31

(Pedler or
Cases)



(Department store)

Supermarkets

Shopping centers

Discount House

2500

2530-2539

(Chains Stores)

d

2540



311

2500

2530- 2536

. .2398

. 2475

2542:9)
2490

2510

2510

2520

. .2534

. 2532

38



. 25312539

Category Killer ( )
3.1.2
100
. .2468
. .2491
. .2495
I
2501
2507
2512
2512-2530

. 2525



2533

313

Il

11

12

13

2531

(Traditional Trade)

40



2.1

2.2

41

(Modem Trac)

(Cash & Carry)

20,000-30,000

2
(Macro) (Savco)
(Supermarket)

One Stop Shopping



purchase)

2.3

24

24

2.5

(stand alone)

(Department store)

(Convenience store)

(Supercenter)

(Hypermarket)

(Discount store)

il

42



4a

2.6 (Category Killer)

2.1 (Specialty store)

(MARKS & SPENCER) (WATSONS) ~ BOOTS



gafeman

gynoadnadnvai
(Modern Trade)

lawefunfifie
(Hypermarket)

g
ot

g, adys, inald Tada

FURTINIMT
(Supermarket)

viodgulofinfifia

v )
TIURTAINTD

(Convenience Store)

7-eleven AM/PM Familymart

a v oa & oa
ginvaanavau
(Traditional Trade)

UMMV UEREALRLLTMIA2LEY
(Cash & Carry)

wualns

Fuwvnodanmly

IRV BES

st

Category Killer

Power Buy , Super Sport

PNRTTATUMN
(Department Store)

o - L 4 - -
Wunta  wozueas lsDudu

Fumanizadg
(Specialty Store)

31

BOOTS WATSON'S MARKS & SPENCER




45

3.2
“ " (Social capital) '
2540
2
. )
(Convenience
Store) “ (7-eleven)” (Cash & Carry)
“ (Macro)” . 2532 (Discount store
or Hypermarket) 2539 (
2544:80-85)
(Department store)
(Shopping Center)
(Discount Store or Hypermarket)
(Big ¢ Supercenter) 2537 (Carrefour Hypermarket)
2539 (Tops Supermarket) 2538

(Specialty store)



(Mark&Spencer) (Watson)
(Power Buy) (' persport)
(Familymart)
2534-2539
955 2540
2541 2542 (
31
2545 81,478 26,806 131,642
2550 139,744 61,595 317,756
2553 185,154 102,102 542,538
5347
2
(Hypermarket)
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(Category Killer)
30
4,65
2543:100)
31,278 9,455 7,804 288,463
71,870 21,726 21,224 633,913
119,138 36,015 29,727 1,014,674
542,538
. 2553
(Supercenter)

(Cash & Carry)




L 2544 82)
1

4, 2540

2 . .25
1 . .2537

2531

2539

4



3.3

AWIAINTAUNIINYIA
CHuLALONGKORN UNIVERSITY
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