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Abstract

The objectives of this research are 1) to study the potential of communities
to guide the development of farm-stay tourism according to the King's Philosophy 2)
To study the guidetines for a farm stay tourism development according to the King's
Philosophy 3) To create a farm stay tourism model according to the King's Philosophy
4) To assess the quality standards of agricultural tourism sites and evaluate the
results of field trips The results was found that, the assessment of agricultural
tourism quality standards. The agro tourism management model is a form 6 type F
community that developed agricultural local wisdom of 8 people, accounting for 40
percent of the assessor. Followed model is form 4 type D, 7 people of agricutturat
wisdom learning or conservation centers, accounting for 35 percent of the assessors
and model 3 type C, Private farms who do not focus on tourism but have local
wisdom or technigues and methods that are interesting until 5 people are accepted
by outsiders, accounting for 25 percent of the number of assessors. And the style of
farming that is attractive Also commented on the attraction farming style. The
number is from largest to smallest as follows: No 4. local wisdom Community way of
life Tradition and culture of 9 people accounted for 45 percent of the assessors.
Followed by No. 1, the strength of sufficiency economy and the new agricultural
theory of 5 people, accounting for 25 percent of the assessors. No 5. Strengths of
Community Enterprises Building strength networks of 4 local communities,
accounting for 20 percent of the assessors and No.7 Strengths of agricultural tourism
activities of 2 people, accounting for 10 percent of the assessors.

Keyword: Farm Stay, Management, Tourissn Management
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