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The objective of the thesis is to study the development of urban, type of trade and
hypermarkets, the changes of land use and the influence of hypermarkets on land use in Hat Yai City.
The scope of the study covers 3 hypermarkets namely Makro wholesaler, Big C Supermarket and Tesco
Lotus Supermarket by emphasizing on the incurred changes within the radius of 5 kilometers of the
hypermarkets.

The reason of defining the scope of studying by selecting the area of Hat Yai City as a case
study is that Hat Yai is the center of the South. For the studying of the influence of hypermarkets on land
use in the City, the changes incurred by the hypermarkets before and after the establishment of these
hypermarkets are taken into consideration.  addition, general conditions of Hat Yai City in the style of
settlement, background of the city, physical, economic and social conditions, structure of population,
trade evolution, other types of land use and infrastructure are taken into consideration to identify the
changes.

From the study, it is found that the changes of land use of the area around the hypermarkets
are influenced by these hypermarkets when comparing to the period before and after the establishment
of these hypermarkets. The land useof the precinct of the hypermarkets are changed from those for the
agricultural purpose to that of semi-commercial and commercial. Due to the density of population in the
middle of the city, the hypermarkets that need large areas were established in the outskirts instead.
Moreover, these hypermarkets have more capacity to respond to customer’s need so they can attract
more consumers and become the center of many consumer’s groups. Consequently, retail stores are
impacted by the influence of the hypermarkets. Also, many retail stores moving from the middle of the
city are established within the radius of the hypermarkets for the benefits of consumer’s assemblage.
These affect the changes of land use of the land around the hypermarkets more than other areas
especially the land use for commercial purpose. Moreover, the prices of land become higher. The result

from the study can be beneficial for identifying the approach of suitable land use which will be in line with
the growth of Hat Yai City in the future.
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