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Abstract

The objectives of this research were to (1) study the personality traits of local
politicians and the political participation of Generation X and Y, (2) compare the
average by age range, (3) investigate the personal factors affecting the personality traits
of local politicians and political participation, and (4) examine the causal relationship
of the personality traits of local politicians towards political participation. A questionnaire
with 66 questions was created after the literature review and validated the reliability,
which showed that KMO was .94 and Alpha was .98. The questionnaire was used to
collect data from 384 samples who were eligible for voting in municipal areas and city
municipal areas in Amnat Charoen, Kalasin, Si Sa Ket, Ubon Ratchathani, and Yasothon
provinces, Thailand. The statistics included frequency, percentage, mean, standard
deviation (SD), t-test, ANOVA, MANOVA, Pearson correlation, and multi regression analysis.
The results showed that the average of the independent variables and components of
the personality traits of the politicians and political participation was at a high level.
Moreover, the average of the personality traits of the politicians and political participation
was different with a statistical significance of .05 when classified by the age range. The
personal factors classified by age range, education, occupation, and income affected
the personality traits of the local politicians by 87% of possibility, which had an impact
on the political participation by 93% of possibility. Furthermore, the external interest,
expression of justice, and emotional stability had the coefficient of prediction on the
traditional political participation, where R'=.72. Simultaneously, the external incentives,
an open mind, and emotional expression had the coefficient of prediction on the digital
political participation, where R'= 64 . Therefore, the personality traits of local politicians
that interested Generation X and Y were emotional expression, an open mind and
external interest. Thus, this could be applied to the personality traits adjustment of

the local politicians to encourage the political participation of Generation X and V.
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N15L91357uM19n15L8109 (political engagement) Wuanwuzd1AyI0IdIAL
ffiaudulnuruniauszesulnenisiidsusay (political participations) VDIAUNNAL
laidnazidutenvu (youths) ndenguvuwid (ethnic groups) Atdudrudrdgvesntii
Tudspuuszwsulang (functionary of democratic) (Kaldur et al, 2012) n15UEAIBBNTBY
wrrulunsmadiosdadulszininssulul (new sculpture) vesmsidiusiunianisifios
Adumsuansiinulaifisuuuy (informal) (Genova, 2018) feagiiiuldainnisyuyasesis
YoInguTIEgTulsTnAlnguarn1sUsEyanuiguanmslulsewand (Wfvy, 2564)

deddnyAe nquUszvvu (generation) 1unguuesaufidnvuzinilouiy
AfanuduiusioninislutisnanisifuuazdanuAniumieufuluiToswesnme
(values) wgRnssu (behavior) TiAuaf (attitude) wavUszaunisaidadesing « imaniild
wiazALUTEINIHANNATNETIATRIUSIIN LAsugRalasYiruARnIeNIsLles (political attitude)
Aortudiesluraanatvesusagnguisindsminelddfiuinngulsssnsfiunnsineiy
Plvirug (perspective) Aunnsnaiu (Kertzer, 1983; Johnson & Johnson, 2010) Lag
Guillot-Soulez & Soule, 2014) TalUFsnsdeasvesywidslaggrusnuéa (platform)
dulumewmelulagdninenasnszuiunisludiuns @i (transmit) Joyaseninngy
U3291n7 (generation cohort) 11350190394 (digital approach) nielaiFeailing
indsendlad (Social Media Networking Sites: SNS) A miuANsswenguALIdA LA
funsAeaINTE Generation X fimstiurounisaeansuuudsvihluaied Generation Y
FOUNTARAITWUUARIA (digital communication) (Hamzah et al, 2020) LLazé’astaﬁ
AM3AN®IANUANANYDINITARA LAY NS UA sReTnn Tl siosAuniddenguay
Generation X uaz Y nsfinwimuuanasdaduminudila (understanding) veangquau
meLwia3ﬂ&jmuﬁﬂizaumsaﬁuazé’ﬂwmzﬁLﬂﬁsJuL“fJumwm%a (belief) tnilounu
AAnwUE (personality) wazuisiivasiayaaailunindnual (image) vo3inn1siiias
ﬁﬁmmdwmawﬁﬁ'}mqmil,ﬁm (political leadership) (ufiww, 2564) fatiu n1sAnwdeotl
Judumsianisfidrusiulufanssunisnisidiesvssnguuseynvu (generation cohort)
Tngsjatiulane Generation X way Y saufaunumvsstinnnsiflosiasdiu (local politician)
fuanvonlusuuuusing  lunisidendesiosfussduosdnsuimsdinrosiuans
Tudruiduninidendiuisninanuaiuasuazuisnnanundidosluiunimi
lunengiueenieanile launiminguaswsill elasiny 91wy nwaus waselass

drumpnadidyivilddndudesdinuifennudu Generation X uay Y wiiiu
M7y Generation X WAnlugisifiingiasugiatasy 1980 fe 1990 msmerirsgauaz
N1 NTIEUIATeIlsANILAunIelal e undugulss (Acute Respiratory Distress: ARD)
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n1svinauntdnuasnawdvinlinu Generation X tuaudaszimsiznandliiiinaiwuziin
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Crumpacker & Crumpacker, 2007) vauefi Generation Y LAAN1Na19115493 R UTe
maasugiasewmalulad Afmihddusesideludeaiife Generation Y Feagildnuas
#3313 Generation X Tushuenudeshdusues fieumanisgainldnaemeeulddin
nedsanfanssumenalilesweuldlueaiiine (Bilghan, 2016 & Bennett et al, 2006)

9l Strauss uaz Howe (1991) lfiAvadunsifsafunguusseinsuragfu
ffnagasimiloutuluidag Generation 19U WuAAA (concept) AMAT (values) FiAuAf
(attitude) wazAuLTe (belief) vauzdi Reichert (2016) a3U1e31n1sTidrusaumanIsdios
Ypuy1IBU (political participation of youth) LfJuLWi’lzavﬁwasumﬂ’;’]mauivmﬂ’mﬁaﬂ
(political literacy) wagAI1UIAIANALLD (civic knowledge) Weaoeladeiilunaly
Tn@nwldeenuiuansianssunisddrusiunianisifiennsiedninuifinnudetu
(confidence) Tinwe (skill) wazAuaala (willingness) lumienisiiiosdsazlddiuainnis
waneanvandnw Tuussmelngluwuenigulanuonnie “Redem” Tusiioununiius

2564 (WYY, 2564)

ﬁ’;uamwﬂwmmqme%ﬁfmazé’qﬂﬂui’j%ﬁ’mﬂumﬂﬁﬂému Generation X wag Y
M30138N191 NFUMNET7 (young group) ‘1/1maawzjm‘wmﬂumsaamﬂaaaiumﬂumuﬁm
ANTLF991U mmaumawu awmﬂmﬂﬂa AMswasuiauai (change in attitude) wag

