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Abstract: The purposes of this study were: 1) to study the marketing communication
states of occupational groups, and 2) to develop a marketing communication strategy
for the occupational groups. The mixed methods research design was employed
include focus groups, interviews, and surveys. The research sample consisted
of 2 groups were 12 community members of Yangilai and Dongua who were
interested in establishing their own occupational group, and 95 consumers
who bought products from another occupational groups. It was obtained by
accidental sampling. The instrument was a questionnaire with its Cronbach’s alpha
coefficient of 0.84. The data was analyzed by using percentage, mean, and standard
deviation. The results showed that:

The marketing communication states of occupational groups: The occupational
group used social network as the main marketing communication channel, without
marketing communication planning obviously. Meanwhile the consumer received several
occupational group’s product information through the internet is the most (44.2 percent),
the second was special event (37.9 percent) and the third was friend, cousin,
acquaintance (16.8 percent). The reason for purchasing decision was to support the
community product is the most (29.5 percent), the second was purchase for own use
(24.2 percent), and the third was purchase as a souvenir (17.9 percent).

The marketing mix of product that consumers place the most importance
at a high level was product usefulness, the average is 4.24. The marketing mix of
the price that the consumers place most important at a high level was reasonable
price, the average is 4.37. The marketing mix of distribution channels for
consumers that consumers place the most importance at a high level was
convenience in traveling, the average is 3.78 The marketing mix of promotion that
consumers place the most importance at a high level was advertising and public
relations, the average is 4.35. However, the occupational group used social media
at a lower level (X=1.97) and the most used social media was for communication
and entertainment at a low level (X=2.00)



MImIImeInIsaImwnasazinaluladszend 2
Journal of Applied Informatics and Technology, 2

1): 2563
2020

N
~~ =
~

The marketing communication strategy development: The occupational group want
to develop a new silk product as “silk breast cloth with Soi dok mak pattern” which was
Mahasarakham provincial pattern. Based on the analysis of the marketing communication
states of the occupational group, the researcher define marketing communication
objective including 1: communicate for consumers to understand the benefits of the
product, and 2: communicate for consumers to have a positive attitude towards value
of community support by integrating marketing communication through the internet,
communication through salesperson, and communication through packaging.
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