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Abstract
This article is a study and analysis of the guidelines for creating a sensory experience of cultural
festivals in Thailand. The objective is to study the compositions of the sensory experience, event design
elements using the EMBOK framework and the key characteristics of cultural festivals in Thailand to bring
the explicit knowledge gained in each part integrating and designing as a model for creating sensory
experiences for cultural festivals in Thailand. The findings hope to response the needs of the tourists and
create a unique identity for important cultural events in Thailand. It can also be created as an experiential

marketing strategy so that the event organizers and related parties can use appropriately in the future.
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