[
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A3TNYDU (preferences) mﬂmuﬁ]’mmmﬂa (information) wazinaluladnisdeans
(communication technology) (Le et al, 2020) saulUfls AuiLYes S8A1 HURTAS (2559)
filslennfiuieafuanzgiiviesiu (local leadership) AfoalidnuvaziuiAsugiodsn
msilesdunsiauyuruiaussukazUsemd safsnsianngusuiesfudunisia
vostfihgueuriesiuiildunindendeinuszeeu dnnsdosiesiuTaosiaunguey
ieaduldRannuLe (self - reliant) Milaen1siidruginaesuszenvu (people-participation)
Faudnisauey MsufiiuarnisUssdiunalasfosmisianinudenisvessssvu
(FUvNY F3I5MU, 2557 Larasiie NnNa, 2552)
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vsmsdrudandn (oua.) lumeiuiidudnvazuay uaﬂmﬂﬁ'gwuumwﬂﬂsaa
LagN1SUITMTRlanwardulsenaumie 1) autauasiluwennauunsidugianisdes
LazauNdnmAUIauAsen 24 A Aldsunisidenseanndsenvuluiiuiitmeuiauns
Fadumuduiusnisnisilesnisunasesiiifuanuduiusvessiunaluszduiosiu
Usziiutlamistuegfurututinnindosssauusslosiivlssmoudoondoadonis
aehsls 2) msidendariesdulasanizluameaviaiiowasmaviauasidunisadig
anunlatuesAnsmIug n1egiinianisiiles (political leadership) warAINAINTY
Tunsiluduszneunis (entrepreneurial) veimnanisiies saufianisusgaiuaiusiuile
fuszusunsidiesdiunans (five] wedatan, 2564)
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fnnsiilesiiléifunisidends (election politician) léuauaanisangidenda (voter)
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FornmAeadu n) yadnamiinnisdles $1uau 27 9o v) msfidusruneamsidesuuy
Ffadiu $1uau 15 4o a) MsfidaudmmamaidiesuuAivia $1uau 249 uenanilfide
galanvualdunsinvia 5 w6 (Likert Scale) (Likert, 1967) Ingdifaiay 1, 2, 3, 4 uag 5
Tunsuenaamanein Yesdiga o Ununats 10 waganiige

NNINAABULATDIID (instrument test) WU FILUINIED9 LawA N1SHdIUsIY
mansilotiavdnuayaanamEnnsiies 1Aunse (validity) anunadivegaey tnedian
KMO 111171 0.80 (0.94, 0.94) LaglhuUdUININUIUNILA 66 ToTAINULTDTUAIULNN

v s

nlanmuadu laefian Alpha = 0.98 waziA1AuduRUSVoAasTRAUNIYAAIDY

o

4

(corrected items) 11nNT1 0.30 Tuld (0.32-0.81) Glsednd Junsmd, 2564)

N1INUNIUITIAUNTTY

1. nguUszng

Enochs (2016) uag Colvin (2016) A1ad1tul 2025 nquUsey1ns Generation Y
szfidruruanndianlungusinauis 75% valann1191ureamInUnazLANEI9aIN
Generation X &g Baby Boomer lua1uvinuy (perspective) AMA1 (values) uag
Uszaunsel (experience) 1ay Generation Y finazdidnwaus@ndionlugudnany
(self-centered) Ia\iﬁLLiﬂﬂﬂfﬂ (unmotivation) lajﬁmwmmswiﬁu (disrespected)
liias¥nand (disloyal) wazsiazdadanslunisiamuiieliUszauaudnsa (Myers &
Sadaghiani, 2010) Tuvauzfl Generation X gandlvinunasngenila (Nahavandi, 2006)

Meredith & Schewe (1994) uag Schewe & Meredith (2000) TiaamsnevaIng
Use1ns (cohord) TdunduresmanafiAntulunanieatuiiussaunisairemamsniing «
FausioriToaudaduglug (adult) soun Williams et al (2010) a3urBnduUszeIns
(cohort) Aifimsuvstiuanuimedsmsmaluladuazanimuindeunaasugianisvinase
AnA (values) Auaf (attitude) A1mLde (beliefs) Fafunguuszwing (cohort) Fsiins
Tolenunumnnisainiouan (external events) Miantulunniifiduaasiowdsafunuan
WruARLazATe (Duh & Struwig, 2015)
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dnuazeanguuszuIns Generation X 1JugfiAnszwine U a.a. 1961 - 1979
ag/luv901g 40 §3 55 ﬂiuﬂﬂqﬁwﬁmmﬁmL’Jaﬁﬂqmm@ﬁaﬁﬁé’mwﬁul,ﬁaqqmit,ﬂuﬁu
¥84M115919911 ViAuAf (attitude) wazad13de (belief) gnnadulngiasugianned
MTUWTsEUIAYes HIV mnliuiuou aseunfiuaziiieuiadimiuddndmiunguau
Generation X (Zabel et al, 2017) Uona1ne Generation X f&nwaszlneniluiey
1A1UKNWUADBIANT (corporate commitment) 8aulnInsdeau (socially sensitive)
fiussgdlalumavieumiinuasiasngisuiamiinf (Akdemir et al, 2013) uag Jackson et al
(2011) SBuUneisndarin aungsl Generation X Wunauauiildsunsinwgs iuauiduvey
wialulaBuarnsieans Wuausyu asduuazyeuUud (pragmatism) Fauazdannléin
Generation X LJunguaufis1unauniiannguussuresesdnsifeansimuInuLos
wnniiRLNefnsuasnouiazeenanesdnsiainmulsifianels (Hatfield, 2020)

Naidooa et al (2015) Iﬁﬁﬁﬂwmzﬁﬁﬁmmmmjuﬂu Generation Y %39 Millennials
UANWUEIATENLIYONEEIY, d519855A, uwinnssudmul, asznilnlulguidiau
nslédfeya (information) uagmalulaBnisdeans (communication technology) 3aduds

]
o w =

dAyfignvosnunguilaungy generation x 3aildnwazidudase (independent) wa

o

nszvinlunuLes (self-realization) NM5AUNIToYANIEAULBIYBINGNAY Generation Y

[
(Y]

Tuegivdumesidnuazlafealiie dnsfnvinisdesadisassAnudoinisdisous
evinueiuM3eans (communication) wazmsudluden (problem solving) (Chou, 2012)
9e13l5An1 Kupperschmidt (2020) waz Real et al (2010) l9asudnwazvoinguau
(generation) I@XNsAKEANAY (group) mamummﬁ'mnmLLazmiﬁmmﬂuﬁﬁé’ﬂwmzﬂﬁum
mﬁauﬁﬂuﬁawammm (values) Anuide (belief) wazngfnssu

AdelaasUudnwarnguAuGeneration X Wag Y anuns19919anell

A519% 1 é’ﬂwmzmjmu Generation X ag Y

Jn391ns szﬂmmﬁtﬁm%mmjmu X wag Y anwol

(Authors) (Birth Period of Generation X & Y) (Characteristic)

Reilly (2012), X szezandiin %mul@uﬂuﬂuéﬂma (self-centered),
Gardiner et al | (1960 - 1979) yinauntin (hard work) WaLlke (openness),
(2013), wsnluANLLANANY (respect the difference),
Bencsik et al UijiRmaungszideu (rule-abiding),
(2016) ANUFANFUNUS (sense of reflationary),

ﬁaqmsﬁqaﬂmum (need to prove the selves)

Gardiner etal | Y szaziianfiiin \Junnsend (egotistical), udstuifiodduimii
(2013), (1980 - 1994) (rivalry for leader), 8angju (resilient), a319a356
Shacklock (creativity), finanundudasgysdoya (perform of
(2015), information) Fusourududasy (delighted for
(Bzeonlcés)ik etal independent), PUFIAY (socialization), ‘W&Qjﬂwam

(arrogant), Yeufitu (home work office),

laiipnswuseinel (no respect tradition)
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2. yadnnninn1siilas

Tunsndeadends (political campaign) vestinnsilesazinisléleduailie
Hudomnsdeansiesvyvuniefianseandsaionss (voter) nilsludmauununis
Fendegefite nsuance1sual (emotion appeals) fluusasaaunisel wWu o1sualiiy
gULLUUfuaqm'mayuéfu (form of humored) #3onsuanIAMAALTALANGS (Borah, 2016)
msldomns Twitter violnsdwindouiivasmavnidsandendmesUsysu13uR Barak Obama
Tnensideudefugianieandeadonitlaonss Aoindunisuanseenvesinninios
WUy (Gerodimous & Justinussen, 2015)

