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study consumer's pii
consumer's buying
This resea 1 is a qualitative research. The

data in use is fromg /gvgd persns Whia tespehsible for each brand of small

passenger car and s. Part 2 is a survey research
collecting from questi ale who live in Bangkok area
Therefore, statistics usegfin tiisreses quency, percentage, mean scores
standard deviation and T-T ggram is deployed for data processing
The resyit§a
Part 1 Afjecting small passenger car

Experience Strategydbyscreating the magketing activities for consumers in order to

generte bbb ecs o kBT | 3

The results of hypgtheses tes!m% able to conclq@e that
ARAINAT KA IIIEN G o e
buyrl g decision at significant level of 0.05 (2) The consumer's perceptions is related
to small passenger car image at significant level of 0.05 (3) The small passenger car

image is related to consumer's buying decision at significant level of 0.05
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