
&-.. ixun rhnl~ul%qcunw (Gualibetive Researoh) 

buI%n#uni-uu~~iAn (~n-depth htewiew) ~ i n n ~ i ~ h o t i i d r h  

i i n ~ ~ ~ ~ ~ ~ 1 r u n 1 ' 1 ~ 1 i i ~ n i i m 0 ~ m m ~ ~ i ~ ~ ~ ~ d o ~ i m t ~ 1 ~  hmouh 

m ~ l ? l r m d ~ ~ a ~ r l i  (Content Analyeis) ~ ~ i u ~ i ~ l l ~ % h l ~ ~ i l o ~ ~  

r n ~ n i i m o ~ m a ~ n ' i ~ ~ ~ ~ ~ ~ a m i u u ~ u ~ ~ ~  rdo6l~Liinn?i~ra'il~hm@ 

n~qn i imo~mhn* iR~nd i~at i idn~~u 

1, kyadgqP (Primary hte) In'wi bqan%inni4 

hilmiuyul~ah (~n-bpn Intenriew) ~ i n n ~ h t i i d r h w ' n h i l ~ w  

~ ~ q ~ ~ m ~ m n ~ n * ~ ~ ~ n " j ~ d a m i ~ u ~ ~ i  h I ~ ~ ~ i 7 f j N ~ ~ f . i I J L L l ~ ~ ~ l d ~  

%l?Wpf!-4 (Judgement Sampling) &:nou&qoiinhi~in 2 - 3 dlo 

Ffi8q 40 du'ivrn~iqnn'i (CM~ Setvice) rmAdwi~~~urn4 .1 ;  
i d  u i (Strategic Planning)' ~~~~ChuRjhlrnA (Creative) ~ r r n r m ~ ~ i ~ r n  

Mm~u 5 mihrn'i &'&~tui rrwfiu aoiunend Find .g~doiia w: 
& bui l i iuwhun 13 nu ~Aoio\di 



1.3 i i n h i h E j m a u m a ~ n ' ~ u ~ ~ ~ ~  

1.1.1 qru~.%%~ rndab 

vi11LMh Strategic Planner 

Li% 1% ?aalma+ m* i l f i rn 

1.1.2 qru5~tm14 LU m 
vi i t~Mh Account Manager 

u-%I L?. ?aarmoi mu#u iifin 

1.1.3 ~ : a ~ f n i  

vi1~1Mh Art Director 

um%I LQ. qaa~mai mu#u i i i i m  

1.2 i i n ~ i h i j m ~ w n a ~ n ' i u m n y u r ~ u ~  

1.2.1 qtuni%i '~Zjmiuuyi 

huMh Regional Account Director 

rnd ( ~ r ~ n d n t l )  i~i im 

1.2.2 vwr;id ndqru 

vi1uMh Creative Direotor 

fi rnd (d~:rndnu) i i f i m  

1.3 i i n h i h ~ j m ~ m a ~ n ' i u ~ a o i ~ ~ n i i d  

1.3.1 Mr. Andrew Malcom Davies 

vi~~d Strategic Planning Director 

Hn r ~ .  ~onrmoi a a u h  iifin 

1.3.2 qnu5vmiiSui ua-~w~m: 
vil1lMh Aocount Director 

Hn LQ. ?aa~ma< na* iih 

1.3.3 FpEppIl W d  
vi1um.h Copywriter 

U%I 1.3. ~anrmai mu& i i f i m  



1.4 ~ n ~ i % f i r n ~ v m a ~ n ~ ~ u ~ ~ A  pda% 

1.4.1 q@'d f l d n '  

i7~~m.h Strategic Planner 

u%n LQ. Q O ~ L P Y D ~  mu& iin'n 

1.4.2 U.R. !&hl&%@ f%%%d 
iiumh Account Manager 

u% LQ. QoRtmai W& iln'n 

1.4.3 ~fU&k '1  mylb 

i l ~ ~ m h  Creative Direator 

u% L?. ~ o a ~ m a i  mu& 41% 

1.5 i [ n 1 ~ 1 % f i ~ ~ Y ~ a ~ n ' l U ~ R l ~ &  

1.5.1 Fp'U%?ffl ~ 1 f U ~ ~ i  

iln~mh Amount Director 

u%n mwiq (dxmdnu) iliin 
1.5.2 q w n w  mfi~iia[bl 

i11~m-h Creative Director 

I%& mw* ( ~ k ~ n d n u )  i i 6 n  

2. ~ a q q i q j i  (Secondary Data) kLl6 %ll$?lh:Lrn 

h h i d r h A a w ~ ' n q a ~  5 v m ~ l a u n ' i ~ ~ ~ ~ ~ d a n ~ i r n w 7 d 6 a ~ n ~ 5 h ~  &7 
;a nw~1olirmidaonaini~Zud7~ 1 9 48 &mrvi~~awrmnu - hmnu W.FI. 

