ~ u l u 1 ~ k 6 u  

h~~Aanrrb?imuiulw& (Connotation) Sign/Syrnbol 

@I$&JLE~L~uL~~~I~~~R Denotation i o  ~v@h~a$uion~$ihc% Connotation 

4a 6mrlniimo~wnhn'i~~vyrii~'L,i~1~~dun'u 

~ i n ~ ~ 5 ~ u ~ ~ i n u i # n w ~ n ~ n n o ~ w n h n ' i u y y r i i ~ i ~ i ~ I ~ I d  

~ ~ u u ~ i ~ i ~ ~ m 1 % 0 ~ ~ ~ ? ~ & m a . f m a ~ n ' 1 ' ~ 1 ~ 4  J. Aaker (1997) d k i m  
~ w m a U K i ~ i ~ h ~ ~ ? t ) n ~ a d & f r n  &$4uw~n~nuuyrii l%i~1~~um~ 

WwrhniqniimeJom~iuuu ~ e t i h ~ e  lun+qniima~mhn'iu~v 
: r u  a 

Competence oiannuuyrJo9.1hi~onlniinao~wnhn'm%imifAmii~md 

~ d ~ & o ~ ~ i w i i u r ( n i i m a ~ m n h n ' i ~ n ~ a w u i ~ d ~ * ~ u n i ~ ; ; n ~ n ~ m a ~ ~ a ~ n ' i  

n~nmyh%~&uu&n~iuihmi (Natural) t~?wiu (8eautifu1) U~\?JI~~Q 

(~rushrvorthy) ~ ~ ~ ' ~ ~ ~ u d ~ n i i n ~ ~ ~ w n a ~ n ' ~ ~ i n n m ~ ~ m h i &  Living 

proor moli~r(niima~ornhn'i~il%~~t~ ( m o r t h y )  & n T ~ l w u i I ~ ~ '  

fiJ.mlwu7i 



~ ~ ~ ~ M ' L ~ ~ I ~ ~ u ~ ~ ~ ~ ~ ~ ~ u I u ~ ~ D w I w ~ ~ ~ I ~  Living Roof 
Y e  6 ~do~~~w~~w~uw'u&m~~~~~h~ii~~~n~mD~wna~n'l~oi~~d 

d 4.10 ~ ~ ~ ' L U ~ ~ J ~ ? ~ U M U ~ M O J ~ ~ W ~ M O ~ ~ I ~  Living Prod 



Client Unilever Thai Holdinqs Ltd. 

/#&* ;;uct Sunsilk 

"Promotion" 30 sec. 

Date June 25, 1999 

MVO: ~ ~ U I ~ U ~ ~ J I U ~ ~ ~ ~ H U I I ~ O V O ~ ~ O I ~ U ~ ~ I ~  11n:i~11n3ilmoinr' i1in 

Bc one ofthe Asian tvonlen who h a w  And hurry lojoin the lhci: drav of Sunsilk. 

hcrul ih l  hair todo?. 

, . 
i iua 3 drr~na !!~,8,,8bfl8,,1,*.# I ~ ~ , i ~ . ' ~ l , , ~ ~ , , :  , , l , , i , l , ,  ) 

'To pet l ice lrip to 3 ooenlrius i tuz1 i ,  ; a i ~ > # i t ~ t t  

smr:  n o w  14iIu 1 tnitt; 
ni l11 I ~ t l t . t t ~ ~ 1  hal>l ill L;:,;! and I IY.~!  cnil>cr prize, 

~ ~ ~ < I ~ ~ ~ ~ ~ ~ ~ ~ ~ O I % U ~ ~ Q ~ < I I ~ ~  

"Wb! Asian wollun are clnmsit~p Sunrilk'!" 

sulrr: ~ \ i ' l t ~ ~ t ~ ~ ~ ~ ~ ~ ~ n t ~ u ~ ~ n n < ~ ~ ~ n ~  

.I 
u i n q i l m .  123iiols. rqcnr ituwvn 2 o i i a u i n u G  F~IVJIV: \ +~~ i+ i~Gn i :  ~ v ~ ~ i r ~ \ i ~ t ~ v u n ~ u $ i ~ . . .  

Mail-in P.O. Ba\ No. 123 Jetuinl. Dcadline:Aog. 2 0 ' 9 9  I cnsconly Sun,ilh hecnore il indkcs 

supr: { l l w .  123ilruo. nqSns iillu. lll!nnl III~ Ihijir grmv more 

ll.O. H ~ S  No. 123 JU!,I~~A, IKK I(win1 



LL\~CRL~K&~I,L?WUS~~,~L!A (Awom) ~~NL,L~,L~~,U~LU~MW~U~KLU)PU~ " !' 
uowmo.bi rori~~ub~~~uui~~,u~~p.@~~hi,~~~~~ (Lwm) r 
h\r,ri%\Ln (wan-a) RMLB (pmw ~wuaqin~u~~i~~kn 

~y~LU6ronu~uh~~~~u~g,K~~~~;~s~uft~i,u~u16rOwg~hym@i~~~ri~1, 

~UL~~LRU~LLUUL~UL,U~W~~QW~?U~ML~P~~~~~ 9 eoueledm3 

nmii,u~~rowyu~bun~ elssneu nnn~~~w~wphr~uyi~ 

rubnm\r~~\~~nuj?uir~pn~~pJr~ 2 mqr~fl~Pwwqi$\iu~~ m . 
u$J$\@ (~661) levv 'r ~~~~~LW~O~~~LR~~~~~CUI~LUI~U~~~ . p~~~r~~~~~y~rnn~~qu~b~awguh.~y~~i~p~n~~n~u~~ 





Client Unilever Thai Holdings Ltd. 

Product SunSilk Shampoo 

Title "Season" 30 sec. 

Date October 5, 1999 

Irui ls 3r~ .  ii~ll \\ i t11 !iuirient vitamins. 

i f 1  ??<I l ~ ~ ~ l u l n l s i l i f + =  

5onrilk lhar used thc. ne$v inrrrt sccince 

Supr: r l ~ a ~ i h  i;nuytduuu \ I \O ~ ~ ~ ~ c l ~ ~ ~ ~ t ~ ~ ~ ~ u ~ ~ ~ t . i ~ ~ ~ i ~ ~ ~ ~ ~ ~ ~  

Completed Fruitaniin I lhc . !nwl> . o i k ~ ~ ~ r ~ i ~ ~ i  I h ~ r  d t c ,  tlte I>)  ,,,c 

Super: n i q n  I. 3 lnl011 

MVO: nhdqm~iiu l u h 5 n  
Fruitamin power in Sunsilk 



u~mn~yp~ubrouu~uh.~~ Q;  

nun utuoa~my~rr~n~~u 9 aue3e~d~ur 2m ryw~w.))t~lt)w~Ee,u~ Q;  
rr 5 
@n\ who C'QW~UM$~WLLU@ML~L~EDW % m!S W# 

~n@mui~ ofpn5 &~poamruLq~pyp a;y wise y IWJ~~UI 

Wll 8!S ,'Who Qf ELPQ E tubn~N2fUttKN)l~L~~ a 

~k~ptqfhhgt~~kp~u~h L~~~~~~~ELMUCK~LCU~W~~~ E ~j? a 

no~xpyranyn~q~~wmm~y (~31) wmo~g MULR~~~EUKIVI~ILU 

RL~L~L~~~ML~QULM~~~LLU~~,LRU~~~~ UOSQeS ~~lL?WWJLLbKRMLUn\ 

~ltu~o~oun~uub~u~~k~t%ii~,~n~u~br~uu~~h~~it,~~~n~, 



~d 4.7 n ? l ~ l w r r ~ # ~ ~ & t ' i 1 1 0 ~ 7 ~ ~ 1 0 n ~ 1 &  Season 

mmd 4.12 ~ ~ ~ ~ ~ ~ ' I & ~ ? I ~ N I o ) I o J ~ ~ w u u ~ ~ ' I ~ ~ ~ J  Season 

SigdSymbol Denotation Connotation 

{n@nirwu &fldiwu R ~ I F I /  



Client Unilever Thai Holdinqs Ltd. 

rrc 
Product Sunsilk 

Title "World Hair Festival" 30 sec. 

Date November 2, 1999 (Page 1) 

Ssprr: Ilaifiinildni3n n f4 i  6 
The 6Ih Llair World Feslibal. 

A hig cvmt with many hairstyles from 

hundreds o f  bird-. 

MVO: ~ m u i u w l i  
from several nations 

supr: IS d ~ z ~ n n  
I S  counlries 

.4 ~ u ~ i ~ u ~ ~ r n ~ u t i l u i ~ i ~ ~  
comu lo CLII1IpCIE 1 0  he n u m k r  one 



MVO: IUI~UI~~J<II t t a j d n i t d n i i ~ n  inn44 6 

in thc world c l~ss huircompclilion 

Client Unilever Thai Holdinqs Ltd. 

m- 
Product Sunsilk - 
Title "World Hair Festival" 30 sec. 

Date November 2, 1999 (Page 2 )  

nnldmtYqt iuu h i r )n tn  uu nr 4uurrc iu lnn  

150n14 
At this crucial rmrnent, world-class hairdressers 

chmsc only Sunsilk. 

supc v ~ ~ u t i i o n l C h + n  

Hairdrcsxrs chase m l y  Sunsilk 

Super: g u ~ n  r l ~ n ~ n d i ~ ~ u ~ r : ~ ~ T n n ~ i ~ l ~  MVO: <u+n I r a n i n d i i ~ n u r z ~ ~ l n n  

Sunsilk, its quality world-class hairdressers 7 1 4 1 ~  l t62q~t i : :  

trust on. Sunsilk, its qualily wurld.cl;l%s 

hairdressers trust on. 

And whul uhlut yen'! 



h\tl%\Ln 

nnii~,ury!~wtawpLwg oypn\ i~uonnsmunwu n! iualeiaeaq 7 

:m qqbpu#\uopUgBpifmiyI)$inLm\nMr oyw w'gO tau 

uur~~unwiw~i~~~wrnw oy! uf3si ~w$mn oy " r 
pin\ . ufioa~w~ushqip~uq n ., oyy w[qo tp iusle~cf~eau~ :m uB!s 'weW 

oy rqo c ~ou~~ro~~~~w~~u~wfio~w~~p~i d n 

UL~ ~~~fluy~~r~~ucwt~~upuipun\~ E ~n~~roasn~~~ " # - I~MR,~L&~ (6661) UC"JJJIOS ~OBL~~~~~#EL~LWLWKU~L~~~(RMLU 

re.al~apipwi~ffl~y~n~  PAW^ PH PIIOM rwLTutiRMcun\ r 
ucuoououniuuD~~k~~i~~y~ubrow~uh~uui~jiun~ 



~ p ~ n a a ~ m a u n " , ~ ~ ~  J. Aaker (1997) ~ r n m ~ ~ ~ 4 n G n a a ~ m a ~ n " & n h 1 ~  

b i d i  ~ ~ ? ? ' o ~ ~ D ~ I ~ ~ ~ L w w I ~ w ~ u R ~ J ~ ~ ~ ~ u I ~ ~ % u I  LLR:. 

d~~lw~fi~hd7h~uni&~n?1m1ubaww(uumh1& World Hair 

Festival ~ & ~ ~ ~ n ? ~ u ~ ~ o ~ n m 4 o u ~ u ~ I ~ ' L i i ~ ~ n a m o m ~ ~ i ~ ~ ~ I d  

u w ~ n d  4.0 m u ~ ~ m d ~ ~ % c n a o w 1 w u u m h l ~ 5 ~ ~  World Hair 

Festival 

Object n 

m n d  4.13 ~ h ~ u n l & ~ n ? i m u ~ ~ i l o y l ~ ~ u u m h l &  World Hair 

Festival 

Sign/Symbol Denotation Connotation 

Z~JWUIW~~UII; ~~JWUIUJ~U(?~UII; dl~j?74Iq/ 
r~a&rsionI&?i~I~&Ba ~~ufirsionI&?i~'1~&h ~ruaworthy/  

Reliable) 



Client Unilever Thai Holdinqs Ltd. 

hC 
Product SunSilk 

Title "Instantly Beauty" 15 sec. 

Date November 8, 1999 

MVO: diqrufil ~~. INUIW~~UI~~RII I~~IY(~~~ 
mrln ~ i i ~ r i r U w l m  
l C  you know what bnnd proksrional 

hairdrcsscn in the World hair iertical 

lrust on? 

Supr:  Ills. 698.1222 

Call. 698-1222 

MVO: r ~HUI :X I I I I~~  O L I / ~ H U ~ ~ U ~ R ~  
lilfprli 0 

I'mCesrional hairdressers s i l l  do a ticc 

glamorous hairmakcu>cr li,r you until 

,,![>L.. i l ~ ~ l ~ ~ ~ l ~ l l l ~ ~ ~ ~ ~ ~ ~  l f l , i  ! Y ~ , T . ~ > C >  l i l i 1 1 1 1 1  hYR-1222 

1 1 ~ ~ ~ 1 . 1 ~ ~ 1 ~ i i v ~ ~ ~ a  Call 608-1222 

What hrantl prokssional ihairdres>crs Sulxr: 1>15.691(-1222 

in the \Vorld hair rrsliwl trust on'.' Call 698-1 221 





%&nidi & ~ ~ ~ ' M ~ ~ ~ U W ~ ~ ~ W ~ L L R B I J F ~ ~ U M U ~ ~ ~ ~ J ~ ~ U ~  LIR: 

~ ~ ~ ~ ' Z ~ ' ~ h ~ ' ~ h l u n i w h ~ i ~ ~ ~ i ~ i l a ~ n i ~ ~ ~ w r ' I ~ i ~  ~nstantly 

Beauty L ~ o ~ ~ ' ~ h ~ ~ 1 u ~ ~ u & ~ ~ n 7 5 ~ ~ a u ~ ~ ~ ' L f i ~ n ~ m a J m a ~ n ' l ~ ~ o ~ ~  

rum& 4.9 mululiuni~~~~htl~~o~n~wuw~wi~~ ~nstantiy 

Beauty 

Object n 

A mmd 4.14 ~ ~ Z u n i w . i l ~ ~ ~ ~ i ~ ~ ~ i ~ f l a w i w ~ ~ w r ' I ~ ~ l ~ i ~ r n  ~nstantly Beauty 

SignBymbol Denotation Connotation 

d?~wuhuriRn'~~~i hwuhufifi6~~ii u~I%NIQ/ 

rd~&%~~an~%m'I~h% rd~6%~donM/?iabh%a Trustworthy1 

Reliable) 



Client Unilever Thai Holdinqs Ltd. 