Tun1s@nyideildasudisnuagesdusenaundesuusiiiufi indnuausy
uﬂaﬂmwﬁﬂmﬂﬁaaﬁaqﬁu (local politician personality) fvnniiieslduansonn
Tuilansnsauzlaeldngud five factor model fiUsznausay 1) N3 UaTU (openness)
2) NMSUARIAIINYNFABY (conscientiousness) 3)dnwazauladanigusn (extroversion)
4) anudueeifiula (agreeableness) 5) nnsfiensuallasiuas(neuroticism) (McCrae &
Costa, 1999; KBerton&Hogam, 2015;Weinschenk, 2017; Caci et al, 2019; John &
Srivastava, 1999; Gorling et al, 2003)

fATelFasUfuUTTasyAAnawinnaiiosy Five Factor Model pusnsnsdnsanat]

M13197 2 FruUsiagiuUsgovesynann ninnisiileswiy Five Factor Model

(Politician Personality: Five Factors Model)

Un3vIns fauls fauUseion

(Authors) (Variables) (Sub-Variables)
Goldberb (1990) 1. M3asuy fiauasde (curious), $3nlanning
McCrae & Costa (1999) (Openness) (worldly), Indrilnuazuseaunisaldin
John & Srivastava (1999) fin¥1e 3n wazdaududou (individual
Schna & Srivastowas (1999) mental and experience life — breadth
Gorling et al (2003) depth, original complexing),
Geker et al (2011) Jugfdunuinis (imaginative),
Weinschenk (2013) filalutsvaumsallmiuazudan
KBerton & Hogam (2015) (willingness to novel experiences),

fimuzietinefiuasygiadinunisiiios
(liberal views on economics and
social political issues), auayuLuIAA
TmiiTauan (get offended to positive
point of view), \Uasun1slvideya

(tendency to be informed)
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UNYINTS Auus fiaudseos
(Authors) (Variables) (Sub-Variables)

John & Srivastava (1999)
Gorling et al (2003)

Bono & Judge (2004)
Simpson (2008)

Mondak & Halpein (2008)
Ha et al (2013)

Silvester et al (2014)
KBerton & Hogam (2015),
Caci et al (2019)

2. ﬂ’]iLLﬂﬂ\‘lﬂ’J’]ﬂJQﬂéfaﬂ

(Conscientiousness)

fingszdav (rule), finnsmiulaense
(good-directed), {upuiifinruidesiu
(reliable), YMauwmiln (hard-working),
fuultfuiidugsaeuidelunues
(tendency to be self disciplined),
yalunthitegadiud (act dutifully),
Juauyjsaudi5a (achievement
oriented), 1u339¢lanuLe4 (self-
motivated), IAaI1sAIUNITAIVAY
ARTIEEACTQHY (persistent to overcome

opposition)

Goldberb (1990)

John & Srivastava (1999)
McCrae & Costa (1999)
Gorling et al (2003)
Costa &McCrac (2006)
KBerton & Hogam (2015)
Weinschenk (2017)

Caci et al (2019)

3. anwaizauladeniguen

(Extroversion)

Pouviaien (outgoing), NuEAIBDA
(assertiveness), BOUDBNINUEIAI
(sociable), ¥nvIu (persuasive),

AN (energetic), AANTTUAIT1TY
(public engagement activity),
OUAUNUN (talkativeness),
forsual®suan (positive emotionally),
fdaunsefesasu (enthusiastic),
lafumutionu (inconsequential),
ﬂiwwﬁ%qﬁﬂmu (eager to advocate)

Goldberb (1990)

John & Srivastava (1999)
McCrae & Costa (1999)
Gorling et al (2003)
Weinschenk (2007)

Ha et al (2013)

Mondak et al (2014)
KBerton & Hogam (2015)
Caci et al (2019)

4. pnuduauiula

(agreeableness)

é’ﬂwﬁumﬂuﬁ%wawawﬁu (congenial),
Timnusuile (cooperative),
Lﬁuﬁaama’luiﬁﬂmaqﬁﬁu (altruism),
Timdalduasdunaa (rust and modesty),
fueugu (warm), aulafieafuany
Lﬂuagﬁa‘ua&ﬂgu (care about wellbeing
of people), HAnABIAUTALE
(conflict avoidance), kansAaLTiLen
winla (compassionate)
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UNIYINTS AUy fianUstio
(Authors) (Variables) (Sub-Variables)
Goldberb (1990) 5. msfiorsuallisiuns | Slenudnudigs (high level of conflict)
Silvester & Dykes (2007) (neuroticism) AaRERTItNY, SAuvvgdIuR)

(interpersonal challenge), fin1ssinaula
melAusenaei (making-decision under
stress), dANAIAURE (mostly
tanse), o15uallaiun@ (moody),
NILIUNTLINY (anxious),
fsysuanudaudeiuiiensediugs

(high level of conflict opposition)

3. MsdUIWNINITLIBY

Ortensi & Riniolo (2021) 83unasAeafunisfidausiunisnisiios (political
participations) ¥84NgUANLY1ITU (youths generation) Hununede Generation X way Y
Tagn1sidnA1deun138dius1um19n15L889989 Verba & Nie (1972) unoguitgeialyl
asouAquInIIznguandruluginasdiddiuiaunienindedlusduuvldlddauay
(non-conventional form) (Batsleer et al 2017) uagn13@nw1ves Eurofound (2018) §ala
wansliitunaugulnidisiumnsiiosnnniauiui mufinsldesnideadonis
INNIAUTULAT

Pritzker (2016) wanapuAaLiuAsafunsildrusiumanisidesinlaeiluudn

Juguuuu (form) vesnisidnsaumienisidies (civic engagement) %aqﬂﬂaw%mjmﬂﬂa
Aoansisanlnlinasion1sandaulalunienisilies (political decision making) n1sildqu
Srumensiflesdl 2 wuuldud 1) sUnUUATALY (manifest) Wy MsiIudunnnisal
(obscure) w3a nasslaiiluivinalasasafuanitiuniaifies leudnseenideadonss
nsfadoidmifiansismg nsieuldnssaniadies nstedudiveanssaninies
N15U58N139 MsUneAUseguuNLay 2) gULLUUﬁhjLLam (latent forms) {Wun1suanteen
dieliBvdnaroniadeduewmantunmsinmuidommadsauniades
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A Junind (2563) laaguafisnuwazlassasnavenisidiusiunienisideald

A15199 3 ANTeULALIASIAS19UBINTHEIUITILNIINTTLEIDY

(definition and construction of political participation)

Goel (1971)

1. asuuaiuayy

2. msesuteliufinuiionadns
RNRRETEON

3. NALREUAINdBuYFe 9355

4. hlufidusinlunisuseiag

5. WTINNINUUEYR M TR SLles
6. Ramodeanviodnsauielinisdeansiu
Frsmnsnaieurionianisidloniionans
AT

7. UTARUMIRSEANNUEMIUAINTIUNIG
M3LlpIIoFAL

8. WswmsesandeifiouansanuAnidiu

9. WsanitnsidlomBumesilaviongu
AUTIINIINTLEY

UnIYINS Andienu TAseasn9
(Author) (Definition) (Construction)
Milbraith & Aanssuvasnsiainsiunienisiias lawa asuwaiuayy, nsdesunsel

UfURmnuienadnsnsnsiles,
W luTdusalunisuseing,
W3IUNINUUEATONI TP
msiiles, Andedeanswsadinau
Wiefinsfeansiudnswnisnadeu
wiannemsloaiieuansaudiu,
UINARUMTBTEALYY, 1350
gondeiiiowansaudnii,
9IMNTINSIERINIg