Y 

2.642 i iu?~fimun 35 do4 2i~~-nuR:LjuwiaId 

211 M W U U ~ ~ ~ I L L R  10 dad 

2.1.1 Blooming 15 %l# 

2.1.2 The Creator-Euitamin 30 %I# 

2.1.3 Pure 30 %I# 

2.1.4 More & W e  30 %'I# 

2.1.5 Living Prod 30 %fi 
2.1.6 Promotion 30 %I# 



2.1.7 Season 30 %lfi 
2.1.8 World Hair Festival 30 h f i  
2.1.9 Instant Beauty 15 %7$ 

2.1.10. Soft 30 %fl 
%I : ~3% 19. ~ O R I V I O ~  m~Chl imfim, 2542 

2 2  nmuunsTmilunaryttw~~ 9 i?m~ 
2.2.1 Clme-Up 30 %I$ 
2.2.2 Sun &Actmt 30 %#I 
2.2.3 Mystery 15 %lfl 
2.2.4 Reveal 30 %761 
2.2.5 7 Wopdars 30 %1i 

2.2.6 Shampoo 30 'M1fl 
2.2.7 Fragrance 15 %lq 
2.2.8 Chung 15 %lfl 
2.2.9 Sister 15 %lfl 

1 : UN I ~ s O I  (~~,:nnInu) imfim, 2542 

2.3 M W U U ~ ~ ~ W ~ L ~ ~ I I O ~ ~  8 &J 

2.3.1 Heavy Weight ' 15 %lfl 
2.3.2 Wet % I5 kd 
2.3.3 Life Source 15 h f i  
2.3.4 Falliig Hair 15 %lfi 
2.3.5 Introductory 30 %lfl 
2.3.6 Karaoke 45 %I; 

2.3.7 ninbk 15 h f i  
2.3.8 nirb.d-d7~ ~niflwfi 15 %I; 
dm : r?. ?oaimo; mu& rj15n. 2542 

2.4 n i n ~ h 7 ~ ~ ~ a r y 8 n t 4  $do% 1 &4 

2.4.1 Dawn 11 30 %I# 



ANI : ro. m~rmoi DON* $I{@, 2542 

2.5 n 7 ~ ~ 1 1 r n i i ~ ~ t q ~ i ' j i [ ~  7 404  

2.5.1 Hug 45 %li7 

2.5.2 Mind&_hlatural 30 %A 
2.5.3 More 15 %'i$ 

2.5.4 Attractive Lwk 30 %d 
2.5.5 Ltnrenus Change & Challenge 15 %it 
2.5.6 Congratulations 15 %I4 

2.5.7 Hair Consult 30 %1fi 

h l  : UMI munq (d,:innbu) fifin, 2542 

\ 

I. r~126lrnurdon*7&1~1An (h-depth Interview 

Guideline) r d o ~ ~ u n i m & ~ m n n ~ u h h d r j 5 u ~ n ~ i 9 1 n c h ~ 1 5 ~ 7 ~  

qn61 (Ciient sanice) ~ L A Y - M ~ ~ ~ w I I ~ w ~ '  (Strategic manning) LLA: 

d~u&cii~rnn' (Creative) h s z n o u h i 2 ~ ~ ~ u n 1 & ~  



2. ~ & ~ ~ d ~ ~ : r d n i ~ 1 ~ d " l u n i 5 # z l l l i ~ ~ y ~ ~ ~ i : 4 n  ( ~ n -  
J 

depth Interview) I ~ ~ ~ V ~ O L U O J P ~ ~ B V ~ ~ ~ ~ # W I ~  

n 1 s 8 n w i ~ ~ n ~ ~ d v i i n 1 m ~ 1 u o u n ~ 1 ~ i ~ ~ ~ o ~ ~ ~ ~ ~ u ~ s i i n i u ~ d o  

~ & L ? l : ~ n  (In-depth Interview Guideline) 'lol~lil~~?silnl~&ndl? 

~ ~ w 1 5 u ' ~ m a q u 1 o j r n i a 6 1 ~ i i m n 1 ~ ~ 7  ~n1s~uou~:LLfinmiu 

mu~ll~1:au~don~im~mi~~l~ni~3zl l l1d ilidu1&i~~u~siiniu&ndiq1d 
Ad.. r2 X ~ ~ & i ? o h m u ~ ~ 1 n A ' ~ ~ ~ n ~ u h o i i m i a  rdom1u~1~ruwrmulu 

m5#mmi 

3. mni~~~orjr;[Run15h~&w~~1:4n (In-depth 

Intenriew) ?lfT&&~~dlh~n~Sn!K!.bl L ~ D ~ M " I ~ D ~ R L ~ ~ ~ ~ % J ~ R ~ ~ s F I % J  
4 ~ m ~ n ' ~ ~ m u v j ~ A ~ m i ~ ~ m ~ d ~ ~ a n ~ ~ f i ~ ~  

4. h 7 i n ~ l d ~ d a ~ i  (Content Analysis) 9lnnwwQlj 

~ Z ~ ~ ~ d o Z u n ~ ~ n ~ m ~ w n a ~ n ' i u ~ ~ d o m i u ~ ( ? ~ i  b u  

~ m A m w 1 u a o . r m m n i ~ ~ 1 1 ~ ~ 1 ~ m ~ i  &Ihourru~6nao~m1mu 



nia~ry:inuiaa~ solomon (1999) M U ~ I ~ ~ U ~ I ' I & J ~ ? I U M ~ ~ I ~ ~ J  Bathes 

(1990) ~da~~nm1M"I&~-qniima~mna~n'i 

'luni'1dnuii~un~~XIn'~in1si~nmd4aqeTmun~~1~aqa~& 

.3lrmlsilunlwiuluu~.3i:~n (In-depth Interview) . 3 l n n ~ N ~ o t i l d L i l u ~ n ~ 8 1 ~ ~ 1 &  

r ~ ~ ~ ' l u n i w % ~ n ~ m a a m a ~ ~ i u ~ ~ ~ d a n ~ i ~ m t ~ i ~  r~:4a~afhm"sinnis 

i ~ s m & i u ~ i n a ~ m i h c ~ i ~ ~ ~ d a n ~ i ~ ~ ( ~ ~  ~ i ~ : u ? a r m : i ~ s m d ~ ~  

m u 1  (Descriptive) ~ u e ~ l r m o ~ h : l ~ w r i l u  3 dnr ~4viakd 
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