Product Sunsilk Egg Protein 

Title "Soft" 30 sec. (Page 1/21 

Date November 23, 1999 

MVO: FIU(U 

Sott hair 

MVO: odiri;Ilicnufilnuiriou 

likc you'vc never fell before 

MVO: <u4nri*IuiEn<u MVO: ~ l 6 ~ o ~ ~ j ~ n f ~ l n l l l s a u 1 l i  

Sunsilk has k e n  iunher dcvcloprd by extracling the purr: molcculer lion1 Egg Pra~tein 

MVO: n r o u ~ d u r l ~ m i i u  

and added Fruitamin 



Client Unilever Thai Holdings Ltd. 

Product Sunsilk Egg Protein 

Title "Soft" 30 sec. (Page 2/21 

Date November 23, 1999 

MVO: d3114nl1lsbii~ld MVO: ~ ~ I C H U ~ ; ( ~ I ~ ~ I S I I ~ ~ ~  MVO: $ 4 4 ~  n~oounii~no 1 

into Sut~silk Egg Protein The nwrc you esc it. andcr-nuurishcd hair \\.ill hrco~ne roller and oluru k lu t i f i l l  

than ercr 

MVO: <uGn l l l ~ b i ~ l d  
Sunrill Egg I'rotcin 



lunisi~n.nt.n'qnftnno~ol~ih~i~~nuYJh~~Qnni~~w~~nui 

Zwrwuowd*miA~ soit ~u%AMniLnnt.n'Lh~noJniwowmhim~u 

~nu~%tl~8ury:%ulnaJ Solomon (1999) ~ ~ @ ~ u w u ~ ? I ~ " u & ~ J o J ~ w  

3 k n r ~ ~ n i ~ m n ~ m ~ ~ ~ i u n i ~ i ~ ~ ~ 1 . j l  ~ i n r ~ m o ~ i ~ r y ~ u i B a y a  

m 7 5 m m ~ u w ~ o d c ; ~ h n a d u ~ 1 u  3 O h  60 Objeot. Sign L@: 

Interpretant & Object 660 h n ' d ~ h ~ m m 0 ~ 0 ~ a  ~ U # ~ E I  l l~hh 
sign iib n l w a o ~ m i ~ & i ~ ~ ~ a n ~ i m u ~ d m * m m  Objed Iu# 

~ n ~ i i w w q I w c i m ~  Lm: Interpretant GO R ? I W I M Z ~ ~ M W O D ~ L ~  ZU# 
60 Fi~wu,r(niinao~m~n'i~~uu~~iw 

uam& ~ . m ' u ~ l ~ h i ~ ~ ~ d ~ ~ a n i n o J n ~ ~ o w m ' I ~ i o l i u  

& % ~ u n l & d n ? l ~ ~ u i m ~  Bathes (1990) kd 2 kolm kll" nlsrjiidmlu~ulu 

~udl%urn~onis~n?lmu~wum~ (Denotation) w m r i 7 d n n ~ ~ ~ ~ ~ 6 u  

dumAonisb~i~nuiu~uiiu (Connotation) &fj.m'uwyji Sign/Symbol WO 
& C $ J ~ M I ~ I ~ ~ ~ F S S ~ ~ ~  ~en&&ian &I ~ n ~ ~ h w q ~ u d m u m ~  Cnnnotatia 

+?a 6mr(dnao~omhR"i~~w~~im~dUKu 

~1~u@~u6~i~aiFi~~nftm0dmhR"1uw~aiw~~rJiw 

rt t l~ i i~ms~n~4i i iu~dw,~~1ftrrrro.~ma~n' inod J. Aaker (1997) &~i.jcqnftn 

m ~ r n ~ n ' i I i ~ h w ~ o t i i ~ h m  ky"??'uvwj i~nf tn~~wi \~ i~~umxl~  

~ciiuni.n~nftnno~mnhn'i~~w ~ n t e ~ g e n t  ~uni j rn (n f tna~mhAiu~  

Competence h~i~.y"m'ui~~~i~,aiq~~ft~~~~~~h~i&~inni~dmt~i~m~ 
~~rrliw~~oufiu~niinn0~olsia~~i~diln~wmi~m"lM'dun~m~~1~~1Gnn~~~11a~~~ 

~~a~yha~hu~~ji~nl~~h~rrm6i (Natural) WIW~U bautiful) u~I%IJ((? 

( m o r t h y )  v i l Z ~ ' @ ~ ~ u i ~ ~ n G ( ~ ~ a ~ w n a ~ n ' ~ ~ i m i w o w d ~ i ~ a  soft 'ti 
mum&nh~bYM'hid?'~~9i~ti~~Zw 



Object 

- -  

Sien/Symbol Denotation Connotation 

{M$~~'uwu &$J&WU R R l W  

~CUc i l I ~~ r ru~ l i  ~ ~ d i ~ ~ ~ 1 3 ~ 6 i  Intelligent 



1. Close-up 

2. Sun 81 Sachet 

3. Mystery 

4. Reveal 

5 . 7  Wonders 

6. Shampoo 

7. Fragrance 

8. Chung 

9. Sister 



alRRT ~rm* * 6 ............. .................................. u e n t  .. 

............ THAILAND Product ?~&: i  clcc..~~.:.~... 

........... ......................... Title UQCG-.U~ 
l-4 .......... Date .............................. ~ . , , ~ . . t . ~ , r !  

y'riiKu : n ' r i i ~ i u ~ u ~ n ~ ~ u i ~ u o :  
Dlrector : Fmrn worldng wlth a 

bt of Women. 

a ' - i ~ lV l$< - ' f l l . ~~  7 5 . ~ 6 ~ t l l 3 ;  

their hair mainly looks beautiful 

from afar. 

uoin"ii.il~riiulnn'~ 

But at close-up, 

lin~:iGu?munw~s~ 

I can see thelr flaws. 



............ ......................................................................................... THAILAND Product .... 
Title ..................................................................................................................... 

................................................................................................................................ Date 

... - 
Anncr : Open up to the new 2rniSu 3 

New Pantene Pm-V. The Pro- 

~ i u u o d ~ q o l ~ i a o i  3 ?in 

with 3 ttmes more moloturlzer to maice your hair even notice- 

,a=#- g~luurm 
iri'rilih : tniivulnif 

i1s flawleSS. 
Director : Even this close. 

quniwuu%?'s.r 7 
Her hi ts  reaW h e a W  ... 

- 



................................................. ............................................. THAILAND Product .... 
......... ..... Title ................. .... .. ;. 

.... .............................................................. Date .................. ....... .. 

uou~irrfTu 
I can't deny nl 

4 him : uwun'u !LIT-? inu' n~wuquniwZ~u~.rinu 
?+~Vi"lha7 tor hat x, healthy it hlnes 

\ Anncr : New h t e n e  Ro-V 
J 

~ - . .- .. __ .-.__ . - - 
Rove it up close -- ................ - - 

flou : ~+'iuilnR'7 3nr 
Pop : Come on ... get closer to 

me. 
, . --- .... -- . -, -, . . . . . . . . . . . . .  -.--- 





M#fumm% &~j-m'~dilsnro~~~~n1~~~1~m~n~lmu~un1.1~~~~07 LB: 

rnmdn~cw~~ihi~~~unmh~n?imuim~wrnwm~~& close-up lao 
Y a  a I~~~~wn~iu#uw'~~o~nixkuhl~'~ii~n~mo~mna~~'~~oiol~ 

~ l d  4.11 ~u~bn~#ry~:%Ul~~~l~wmhl& Close-Up 

Object 

vnmd 4.16 ~ 2 i y ~ u n l ~ n ? l ~ u ~ m o ~ l ~ w m ~ ~ l ~ ~  Close-Up 

-- - 

SignISymbol Denotation Connotation 

oiiuipnriioniwirJ h aiiwpnriioniwirJ ~ h h h 3 r m 1 1  

~&umuh:~:hA' ~hwu~u'Zu~u:~'lnR' Aspiration 



GREY 
THAILAND 

Sun I Sachel30 sec. Title ......................................................................................................................... 
7-13 June 1999 

Date ............... .. ..................................................................................................... 

Female : Being under the strong Sun 

3 
4 4 4  : yniu U~UUUUU 

..... Female : this lona eve~vday 

Anncr. : ~LWUGU ~gndmh n ? n ~ ~ u < n %  

(ur7.l : f i iuqol~mnl~u:. 

Female : If I could stop the Sun. 

4 : aun.rWtiluau~mikrtan 
Anncr. : Pantene Extra Treatment sachet, purple label : The extra - inien5 

Female : my hair wouldn't be this damage; Pro-Vitamin €35 
-- 

-7 :I 

\ 
i 

ii \ ./ * 

i 
am--, . J~.I&.O Annrr . u~td,mn.r*a?nw 



. - .... -. - 
Client ............................................................................................................. 

Pantene . ....................... . THAILAND Product .............................................................................................. 
Sun I Sachet 30 sec. 

......................................................................................................................... Title 
7-13 June 1999 

Date ............................................................................................................................... 

Anncr. : ~nud~awluri Anncr. : d?uiUuuli(ud8u uvluiiuundw 

Female : With beautiful hair. 
I can face the sun all day. 

Anncr. : New sachet Anncr. : For damaged hair. Pentene purple label 

4uQ : u~nunmrCIMfiriIu1~ 

Female : Can't stop the Sun? No problem. 



~nuru~~imiii~~u~rowguh."t~~~ oyp 7, 
n\ irmnoru~ilcRLnMnic,u o! iueie~dIelu~ MI ~p~i~eu~n~$nwn~~ 7 n 

nyw loe!qo P~ULU~O$~L~W~LL~~ML~~L~E~W nuu .D MIS up 

ngn~iibii nungn1 &oyowu~~hqiy?q 9: w!qo y iueieidre3uI 
w.r, 

:m I@!S 'loeho oy ~L?Q E nLhn~o~yrnpun~~1~6u~~~~~ n 

:tlalllgroankpnu~o. i~in~:tlahgrim~w~~u~u~i~~~ E ~ou:q-tym " 
rnyn,~ngn~~un~~&iy (6661) UOUIOIOS ~~UL~~~~CLURL~LLW~LML~ 

U~~M~VEORLUO j I,K:WIL,LRU~~~&I ~eqoas g un~ ~OLIL~WKRML~~ 
P r 

~rruoouowl~uubp~11~nknuii~,~ngu~cowgu~uui~~un~ 





1 lLlC ...... CLIENT t'KUL I t K  (L liAMULt ,..., 

Date .. :... PRODUCT : PANTENE 

TITLE MYSTERY 

It's rimple. 
No names':; No daim. 

.... will try a mytcry shampoo 
and conditioner. 

, I Mi~io{ofwomcn 
I worldmdc ..... 

How will it change you? 



I u n i ~ m ~ d r m a ~ m n i k r n ' 1 u n ~ ~ ~ w u h d ~ n r i 1 u n ~ ~ 1 a 0 1 ~ 1 1  
IunrnuumhiAd M- ~urcn'811~5~md~i0n1na~niwuuwil:m1mi~ 

M ~ U M ~ U M I ~ ~ U ~ W ~  Solomon (1999) & ~ ~ u w z ~ M ~ % ~ ~ u ~ D J D J ~ : ~ D ~  

I!J 3 h~urrn5mm~m1~un1~iryry~u1i1 ~~nujrlma~irury:%uw'oya 

mml&udaJ&:nMPiJuFu 3 oh4 t o  Object, Sign UR: 

Interpretant & Objed iih a~n'ld1h~~%RldO~€3 I u ~ A O  U ~ L L W U ~  

d?w Sign iita n m a o d m 1 ~ ~ l u n r o m l ~ ~ ~ 1 ~ 6 0 m m a 4  Object 'Iu#fio 

~ ~ m i ~ ~ ' I ~ ~ ~ i ~ i u w ~ ~ ~ w u i i ~ ~  LLA: Interpretant wo ~ ~ I W I U  

dw01~aana Zu&a ~ ~ W n i i m o ~ ~ ~ ~ ~ ~ y y r i ~ l i ~ ~ ~ I ~  

Uamnii ~19'~~lm'4nw~lmdLi0m~awlwuum~lwlu 
filh~unl~%4rmuMulmOd Bathes (1990) &fi 2 ~ W O U  'tm'll" nl&~~?lu~I11FJ 

Iwh6uum~on1drmmmuTmum~ (Denotation) n~nisClii~n~~m~~u~udidiu 

kw~oni~n?iuMuiu~nvi(u (Connotation) &@;uw~~I SignISymbol 68 

~ ~ 1 ~ ~ r i i ~ ~ k a r n y ~ : : d ~ 7 ( i l w ~ ~ 1 ~  Denotation fro y'&*wlnfl 

riic~~%r~w&~~~(ilwuilr~i~ Connotation &I ~ ~ ~ ~ l i i m a a m n a U n ' ~ ~ ~ m  

lSulill?i?1~9?~~n'~ 

L" d ~~~u~~~u~~r~i~a~Snm~nimo~wnhR"~~t~rni~li~~~Iill~ 
i ~ ~ ~ ~ ~ ~ n i ~ ~ m s i < u r i : ~ ? ~ i n ' ~ a ~ w n a ~ ~ w ~  J. Aaker (1997) $tti<m 
1 1 ~ i i r n m ~ m i ~ i i I i ~ i 3 u n w ) ~ a t i ~ ~  & @ W Y ~ ~ ~ ~ ~ ~ U ~ I ~ ~ ? I J ~ Q ~ U W ~ J  
U "  ~ ~ ~ n i q n i i f m o . ~ m n h n ' l u u u  Reliable tunQu4n~nn8J~n~~iLLUu 

I." d * I  Y 
Competence ~ i i l ~ ~ ~ ~ ~ u ~ ~ ~ & ~ ~ ~ ~ n ~ m ~ ~ m m h n ~ n " r ( i l ~ i n n i f ~ m ~ ~ ~ n ~ ~  

I~r~uu~~uuiiuqniinn0~m~un'i~n~01~~1lflM'iunim~ii~n6ma~wnhn'1 . . 