Suwes nviengueiusiems
94199

Dolton (2013)

IFnautsnstdusiumensdlosiisingsld
Sumesiinduremnddeasidu 6 Ussian o
nsideni (Voting) Aanssuusewn dunusm
\dea (Campaign Activities) nsfnsetlu
N19N15laenss (Contacting Official Directly)
NSFAUYNYY N1FBRAUNTEUTEYIN
(Protest) n1siilaaiuulsitgs (Contentious
Politics) uagtinAanssumedumasidn

(Internet Activism)

9Ldends (voting), NANTsu
Userdunusuides (campaign
activities), nsansatdunIeng
1nemss (contacting official directly),
NSTIAUYNYY, N1SHORUNTE
Use94 (protest), N15Lilagiuy
17183 (contentious politics),
HnAanssumedumesiin (intemet

activism)
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- msasazuuudedunsdondeadeanan

- Msfadedeamsiudmihiivesdy

- msvhauilewssanisiiled

. MIWEUNSIONETVOANUTINTETUALYY
- msengdulumssaumuiilonssn

~N O 00 A W DN

. MSRYUIANUIYRIUTTUIBNNS

UNIVINT Aty Tassadng

(Author) (Definition) (Construction)
Bennett & gﬂLmuéﬁgﬂLamaamiﬁﬁauﬁmmamnﬁaﬁqﬁag ASLUNTILNTINIINTHETBA,
Segerberg 7 Aenssa sal nsasnzuuudodunisidonds
(2013) 1. MSTIIANINISLEiag ﬂ%ﬂa"]ij[ﬂ, nsAnRedeaiU

Lﬁmﬁﬂﬁmaﬁg, RET ARG
WIIANISIHDY, NSHBLNSIONET
YaANUTMTeatuayy,
msongBulumsszauyuiionsse,
ASLAIUIAMUNYDIUTIUIDAS

Bode & Kajsa
(2014)

NIDULLIANYBINSHEIUTINNIIN ST BN
panlu 2 Usvian loun

1. nMsidusaumensdleauuliiouderiu
Suwmesidin (Offline Political Participation)

2. Msfdusumemsiissuudousou
Buwmesiiln (online political participation)

n) MsliBumesidniiefndedoans v) nsid
sulunstemdeviedulodnsauiievhnm
Tnnsdles a) mseraadasiionssavie
nauszleyil 9) NsdstanunInNIsilewmdiua
) NMSWYUINRLIBUTTUIBNT

Msfdrusaumanisilaswuulyl

A | v oa ¢ & .
LYDUADNUBUNBILUA (offline
political participation), N153du
TN U U aNRBAY
Suwmesiin (online political

participation)

Copeland &
Bimber
(2015)

nsfldiusmenisdleslaun nsusanAky,
nsvuauulUEends, msvhautienides
Aonaa, M3FIMUsEYINTIANISIDMTD
WANSNIeNITH0N

MMIU3MARY, M3tuauduly
Bonds, MsviaugpmEes
\Aonaa, N3TINUTEYUNTIA
AREIt0N

W3ITBVe3 Pilati (2018) uandlviliiuInan 1 wnedInLLAsYERa (socio - economic

condition) 1ungyuadAgfeszaunisiidiusiuninisidevesyana wu n1sAneseeu

Anulindlaniedean aruddnidudives nisasrausdaenseunss nquiiiounay

loduaiing J9NSNAaLTeuINAUNITHAIUTIUNINITHLBIVDUY1IVUY
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Unignisunarsaulaesuiunisidiusiunienisiiies (political participation)
YBue1IvU (youth) Tudseimaansgaiusniiagy Laurison (2015) ladnwkasnuin Loy
Afswldnuazdiaazvinineeg (skill) wazgaauseuinianisisies (political efficacy)
Wumnalianysalimanisideauagliiaansadniidusumanisiies 43 Gaby (2016)
ﬁlé’wud'}ﬂ&jmuﬁu’qﬁﬁamumwmqmwgﬁ%é’ﬂﬂu (socioeconomic status) AMINgINTIN
fnguyansinagiflalunisidiammanaiiiesgs Geaenadesiunis@inuues Reichert (2016)
Alsmuinenvuiiinnuiaianisilosazaiusouimianisides (political efficacy)
szddladnsamenisdeddasamzluiunsidends (voting) wazienssumidsadonsa
(election campaign) (Ileda et al, 2008)

FeduFsmeagulai

n) nsildausaunienisiiiesuuudaiiu (traditional political participation) 1y
Asidends (voting AanssuUszarduRusnILdee (campaign activities) n15AAHD
Junmanslaense (contactmg official dlrectly) mﬁmamwsaﬂiyma (protest) ﬂ’]ﬁL‘U’]i’J:LI
nitmamsiles msAnsedeansiuidmihiivessy msvhauitenssanisidles msSengdu
hmsimmnmwawsiﬂ (Dolton, 2013; Bennett & Segerberg, 2013)

) NM3dldusmenIsillowuuAIdia (digital political participation) aLnn1sdsne
JaAnun1ansiiiad (sending political message) N13wAAIAIMLTAUNIIAISIETBY (political
discussion) NMsduAUTBLaN1IN1TLIIBY (searching political information) nsHAnLionT
1390151899 (production of political online content) N15U3zA@1UAINTTUNIINTTLLD
(coordination of political activity online) mia%fwﬂf:jm;mmmwmﬂﬁm (political
community) (Dolton, 2013; Bode & Kajsa, 2014; Copeland & Bimber, 2015)

uenanil SsfinsinwiRefudnuazyadnameestnnadonnsedauduius

a

0
ﬁ.l
ﬁ mauiaamauaﬂ (extraversions) aqu,aummmLLammmaﬂmaam (consoentlousness)

fiavsidensa (voter) 1y Nai & Maier (2018) lawanalimiiun Iadad niudfiyadnan
i

AuBuseuiule (agreeableness) warensualliisuas (neuroticism) 1 vausTidaans Aausy
INMIUANIANNYNADILAL DI THAIILALES

NSOULUIANIAY

'S Y

= . = b oo
. 15U WINMINISEID I UUAILAY

1961-1981 | Generation X (Traditional Political Participation) )
AnuaryARnAIW

N
(Personality Trait) 'I
1982-2001 | Generation Y I N
%_____ nsiidausaumansdiaanuuddiia
l (Digital Political Participation)
N J

m5Uaiu (Openness)
MMSUAMAIINGNGDA (Conscientiousness)
Snunzaulafianiouan (Extroversion)
muduvaminile (Agreeableness)
misfiarsuailiiumg (Neuroticism)
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d3UNaY

HAINNITIATIZVITOLANUT

1) NguAUIY Generation X dwmwnefianquauiiiongsisus 36 VAuliunguengsus
56 3wl enuiiwieniuyadnnindnnisidesiesiueglusedunniisiulsmdnuas

3 v I3 X Y cal o A A = o
29RUsENeaU entiuesrUsenauieniu MsuwansesualiduasiinAiadeuniigawiiiu 4.61
& L3 a 3 a a Vv [ [ 3
sesasunuasAuszneunisiugeuiulalianadewiniu 4.52 daundussduszney
Makansnugnaeliaade 4.51 Fwansbiniulddndi yadanamuestinnisidieviodu
< 1 1 . 1 ddg” g 4 o w [

