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Perception of Women of Reproductive Age Toward Packaging Labels

on Infant Formula and Milk Powder Sold in Thailand

]
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Abstract

The purpose of this study is to ascertain the perceptions of women of reproductive age with regard
to differences in the packaging labels of infant formula and children’s milk powder as required by law, as well
as to analyze media exposure behavior and interpretation of marketing promotion activities for young children's
milk powder. As far as the authoris aware, there is no research on the impacts felt by milk powder manufacturers
following the announcement of law enforcement in this regard. Therefore, a mixed research method was utilized.
Qualitative research was conducted using an analysis of milk powder packaging, while quantitative research
was used to collect data from 550 randomly selected individuals across Thailand. The results of the analysis
revealed that milk powder packaging label design is the starting point for indirect advertising of infant formula.
There are three key points in this regard: (a) the design of the milk powder packaging label is related to market
segmentation; (b) the milk powder packaging label designs are slightly different and generally unclear; and (c)
publicity is used for value creation on the package label.

The results of the analysis also showed that women of childbearing age think that there is little or no
difference between the packaging labels for infant formula and children’s milk powder. Women of reproductive
age could not easily distinguish the packaging labels for infant formula from those for milk powder. Moreover,
exposure to advertising media and marketing promotion activities for milk powder was related to brand
recognition, special nutrients, and the mother’s tendency to use an infant formula; these aspects were found to
be statistically significant at 0.05. The results suggest that criteria for evaluating the differences in infant formula
packaging and milk powder packaging should be clearly developed to enhance comprehension among women

of reproductive age.
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