"lln'llll l l ~ l l ~ ~ h l l ~ F h i i 4 l I 1  (Elegant) &4d&f~11 (Aspiration) LLR"* 

l h t h E i 4  (Per-d) ~ ~ ~ ' ~ ~ ~ 7 ~ ~ 6 ~ 0 J ~ h n ' 1 ~ 1 ~ ) 1 ~ ~ ~ ~ n ~ ~ l ~ i ) 4  

~ y s t e r y  ~~m1~n~mwm~n'1~nl~ibYM'~w11w~i 



~ L M O J ' I ~ L ~ ~ ~ ~ Y ~ U ~ M ~ % J ~ I ~ ~ I U ' I I ~ J ~ ~ W U U ~ ~ ~ ~ ~ ~  Mystery 140 
Y E  A l ~ w ~ m i ~ ~ m i ~ ~ & u ~ u ~ l c i ~ i i ~ m 6 m a ~ m a ~ n ' i & p i a l ~  

.I 1 uwunmn 4.13 M W M U ~ V ~ I J ~ ( ~ ~ ~ ~ U I B ~ J ~ I W U U ~ ~ ~ I L ~ O  Mystery 

Object n 

SignISymbol Cenotation connotation 

@&zrnflrii64l~ ~~4&:~,,flri l~'dla* l i l1~914l~t  

~lauvju~:&w7@wfi'RLl~ ~rnq~~iw?nwuir'RLiu Reliable 



................ 
CLIENT Procter & Gamble 

PRODUCT : Pantene 

TITLE Reveal ............................... 
LAUNCH : August 1999 ................................. 



...................................................................................................................... GREY Client 

............................................................................................ ............ THAILAND pr'oduct ... 

............... ................................................................................................ Date ... 

Ann : umku uau6t~af4an matan& M .Suwr : II((UIIU a n ( m n m  . . 





~niimo~ornaUCiin0.1 J, &r (1987) U V ~ ~ ~ & ~ Q J V K I ~ U ~ ' I ~ ~ ~  

Xflh~dli & ~ 7 9 ~ u a ~ 1 l a r o u w w n w d ~ ~ 1 ~ ~ n ~ i ~ w n ~ ~ ~ ~ u 1  uRr 

' ~ L ~ ~ M ~ < L ~ ~ ~ ~ u ~ ~ & ~ M I u M ~ w ~ w I w u u ~ S ~ ~ & J  Reveal ~4aIii 
r ~ & m ~ ~ ~ o ~ n ~ ~ ~ ~ u h l n ' ~ ~ n a ~ ~ m a ~ ~ i ~ ~ o i ~ ~  

A mmd 4.19 ~~~unl7&jl~ml~U1uao~nl~~u~~~lrm.1 Reveal 



GREY 
THAILAND 

Anncr : W ' i l q ~ I ~ ~ h h t  

......................... 
CLIENT Procter 8 Gamble 

......................... PRODUCT : Pantene 

TITLE 7 Wonders ........................ 
LAUNCH : September 1999 ......................... 

Pantene Model Search 1999 



GREY ................. ........................................................................................ & Client ................ 

....................................................................................................................... THAILAND Product 
Title .............. .. ................................................................................................. 

Date .................................................. : ..................................................................... 

Anncr : ~~nuCiu bun $fa aanlnrlbr. 698-1111 

super : unuffu luun osnLrl bt. mi i i i 



~ u n i ~ r n n ~ n ~ ~ ~ a ~ m h n ' i ~ ~ ~ r r ~ ~ ~ ~ r ~ i w , a ~ ~ ~ ~ l  

l w i w o u m h i ? m  7 wonder# ~ u r P ; A f ~ ~ ^ ? r r n d L & M ~ f l a ~ n ~ w t ~ r n h i  

onlm?l%lM~lLNl48~Qj:%~~~4 Solomon (1999) & $ ~ U W U ~ ? ~ ~ ~ ~ U ~ ~ J  

o ~ b n o u &  3 h~umsi~rm~miu~uiuni~d~~:%tnii~~nujym~dqq: 
x ~ ~ y ~ i ~ m m & u n f i a ~ ~ : n a ~ u P "  3 ail4 t o  Objed. Sign u ~ :  

Interpretant 4 Objed R ~ D  hn'dL8U1@lTl~0~Dq~ lUddfiO U ~ U W U %  

4% Sign 61 Objeot ~u#'i?o 

15 7 n& \&kiiurrwiiu 7 &ujic(~ntjua~bn rm: Interpretant 4a r n i m ~ ~  

dr~monsn I&ta ~ ' - ~ n ~ r m a ~ r n ~ ~ i ~ ~ y ~ ~ ~ ~ m i  

Y r v  v uorn.mm.i c j m u ~ ! 6 A ~ i r m d ~ d o m a w ~ o u ~ ~ ~ c n i u  

~ < ~ I w n ~ f i ~ n ~ i m u i w a ~  Bathes (1990) &fi 2 hmau kuri n i a % ~ m m i u  

~~diurrmfoni~nnwuiu~~um~ (Denotation) u R ~ i & ~ n ? l u n u i u ~ ~ &  

~~1~an i . r im i~u iuT~uu"u  (connotation) &$-n'~~ruji SignISymbol 6a 

14 7 'itk ~ % ~ ~ u L L Y Y ? %  7 kN~'c(Q57lj.daJbn Denotation 40 14 7 ' i i 4  

b'bri7u~~uufh 7 hu~'fi~nlj.da.jhn Conzotation AO ~MWZFIGMIOJWS~ 
' i h 6 i r i w ~ W n m u i ~ d u h  

~ i n ~ u $ ~ u 4 ~ 1 1 i r a i ~ ' n w ~ ~ : ~ n G n n a ~ m 5 i ~ ~ n ' i ~ ~ ~ ~ ~ i l u ~ ~ d  

~ x n r 7 h ~ ~ r ~ w i i y n ~ ~ ~ ~ y ( ~ u ~ ~ u ~ ~ n ~ m ~ 0 ~ 1 ~ ~ i u a ~  J. Aaker 

(1997) ~ % q ~ ~ ~ ~ ~ ~ h n ' 1 ~ ? ~ h ~ ~ 2 ~ ~ ~ ~ d 1 4 h ~  & $ c U W U ~ ~ R ~ ~ U U U  

i ~ & m 7 i u ~ m 5 ~ ? % ~ 1 ' n ~ ~ u n ~ ~ ~ n ~ m a ~ r n i l u n ' 7 u a  J. Aaker udadi~~m 

m'o~in~u@u;j~!~i~a~~nGma~maU~~n"tn"Sinni~h~irnn~711r~r~iw?% 

l ) n ~ n . n a ~ m n h 6 ~ ~ n ~ m ~ ~ ~ M ' ~ ~ n i ~ ~ d i 4 ~ ~ n . n o ~ m n h n ' i ~ n u v j ~ ~ u h h  

LLUU~~,N (Elegant) L ~ ~ s ~ u ~  (Aspiration) ~~~:fin??~Lhfhtf~~ 
Yl." 

(Personal) ~ ~ ~ ~ ~ 1 ~ i i ~ n ~ m a ~ m n ~ n ' 7 ' 3 i ~ 7 ~ ~ ~ m 5 ~ 1 ~ ~  7 Wonders 

m~rm~n~nao4wnhn'1~~~u~h&5~~1 (Aspiration) &nhircil?M' 
8wiunn5 

@ ~ u ' u i J n o ~ ~ ~ 7 ~ d n ~ a ~ o m h 6 7 h ~ ~ ~ m & " L i m ~ r i u  
* A "  ~ u q ~ m m ~ n ' i a a ~  J. Aaker (1997) r ~ ~ ~ ~ ~ m h n 7 ~ 1 ~ n h i  





GREY 
THAILAND 

PROCTER & GAMULt ............................................ Client 

Product PANTENE POHH 
... 

Title SHAMPOO 30sec ............ ........................ 

Date ............ ..... ................................ 

... NO 1: When I havegreat hair1 
LI(I1UUrnIU 

feel free as a bcrd. 

i3n3~9r~uSouun 

... N O  2: 1 feel more feminine sexy. 
~fl4~64dulX? \41-d&1u?ud-. 

FVO 3: 1 feel five 

lrriiou;? 

MVO. lnlroduclng New Pantene 

'Luut~auyanuiiu 

. m- 
It" 

The wry flnt touch... You'll love the heelthler feel... 



Client A 

................................................................................................................ THAILAND Product 
Title ................................................................................................................. 

Date ............................................................................................................................... 

Panlens Moisture Lock System Sh- 6 
... Conditioner w04 : When my hair has thal healthier feeling 

unulluraulhrefilsnilbu'u urur~umra%wfi t~n~uuqaninZ 

I leal Ilpht and breezy. 
flniifld?ld~q~tnu 

Healthy Feel ... Rat's Pantene 
6quunufiu 

-. 
The Pwer of Healthy Hair 
slyn?wau ...q mmii 
Sup% Psntene the Power of Healthy Hatr 

unuGu aiyninuuqminni; 
.I__. ---_ --- 







GREY 
THAILAND 

1uu1 uqu~unu6u uaudmof6en 
New Pantene Moisture Lock. 

FnVC I in u L7CII"IYLL Client ......................................................................................................................... 
PANTENE POHH Product ....................................................................... ... ................... 

FRAGRANCE 15sec Title .............................. ........................................................... 

Date ............................................................................................................................... 

FVO: $lJ<l ~ ~ u ~ I M D u ~ u ~ ~ ~ M ~ ? <  U I M R ~ ~ U R  ~ ! d . . . W l t i D ( / l ~ ~ ~ ~ i ~ ~ n * ~ u g  
What if this yeah  freshest new fragrance, Ihe new scent. 

didn't come in a silver box or a crystal bonle? 

$ai l  ouqmnin~ !d<uuqmldaril.rlr Super 11~u.iiu niyn~wuuflani~;  
blow see what healthy hair can do for you? Pantene. The Power of Healthy Hair 



Iwn5~m~n5mo~wnhcn'iu~~~w~nrd~nd1uno(iloon~i 

hf~lwmd-i& Fragranoe @ ~ t & ~ & l ~ d L & m ~ J n 1 ~ ~ 8 1 5 b l  

rmmlm#lun?J#ryry,%u?n~~ Solomon (1999) & @ ~ U W U F I ? ~ U ~ ~ ~ D J  

w4n.krnodk 3 knilwmjrnne?;mimulrnidryryẑ mtnii nn~ljyrno~8ryry: 

^ m & q m ~ n i ~ ~ i & ~ ( i l d ~ J h ~ ~ u  3 o t i l ~  4o objed. Sign ML 

Interpretant & oheat I% & ~ I ~ L ~ ~ ~ O ~ ) U Z I O J ~ O + ~  ilu#dWo U ~ U W U ~ ~ U  

FhU Sign ?%I m ~ n ? i ~ d ~ i l ~ u ~ m i ~ ~ ~ i d ~ m n m o  Objed 1 ~ & 0  
~ ~ n ~ m m o u w u  UAL ~nterpretant wo n ? l ~ l d ~ P h ) O ~ ~ l  IU&O 
6-Wniima~wn~n'iuwLh~&~i 

w m i d  ~ ~ u ~ & ~ n w i ~ n ~ ~ d m o ~ n t w u u ~ h i o ) i ~  

A~~IU~I~JCI~~~~MUIWDJ Bathes (1990) &ft 2 kwou 'kiwi nmi i i .~mim~iu  

~wi7hurn~oni~imi~~ulu~(ilu815~ (Denotation) ~ l & ~ m l m ~ i u i l u d 7 ~  

& w ~ o n n d n ? i u ~ u t u l u  (Connotation) &Gj"%'-i Sign/Symbol $8 

r n ~ ~ n t j m m w  DmnWim %I ~v@qn~mmo~w~ Connomim go 
6 ~ ~ ~ ; ; ~ , ~ n 5 m o ~ w n a U n ' i u ~ ~ ~ h ~ m i ~ d u i i u  

qiniuiuyll?~ub~~i~~~~nwru:qniinno~ms~~uniuuu~~uii~d 

m 1 h r ~ ~ L ~ m 7 3 n ~ ~ ~ ~ ~ i ~ ~ ~ ~ i i ~ ~ ~ ~ a u n ' l ~ ~  J. Aaker 

(1997) ~ W ~ n i i r n ~ ~ m n a ~ ~ i I i ~ ~ ~ ~ ~ m ~ o t i i ~ ~  ~ J ~ ~ W Y ~ I ~ ~ G ~ U U U  

