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A Preparation of Agricultural Product Consumption to Cope with
Impacts of Free Trade Agreement
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Abstract 242516

The objectives of this research are to: (1) Study and analyze agricultural
products, which would gain or loose benefits in general (2) Study the agricultural
product consumption situation in the country (3) Study Thai consumers’ attitudes
toward changes concerning agricultural products and prices of agricultural
products, which are resulted from a Free Trade Agreement (4) Analyze
opportunities and barriers of changes in agricultural product consumption and (5)
Suggest defensive and offensive strategies, which would help set policies
concerning consumers and agricultural product producers stressing on fruits and
vegetables.

Data used in this research comprise of secondary data from organizations
and documents and primary data collected by two methods: (1) the survey of 500
consumers samples or respondents in provinces representing all regions in the
country between April to October 2007, and (2) audience-participation seminars
among farmers and agricultural academics in the four regions of the country
between July to August 2007. Statistics used to analyze the data are descriptive
statistics and chi-square test.

The research concludes that consumer behaviors in the consumption of
locally-produced vegetables and imported vegetables are not changed. However,
the behavior of the consumption of locally-produced fruits increases a little, while
the consumption of imported fruits remains the same because consumers view that
local fruits and vegetables are fresher, cheaper, and safer to consume compared to
those imported from foreign countries. Therefore, the change in consumer
behavior in general happen very little and does not impact agricultural production
much, except onion and garlic, which can be used as substituted products in a
higher level. This means the land areas used to grow onion and garlic in the
country tend to drastically decrease.

Though the change in consumer behavior of agricultural product
consumption after Thailand-China FTA hardly happens and has not sent any
impact to farmers, this research cannot confirm that in the future there will not be
a change that could negatively impact Thai agriculture sector. This is because
there will be other free trade agreements, which will send impacts later.
Therefore, this research has brought the result to analyze defensive and offensive
strategies in order to prepare consumer readiness in three ways comprising of (1)
consumer to producer strategy, (2) producer to consumer strategy, and (3)
integrated strategies.
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