AIUAIULTUYDINGUAUIU Generation X 818111A11 56 TAulUtu Timudrdgyiu
BIAUTENBUIANUANY

dauNguAUTY Generation Y Millengtiosndn 35 Vawnnaulinnudidgiuyainnin
Y931NN15: il 09aUAIUNITUARIRBN N8 SHAl N15BuLauWILlY waTNITHARIAIY
gndesegluszivuin lnefidnaden 3.72, 3.68 way 3.63 uaziuaiu1sowlanaledi
yaannmaesinnisiliesissiurisauaui finasornuiiuvenguauiy Generation X
LAENENALIU Generation Y 11N Uazaniansinaiy

aaduFaguladndn yadnamaeadnnisidiesiosdiuniunauiiiureinuaedgy
Lumnsneiu wnualidaulsznouvesyadnnIneiu Mskanse1sualfidues N1suseLiy
T3 uagnisuananugnedddiviniu fonguausy Generation X liadudAgyuInnan
nquAuU Generation Y waagslsinu Saweaguledn yrdnamvestnnisifiesviosdiu
ANLALALVDINGUALTY Generation X iAadsunniinguaugu Generation Y

nauAuIU Generation X fd1usiunanIsiiieswuuianegluszduunign laodl
Aadel 4.54 vuinguauguetanInd 35 Yawndanuduieaiunsiidmsaunensiies

a o A = | | I3 | o | A . o
WUULANSEAUNIN NIALRdY 3.63 uragralsiniungununiansiu Aoy Generation X fiu
Generation Y fineinnnuiiufgafiun1siidusiunienisiiiesuuu Digital aglusgauuin
InediAnndgvasnauauengiosndt 35 UM 3.65 mnusidmsunguauiuegunndi 36 Tiuly
fAaden 4.14 vuginguauerguinndt 57 Youluidnade 4.01 uwasiileiiansanadluan
fesgavveAafeluniazeIAUsENaUNaUNUI1 NGUANTUDILUIN YTBNFUAUTY
Generation X TiAnuddgyiunisuszaufanssuegluszauliunans lnedenaden 3.34
wagdiaanuiuiediu nsduAudeyaniin1aiiednin Social Media wazn15a31s
nqunsileseglusziuinn lnelAnaden 4.03 uay 3.55 Yugiinsdadoninu Lagn1suans

@ = a v oAl a LY c{' | v 2 & v 1
AIWIIVSEN1SaAUTe naullAwgegluseiuinniiaaviniu 4.57 uag 4.59 Jaluuaneindi
nquALIY Generation X TiAudAgAuNIsdItanN KaZNITUANIAIIILAUNIINTES
978 Social Media
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Fofinsanaudiueanguangu Y viefidhilongtesnd 36 Jasundu ndululs
Anwddnyse Msasengunsiilesnnnitesduszneudu nanfediAedeil 3.71 50985
Hunisuaninuiifunaznisdududeyanisnisidesine Social Media 7 3.68 Wiify waz
fifidadedususugainefe nsddoaumaniades fwndedunund i anwsn
asulan

nguALgL Generation X fiflo1gunnndt 36 Baululfauddysenisiidausay
MANSEIBUUANNINATIMUY Digital Tnlanizn1suszaIufianssun1en1siides wagnis
a¥nguniailes luvazfinguausu v wiefiflengtiesnin 35 aswnndulinnudifyiu
nsfldusaumanisdlesiiaemuulissiuinntn mnudnduldlieudfiu msadhs
ngunsiilos nMsuansALiy nsAuduteyanienisiileanudedsan online funns
Uszaunanssy 1nnInNisastoniny

2) Anadeyadnnindnnisidies uagnistdusannianiandesisassuvy faanm
uanAfuageiifeddameaiafisedu 05 :1nnsutnguiegisluauengdiuauaes
nauAe neuogTEVing 18-35 U Aednfuauiu Y funduengsaud 36 Tuly Wuussanoy
41 Generation X fruflanandiudnsfu Inguszerguiu X danadsarudinuinni
Uszanvusu Y Tnglamiganuiiuiedfunsidusiuuuuiiuvesausy X inniausu
Generation Y i -.53 WU msaunuwaniasuanudifsrfunginssy vieuloureves
thmadleslumsudlutymussvsu vienslideyarnansfidnduuntnninidedlunis
wilulymuszysu viiemssaufanssuduaiuanudulszansuleg wunisuanseiuiv
namsiiles waznifinsaimsviauvesinnsifles nssanisdes deaugulvaluldde
Social Media \JugamnannnInAuguni

3) finnuduldldfeosay 63 Anguaudnseny fsedn uagaeseld azamnsn
wensalsedunisuansmNgndesveatinnsiiiosiesiuldedsideddgynisadia
fiszeiu .05 Taefiardudseaniivindu 43 (Sig. 035) 1Wu msbadengszilounugnies
Tunsujdanu vie anuiuiiaveusdontigs uazilanudululdnnidesay 87
finusngeny srsseRumsAng anuandifuausesiuAsIfuTold vhunenafsatuns
munuensunivesinnsdewiasiuldedwituddymsaiffiszdu 05 lnslinanaasy
Wi .35 (Sig. 003) 1w Mkansauliifivsnatate wazn1sinutaudeas (High level
of conflict) AiarensIT

Snvnadadianudululdfedesas 93 finguausiseny dren1sdnun uagsesold
WANWNINYUIEHANTVINAINTIUMTLAIUTINNNSlBIUY Uszanuausiuilevinfianssy
Igeenaditiddymeadinvisesu 05 Tnefaduussavswindu 37 (Sig. 001) 1wu msdhwiuiieu
vidonRadvlvioonluldaviueanuies vionsszyaouil Paananiifiianssunisnsides
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Y Y o I 2% = | ' | =

wonanduds Famuindanudululadesas 98 Nnquansiiey f1IN15ANY

LarM19518le ALAIUITAVIUIEHANITIININTSUNITHEIUTIUNIINITLLDIWUY
¥ I = v | a v o £y qu' o a o a‘d'

asanquynyunensiiies lnegradlduddyvisadanseau .05 lnslidnunaneinsalil .36
(Sig. 000) 11 N1sneRInguaulanIINIsiies usan1ssILANIAIUTIUGOAUENTNE
ATBUMINIIN Sl DIk UUNLaEN155IINsaIAUL el unIanslaswUULAY

Tuvauziinudn Zenudululifesas 61 Nngueusieny Aansine uazenesgld
a1 TIIUIBHANITINRANTTUASHd@IUTINNNINSIERMUY Digital Taegnefidedney

aaa (% o ¢ . 3 1 <@ =

NNADATITZAU .05 lasdlo1unane1nsadn .35 (Sig. 000) AILANITHARIAIIULAUNIINITLI B
luaufsnsivAudeyanienisidies uaznsudniilonimienisidles W n13s1eudeya
Aan3s5u an13nsEvinlalan1anisilasnnuiueanlunuYeani9wae Social Media %30
A5ELeLUIAR Wleuny MiIBNINTIUNSHEIRansEaelUn UYBaNIe Social Media

WWSIEREUUAINAUNUVDINUIVEN ABDNSNE N30ANULUTUSIUTINAUYDS
AIULANAINAILDTY SEAUNSANY wazs el Niinasdonisvituensyadinnintnnisides
wazNsHaIuTINNINNITElaawu Digital laeeeiivdedAgyneads

4) p3aUsgnauausaiuIgRasIAuRensiduTmwuULANlaeg1eide Aty
NeERRNsEAU .05 dulsznaumy anvuzauladeniguen (Beta .52, Sig. 000) S21L41AU
N1TWANIAIUYNADY (Beta .28, Sig. 000) wazn1siosuailiduas (Beta .10, Sig. 007)