~ ~ m ~ ~ ~ ~ h ~ ~ u ~ ~ n ~ o ~ w n a ~ n ' ~  J. Aaker uviatil~t~ 

o i o ~ i n ~ u ~ S ~ ~ ' l ~ ~ ~ o i q ~ i i m ~ m h c ~ ' t n ' ~ ~ n n i ~ ~ ~ n n ~ ~ ~ ~ ~ ~ ~ ~ ~  

~ d n a o ~ n n ~ 6 ~ d ~ n T ~ ~ ~ i l ~ 6 8 ~ n i ~ ~ i i i ~ n 5 n ~ m ~ a ~ n ' 1 ~ ~ ~ ~ ~ ~ ~  

LLWH~WN (Elegant) ~ ~ X I U ?  (Aspiration) L E ~ : ~ F I ? ~ U L ~ ~ L O J  

(Personal) ~ t ~ ~ i ~ i l ~ ~ i i ~ 1 0 J ~ 5 1 & n ' 1 ~ 7 ~ 1 ~ ~ ~ 0 l f h l & J  Frangrance 

m ~ n ~ n i i r r a o ~ w n h c n ' i ~ ~ y ~ ~ h h ~ n u i  (Aspiration) f k i n b i l f l *  

bimii 

~d&mo~~i~n8nao~o)ma~n'1&&rrn~%%m~h 

nrjqniimodmhn'rao~ J. Aaker (1997) ~ J ~ n ~ m a J m a ~ n ' l d n . i n h 1  

M~unAi  ~ @ ~ m 0 r l i w u w u n 7 ~ d ~ ~ h ) n ? i u w n ~ ~ ~ ~ ~ r y ~ t n  L ~ L  



1 mind 4.22 ~ h ~ ~ n i m j l ~ ~ ? l ~ ~ ~ l m o ~ n ~ n ~ ~ ~ 0 1 m 1 ~ 5 ~ 1 J  Fragrance 

-- - - 

SignISymbol Denotation Connotation 

Aspiration 



GREY . . . . . . . . . . . . . .  .......... 
rnvu~ cn a vnlrovu- Client 

THAILAND ........................................... 
PANTENE POHH Product ... 
CHUNG 15sec Title ................................ 

Date .................................................. 

Super: CruITa 
Anncr: ~AwduJnwn 

suoec h * i w  - 
Anncr: W~th lust o n m  touch, 

sLi1~m7nl  
of t(*ture and feel. 

qnr;$G~qvn~vuu 

you'll experience 

h i !  oauq~lwuGiuuou&i~~iGun 

New Pantene Molslure Lock Shampoo 

l i ~ : ~ n ~ j 8 n $ b i u  

a whole new magical transformation 

;1Ui~+,il ~ijsuC,~ 

Healthy Feel. . that's Panfene. 

The Power of Healthy Hair. 
Super: The Power of Healthy Hair. 





d u ~ ( h ~ ~ ~ ' ~ h ~ & ~ u n ~ m ~ ~ m ~ n w u w o n h ~ & ~  Chug 

~ ~ a ~ i h ~ n ? i ~ h n ~ ~ u ' ~ ~ l ~ ' ~ i i ~ n ~ ~ ~ a ~ m a ~ n ' ~ & o i a I d  

Object m 



GREY .................................................................................................................. PROCTER & CiAMtlLt Client 

THAILAND .................................................................................................................. 
PANTENE POHH Product 

- 

SISTER 15sec 
............... ~ i t l e  ............................................................................... 

Date ......................................................................................................................... 

FVO: With lust one louch. Supc Feeling wu'll exoenence a whole new magical 
transformat~on of texldre and feel . 

P 
r .. . ~ 

;s&?%a i;'. ,'& 

MI uru~u~u~uuau6~~clfllan a ~ y n ~ w u u . .  * a n l w Z  
Super: Patene The Pavier of Healthy Hair 

New Pantme Mo!stufe L a k  Sharnpoc MVO: ~ e a l t h y  ~ee;.. that's ~an lene .  

 he Power of Healthy Hair 
~~ ~ 

. ....... 



\un is i rnn~n6mo~mh61u~u~~hd~nr i i~1o( i loonui  

'IWI~W ~ m h i t h  sister @ 5 u ~ n w ~ i n d ~ d o ~ i m w i ~  u u m i i n i u  

fmm~lunlJ#glryfiuino~ Solomon (1999) & ~ ~ ~ ' w ( u F Y ~ ~ ~ & o J D J ~ ~ w  

& 3 ~ ~ n ? s j i r m ~ n ~ i ~ ~ n m ~ ~ ~ u i i i  ~indquaodryryfitna'o~ 

~hmrr~Rl&~mflo~&:110&fl~ 3 o d i ~  $0 Objeat. Sign UR: 

Interpretant dd Objeot &%I a ~ 6 d l h ~ n r ? u a d ~ ~ a  h & o  uauvjtl~flU 

fbU Sign Mo ~ ~ J M ? @ & ~ W ~ I U M U I ~ ~ ' O J ~ I ~ O J  Objeot \u~%o 

~ & ~ W ' O U ~ @ U U &  UR: Interpretant Gh n?imid~~~(&~~oonui  \u% 
tk 8 m ~ h & " d m - ~  

w m i d  y " ~ u ~ ~ 4 ~ 1 1 i r r m d r ~ m ~ o ~ n i w ~ ~ m i i m i u  

&2iu 'L~n l~JMlWl~ lM~~ Bathes (1990) &d 2 ~ W O U  In'd n l 5 ~ % J n ? l ~ ~  

~ ~ ~ u u r n ~ o n i ' l i n ? i ~ ~ u i u ~ u m J  (Denotation) r~n i~4n? imu iu \u~ i i h  

Amflani.rimimuiuT(ildu (Connotation) &@i19"uwth Sign/Symbol 40 
~ n ~ o u o ~ n R l ~ ~ j ~  Denotation 40 @&~W'DUD JMIIJLL~J 

connotation h 8 ' ~ W ~ m n ' d ~ 1 3 - ~ *  

L" I i l i n ~ u q ~ ~ u ~ ~ c i i i o i ~ ~ W n ~ m o ~ m h 6 ~ ~ t u y i ~ n ~ i ~ ~  

~ ~ ~ ~ u u r ~ u u ~ n i ~ ~ n ~ 1 i ~ i i u ~ d ~ ? ~ n ~ m o ~ m ~ 6 i n a  J. Aaker (1997) 
J rn" n%rml&mo~mnaU6iIi~hwn(il~~hfl~m a~puwuii~nGnriYuirn~iu 

~ ~ ~ d u ' I r i o l 3 ~ ~ 6 ~ ~ u n ~ ~ ~ m o ~ p l s l a ~ 6 m ~  J. Aaker rtddhiln 

do~in~u~.jui~~%i~oiqn6mo~~a~6ii?kinni5dm,~i~rmm%~~uu~4~11 

q n ~ n ~ ~ 4 n n h & i c ; i i n ~ ~ ] w ( ~ 1 ~ ~ ~ ~ ~ n i ~ i i l ~ n 6 n n o ~ n ~ ~ 6 l i r ~ 8 ~ l i w % ~ h  

11lilJflhJlU (Elegant) ~h&h.hlmUl (Aspiration) ~~n:$n?l~~h%iaJ 

(Personal) ~ ' I f i ~ u ~ l i 1 ~ n f i f l ~ ~ ~ o r n ~ ~ ' 1 ~ 1 ~ 1 ~ ~ ~ m ~ i ~ ~ ~  Sister r n d  

o n ~ q n l f m ~ m h ~ ~ u u u d n a i ~ i h ~ ~  (Pernonal) & n ~ m i \ d ~ ' h ~ i  



runmld 4.19 n?irnuimi~#ryryt~ui~a~nlwuudrni& sister 

A n ~ n d  4.25 ~ $ i y I u n ~ l s ~ i n ~ i r n u i m o ~ n i w u u d w i ~ ~ ~  sister 

SignISymbol Denotation Connotation 

@$&~ncjaua~n~7~~& @@&.n!nw'auatjm~.)~~i~ ~ F ~ U L ~ ~ L ~ J I  

Personal 



1. Heavy Weight 

2. Wet Haix 

3. Life Souroe 

4. Falling Hair 

5. Intrduotory 

6. Karaoke 

7. Rmbld 
8. mnla\d-h:niclw~ 



w.. w... V. ,,,b.b' 8 4 ,U' a 'V'U" '.,.a "V., b."' 

Product Organics 

Title "Heavy Weight" 15 sec. 

Date 5 February 1999 

%limit a nol with Orpanin. 

sup= Renieli? 

Strong hair can handle , . . . 
super i l n n l ~ i l u 7 w  w I mu iuimfininl. lm O ~ U  MY lW.000inu i u d l ~ f i n l a  I0 cln!inomr ljnm oodtw7 

Fmm calollainp I brim hsndle 1 W g. < t ~ i g .  100,000 h i m &  CM hsndlc 10lanr. 

Fmm "Waldof H s i i  m. 

d 
FVO: HUII~.)II~.)UU 

For stronger hair 

~ l ~ " l n 1 l n  

nourishes from roots 

Itnransntnuau 
lo t i p  





d 4.20 n ? 7 u M ~ l ~ ~ # ~ ~ ~ ~ u 1 ~ 0 W 1 ~ U U w r b l ~ ~  Heavy Weight 

A pnnd 4.25 F I ~ ~ ~ ~ ~ ~ R ~ ~ J R ? ~ w M I U ~ ~ W ~ W ~ ~ ~ ~ L ~ ~ ~  Heavy Weight 

Sign/Symbol Denotation Connotation 

W U L ~ ~ J L L ~ ~ %  wUU~~JU~& dll&fi0/ 

ilMiinI& 10 6u $7dnIn' 10 h Reliabie/Crdile 



MVO: LjOnjel; riueas'ttnrjni 
Believe it a not with OgMior. 

s u m  Aen?oI;? 
Belivra it or not? 

.. 
~ndaniittnnr .... dtd~')~itm~rrnin1naloi;~11 
Woc hnir is mat m i l e  and aniat  to tear. 

FVO: ~unu(;enlhmla 
Hair can m i d  to taring 

client unllever I nal nolalngs LO., Lra. 

Product Organics 
rOK 

Title 'Wet Hair" 15 sec. 
Date 12, February 1999 

'la 2 1\11 

for 2 llrnei more 

Super: ? I l l 1  



lunis~msi:M'qnGnna~mnhn'iun~aaiun~nd~~nriiunan 

aananIwniwuum~hiriO~ wet  air @uIn'~~~~i~nndl&niqawiwtl~mi 

~ l ~ l U ~ l ~ ~ l ~ J ~ ~ t % l ~ n m d  Solomon (1999) & ~ ~ ~ w l J ~ ? l U ~ ~  

m~a~&ma& 3 c t n r I m ~ m m d m i m i u n i ~ 7 n u n i  nnujyuma~ 
Y 

~ t i u l m i m w i ~ n i ~ m ~ ~ & n j l a ~ ~ : n ~ 9 7 u  3 aha  go objeat, sign 

LLA: Interpretant & Objeot fi6b a ~ n ' i l d l ~ ~ @ ~ W l l a ~ ~ ~  ~U&O UflUYj 

aak~did FhU Sign %a r n a ~ m i ~ ~ i ~ ~ h c a m i u ~ u i d m ' a ~ n i m a ~  

object l d k a  ~woiani+minl6 2 ~h M:: Interpretant 40 n ? i m i d  

wimanUi 1~640 f i ~ ~ ~ , ~ n i i m a ~ m a ~ n ' i ~ i & i i a  

uamind @6uhIn'~mii~nnd~damna~nm~~mbimi~ 

+ ~ I u n i & ~ n ~ i m m m a ~  Bathss (1990) h 2 h m a ~  Viwi nimiiwniwiriu 

' l ~ ~ l l m 6 a n l ~ ~ i m ~ l U ~ ~ ~ ~ ~ ~  (Denotation) U F W l l & J m l ~ ~ ~ ~ ~ ~  

~m6ams~nnu~uiu~Roiiu (Connotetion) &r?srtMdl SignISyrnbol 40 
w~oiani+nnlmn' 2 1n1 Denotation ;a moianl+mmVi 2 in1 

Connotation 40 ~"-~n~mo:a.nhn'i~~~ri i~&~a~shri i~ 

~ in~u$6d~d i ro i~nw1~~~nGmo~mn~un ' i r~uur i i~~a~a~~  

r ~ r ~ ~ n i ~ d m 1 % u d u ? i i y 4 n h o ~ m h ~ i m a  J. Aaker (1997) &%"lny 
' a  t: y~~mih rn " i l i ~h~mm~a t i i&m &~71'uwdyn3nuuurii~%onouum~ 

