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Abstract

Code of project - RID 4/009/2553
Project name  : The study in effectiveness of information media that cffectiveness the student to reccipt and motivate the

interest for continuing Rajamanagla University of Technology Rattanakosin

Resercher nam : Kullaporn Hongthong 2 l.q? 3 3 g 2

The objective of this research is to study the level of gaining knowledge process and persuasion from public
relation that able to make students interested in study at Rajamanagla University of Technology Rattanakosin and to study the
efficiency of public relations used in Rajamanagla University of Technology Rattanakosin

The sample groups in this rescarch consist of 83 first year students of academic year 2009 and All public
relations that are in charge with Rajamanagla University of Technology Rattanakosin’s public relations. They were given
questionnaire involving a check list that enquires about the type of public reiation medias, which are personal media,
newspaper media, radio and television media and other medias. In addition, questionnaires also enquire about the way the
public relations ran and problems involved with public relations. which are: researching and seeking for information, planning

and decision making, communication and evaluation. The analysis was done by using a rating scale by taking average scorcs

( X ) and standard deviation (SD). The result of this research showed that:

The used 1 those 4 public relation medias: personal media, newspaper media, radio and television media and
other medias, can help in gaining knowledge and it was able to persuade student who were interested in applying into
Rajamanagla University of Technology Rattanakosin After analysis each media, we found out that the average of the used of
all public rclations medias are in the middle level of satisfaction. On the other medias catcgory, the highest average score is
the web site on internet follow by open house. On the personal media category, the highest average score is friends follow by
teachers. On the newspaper media category. the highest average score is print ad and brochure follow by college’s journal. On
the radio and television media. the highest average score is television follow by radio respectively. For the four public relation
management factors, public relation’s communication factor is in the excellent level of satisfaction in the way they announce
and spread out the college's performance and activities on internet. The researching and seeking for information factor is in
the middle level of satisfaction and the highest average score in this factor comes from the exchangeable in information. In
addition, the planning and decision making factor is also in the middle level of satisfaction and the highest average score for
this factor comes from how they assign their staffs for their duties. Moreover, the cvaluation factor is also in the middle level
of satisfaction. The highest score in this factor comes from the collection of feedback from the public relation that have been
announced and it's efficiency. On the problem management of those four factors, the over all are in the middle level of

satisfaction while the highest average score for the problem management factor is the evaluation.
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