[
v A

Tatiieuasensnensaiseas 55 awddiduusyanssauiudien R 72 (Sig. 000)
uazdnwardsgdaneuen madans uazmsianseennisensuaivestinnsiies
ATt UNIENATINAURENTHdIUTINNINSIEeLU Digital ldegsditudAtynisada
fiszey .05 TasfiAzhuuLINSFIUYINTU .51 (Sig. 000) , .20 (Sig. 001) kay .14 (Sig. 003)
sudsdidulsyavanensalil 64 wazilanudululfuessunanenselinsesay 51
FouagUlitnaui dnvagaulafeniouon Snvaraulafenisuen wasnsiionsund
lidsfuas saufenisdantsvesyadnaminnindesiu fuasonisnensainisddusa

1959l A ED LU

anUsENa

Mndsfidunulifigadudiindnvaryadnainvesinnisiilosiesiuuaznisd
drusaumanaifiesyauuuLin wazuy Digital auAnafuesauvsanIfy Aonguaugy
Generation X iflorgannni 36 Yaulufunduausu Generation Y fidsfiangtionndt 35 ¥
asuntueglusedunn et yadnainwesinnisdosiesiuniumiudeanis
vosUszrnauiu Ienuddryfuaruiuamsorsuniinteuyadna iy wu nsfionsuel
wUsUTulUinegiase visermdnugags (High level of conflict) Aleremset i #3e AuNTeIY
nszneiilodesindulanieliussnadu vieuansauinasenulifiueguss q uaz
thmadlesiosiuinuansmislifivenaiane Fuhommdindni fatasiuniadendaiesdi
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anaelusuugwilulUluiiameesstnu suduanudesnisvesuszeiau wu nssny
Aasvetetsuel wilusuiidesndyfudym wu n1sneudediony niedeasde
vosUsermy sauluisonauiuusudleitnsions uiensaununiidosiseguuingua
uarAaTegane wiliiousunmdnuaiduyednamludiauresinnaiosuuii
Tnualy vonantuudrussmsudnsdesnsdnnisdloditousladam wilifosnns
thmsilestosdiuiitmdinlym wu msadianudauds vieiludnsdlfuuddemals
LiaansauftRnuiiesnunligesslovivosUsz vy Famnuiuyadnnmiinaisies
fanamilld oradwmaliussssudniosay 50 sonluldaniazuuudoninmaidiowiosiu
wutlul Aldeauddafulssrvuninnindeduludany

yaannmuesinnsiestesdumuanuiuvesauisaesguliuanaiu wnud
fidiuUsznouvesyadnnmeny nsuanse1sualiifiuns msbusesiiula uaznisuans
Pugnaeliviy Aonguausy Generation X TiANEANINNT1 NGNALIY Generation Y
uiogslsfiniy Sameasuldiiyadnnmuesinnisiflesiosiunuanuiuresnguausu
Generation X fiAaduannninnguausu Y dsaonadesiunaideves Jones (2019) iFunuiy
Judeefigedlvianuesnluanuuandaduseyana fedimsmgaznaedunguides
fififuiunnty wardsdsmansenusenisiidiusaurhianssunenaifiesvesssssy
antu wenanindsldasuin nsldlusenidesaanguauiu Generation Y fisdiongiion
yilnsileannegluaninfisounssas udrdadudinszdulinguausu Generation X
waswluidesveanguauiu Generation Y 1ndudnusgnisiadine wazdiimnves
Asidunuannadesiul arunsoirluldifudeasuifisady nsimuiyainainves
tihnailesviesdulddn deadalaniie uaglvnrssensuludsiisnaldarnanuiiiuyosmy
suldsnisuaninnugndesnanisidesidaauiisandu wu liyaialunisidends
YoIULDY wagnstieUsrlmivesUssanaundusas

a Y =

TurneNnavoIn1siSouiisuAadauasnudl Aadeyndnaintdnnisiiios

]
o w aaa [y

WaENTHEIUTINNINNTHBIVIIERILUY TANuAnANnUes1slityd1A1satAniseau .05

o

A ! 1d

INMILUINgRMeg1lUmueIgdwILEDINGNAD NquBsENINe 18-35 T Dadnduauiu

Generation Y ffunguengdaust 36 Vil 1uuszanmusu Generation X tuflenaidiusnaiu
IngUsE19U3U Generation X fiAadsadiuifiuninnia Usze1wusy Generation Y
Tnglanizanaiufeadunisidiusruuuuiinveaausu Generation X 11AnI1AUTY
Generation Y 19y msaunuuaniUasunuiifriungiingsy videuloungvesinnsiies
Tumsudletymuszvrvu vienslideyatmansfisnduuddnnsides Tunsudlatigm
Usganvu nenisiufanssudnaiuainumdulszusulee danansdsiiulddaia
amuandsrludiuade uazngfnssuniiniadesiiuanseanun laslanig
M3UsEaIUAINTIN uagN1IaIIengunnsiilosuesausu Generation Y Aisfnvinldd1endn
nauALIL Generation X vfilflasnininauanegisliosanssznsiie 1) mnuviuasioves

walulagiienisdearsiivieliduaudeya waznisviausiudulasiminiuuniu
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Uszneufuded 2) Aemnandunguauengiies Ainuanunaua LagngAnssuvosnuLe
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AuutesUssrrunnngs 3) nsuiuiiruafivesdritszandulnefunisidenda
Tdauraslssvrsunnngy winlinseiu vselinnuaeanassluluiianaseiiulides
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YBIAUANDIY 119N15AN wazaesgld aunsadrluldiduwuinisdmiunisimun
nsidendafiesiulddeudnisiauiyadnnimvesinnisidiosiesiu Angudaodis
Tianuaulatunisuansanugneies wazanuausalunsamuauesualvesinnisilisdes
vuLRgafunguiieg1edilvaliudiAyiun1siifanssunisussaiuainusiuile
Wy nsdadanguaulanisnisifieadeatu vie n1sadienduiaietionienisidios
Tulan online Fstaelaundnlunguliiuidoya uazdnansmenisdlodunuainuaie

'
a

Asfidunuresuided Aodnina wiennuulsusiuiaufuresnuLAniig
Fueny seduntsAned warsield Afuadenisiiuiedeyainnindnnisies uay
Asfldrusaunienisidlosuuu Digital egnefltoddynisadn diudiazinluusulddu
oralusndunisldidu 1) nmsdadenguavlanisnmaifies waz 2) nsadraaietens
nuiledlulan Digital AaLdunaidoves Mengu et al (2015) fatfuayudofunuiieiu
nauALIL Generation Y fiflogtiey Useneufumsiianuannsolunisldde Socal Media
Tunsuanieandedns uaziadnmanyanalddaauniinguiu Generation X Afo1gannny
widaladlldsunisitmuinianisides fefismanat auaiuisolunisnevauesde
AnuLAnAetuRazyanaldty nareiludsddiissuiatiesiusosiilei udnilule
lunsadrslenia Jav waznsiiveyalildlunismeuauesieninudesnisvessy vy
Fadu nsdunvyadnaimvesinainiiesiidenasdenisdidiuiiuuuuiiy
wuuiiussssudeafudlum vietalunmssussdnmssenludonds vieusiufeaFous
wagianudladenueannnimsldanuinamadiesnntnnmsdesidussdutiesiu
waglusedurdfniy Tnsidsgelaliussrmudilufidusmuvuinilsznaudae
dnwazanladaniouen WU mevihAanssuasIsas viemsiuilmnuiiuressevvy



Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 155

[

Feuanaindndudelidiusiniuiunisuansliogiigndes Aen1sujimaiu
TONVNNY LagMaAIInNguediay NdAgyAeiinswanieanIvesunivasinnTiilostuy