M w ~ d u n i q n G n ~ a ~ m h n ' i u ~  Reliable ~undqn3nnadmhn'iw 

Competence 0i~1~i~~~~~i~o~n3mmwnh4i~6~innisdmii~nn& 

l ~ ~ ~ u u ~ ~ u u f i u ~ n 3 n ~ a ~ m n h n ' i ~ n T o l m i ~ ~ ~ ' ~ ~ n i ~ % ~ n 3 m m m n a ~ n ' i  

l l~oaiuni indl i5w~y~ri1~~ai ia (Credible) Y h ~ ~ ~ w d ~ n i i m d m a ~ n ' i ~ i n  

rnwuumfl~lwuido~ Wet  air m i d i i n h i l ~ f l h i w u 7 i  

@ & a a ~ n l n 3 m a ~ ~ h n ' i ~ n d i ~ ~ m & m ~ ~  

qniima~mhtiiaa~ J. Aaker (1997) ~ ~ ~ : m ~ ~ n ~ m a ~ m ~ ~ ~ n I m i I ~  

I b i i  4 ~ b j " ~ m o s i i ~ u w u n d ~ ~ ~ 1 ~ ~ m i m ~ i ~ t % l i  uA: 

d L H ~ ~ f l ~ ~ d i ~ ~ U n l ~ ~ i ~ ~ ~ l ~ ~ ~ n 1 ~ ~ ( ~ ~ 1 ~  wet  air 140 

~~~h~mi~"u&a~nrr~~a~h'1fl~~~n3ma~maUn"i~da~~ 



LMUrid 4.21 n ? i m ~ i m d ~ r y ~ % ~ i ~ o ~ l ~ ~ ~ ~ l & d  Wet Hair 

Object 'a 

mnd 4.26 ~~Iuniw~~n?iu~uiv)IoJnwIuUw"ium~d~ wet H& 

SignISymbol Denotation Connotation 

m v i o n i h i n  wumwionis$min r i i k ~ o ~  



Product Organics Shampoo 
Title "Life Source -   in nu*^ 15 sec. 

Date 19 February 1999 

Bclicvc it a oo( with hpmia. 
t ic;)  a l n ~ l c  icwt ca k ~ h c  hair'r ltfe soorcr 

supr: dsn?ell;~ 

1<1,,1; ?(,> l +.iaul,;>>" Kdi.,, 

If hati .< qtmng h;u<5 Ih(c vll l iart longer 



luni~irnn:d4iqniinaoamnhn'ii7rraqaoir~nGnddpnn'1unam 

aorun lun iwu~wr~ i~a ~ i f e  source @ul6fin~ii~fmdrCLaw1~a~niwu~rn4 
~7mlun?lmnu7uni~~ryry:^mu1Yo~ Solomon (1999) & ~ ~ u n u O l ~ # u w ' ~ ~  

aoaa.dh:no& 3 An~lwnsjrflndmisl~ui~~i~#ryry:^muiii wnudyzraa~ 

~ ~ & t l m i ' I m i m ~ m u w ~ ~ & : n d u F u  3 ~ " 1 4  6o Object, Sign 

LLR: Interpretant & Object 468 h 6 1 d l g ~ 9 ~ 5 7 ~ 0 ~ ~ ~ ~  ~U%D LL- 

oaiuCini4 h sgn a ma~mi~&~momimuidm"a~ni~o~ 

Object h4&o nnwutifilLtwr&m? 20 1% LLA: Interpretant 60 frll8i 

~ m d r ~ m ~ ~ o n ~ i  lu#Ao ~'nwu,~nGmo~mau~ii~~uyrii~&fio 

uamid ~ ~ u ~ r C ; ~ l l i f ~ ~ ~ n ~ 1 d ~ C L a ~ i ~ a w ~ ~ ~ ~ o n T m i m i u  

h ~ I u n i ~ m i m u ~ m a ~  sathes (1990) &i 2 kmou MLL~ n i ~ j i a r n ~ ~ ~ ~  

~uh~u~~m6ani~n?im~iu~wum~a (Denotation) r~m1~~l5~n?i~nuiu~u~i~iy 

~ ~ ~ ~ a n l ~ i m i m i ~ ~ m u i i u  (Connotation) h$?'$uwuii SignISyrnbol 60 
nnwu~$~ir~m&twun? 20 16% Denotation 60 nnwulifi7r~nrchrwm? 20 

1% Connotation 6a R'~yniin~s~mn~n'iuuurii~&~a~h~ 

~in~u@.3'ui~diroi~'n~[~,~nGnao~mna~n'i~~uuriir~ofia~d 

~ u u r ~ u u ~ n i s f i m i ~ u ~ 6 ~ ? i i y 4 n ~ m a ~ m a ~ ~ ' i a o  J. Aaker (1997) fiki~~ 
~ / ~ ~ % ~ ' I ~ ? ' L ~ M ~ ? ~ ~ D ~ ~ ~  &@~u'urwji~&ni~uyrii~&~~um7~ 

~ ~ r ~ m q i q n i i m o ~ v m a U n ' i r r  Reliable ~un~qn~nna~mhn'i~ruu 

Competence hiii~~~~u$~~~ir1i~~i~n~ma~m~1aUn'i~hinnisfi~15~nmd 
Y 4 "  ~dr~uur~uu~~niinaaamnh~i~~~nl~~mi~~M'#uni~.iii~niimaama~n'i 

~ r ~ a o i r t ~ ~ i i n d ~ ~ r i u v r i ~ ~ ~ o t a  (Credible) v i ,h i~uw~i iyn i i~~a~maUn'~ '~ in  

ni~uuwrTmiL?Oa Life Source m~mi&nTmil4$~luniw7i 



L d  4.22 ~ ? I U M U ~ O ~ ~ ~ ~ ~ ~ ~ O J ~ ~ W ~ ~ ' I ~ I &  Life Source 

Object n 

msld 4.27 ~~~ums&~n?lu~~l~910w1~OUm~~1~J Life Sourao 

SignISymbol Denotation Connotation 

nnwuliirii~im nnw~liirii~h d~~&iio 



., 
Product Organics 
TiUe "Falling Hair - W U ; ~ J ~  15 sec. 

Date 5 March 1999 

liuoert~nC~ia 

u,irh Organics. 

Bcl~cvc ot or not? 

elar-~p~~o"a zoo mu ~ o i u ~ ~ o ~ u ~ n i u  1 VCI I I U U ~ R S ~ P U O I J ~ ~ ~ - J ~ ~ O ~ ~  

it may falls up to 200 r t m d r  per day Hair breaks andfalls lcrr than 90% 

super: i l ~n i~n i~~ -~ .1u~un- ln?190% 

Reduce hair breakage and fall up to 

Bccauqc Oieilnlcs mahci hair  i l rungei 
" 4  super I ~ ~ I ~ I ~ U ~ T : ~ ~ O U ~ ~ P ~ B I U D ~  



'Zun~s%mnriqnBnawm~1aU6i~~~~ooiuni,ndd~nrii~na~ 
aanrn'Zw~iw~~mb?k~ Falling Hair @ u ~ ~ m i ~ t + m ~ ~ d o n ~ o w i w ~ ~ ~  

~ l Q I l u m l U M U ~ ~ n . ~ ~ # r y ~ ~ u 7 f l ~  Sc:omon (1009) & ~ ~ ~ ~ l . I ? 7 u # u w " ~ a '  

awmhzn- 3 d n r ' l ~ ~ s j i m 7 d m i ~ ~ ~ l w n ~ ~ ~ ~ u 7 i i  ~mudyuaa~ 

~ ~ y c m ~ m m ~ & ~ ~ ~ ~ m d u F ~  3 otjw Wo object, sim 
1 :  Interpretant & Objeot ;&I aU6diih~m3?~o~im~ 'Iu#d#o U%ily 

aaiunird d?u ii&I man3i~&i~nromirn idm*a~nina~ 

objeot lu&a wrrdmurooishrt; 200 & do %A LR: Interpretant #a 

nnm&u~woonui IufN6o i ~ ~ 1 l ~ ~ 8 r n a ~ r n n ~ 6 ~ d ~ ~ i i O R o  

u0m1d ~ ~ u ~ l 6 ~ ~ 1 i ~ n n ~ i d a ~ 1 n o ~ ~ w ~ ~ m ' I ~ i r n i u  

i + ~ t u n ~ ~ ~ n ~ i m ~ i m o ~  Bathea (1990) 4ii 2 haau Iiiuri nia%~n?i~nwu 

'Z~hirm~anidmi~uiu'Lmum~ (Denotation) ~~i~%an?irrulwu~wii2iu 

~&Inis~n?iu~uiu~p~ui i~ (Connotation) & @ i t l ~ ~ i i  SigdSymbd 68 

wudouuoolqhl6 200 liiu da %A Denotation i70 H N ~ o u I W ~ ~ ? ~ ~ ~  200 

r#u 40 %I connotation 6% ~ r l n B m i o ~ a U 6 i ~ v u r i i i ~ ~ ~ ~ d w i i u  





Client Unilever Thai Holdinqs Ltd. 

Product Organics 

Title "Introductory - %?nin" 30 sec. 

Date Auqust 25, 1999 

MVO: 111i! X 1 u w ~ ~ n l i o l 1 1 l s i ; l n i r 1  n ~ r o i ~ i i s u o ~ ~ X u t ~ u l n u ~ n r ~ ~ r  
New! \\'ill) u p w e r  ~ ~ i B i ~ - N ~ ~ l r i c ~ ~ l s  lix?,d. espcriall>' Ibr huir 

Suwr: ~ 1 3 0 1 1 1 ~ ~ 1 I 7 1 ~  /Ilio.Nulricntr 

MVO: i i m i i ~ . r o i n s i i l ~ ~ ~ : i ~ r i o ~ ~ u ~ ~ i c l i ~ ~ ~ ~ . i ~  

which lhclpr ~ n ~ u r i r h i ~ l g  lion> TCNBI 2nd iccding lmir', lire 



~uni~irn~~dq&ma~mn3~n*~u~~~a~5'urri\n~id~ndi~n~w 

oonanIwrnu1mki&~ ~ntrntroduotory ~ ~ ~ A ~ ~ L ~ & ~ ~ M T ) I ~ ~ ~ w u w ~  

~ 7 @ i U n ? ~ m d ~ r y : : % ~ 1 ~ ~ d  Solomon (1990) $ @ ~ n ? l U # z m ' ~ ~  

a a d o d h &  3 stnr1un~rmdmimuio~idryry~wjl nnuhpm~ 
X ~ , " i n & q ~ n m & & a d b : n m ~ p  3 a h  Ba Objeot, Sign 

LEI: Interpretant & Object W i i A r t ~ ~ m o J a ' a ~  '1U#&I U q  

o o k f 6 d  hi Sign r%a m w a m m i u ~ ~ i r m w ~ i m d m ' o ~  

Object b&o w ~ i r o l n l ~ l w  UR:. Interpretant &I ft'tiWldM~ 

aonan ludd4o ~'m~niinno~omitu6iuyyrii~&to 

~romA ~ ~ u ~ M ~ r n n & ~ & n i n o w r n ~ m h i ~ i u  

~diyIunmriwmi~ima~ Bathes (1990) &ii 2 knou kuri nimhrnimvti~ 

t ~ 6 u ~ m ~ o n i ~ m i 1 ~ ~ 1 ~ ~ ~ ~ m ~  (Denotaaon) m i % 3 h m i ~ l ~ ' 1 ~ 1 h  

hCN6~ndmlmUh& (Connotation) ddr%Wldl SignISymbol 60 
whtlsamhm ~anota t i~  & &mlo.mrn&1~1 cmamia~ 5ia 
~ L y n i i m m ~ 6 i d i r ~ o r ~ h  

" Ll" 1 ~ini1~~~~u~~riiroi~n~N,~n6nno~~ma~n'iuu~riiikiraId 
~iuuriuYiiYrnJd~udv1~n8mo~minrn'inod J. Aaker (1997) V%W 

~ a U 6 i l i ~ S U w w n ~ o ~ & m  h~rj.~&~irk&uona 

~ h ~ q ~ ~ ~ m ~ 1 ~ n ' i ~ ~  Reliable I ~ n ~ ~ f 1 6 ~ 0 ~ 0 m a ~ n ' i ~ y l l  

Competence h i ~ v j ~ h i r ~ n ( n ~ ~ a ~ ~ a u n " ~ % 1 n n i ~ 8 m ' 1 r m c M '  

I~r~u~r i~qni inao~~~1h,6id i InI01~~i I~~'~wiwSI; j . rn~mmmitun' i  

ufUqaoiuniidrhr-'13 (Confident) m'1~@~~~?~niimo~ma~n'1~11n 

nlwuumhi&foJ Falling Hair U , J P ~ ~ ~ ~ ~ O ~ W U ~ ~ M ' ~ ~ I K W ~ . ~  

@ d a a g 4 i v n i i n a o ~ r n a U n ' i ~ ~ r m ~ % m ~ u  

yniintm~ma~tim J. Aaker (1997) r r v i i m ~ ~ n ~ m o ~ o m a ~ t i A n h 7  
bi'l$dw)di & ~ m ~ i ; m m ~ w u n d ~ ~ ~ n ? w ~ ~ ~ i  LA: 

dM0~t\1'~~h'1un7%3hmimuiuaoylrn0~d-i&d Introduotory 

~ d o ~ ~ i 4 ~ ~ n n ~ h n ~ n ~ ~ h ' 1 ~ ' r i i ~ n ~ ~ r n a ~ n ' i ~ d o ~  



~d 4.24 m ~ l m # o d r y ~ u l ~ ~ ~ l ~ ~ O n ~ l ~  Introductory 

mnd 4.29 r j l h b ~ m l u ~ u 7 m a ~ n i ~ ~ ~ ~ ~ ~ 7 h  Introductory 

Sign,Symbol Denotation Connotation 

vi-kmmihrn w&mmmA?niw rilr&iia/ 

Reliable 



Client Unilever Thai Holdinqs Ltd. 

Product Organics 

Title "Karaoke" 45 sec. 
Date September 10, 1999 (Page 112) 

Female: (Sing a song ... ) 

MVO: ill400i11n3ndln1i \,,I,c. g ~ i j o , , ,  , i , i i , , , ,  ,I,,,, 8 , '  1 ,  l j  lil"lllill;lll 

Already used new Organics. Bio-Nutrien~r .,ml;mnlng Hiu-Lillr8cnii. 



Client Unilever Thai Holdings Ltd. 

Product Organics 

Title "Karaoke" 45 sec. 
Date September 10, 1999 (Page 212) 

MVO: % O L ~ S  

So what is good in you 

MVO: ~un?(l(lngin ... uulnqn5ie oor nGnR'Ini! n ~ o u m s o i n i r r  
Extrcnwly kaul i fu l  hair ... New! hgia~iics. With Hio.Nutricn!s. 

cxlremcly cwtidenl SUFI: DO% f l i i n r i ~ ~ ~ ~ ~ l ~ ~ l n l ~ ~  10rganics. With ~ i o - ~ ~ ~ l v i e ~ l b .  



~ u n i ~ i ~ n n : ~ ' ~ d n a a a m a U n ' i u n u ~ a a ~ u n ~  

~ ~ f W l ' l ~ ~ u I ~ b 1 r f o J  Karaoke ~j3~~~llifi~~md~daninawmuumi 

h i r n l u m l ~ u l u n l 4 ~ & ~ 1 ? J ~ J  Solomon (1999) &~%UWYMI~&"U& 

n a m ~ h v &  3 h w l u m s i ~ m d m ~ w u n i ~ u i i i  13 indym 
Y ~ ~ i m r n a i & d w ~ n a u r m p  3 offla ;a Object, Sim 

UA:: ~nterpretant & o b ~ e d  iita a ~ i i d ~ h ~ r n r n a 4 a ~ ~  'Iu&da 

umyaai--& dm sign Ma m n a a m i ~ ~ i u n r a r n u w ~ i ~ ~ r n n  

naa Object 'Iu&a &@~umm&%anmb~n::k(h8u' UR:: Interpretant ;a 

m d w w a a n u t  I&;a h W n h J ~ ~ n ' 1 ~ ~ k ' Z I 3  

uarnmd ~u~ ' In ' f imi i~nnd~damna~n~uImbirn iu  

~biY'unmriian~iuwIimw ~anss (ism) &ir 2 hrnau 'In'uri ni&an?iuw~iu 

~~diYum8ani5imi~~111u~~1umJ (Denotation) ~ ~ l & a m l u w ~ i u ~ ~ l ~  
A m ~ a n i ~ n ? i u ~ ~ i u ~ n u u " u  (Connotation) &y"m'uw~il SignISymbol WE) 
~wumun6i5aaninb~n::kwiiQ Denotation Gk &@wu~vrun&iia~ninb~ne 

km8.4 connotation 83 ~'~~1l~nffmo~rn~aUn'i~~m~'I13~duiiu 

~ ? n ~ u @ ~ ~ ~ d i r o ? ~ ' n ~ ~ n f f m a ~ m ~ n ' ~ ~ ~ & ' I ~ ~ 2 1 ~ ~ m  

~ f i ~ f i ~ 7 x ~ ~ d u ~ ~ n i i m ~ ~ n a u n ' l ~ ~  J. Aaker (1997) dtiqmynan 

m o m a U n ' i l i ~ i h ~ ~ ? ~ n ~ i ~ d ~ J j h ~  & ~ % ' u w u i i v n i i n u ~ k l ~ ~ u m ~ m  
wiun~finnaamaWn'i~~uu Daring ~unqqnhaawnaUn'iw Excitement 

oio13in~u$~j~~i~0i~nffma~maWn'i~~13lnn1~dmi~m~~21~&w~~mfiu 

qnffnaaarnn~fi7~nT~~i~dM'duni~~7iii4nffn~aa~aWn'i~~woai~nirn~ 
\h&'I13 (Confident) ~'IM'@~~~ii~niimaJm~~iI31nnrn~~m"Cwl 

&J Karaoke m r n i & n ~ w i \ ~ ~ ' d u n i ~ i  

~ ~ i m a ~ ~ n f i n n o a m a U n ' i ~ n d i & ~ n n r n ~ ~ m f i u n ~ j u  

1@nna~&6mm 3. Aaker (19971 ~ ~ ~ m ~ f i q n ~ ' m a m h c i & n ~ m i ~ ~  

'I&%mtdi ~ 4 ~ ~ m ~ i ~ w ~ i d M ~ h l ~ i ~ ~ ~ u n i ~ # ~ ~ & u i  LIR: 

d ~ ~ ' I ~ ~ ~ ( i y ' I u r n & m i ~ ~ u i ~ f l o ~ n i w ~ ~ m ~ i & ~  Karaoke 

l A ~ 9 n r & m ~ h ~ n 1 5 ~ & ~ h Z M ' ~ n ~ ~ f i ~ 1 0 ~ 0 m i h r n ' 1 & o i ~ ~  



~4 4.26 ' i n l u ~ u l ~ ~ a % ~ ~ t l l ~ ~ ~ 1 ~ ~ ~ ~ ~ 1 ~  Karaoke 

SignISymbol Denotation C o n n d o n  

.: &t!J.mwmunCi.i ~m@~~mtlnCi.i , hlw 



Client Unilever Thai Holdinqs Ltd. 
- 

Product Organics 

Title "n7s7Talli" 

Date 

Music ...... 

I 
super : ~aooo;~~ni inn~~(ru~w 3M un. 

nfouniuu~nru zoo un. qnslaZlX 
rjilulnioiuri?una loouin 

I d f a a n o ~ ~ ~ ~ i n T o ' l i  

.f MVO: nun~nfl 25 wqniiniuuu MVO: h~~iidn<oonbn~uX~o 
.f 

Supcr: IUU - 25 nqcioniou 2542 

nounlu ins. 25s-8291 



