(Questionnaire)

24-50
24-28 32.8
54.3
62
38.3
(Activities)
( 4.20)

( 3.83)

(Survey research)

400

400

3.84)

/VvDO/VCD/ DVD

30,001-50,000

3.91)

(

89.5

3.63)



2.09)

tech

2.24)

2.24)

( 2.20)

(Brand name)

VDO/ VCD/ DVD

150



10

4.25)

(

(Brand name)

4.07)

2.83)

4.48)

(Interests)

5

4.13)

2.21)

4.19)



10.

(Opinions)

4.43)
4.35)
4.26)
1.96)

2.63)

4.34)

4.25)

( 2.20)

2.39)



(Lifestyle)



(Brand name)

(Brand name)



Hi-techl

vDO/VCD/ DVD
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?
( 4.12)
( 3.92)
( 3.90)
( 3.89)
( 3.27) ( 3.18)
86.2 13.8
58.2
25.5
400
66.75
31.25 12.75
400
73.25
51.25
(Health and Beauty Care) (Chain
Store) (Lewison, 1997, , 2543) Boots Watson’s
33
*
2-3 ( 3.26)
( 3.29)
( 3.17) ( 3.06)

( 2.96) ( 2.65)



4-5
46.5
( 3.26)
( 2.05)
(
2.26)
186
165 41.3

( 4.74)

4.72)

3.66)

( 2.05)
186
169 42.3
3
( 3.66),

3.29)

4.50
46.5

3

( 4.82)
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4)

1)

4)

1

2)

2)

4)

2)

3)

5)

2)

5)

3)

3)

5)

1

3)

1

4)

1

6)



\
2)
4)
2)
2
2.1
\
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1)
3)

5)

1)

3)

2l

1)



2) 3)

4) 5)
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2)
1)

4)

2)
1)

4)

2)

4)

3)

3)

3)

5)

3)

5)

1)

4)

1)

2)
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AlOs

(Activities)

A/DO/VCD/DVD

Hackbarth (2003, as cited in “Metrosexual," 2007)

(2548)

162



(2549)

3) 4) 5)

7) )

The metrosexual
(Brand name)
BusinessWeek

(Male shopper) (“A handy guide to the male shopper,” 2006)

(2546) 20-45

(2543)

2)

6)

(2543)
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(Interests)

5)

(2546)

(2543)

,» 2551)

(2002)

2)

6)

, 2545)

25-83

3)

7)
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1)

1

3,250
(“10
( y 2542)
Simpson

1)
4) 5)

8)



9)

(2543)

(2543)

(2546)

(Opinions)

-

10)

Schiffman

Kanuk (2007)

”
, 2550)

(2543)
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, 2546)

(Trend)

SME

“Metrosexual” (2007)

166

& (SMEs)

MES

Simpson (2002)



8)

BusinessWeek

shopper) (“A handy guide to the male shopper,” 2006)

(2543)

(2543)

(2543)

(Lifestyle)

( , 2542)

( , 2545)

The modern man

(Male

11

167
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Flocker (2003)

(Brand name)
Simpson (2002)

(Gay lifestyle)

( , 2547)

(Narcissism)
( , 2547)

Gui (2004, as cited in Lee, 2004)

2M7,

(2543)



169

Brannon (1985, as cited in Kilmartin

2000); Abbott (1992, , 2546)
Flocker
(2003)
Hi-tech
(2543)
( , 2546)
( , 2546) «
(2546) Kathy Peiss ( .d., )
2550)
Homey gay

lifestyle (2543)



(2540)

(2543)

DVD

cited in Mowen & Minor, 1998)

', 2550)
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VDO/ VCD/

Kahle Timmer (1983, as

Flocker (2003)



(2546,
, 2549)
1)
3)
¢
( 3.79-3.92)
( , 2547)
2

. 2550)

1)

.d-,

, 2549)

2)
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12

2)
¢
," 2550)
(“ ," 2550)
70% 30% *
)" 2548)
“Meet the Bangkok Metrosexual"
) (

, 2549)

(2549)

(2549)



¢
," 2550)
* ,” 2548)
(2543)
( 98.6)
(
, 2547)
( , 2548, "
2548)
(

, 2547)

(Complex decision making Extended problem solving) Assael
(2004)

(High involvment)
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2544)

(- " 2550)

89.5%

(Schiffman & Kanuk, 2007)

. 2541



(Flocker, 2003)

. 2550)

. 2547

" 2551)

175

, 2547, “

Solomon (2007)

(2545)
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, 2547)

Hierarchy of effects

Assael (2004)

(Learn) (Feel)
(Do)
(Learn) (Feel)
(Do)
(The other variables
approach) Wicker (1971, as cited in Lutz, 1991)

(Personal factor)

(Theory of reasoned action) Fishbein (1963, as cited

in Assael, 2004) (Subjective norms)



177

1
Lutz (1991)
(The other variables approach) Wicker (1971, as
cited in Lutz, 1991)
(Personal factors)
(Situational
factors)

(Multiattribute attitude model)

(Solomon, 2007)
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(R)

(Personality)

Assael (2004)

(Schiffman and Kanuk. 2007)

(Hackbarth,

2003, as cited in “Metrosexual," 2007)



,

3)

, 2546)
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1

2)

group interview)

3)

VALS2

(Quantitative Research)

(Qualitative Research)

(

dept interview)

AlOs

5-10

(Focus

LOVs
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3.26)

(86.2%)

(51.25%)

(

3.29)

(73.25%)

Boots

Events

( 3.66),

Watson’s (33%)
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(Social Responsibility)

(Recycle)

(Global warming)

Events
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