MAgItuANutaLdiuiienssdny vsenisuansrnuianluyinnadulvdesdndula

€

Qe

[ (%
LYY o

fadumsiiomadlusuldlume §oady dnnademnsedusniufesimuyadnnin
APUBN LTU MIuanIDDNLazNTIAAnsTLileUstlwiansnsny AddyAenisliaimg
wagnshanudlafsatunisiflesiivssevuaasd wu nsl9ans waziainmlugiue
waleswesUszma yallufsdndudessziasedunsmunuensuaivesauedliiunsetiaue
Tnslamiznisuansanudaudsiunisiflesineuszvsulng uagnisuansennisasuil
ié’nﬂﬂ%y’aﬁﬁﬂé’um%zy}agjﬁuﬂfym wieingiveniades weilile 1) uanamseenliiiu
Uszialdogaiivniing wag 2) aeenushilaliifussnvulunmsisstinegliluszuey
UssnSulngetavasnsdy saulutianisnudn nisiidiusianuulvg wuv Digital vasausulng
91gtiosnn 35 Jaun wazdsznauandniuiwhluddidesTanuiuaiunsisdin
unwilatn azdhlufidausiulunsuanianuiiu vieusiusnisdanm uazternuiauls
siiude online wiinlavdiandslaiy awﬁuagﬁ’ué’ﬂwmmwauaﬂﬂaqﬁfﬂmmﬁmﬁﬁwé’mﬂu
fiauls 1wy meviAnssuaissar MaFendes vieddmAusiuiavesussvvy
nsdenfedvisuia wasiimiissviunelalduilatgmlviussee Tnsanizns
wiledgymainnienseulunisiisedin ainnisuseneuerdn wavanmuandeudill
Uaensie

fatmsnznisnsgidainanvesinnindes (JuaTerifenssinestnnndes
Tusgveulszvdvlee suludadunisuansoeniiuoudfiuamdn Lagaudfy
vosUszru nanntuuds nndalanirsdedinadonisdndulalunisdisiunans
Aafiun1anisidos ndensnszrinedislaegramilaiiuie online Tun1sidnsan
mamsiiles Wy MswanidedimiiBeaiiassddonsiaunviesiu vieyuvu auluds
n13UsENaugIngs kazAssgRauuiiugiuausinfienty fadinsgnisuanseands
anudutinnisdieshew’ vseanuduaisu Hesfuusziuanulasndelunisnisdin
vosUszrvuldlusedunis uonanduuds nadelanieseniuidanisivdsuudas
Tusgdudszaraulan dewalsiauiulndengdinit 35 Vivszaulgninisvineu
LaznIAseTinldegeilinanimiiun Tanudfyfunsidusumeniaiessinie
online 3o digital Mnustoraiinudululddesniuuuiy seiidesnUssavusiuau
11NNIFo8a 50 FaAlngANITUNIINITIBILUUANNINATY SIULALAAINATTEAR8 U
Ne318v84 Haryadi & Ralhman (2019) Aildiaguisdsiiasuluvesnsildusanmsniaiiies
veanguaniuluiiifiengestu faruduiusiuaiuaigfianiveunalulad
dlansdeans wdmnalfiienauruate luldussTovidenisfumanuanysal
Y89NAIMN1INISiTes suluianisadrassduaialanianinledviduiunguvesay
uanaNiuda wrdamudn Arwanutsalunisléde social online vasnguaugulvsidiel
madlesdianundundafiuinniy Snisssanunsaundnszareanud uazanudiumniados
lgsimsunnd nMsleswesnguauguLiy



Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 156

usiognalsfinm Kartini et al (2017) ldwudoatiuayufsrfuussifunisildiusy
n1ensiiiesvesnguausulul AndauAadesiunislddedaan online uld
Tumsieanzmanad uazdeyananisiesiasds udnhlulfdusdaaulalunisdlud
duswmenadloniuuiniu lnslanznisdvdudeyauazsivsanduanuddmsy
Wrldunsnszaraifudmarsnianisdiesnislunguuesau uamfmﬁ?uué’wmé’faagﬂ'j’]
HungumailesiiléiuTounguausuidu

asulein dnwaizyadnainesinnsiilesriosduuaznisidiusaunenisiiles
FILUURY WazLUY Digital muAALfiuTesALAIITY RanduAuTy Generation X uag
nquAUTY Generation Y wiaziidnwazdiulngrdiedufinin wnusdiulseneudes
wangdrudinnuuanaeiu wazdinatedusvinlmiaaulaiuSeusisiuvesudazngu
muluaie TnglaniznisduAudeyauazainuinianisiiiesvesnguauiu Generation Y
fannsadgliAnmsinduladnlufidusiumamadiesiaiaumnniy ngueusu Generation X

Fofumsiemaiseiluldusslowdldsaiufiutiesnslianud daymenisidlos
sy Generation Y dmaufisnnniu wu masuiladesasfeuaanguausu Generation Y 4
detiorluldlunsunumahaudunadenesimssanades vieantunaiiosdu
TAnustlovitonsiamumamadoislussduviosiu wasnadedussdumi

UIIUIUNIY

fie] navatan. (2560). Madlesunzmadondanauna Tuypmesiunindesuns,
misFoRuriufvusIeu. Yuil 23 nuansius we. 2564.
AT, (2564). J9MEN151E998Le1ITU Uanuwen Ldun1e REDEM. wiliae nunuavusIeii,
Sufi 1 fluran n.e.2564.
. (2564). fienaviosdiu 2564 wuame-nszaresiua i, misdeduiudrse .
Jufl 2 un3IA WA 2564
sinn WuAUEs, waveaue. (2559). tadeTilidvinaremnudsavesnsiulouiemsdauinig
aunmigeenglugnmsufivesesAnsunasediuviosiiu. 275475399075UnT2)
NIWEUZUNING 188N 1HAUE, 3(2).
usail. (2563). Social Media uazikialilun 514519019809 UY Digital
vouTavBiFendsasnEnangunsiugsasausnly Tne. 2562 nsdifnymindny)
WRIeEeIYsHmAlng. iiniInerdenisianiswazimaliladBalfisu.
. (2564). sesTyuazaveadelna (Modern Research Methodology). aUas¥51i:
dinfuvievatardunoiniy.

o

= £
ITANA

auvne AT (2556).0WRLITUTUYOIOU: WUIAA BANNITHIL UdEnITANTUIIY
W“@/mgmfu. doi. https://www.gotoknow.org/posts/549133



Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 157

05D finua. (2552). pAngliontsilaiusmvesyssrmuamsunusmsiasdungumma:
ATy ainIANITRUN.

Akdemir, A., Konakay, G., Demirkaya, H., Noyan, A., Demir, B., Ag, C, Pehlivan,

C. Ozdemir, E. Akduman, G. Eregez, H. ,Ozturk, I. & Balci. O. (2014). The
investigation of relationship between organizational an investigation of
expectations of career perception and change, and leadership style of
generation y MuslaSitkiKogcman University, Journal of Economics and
Management Research, 2 (2), 11 - 42.

Batsleer, J., Ehrensperger, K., LukUslU, F., Osmanoélu, B., Pais, A.,& Reutlinger, C.
(2017). Claiming spaces and struggling for recognition. Comparative Case
Study Report PARTISPACE Deliverable, 4, 3.

Bencsik, A., Horvath-Csikos, G., Juhasz, T. (2016). Y and Z generations at workplaces.
Journal of Competitiveness, 8(3), 90 —106.

Bennett, G., Sagas, M., & Dees, W. (2006). Media preferences of action sports
consumers: differences between generation X and Y, Sport Market. Q. 15(1).

Bilgihan, A. (2016). Gen Y customer loyalty in online shopping: an integrated model
of trust, user experience and branding, Computer Human Behavior, 6((2016),
103 - 113.

