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Abstract

This study concerned about brand equity of Southeast Bangkok College. The
objectives of this study were 1) to study the perceived brand equity 2) to study the
marketing mix factors that related to the perceived brand equity and 3) to study the
relationship between the marketing mix factors and the perceived brand equity of
Southeast Bangkok College of high school students (M.6) in Samutprakarn province.
The samples consisted of 316 students (M.6) who were under the Secondary
Educational Service Area Office, Area 6, Samutprakarn province, from 25 schools in
academic year 2020, by using accidental sampling. The instrument used for data
collection was a questionnaire with an Index of item-objective congruence (I0C)
between 0.67-1.00 and the overall reliability of 0.98. The statistical data analysis
were percentage, mean, standard deviation and the hypothesis testing by Pearson's
product-moment correlation coefficient by determining the statistical significance
level of 0.01. The study results were as follows: 1) The perceived brand equity of
Southeast Bangkok College of high school students (M.6) in Samutprakarn province in
overall was a moderate level. Considering each aspect, the highest perception was
perceived brand equity, followed by brand associations and brand awareness,
respectively. 2) The marketing mix factors that related to the perceived brand equity

of Southeast Bangkok College of high school students (M.6) in Samutprakarn province
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in overall was a high level. Considering each aspect, in terms of promotion was the
most important, followed by places (the distribution channels), product and price,
respectively. 3) The overall marketing mix factors and every aspect, had positive
relationship with the perceived brand equity of Southeast Bangkok College at the

statistical significance level of 0.01

Keywords : perceived brand equity, marketing mix factors, high school students (M.6)
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