~~~~yng~u6~ouu~uL"w~u~ iqyni ~mrow 

W~LIIMPILLU w aue?e~drezu~ 2~1 NM~WLU~ @!fin\ who Eon r " 
~uc~mn~rr~t~LU~~funu~~~~(UL~ ms q pwr-pakwm 

"r r 
o!ppnl uRo~~bqi~~,ung o!g who y ~uple~d~e?u~ 2m @S 

'who - tq~ E dnp~u~f@p~~w~u~_-n"~~ .. 
rnDnfrlnuib iyn~w~~iwpwig~un\y c ~~~uqxywraa " 

(666Z) U'JUlOIOS EG~UC;-~~~LRW(LLUKU~L~ 

~~ML~~~~MVL~~,K:WIL,~~~R~& # P1,qLU.U E~lL~UW1MllM\UWOD 

~oun~uuO~u~un,r~ok~n~,~~~~d~o~uguh~i~ui~~~un~ r 



Sign/Symbol Denotation Connotation 

n m h m n i o a ~ w ~  nixh:mniaarwea &I3 



Client Unilever Thai Holdinqs Ltd. 

Product Organics 

Title "mn'lal2i - lls8niawa" 

Date December 20, 1999 

MVO: m~~~~~n!rt" lu'ul~~RWul 
Super: nrriun iiun'n~iqn 014 2571 I nl1nn~h~u6'i1'ros<1foi~ lwil 



~uni~iln~ir~'~n~nno~mnh6irr¶u~oo~uniind~~nril~1a~ 

~ ~ I W ~ ~ W I ~ W U U W I ~ ~ & J  ninTo1.d-kmfiwa $u~i imirrmd~~om 

~ 1 ~ u ~ ~ ~ l r 7 r m ~ ~ ? 1 ~ ~ 1 ~ n 1 ~ ~ ~ ~ r i ~ l ~ 7 ~ d  Solomon (1999) 

WTl~h"~hfl~o4&5Jnil& 3 h ~ ~ l ~ d M ~ 7 ~ n l d a Q Q ~ ' m ~ l d l  

a ~ ~ ~ & o ~ ~ m ~ n i m & u d o ~ ~ ~ M l W Y ~  3 o h  i o  

Obieat. Sign U€iZ Interpretant & Object fib h 6 d h j m 5 ? ~ ~ ~ ~ 4 ~  IU 
&a uqooi\mftntS d7U sign ii#o M N ~ ~ J R ~ I ~ ~ L ~ ~ ~ U M U I ~  

6odnl~ao~ Object h%6k1 l k f t ' t f l ~ f & M f l % d ~ ~ ~  tt% Interpretant 60 
mwdwwaorwn Iudd6o 6~rln8m~mh6iuuy&Z~ 

Y r w  " wmim y m u w ' L R ' ~ m i i r m ~ ~ d a ~ m o w i ~ ~ ~ ~ i m i u  

t+tiuIunmcitmimuiutlo~ sathes (1990) &ii 2 & ~ E U  I6u-i ni&drni~~~iu 

~ ~ ~ u x I # ~ ~ ~ ~ ~ F ~ ~ u M u ~ u ~ u ~ s ~  (Denotation) ~ ~ 1 f f l j l d M l ~ i ~ ~ u d l h  

k = t ~ 6 a , n m s 6 m 1 m I  (Connotation) &$13'uw~i1 SigrdSyrnbol 68 

~1fiw~cn~rnin.r~m~ Denotation h ~ ~ X I ? W E ~ ] ~ ~ ~ ~ ~ % J W F W  

Connotation Wa 6 ~ ~ ~ , ~ ~ n n o ~ o m h n " i ~ ~ ~ ~ r h i i u  

Ll" a ~~n~~~~~us~riiroiiin~~~~nil~~mmaUR'iuuy&Z~I~~~liw 

r G u u i i u r m ~ i i ~ ~ u r d u ? ~ ~ ~ o ~ e ~ h n ' m o  J. Aaker (1997) &?'@qn3n 
Y * *  J Y Y  momaU~i~?~u~~~wrn~sjotii~htuy ~ ~ E j ? 9 ~ ~ i y n ~ n u Y w i k I ~ E ~ m ~ m  

l ~ n l ~ ~ ~ f i 3 a 4 o l n ~ n ' l I l ~  Daring ~undqniinaodmauCiluvv Excitement 

m'o~in~u~m'u~~~6rii~oi~nGmo~mhn'~6~1nn~'1~rmm~II~~w~G~h 
I l n i jm~~mn~~6~~~n~~m~~n" lM '~un~d? 'd~~nGnno~~ ih r6 i~ar ryaa f  unird 
l h l ~ & l Q  (Confident) ~ ' ~ ~ ~ U W Y ~ ~ ~ ~ ~ ~ ~ ~ R ' I ~ ~ N ~ W U U P ~ ~ ~  

do4 nrnlord-11xmfiwn prr~m&nTolmiIn"L~un~~?i 



SignBymbol Denotation Comotation 

zhrn7nwn h:mnwn &Iil 



r r  i 
ZumrSjrm~nho~maU6iu~cujhd g~dormnpnriiunom 

* 4 ooran'lunrnuwonh~ k m m h u u m h ~ u q M  @omoanolma 

i u ~ . ~ .  2642 &~u?u(~w I &J ao 

1. Dawn I1 3D hi 



Client Unilever Thai Holdings Co., Ltd. 

Product Lux Super Rich (Extra Treatment) 

Title "Dawn 11" 30 sec. 

Date January 1999 (Page 1) 



Client Unilever Thai Holdinqs Co., Ltd. 

Product Lux Super Rich (Extra Treatment) 

Title "Dawn 11" 30 sec. 

Date January 1999 (Page 2) 

kli al~loi'Ta 
LUX Super Rich shanlpw 



b\ub%iyp~ ~L~~~JNL~L~~~EWUI~U~~URU~ own\ VNOOWQ 

RLMLW oy ruale~dreluI nmnLuopipLutmLmn~~ntLn F~~L 
who ~aauu~~unuc~~wmc~~~w~w. qy uB!s q Fnkn -r 
Wn oypnL &oputw~hngippq oyy who cy rluaw1dralu1 zan 

