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Audiia Am 111s ndie la ininfes uasdatusulang (Center for Precision

J :” - Ll
Machining} mm:nm‘iwﬁmﬂmnLmuwmﬂum'mamuaxmuqun'\m'\a'\ud’wtsuu

w
paMRomasivingu

12.

-

yadesasnindwiunaaduriBidnnselind (Electronic Connector) tawnz

al -~ > - & .
nsilnfinnsa@nTudaiulanes uatudaunaanuiesiniu

13.

-
B

14,
15.
16.
17.
18.
19.

. el - H -
WUARETULIL NI-CD UASLLBASTILHLLIL Rechargeable #NYNUUMABT

Ry - e
UNUANWRITIALINY

Fudavn@nann Engineering Plastic

nuAsLAteing (Machinery)

n’wuﬁmm‘s’mﬁaﬁmqmwnnn {Measurement Equipment for Industries)
NITHRNTELLLLITN ABS (Anti Lock Brake System)

n13HAM Electronic Fuel Injection System

NsHAM Substrate 1MFU Catalytic Converter
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1. Before you decided to invest in Thailand, how did you obtain information
about investment in Thaitand?

2. How did you get information from the BOI?

3. Have you ever been invited by any the BOI's officials or the Thai
government to invest in Thailand?

4. While you were making decision to invest in Thailand, from which
channels did you obtain the necessary information?

5. How did information about economic, social and political situation in
Thailand affect your decision to invest in Thailand?

6. How did the information from the BOI affect your investment decision?

7. What kind of information you need for making decision to invest in
Thailand?

8. Which of the following activities had most impact on your decision to
invest: seminar, meetings, conversations with the BO! officials, or publicity?

9, How would you rate the information you obtained from the BOI?
(adequatsefinadequate, reliabie/unreliable, accurate/inaccurate)

10. After you had made decision to invest in Thailand, how did you' obtain

information from the BOI?



174

MARUIN A
sefaglidunual

o~ - ) w al -~ LY -
u'usmsummmu'mdammm?amu 'umd'\ummnmnﬁum?damiu

mMiamu

1. wwdnauue Jgnatie
TRUAMNTNIS
2. WIHANWIN U0
finwFaunznagm (M siuleuneuszus 10)
3. unagnans Sunsinuoad
fautunisaudiinisamu
4, unersann Uinle
HBIUENITNOIMAUITMIUR TR
5. uwdngn nsgassu
ddonnisnainisanaslszing .
6. wpan Fuzly
Wwifideieiuntsaeu 7
7. wuneiEme naontie
Lﬁwﬁﬂ‘f;muﬁummmu 7
8. uNAWAndUnT wfiyad
Al Rdatunsaa 5
9. wnmaud agujmalufy
Wmhidasdunsaamy 4
10. unagnineal adaifeg

- -
WrwihRdaadunisaanu 4




175

. d LY 1 -
NRNN 2 UNIINUANEA

1. %ﬂ ! Mr.Andrew Kim
Am : NIINNTega@nas
Uszina R
LTI . Sams Electronic (Thailand) Co.,Ltd.

Uszinnianag ;. nsuRA Car Amplifier

2 %a + Mr. Simon Goldney
ATUMIN ;- f¥anslasamis
Uszina ;B
el : EIf Atochem (S.E.A.) Pte.Ltd.

UsuinnRani? ©  nnguadn Compounded Plastic

3. %ﬂ : Mr. Marc Vrecko
AT ;" nesumzgdmnng
dseina . dlfume
e : Sekurit Saint — Gobain TOA Co.,Ltd.
Uszinvfianis ;. MINRANTZINSaLUR
4. ’ﬂﬂ . Mr, Giampaolo Camatta
QI : NTINNITEIMNAS
Uszina ¢ B
1T : - Framec (Thailand) Co.,Ltd.
Uszinianis : nsa@meieniiaiidy
5. :ﬁlﬂ © Mr. Hahachi
AU : Yrzsauitem
Uszme : u
LFEM : Thai Shikibo Co.,Ltd.

tszinnfanid . nruRntane
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Mr.Philip J. Dewer

nEzuNIegARNIg

fangn

Saimrelay Co.,Ltd.

gInaganuef

Mr. Louis Lu

n#sNNNSEARNTE

Trmiu

Kuang Hung Electronic (Thailand) Co.,Ltd.
nIsRAAMaRA IWHA

Mr, Ruediger J. Gross

nssuNTsEAmNIg

el

Clariant Chemicals Ltd.
nsdnatesdmiudme § A miudene
uazeiATdmFuvanml

Mr, Pieter Hamans

gdmnsssina (Country Manager)

CISRTURUR

Exact Software (Thailand) Ltd.

ganaveruns

Mr. Michael G. Lorenz

nsun2E&§anas

ey

Lorenz & Partners International Business Consuitants
Co.,Ltad.

fanisdninauaiuayunsfuarnisaanu
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Investing in Thailand - Business and Investment Information

THAILAND BOARD OI' II\LVESTMEN

LThe BOI I'“ Introducing the BOI H GDI

Investment in Thailand

The Board of Investment of Thailand (BOI)
offers investors on-line information about
investing in Thailand. The Thai BOI is your
one-stop source of up-to-date business and

2000 investment information. Find out why the time || &
THAILAND is right to (L -
VEST Now!
N« INVEST NOW

“BOI FAIR 2000

The Board of Investment would like to thank
all the participants and the nearly S million visitors
who helped make BOI FAIR 2000 a huge success.