Borah, P. (2016). Political Facebook use: campaign strategies used in 2008 and
2012 presidential elections. Journal information technology & politics,
13(4), 326 - 338.

Chou. (2012). Millennials in the Workplace: A Conceptual Analysis of Millennials'
Leadership and Followership Styles. International Journal of Human
Resource Studies. 2(2).

Crumpacker, M., Crumpacker, J.M. (2007). Succession planning and generational
stereotypes: should HR consider age-based values and attitudes a relevant
factor or a passing fad?. Publ. Person. Manag, 36(4), 349 - 369.

Duh, H. Struwig, M. (2015). Justification of generational cohort segmentation in South
Africa. International Journal of Emerging Markets. 10(1), 89 - 101.

Enochs, K. (2016). A boss's guide to managing bratty Millennials, Lifezette, Retrieved
from http://www.lifezette.com/momzette/a-bosss-guide-to-managing-
wussy-Millennials/

Eurofound, K. (2018). Social cohesion and well-being in Europe. Luxembourg:

Publications office of the European Union.


http://www.lifezette.com/momzette/a-bosss-guide-to-managing-

Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 158

Gerodimos, R. & Justinussen, J. (2015). Obama’s 2012 Facebook campaign: political
communication in the age of the like button. Journal of information
technology & politics, 12(2), 113 - 132.

Genova, C. (2018). Social practices and lifestyles in Italian youth cultures. Journal of
Modern Italian Studies, 23(1), 75 — 92.

Glover, E. (2018). The role of social media in millennial voting and voter registration

(Doctoral dissertation of Walden University).

Gursoy, D., Maier, T.A., & Chi, C.G. (2008). Generational differences: an examination of
work values and generational gaps in the hospitality workforce, International
Journal Hospital Management, 27(3), 448 - 458.

Guillot-Soulez, C., & Soulez, S. (2014). On the heterogeneity of Generation Y job
preferences. Employee Relations, 36(4), 319 - 332.

Hamzah Z. A. Z., Kamarudin K., Hajimaming P. T., Yaakob N. A. (2020). Digital
Technology And The Impact On Communication Language And Mastery Of
Generation X And Y For Correspondence Language. Palarch's Journal of
Archaeology of Egypt / Egyptology, 17(9).

Haryadi & Ralhman. (2019). Political participation of generation z group of beginners
and the use of social media in Jambi province, Proceeding International
Conference on Social Science, 5-6 November, 155 - 163.

Hatfield, S.L. (2002). Understanding the four generations to enhance workplace
management. AFP Exchange, 22(4), 72 - 74.

lkeda, K., Kobayashi, T., &Hoshimoto, M. (2008). Does political participation make a
difference? The relationship between political choice, civic engagement and
political efficacy. Electoral Studies, 27(1), 77 - 88.

Jackson V, Stoel L, &Brantley A. (2011) Mall attributes and shopping value:
differences by gender and generational cohort. Journal of Retailing and
Consumer Services, 18(1), 1 - 9.

Johnson, M., & Johnson, L. (2010). Generations. Inc. New York: AMACOM.

Jones, B. (2019). Are they young, or are they different? a comparative study of
voting millennials and baby booms. (Doctoral dissertation of Westover
Hovers College).

Kaldur, K., Fangen, K. & Sarin, T. (2012). Political inclusion and participation.

Policy brief EUMARGIN no. 6. Retrieved from https://www.ibs.ee/wp-
content/uploads/6th_policy brief political participation


https://www.ibs.ee/wp-

Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 159

Kartini, D.S., Muradi, & Yuningsih, N. Y. (2017). Participation of y generation in 2018
general elections. ASSEHR, 163, 7 - 11.

Kertzer, D. (1983). Generation as a sociological problem. Annual Review of
Sociology. Retrieved from https://doi.org/10.1146/annurev.s0.09.08
0183.001013 9, pp.125-149.

Kupperschmidt, B. R. (2000). Multigeneration employees: Strategies for effective
management. The Health Care Manager, 19(1), 65 - 76.

Laurison, D. (2015). The willingness to state an opinion: Inequality, don't know
responses, and political participation. Sociological Forum, 30(4), 925 - 948.

Likert, R. (1967). “The Method of Constructing and Attitude Scale”, Reading in
Attitude Theory and Measurement. P.90-95. Fishbeic, Matin, Ed.

New York: Wiley & Son.

Mengu, S.C., Gucdemir, Y., Erturk, D., & Canan, S. (2015). Political preferences of
generation y university student with regards to governance and social media;
a study on March 2014 local elections, Procedia-Social and Behavioral
Sciences, 174, 791 - 797.

Meredith, G.E., & Schewe, C.D. (1994). The power of cohorts. American
Demographics, 16(12), 22 - 29.

Myers, KK, & Sadaghiani, K. (2010). Millennials in the workplace: A communication
perspective on Millennials' organizational relationships and performance.

J. Bus. Psychol., 25(2), 225 - 238.

Nahavandi, A. (2006). The Art and Science of Leadership (4"ed). Upper Saddle
River, NJ, USA: Pearson Education.

Naidooa, P., Ramseook-Munhurrunb, P., Seebaluckc, N.V., Janvierd Procedia, S.
Investigating the Motivation of Baby Boomers for Adventure Tourism.

Soc. Behav. Sci,, 175, 244 — 251.

Ortensi, L., &Riniolo, V. (2020). Do migrants get involved in politics? Level, forms
and drivers of migrant political participation in Italy. Journal of International
Migration and Integration, 21(1), 133 - 153.

Pilati, K. (2018). Gaps in protest activities between natives and individuals of migrant
origin in Europe. Acta Sociologica, 61(2), 105 — 125.

Pritzker S. ,& Richards-Schuster, K. (2016). Promoting young people's participation:
Exploring social work's contribution to the literature. Social Work, 61(3), 217 - 226.

Real, K. ,Mitnick, A. D. , Maloney, W. F. (2010). More similar than different: Millennials
in the U. S. building trades. Journal of Business and Psychology, 25(2), 303 - 313.


https://doi.org/10.1146/annurev.so.09.08

Journal of Politics and Governance
Volume 11 No. 3, September - December 2021 160

Reichert, F. (2016). How internal political efficacy translates political knowledge
into political participation: Evidence from Germany. Europe's Journal of
Psychology, 12(2), 221 - 241.

Schewe, C.D., Meredith, G.E., & Noble, S. (2000). Defining moments: segmenting by
cohorts. Marketing Management. 9(3), 48 - 53.

Shacklock, K. (2015). The impact of generations working togethers: 2015 a
significant year. Griffith Business School.

Strauss, W., & Howe, N. (1991). Generations: the History of America's Future, 1584
to 2069, 1991 (New York).

Vecchione, M., Schoen, H., Castro, J. L. G., Cieciuch, J., Pavlopoulos, V., and Caprara,
G. V. (2011). Personality correlates of party preference: the Big Five in five
big European countries. Pers. Individ. Dif. 51, 737-742. doi: 10.1016/].
paid.2011.06.015

Verba, S., & Nie, N. H. (1972). Participation in America: Political democracy and
social equality. New York, NY: Harper and row.

Willams, K.C., Page, R.A., & Petrosky, A.R. (2010). HERNANDEZ, E.H. Multi generational
marketing: descriptions, characteristics, lifestyles, and attitudes. Journal of
Applied Business and Economics. 11(2), 21 - 36.

Zabel, K.L., Benjamin, B.J., Biermeier-Hanson, B.B., Baltes, B.B., Early, B.J. & Shepard,
A. (2017). Generational Differences in Work Ethic: Fact or Fiction?. J. Bus.
Psychol. Sci., 32, 301 - 315.