d!S'W'40 c(~t VQ E tudn~~~&~~~~~~ n n - 
MM@UL~ L~LR~~LU~V(WILLU~CLU~~LU~\~ E cyi-wqytw 1 

~~~~~LcuTLMR~+& > a (8861) UO~[OS EQR~~::(I~~~LURL~(M~LLUWL~ 

~tz~r~nn~iywiptu~~n~~ 9 n u-a tyi~~u~~iun\v~oo 

MQWLUU~D~~ ~~knall~f~LU6t~~~~~~l~~~\ 



1. Hug 

2. Mind & Natural 

3. More- 

4. Attractive Look 

5. Lavenus Change & Challenge 

6. Congratulation 

7. Hair Consult 



I 
-V...,"..., . M u  C " I , I I I I S , ~ , I I ,  \,il',llaIl", L".,L," 

Product : Lavenus 

M.Annc : Only first touch, you'll be 

surprised 

ui~iui'u~irnf~11sn8~'0~11danI~ 

with L3vetius AHA extracts fro111 fruit 

620 ~ X P I  ID 18'11 LO nfifl~innn'lz? 

M.Annc : because Lavenus shampoo give 

touching soft deep into hair core 
d l  e ~ n ~ i ~ ~ r ~ u ~ a i X u ' w ' d u ~ a n ~ u a n  

Damage hair which lacks of moisture 

can change to be deeply soft 
Y e  

~d<uunul~n~lnu u7~n?iu+$u Iw' 

penetrate tlie iiioisture deeply into tlie d e e d  make your hair sofier ob;iously 

part of hair 
9 0  K +ulm.rnn?iu+ufw i l i ~ ~ w u ~ n ~ u u u o t i i ~ ~ i i w ~ ~ ~ ~  

~np'iLIu~~uoJl8uwu 



, . 

Kao Commercial (Thailand) Co.,Ltd Title Impany : HUG (Reedited version 45 sec.) 

M.Annc : Deeply soft hair must be proved by totich 

nuiuBn & ~ . ~ ' ~ v u ? R ' A ' ~ u ~ s ~ ' ¶ J H ' B  

Jingle : Lavenus 



l ~ n i ~ ? r n n : ~ ~ n 3 n w ~ m h 6 1 ~ ~ ~ ~ 1 ~ ~ n r i i u n a m a a n u i  

~unwruumbi& Hug ~ u ~ n w i r r m d ~ & n ~ 1 1 a ~ n i w u u m ~ i w l N  

ml~ulunlJ#Qry%ma4 Solomon (1999) & ~ ~ ~ w l ~ m d z r n ' u & a ~ i ) ~ h : n ~  

k 3 h ~ r r m ~ m i 1 ~ 1 l i u y ~ i ~ ~ % u 1 i i  ?~nujyuaaJ#cyry%u~arj~ 

M I J ~ ~ ~ I & N & J ~ ~ ~ U ~ U  3 ad14 4a oheat, Sign UR: 

Interpretant & Objeat %a h c i d ~ i h ~ m a d a ~ a  h.idd40 U~AI%U 

dm s ip  %a m w a o ~ m ~ ~ & i m r n i ~ ~ ~ n d c n ' m ~  objed lu&a 

k~n{mluslurhi~&w'uw~ LLEI: ~nterpretant Ga r n i m ~ i d ~ ~ m a n m  

lu#4o ~ f l ~ , ~ n ~ m o J w n a U n ' l ~ ~ ~ & l  

uamitd @Cu~%Wm~r~d~l[on7~o~niwuumT~ionu 

~ ~ I u n i ~ ~ n ~ i ~ ~ ~ t n t o J  ~ a n e s  (1990) &I 2 &mu Xuri nim+mnimu 

~~diurrm~oms~mi~~~iu'Imum4 (Denotation) URmi&Jn?iUMLnu~~ih 

&a~an-nimimubui[u (connotation) & ~ r n ' v ~ l  SignJSymbol Ga 

k i Q n ~ m ~ w i u ~ P 8 ~ w ' ~ ~ +  Denotation &a h iQn~w~~u rh i kN i iU  

W& Connotation 6 m q n s m a ~ m & 6 i ~ ~ ~ d ? 7 ~ d u h  

~ i n ~ u @ ~ u i ~ c i i r u ~ ~ n ~ ~ n ~ n a ~ ~ w n ~ u ~ i ~ ~ u ~ d ~ d ~ i ~ d  

r&uuriwii~nnWmi'j?~u~~u?~n3rna~mh6ia J. Aaker (1997) dn'Cm ' 

q~mm~n'~li~Suw~mrjatii&m & ~ ~ ~ w r v j i ~ n G n r u n ~ ~ & ~ u ~ ~ ~ ~  

rh&lWU~&~~ma.)~nh6luuu Spirited ~ U ~ ~ ~ ~ ~ ~ ~ J ~ ~ ~ I U U ! . ~  
" L Y  1 

Exaitement ~ i ~ v u ~ ~ ~ ~ ~ i 4 n ~ m m h n ' m " l ~ i n n i ~ 4 ~ ~ m ~ l i  

~~uur~uuiiu~n~n~a~m~1~uAidu'n~ol1)~1lm"LM'8~nim~ii1~nGn'11a~mih~i 

r r n m y ~ i X i = d u u ~ u  (Modem) WSU~XLRJ (~ctive) f i i l i ~ ~ o m v j ~  

v ~ a ~ m n h 6 i ~ i m ~ ~ ~ m ? : m ~ & ~  ~ u g  'him~~vn&nTmilaM'dunid 

15lldai14h 

~ & ~ a a ~ i ~ n 8 m a ~ m h n ' i & n d i & ~ m & p 1 3 ~ h ~ u  

~d?lWi4pmh67~4 J. Aaker (1997) U r n ~ 9 1 5 4 ~ 6 8 ~ 1 ~ 4 m a ~ 6 & n ~ ~ l  

Mh7d.i & w m ~ ~ a w w r d ~ ~ w m i ~ i ~ ~ r y r y % u i  UR: 

~ r ~ w l ~ ' ~ ~ h I u n ~ ~ i i ~ m i ~ ~ ) ~ i ~ a ~ ~ w ~ ~ m ~ i ~  ~ u g  r4alM' 







lun is i rnn~vnf fma~mh~iumny~~~r i~unamaanm 

Zwnwurmiih~ Mind 8r Natural ~uGtimli~m7e71'~~0~1naJnmurmi 

h i m u m i u ~ u 7 w n ~ ~ u i n ~ ~  solomon (1999) & @ k t ~ ~ ~ n ~ i ~ & d ~ i r a ~  
m h a &  3 dXL~~m7e71'mimuiunidcyy~~1n ~linujymodrg~z 

^ m ~ ~ ~ v n ~ n n ~ & d o ~ ~ w w " ~ ~  3 0 t h  t o  objeot, Sign L~R: 

Interpretant & Objeot fi& h~~ldri5wgnruraa6aya ~U&EI r ~ a u ~ f ~ i ~ %  
dm sign Ma m v t n a ~ m ~ i m a m i m u i U = l h m  objm luddta 

h%1si&Ada4 L-AHA u: Interpretant #a mimmdwmaa1~1 Iudd 

&I ~~~n3ma~mhn' iuuu%&i  

Y r w  w 
WO119lflU c y M u ~ ~ ~ ~ l ~ t . n ' ~ & ~ m ~ ~ ~ ~ 1 ~ 7 ~  

~ 6 u ~ u n ~ m u i ~ t l a ~  Bathes (1090) hi 2 h0)au \n'uri nis&mlmlu 

~~&umf iandmmubum~ (Denotation) um~%dmlnlu~ulu'I~i7& 

~mtoni~mimlu~nuu'u (Connotation) &$~?UWY~I sign.Symbo1 {a 

&fi&rd~dm L-AHA Denotation ;a tfln%fi&rdu~aJ L-AHA 

Coiii~otation 6~ ~ n i i ~ o ~ ~ n a U n ' ~ d & ~ t z h r i i u  

~in~uy"?5u4~1.li~ai~nwu,~n3nna~mnaunirruuj?%ol4~i~~ 

r h r i m n t i ~ u ~ i ~ ~ a m ~ ~ m a ~ n ' l ~ o +  J. Aaker (1997) ~'IACQI 
y n h m m h n ' i \ i ~ h 6 ~ ~ a d i ~ i n ' c w  ~ ~ @ 5 d i 4 n i j n r ~ u u ~ & i ~ u m ~  
" "  ~ ~ ~ n u y n i i m m h n ' i u u u  Spirited ~unqqni,maJmhn'l~~uu 

Excitement h ~ ~ & l ~ i m n l n i i r n ~ m h n ' i n % i n n i ~ d m i i ~ ~ t * n 1 ~  

~ ~ u u r i w ~ u ~ n 6 n a a ~ ~ 1 n ~ u R ' i d i i n l ~ i ~ d ~ ' d ( u n i m ~ i i i ~ n f f m a ~ m a ~ ~ i  

uauvjRlA%lihur~d~ (Modern) ~?X~UM:L(N (Aative) fr~l$$n'uwki 

~~mhn' i9 innmurm~mir iod Mind & Nstural b i ~ 1 5 J m i & n h i  

~ ~ ~ ~ i d i u ~ i a d i ~ ~  

~ ' u b m ~ i y n ~ m o ~ m h n ' i h d i ~ ~ m t * n % m ~ ~  

qnffmodvmhiilao~ J. Aaker (1997) mkm~nffma~mhn'&n'Imi 

M%wimli & ~ m o ~ i ~ u w u n i d ~ ~ m i m i u n ~ ~ r y r y ~ u ~  UR:: 

~ ~ W ~ $ L ~ ~ ~ U ~ J ~ I ~ ~ D J ~ I W ~ ~ ~ I ~ ~  Mind & 



uwund 4.30 ~ ~ u n u ~ ~ t n a ~ n r n ~ h l ~ ~  Mind & Natural 

~rmd 4.35 , ~ ~ ~ l & ~ ? 1 ~ u l ~ ~ ~ n 7 ~ 0 ~ ~ h l ~ 5 0 5  Mind & Natural 

SignISymbol Denotation Connotation 

¶firiJi.1& WlfiiiJi.1rdu %mirnl 
h k I - 3  L-AHA M a d  L-AHA spirited 



TVCM Photoboard I 



Z u n i ~ r n n ~ y m ~ ~ a ~ n ' i u ~ & ~ n r i ~ t ~ o m o o n ~  

h n l w ~ m h 1 & 4  More ~ u ' L n " ~ m ~ ? ~ ~ n d ~ ~ ~ ~ o ~ n i w o u m ~ i m u  

~uM~l t i% lJ#ryg(&u l t l~4  Solomon (1999) &~-~ 'WYUMI&"U~JDJ~W 

3 hulwnsirrmt71'm~uiunidryrytinuiii ~inrdqamo~8ryry&ula'op 

rnJmsmfil&&~&::ndu~u 3 o d i ~  t o  Objeot, Sign UR:: 

Interpretant & Objeat h&d&fhkq~~oJrn '~+ja? f ~ & o  l l m ~ r y ~ ~ % t I  

d'lU Sign f&l m~w~~6nlu;ia&lh~0~lUWIld6~4n7~11~4 Objed 'L~#ltitEI 
qn~nahfifiwu u:: Interpretant 4o mmmd~~woorun Iu#ltito FI'm 

I t  I A qn3nno~mh6iuuu~~1~m1m~qmIq 

Y U" " uaminu y ~ ~ t l ~ ~ A m ~ ? m n n d ~ ~ m J n m ~ m ' I ~ i m i u  

~ + i u I u n i ~ ~ ~ m u i o a o ~  Bath& (1990) $4 2 b o u  Itiuri nn&wmwiu 

~udlhl~mion~naiUWIiu~mum5~ (Denotation) . l ~ ~ l m ~ j , ~ m l ~ l u ~ ~ h  

&s~oni~mimubvi [u  (connotation) &@'uwluj? Sign6ymbol 

qn~nnhw'mw ~enotatian la .pn&"aw. ~ o m m t i m  tiD h w q n i j n  

ao~mh6 iud td r i r i i h~m~~~h i iu  

LI." 4 16  1 1  ? l ~ ~ ~ ~ ~ ~ ? d i ~ ~ l ~ ~ ~ ~ ~ ~ ~ 4 ~ h 6 l W d ~ ~ ~ l ~ ~ ~  

~ Q ~ ~ ~ L ~ ~ ~ I ~ ~ ~ " U L ~ U ~ ~ F I ~ ~ ~ J ~ ~ ~ ~ B ~ ~  J. Aaker (1997) &? 
3mqniims~maU6i~i~h~w)wrjotii~jhm &@juw~i74niinuuyj?d6 

i i ~ q m I ~ ; i - u ~ n w ~ ~ n i ~ n ~ m o ~ m ~ ~ i w  Charming Iun+qniin 

m~mauFiluw Sophistication ~ i ~ " j ~ ~ ~ ~ ~ % 1 L D n l n ~ m J m h 6 i & ?  

~ I ~ ~ ~ ~ ~ ~ L ~ ~ ~ ~ ~ L ~ U U L ~ ~ ~ ~ ~ R ) I F ) J ~ ~ ~ & ~ ~ I ~ Y M ' ~ ~ W U ~ % I ,  
~ ~ ~ ~ ~ Q ~ ~ ~ ~ u ~ u v ~ R I ~ ~ L & & R U ' U  (Modem) ~6lJ lX: : l~  (Adive) YhIM' 

f % ~ n f f n a o ~ m n i l u 6 i ~ i ~ l w ~ ~ ~ f ~ i &  More km4mi&nhl~ti 

' IM'ilunl&~~oiod~Im 

@~jrno~iiydmo~mnbn'~&ndi&~srn&m~~n~u 
qngmo~mauCClao~ J. Aaker (1997) ~~o?d~r;.~~~amo~ma~n'~c!liinhi 

Mh1wuIi &f%oaori7r~~~~~l iwdw~hlmi~znun~~8ry~~ui  u:: 
d ~ H ~ ~ ~ M ' h ~ ~ ~ u n & ~ n a i u M u i m o J n 7 ~ o u w r ' I ~ i &  More r d o l ~  





fl 

TVCM Photoboard 1 
&&: Lavenus Shiny mane "Amactive Look" 30 SeC. 



TVCM Photoboard t 
-: Kao Cmmnercial (?hailand) Co.,Ltd. h a ! ~ L :  Lavenus Shiny Theme "Attractive Look* 30 set. 





Look ~~o~~~h&mirr~rm'u&o~ni3~&~fw'I~*~ii~n~mo~ma~iii~m'o~~ 

L L W W ~ ~  4.32 m l m i ~ n i ~ # ~ ~ ~ n m a ~ n r n u u m b 1 h ~  Attraative 

Look 

Object n 

A 
m W  4.37 & h ~ ~ n i & ~ ~ ? i ~ u 7 ~ ~ ~ ~ ~ m ~ ~ i &  Attraative Look 

Sign/Symbal Denotation Connotation 

qnmna?mwu ~nvnma?nwrr ~ ~ m i h i i & ~ n I ~ t  

hjurmzlarrh @lmz1413zh Charming 



L 

/ Company : Kao Conimercial (Thailand) Co.,Ltd 

/ 
Product : Lavenus 

Subject : Lavenus Change & Challenge 15 sec. 

nalulauo?4 n'ua~"?u'ntru;uoufi ~ l r a u i  N$B&J?~J Aqua Sound 6 
alJ"nsd?u+ 664-0226 



~un77?rnn:~qn8naodmnitw~1~~n~~~~nri1unomoonul 

' I w ) ~ w ~ ~ ~ I & J  Lavenus Change & Challenge ~uGiImn~rmdidorn 

~muwm~lc~lum1~~u1md8ryry:%laa~ Solomon (1999) &@UWU 

mu#uw'u&mmbna& 3 ~Iwmirtmdm1~~~1un1~8ryry:%u7i1 q-tn 

~kiyuao~#ryry:%uiiio~m~'~m&db~&n~~u~u 3 a h  Aa 

Objeot. Sign UR: Interpretant & Objeat ~ u ~ I ~ ~ U ~ ~ O ~ ~ ~ R  IU 
#Ao riauvjm4% Fhu srgn ijCm m w a m m i ~ ~ i w m i m ~ ~ k ~ o ~ n ~ ' ~  

aoa objeot I&ia mntsa-im~fI~iinio~~~~A?h LLA: Interpretant &I nnu 

mkrfiwoanui Zudd4a dm~iinao~maUk1~~~141mwaan 

Y u, Y wminu c j ? P ~ ~ M ~ i ~ n n ~ ~ d o ~ a ~ ~ ~ m ~ ~ m ~ ~  

~i7~~un7~n?~u~u7fJtIM Bathes (1W) id 2 haou i+i \L f i  M&~CYI~U)?U~U 

~ud72 iYr~rn~on is~mi~~~ iu~001~  (Denotation) rmmi~dml~mu'Iwd7Biy 

&mflanid~im~7uIn& (connotation) &@UW~I SignBymbol 40 
mxh:mmihG&dh ~ e n 0 w . i ~  6a nmd,m-a4%s 
Connotation &I b~nim~:~~mitwiii~iwnR'l~~woonlh~ 

L I Y .  ~1niiu~mu~~(i7~oiR'~y~8ma~o\nitwii71ivv4iwwoan 

~r~u~l i iu~~nis~~n%udtni iuqn~mo~mnitwi i i '~ ]ad J. Aaker (1997) n%m 

q ~ ~ ~ m a ~ i i ~ ' k ~ h ~ u ? ~ ~ r j a ~ i ~ ~  &~%d1~niini~wn6iu~waan 

~ m J ~ 6 w r ~ i u r n ~ & m ~ & i i 1 1 ~  Daring lunF$l@im0dmni?U67 

rrvv Excitement oio91d~uid~lianlni,m~~mitwn'1~r;islnn75~~7 

? i m ~ ~ d r & u ~ ~ i u ~ i i u q n ~ m a ~ m a U n ' & n ~ i ~ m " l ~ ~ ? ' i 7 q ~ o ~ m  

hi( l~a~ry~l*%kirh&~~ (Modem) ~Y,~UM:LW (Active) Yh~X~%&l 

I J ~ ~ d ~ ~ ~ 9 1 ~ 1 ~ ~ ~ h 1 & d  Lavenus Change & Challenge 'Lim;r 

r n ~ n ~ ~ ~ ~ ~ ~ i ~ ~ u d a t i ~ ~ ~  



u s  1 
Change & Challenge ~ ~ o ~ ~ ~ ~ l l ~ m d u w ' u & a ~ n l f ~ ~ u h ~ ~ * ~ i i ~ n ~ m ~ ~ m s l  

%61&dold 

r d  4.33 ~ ~ ~ M ~ J ~ ~ ~ ~ ~ P ~ Y ~ ~ W O U ~ ~ I & J  Lavenus 

Change & Challenge 

.4 
m n d  4.38 ~6tu f i i~&~n? lmuim~~nrn~~m' I~1~rn  Lavenus Change 

Sien/Symbol Denotation Connotation 

l-rmknmrh nmh:mn~h nhr~waon/ 

l ? h - h u ~ &  ? ? i + h l u ~ & ~ ~  Daring 



Company : ~ a o  c o d  Ohailand)G.&td 

Product : Lavenus 

Subiect : Congratulations 15 SEC. 

VO : Lavenus Change & Challenge.. then, changed her dream to become true 

T;VO : Can't believe it ... very glad FVO : Don't expect that ( J ' l l  win) 

I'll be a co-HC in Teentalk Indee program VO: l~heJIlUebSCnaugc0 you--w-n- - - . - - -  



lun~~iinnd~niimmaUn"~~~~i~~~nd~~~anaan~ 

~unrnoum~wirma Cong-ratul~tions ~ u ~ ~ m i r n n d ~ ~ c 1 ~ ~ J n r n u u d  

h l ~ U ~ l u M U 1 ~ 1 ~ ~ ~ ~ ~ 0 ~  solomon (1999) & ~ ~ M I U ~ ? I U A U W ' U ~ ~ ~  

oJnih=n&a 3 d n r ~ ~ ~ r m d ~ u ~ u i m a ~ r y y ~ u 7 i . l  nndydryry:: 
x %u7iiatlRniJni5meikndaanih::nmu;plu 3 adla ta Object, Sign UR: 

Interpretant & Object iita hn'd~&qmmMa'a~a ~udd60 ltWyFi'l%kl 

hu  ~ i g i  iitm m a . a n ~ i ~ & i ~ m m i m u i d ~ m m  objeot luddto 

~ R m n h ~ ? 6 n i o ~ l ~ ~ ~ T  UR: Interpretant &I R?~UMN~~LLF~(~MOOIU~ Iuiki 

6a R'~~~.ynRmoamaWiii~wn~ufl(iMaan 

uami2 ~ 7 9 ~ u ~ ~ ~ i i i n n ~ ~ d m m J n i w t ~ ~ ~ m ~ i ~ i u  

&6u~un~&~natu~ui~a.1 Bathes (1990) i& 2 hmau I6td nl3Njl4n?iuMlnu 

~vri7~~irn~anlsinaim~1uTcilma (Denotation) ~ m i & ~ n ? l ~ ~ ~ ~ l u ~ w i i ~  
d r u  ds~~i\oni~4na~wuiubdu (connotation) W P C J Y ? Q ~ U ~ I  SignISymbol 48 

warnnhen?niiniou&~ ~enotatron &I inwanl&qdniOm& 

connotation 6a R'mqdma~ornaU6~~~uunR'i~waan~~~ 

" 
h" 4 ainiiucj~~uq~i~a~R'~ynRmaannh6t~i~nR'iuflwaan 

'IrJi~~fiw~n7~~wii~udu~iiy4n~moamna~n'inaa J. ~ d e r  (1997) 

q ~ ~ m ~ ~ i I i ~ h ~ u 3 ~ ~ d a t i i ~ i n m  4 a ~ ~ ~ ~ ~ ~ n ~ n u w n ~ ' i u f l ~ ~ a a n  

~um~hR'mii~ni~nRrna~wnaWn'iiLy~~ ~aring lWnRma~maWn'1 

LLUU Excitement ~ a i ~ ~ ~ ~ ~ 7 ~ a ~ n ~ m a ~ ~ n ' 7 ~ 6 ~ 7 n n l T ~ n t n  

~ ~ n n m ~ d ~ ~ w ~ ~ u u ~ ~ ~ m 8 ~ ~ n ~ ~ i h ~ w i b ~ ~ ~ m ' I ~ 1 ~ n ~ r n a a m s l  
Y Y Y  aW6i~iasnyn~ui4u~~y~iiu~u (Modem) m & ~ n 3 : ~  (Active) v i I ~ p ~ ( I Y j 7  

~ n i i m n ~ o r n a u c i l ~ l ~ l ~ ~ ~ ~ r ~ l r i o ~  Congratulations ~ m ~ a m i ~ n ~ ~ ' I n '  

~ $ ~ W I ~ ~ ~ L L ~ D ~ ~ I J ' I R  



Sign/Symbal Denotation Connotation 

wmilrma~ . m 3 h n ? n  r J i u ~ n /  
iinio~uR& i i n % q w h  Daring 





-- -- - - -- - - . - .. . 

Company : Kno Commercial (nailand) Co.Ltd Subject : Hair Consult 30 set. 

m u d  : Lavenus Date 14-Oct-99 

i l l  1 ,  I ! , . I ~ ~ ~ c l c s  pcneirnte deeply to ~ n ~ i s t u r i z e  \ i ! 1 ' - i > i y  soft hair is like this 

into the deepect pan of hair 

L<>,)l;,  II~IICSS 01' milst h ~ .  ~)rcivcd h y  touching 



~unia5~nnd~nSma~ma~R'iu~m~&nrliunonoanui 

~wnwuumi'Imi~ioJ Hair Consult @u~~mi?ls~1dL&~i f ]asn7~0~mi  

h i ~ i u m 7 r m ~ l o n ~ ~ ~ & u i n a ~  Solomon (1999) & ~ U W U R ~ ~ I I ~ " U & E ) J  

mhma& 3 hZwn~r~rnd~~~~imioJfiqlry&~1ii 91nrkiymm8ggbl: 

^m&yRrnmrrrnm&unj?a~hd~ 3 a h  ih,a Object, Sign M: 

Interpretant & Objeot a U R ' i d ~ h ~ m m ~ & ~  1~fkI6o U~UY~R?& 

&a sign iih mww~mifl&irriuom1~~uid6o~nm~ object IU#AO 
~ m q a n m w u  md%& ud nau4Rn' w:: Interpretant #a ~ ~ ~ U M U I ~ W W  

oorun hdd$o ~ m Y d r m a ~ m ~ n ' i d i ~ & i i a  

wornid ~ ~ f i i o J M ~ n w i r n ~ d ~ ~ m ~ 1 ~ u u m h i r n i u  

cjl&~Iuniskhlmiu~uimm  ath has (19%) &A 2 kwau Muri nt,&~n?7m7u 