The BOI held more than 200 seminars during BOI FAIR 2000, and we wil! be placing
the source material for many of these seminars online. We are currently processing the
files from these seminars and expect them to be online in a few days. When the files

have been posted on the Home Page, they can be accessed from the What's New? Page.

FBEN9 Home Page T83d1inauAmMznssinzdudiNnIzamu

/18100 6:4
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We Can Better Serve You Tell Us What You Think

~{useFnpULERequested)]. 3

8 Bulletin i
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B Doing Business in Thailand
4 Effinformation About The Process

P2 What's New? |
ol BRevstAticles And Links |

LA The BOI
[Pl BOGriServices And Policies |

Publications E% | C
p EABOUt Business In Thailand l e y Asked Questions | I
=== Thailand in Brief | % j |
:___—-:.:.-’ YifilFactsAbout Our Country! fessesiand People

94 Site Index |

|
I]

You are visitor number since January 1, 2000.

If you have any questions or comments about this Web site,

please contact us at head@boi.go.th
or use our online User Survey Form .

[ Home } [ Ussr Registration J [ MIIM] [ Search the site ]
[ The BOI ] [ Doing Business inThailand 1 { FAQ 1 [ Send us E-mail ]
{ Bulletin ] [ What's New? ] { Publications ] [ Thailand in Brigf) { Contact ]

Copyright © 1997-2000 The Board of Investment of Thailand, All rights reserved.
Last modified on: Ssturday, 19-Feb-2000 06:50:00 ICT
Website management by JLF Associates, Ltd.
Webmaster services by Infothai CM Co., Ltd.

Thailland investment information for international investors.
Thailand's one-stop source of information provides investors with
information about policies, procedures, and incentives in Thailland.

22BN 6.4
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Investment Review

Thai Board of Investment

July 10. 1999

Volume 8, No. 2

Thailand: Invest now

ne of the gques-
tions that is
most frequently |

asked of the Board of
Investment is whether §
or nol recovery is al S
hand. The answer? §
INVEST NOW! &

To communicate gf
this message” to the gt
international business
and investment com- §
munity, the BOI com-
missioned a series of
posters, stickers, and
postcards that use uni-
versally understand-
able imagery to help
explain  Thailand's
economic  situation
from 1997-2000 and to
show why now is the
right time for new
investments.

As you can see from
the poster, 1997 was a
turbulent year, with
lots of stormy, weather. In 1998,
while the lightning and thunder
subsided, there was still a lot of
rain and not a lot of sunshine.

In 1999, however, the sun
came out from behind the clouds.
Not all the way out. mind you,
but it began to emerge - not
unlike the economy, emerging
from crisis.

And, in 2000, the sun is shin-
ing brightly, without a cloud in
the sky.

Which means that the time is
right to INVEST NOW!

The BOI's Secretary General,
Mr Stwaporn Kavitanon, provided
4 thorough analysis of why the

" H.E. Minister Abhislt Vejjajiva, Minister to the

to' 59.7 percent this
past March. In addi-
tion, the manufacturing
production index has
risen for four succes-
sive months (year-on-
year), including a 7.7
percent increase in
April, and exports have
grown (in US§ terms)
ecach of the last two

months,

climate-is now rght for Invastment in Thailand,

time is right for new investments
when he addressed members of
the prestigious Bangkok Club in
June 24,

Mr Staporn began with an
overview of the present economic
situation, which clearly indicates
that Thailand's economy has bot-
tomed out and that recovery has
begun.

“Several indices confirm this
position. The investment index,
which bottomed out at 5.7 in
December, has steadily increased
this year, reaching 13.2 in March,
and capacity utilization is also
rising year-on-year, increasing
from 54.7 percent in March 1998

Prima Minister's
Office, pictured with & BO|. poster displaying the message that the cent,

“External debt, espe-
cially private debt,
which has been
reduced from US$69
billion in 1997 1o
US$49 billion in May
of this year, continues
to decline, and infla-
tion is at its lowesl
point ever . . . with full
year inflation expected
to be around one per-

"1 believe the govern-
ment has continuously
adjusted policy to meetl chang-
ing conditions and has created
an environment that is con-
ducive for growth, and more
importantly, growth with stabil-
ity.

Continued on Fage 2

Inward investment 3
BOI investment survey 4,6
Bills of change 7
Minister facea media 8,9
New measures.. . 10,11
Ready for Y2K . 15
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AnUszanfuwusiarinng “iFeNudiaalne”

THAILAND

INVES'I' NOW

& ,/, HEADDH‘ICI DFFICED'THEDOARDO'! [ T &n
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