~~~uan~n&miu~uiu~nuaioJ  (Denotation) n m ~ n ? i r m u 7 u ~ w i 1 ~  

& ~ ~ 6 ~ n l ~ n ? l ~ l u b u z [ u  (Connotation) & y " ~ ~ w y j i  SignISymbol $0 

'&arr~q~wbfu U d  Diuntd~n &I .w'm+7~ 
al\fjijR L M ~  nauqRn' Connotatian #a ~ ~ ~ ~ , ~ n G m i o ~ n n a U 6 ~ ~ ~ ~ ~ ~ o f i a  
lduk 

~~n~u@~u4~IIi~ai~'nwnrbl:~nGnao~rnna~n'ir~uuui~~~fia~ 
~ ~ u u ~ f i ~ n i ~ ~ ~ o d ~ 7 ~ ~ m ~ ~ m n ~ 6 l n ~  J. Aaker (1997) &<a 

A d V  y ~ m a ~ n ' i ~ i h w t ~ z j a ~ h  &~%uwuiiydnrt~~nanoilu 

~ m y r s i u n q n ~ r m m m i h , R ' i w  Reliable ~ u ~ ~ ~ M I o ~ ~ ~ u ~ ~ u u u  

Competence ~~~ui~Mi~~~niima~cma~n'i&~)inn~~d~~~?~md 
~~ r ~ u u r ~ u u f i u ~ n G n ~ a ~ m i i ~ w n ' i ~ ~ n l o n m r i ~ m ' l ~ ~ ~ n i ~ ' i i ~ n ~ ~ 1 a ~ o m a ~ 6 ~  

"I" 
l l ~ R l l ~ l h ~ i l u  (Modem) m6Una::~w @dive) ~ '~~MG~'Muwu$~ 

~~ ioJ~~ laU61~ innrnuumhi~m congatuiations 'Irjmi~mi&nhiki 
~Bm7diuviadi& 





I .I o M n d  r i7~u~n~rmo~maUn' irhwnni i~~ 

(Credible) U%&Q (Confident) ~ ~ A i i ~ ~ ~ a q ~ n n ~ ~ m a ~ ~ i d ~ ~ & i i o /  

ReliabldCredible ~rhI~/(Daring/~onfident 

1.2 tind ~LL!D% ri.lm~AirmqnGmo~maUAi 
I #  I 1  ~ h m n u  (Elegant) ~r f lurmrl~~mh (Glamorous/Charming) 

2.1 %% Til~u~~a~~~~aun"i~h~~"~ji~1~~h 
(Natural) FYIwix (Beautiful) dll'kldq (Trustworthy) ~u~N,&~W 

U ~ m h n ' ~ r h ~ ~ ~ : : m n ~ i x h h ~ ~ ~ ~ d  MiwbteIligent dl\iilJh/ 

Reliabldhshvorthy 

2.2 unuh ri1~uqc1Gmm&-w 
(Elegant) thkhhl'lfllli (Aspiration) b j n ? l ~ b h h ~  (Personal) ~urnU,&lW 

~ O J ~ a ~ n ' ( 7 \ h ~ ~ h & ~ l / ~ i r a t i o n  dlI%~'Lq/Relieble bj 

m i ~ ~ h i h ~ ~ / ~ e r s o n a l  

3. d i ~ ~ n f f m a a m a U h I z i m ~ i ~ l 7 '  Wa 

~ ~ f f ~ ~ ~ p m a ~ n ' l ~ ~ ~ ~ ~ u ' ~  (Modem) ~ U ~ X L W  (Aative) ud 

r h ~ n G r n m ~ i i ~ h u y l : ~ & i ~ / s p  bj~~&i&e)ml~/aarming 

4 i m o o n / ~ a r i n g  kr&fio/~eliable 



Brand Brand Personality hand Pensonality 

&% h~uihrmUrn8 (Natural) ~ ~ ? 1 U d 7 i j ? / s ~ o o d  

mW1U (Beautiful) QRln/Indgent 

u l h l 4 l ~  (Trustworthy) ul~%lJZ?/Reliable/ 

Trustworthy 

-- 
7 

-- 

U W U ~  &.nu (Elegant) ~ ' 1 ~ 1 1 / A s p i r a t i o n  

lh&1 (Aspiration) lill~?l~I?/Reliable 

h u r h h ~  (persand) Sjn?l~r-mnd 

o a ~ ~ & $  d l~&h (Credible) ritda~io/Reliable/~redible 

ihh (confident) kl~/~onfident/~aring 

8nd gLdaiSd &.nu (Elegant) fidlJ1Ul~legant 
, I  0 1  drsnr~uiwqml~ drd&i&qml~/ 

(Glamorous) Glamorous/Charming 

h U u  (Modern) iRidnlspiid 
, I  0 * ma'um~w (Aative) ~ ~ m ~ u i ~ ~ f l l ~ ~ ~ h a r m i n g  

61r~waanmaring 

rilriafameliable 
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