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ABSTRACT

Entering the 21 st century, the era of social change, economy and technological advancement.
Which inevitably affects lifestyle Making people more focused on technology as a major driving
force in our journey into global society in the 21 st century. The objective of this article were to
study the components of social media usage of business. By synthesizing various academic works
that scholars have presented and presented concept charts for studying elements of social media
usage. Due to the rise of social media networking sites it has changed the way of communicating
social media networking sites. As well as operating the business under the coronavirus (COVID-19)
situation that occurs, which is a major obstacle for the business. This makes the entrepreneurs
find a solution by expanding their customer base or changing their business model. With the
addition of other online selling platforms such as LINE, Facebook, Website, and even Lazada, the
online sales platform that many current customers reach. From the synthesis of various academic
works that many scholars have presented theories, the authors have synthesized 9 elements that
are the elements of the use of social media: 1) the process of social influence 2) acceptance of
the rules 3) Identifying identity 4) Acquisition of explicit knowledge from various media into
knowledge 5) use and satisfaction 6) credibility 7) widespread use 8) intention to use Sustainable
and 9) attitude.

Keywords : Social media, Network/Website, Business operation
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875-881) foindanudAydmiunisdearsiadeviedinu (Metzger & Karrai, 2004, pp. 1002-1005)
anudededunumddgddlumauinmseoulay ilesanifudihunenginssuiiuiaieesiuslan
AT efieaztisinwianuduiuslusserennszninafliuinisesulatuas{lduinng (Ayres,
Raseman, & Shih, 2013, pp. 992-1022) Pelet and Papadopoulou (2015, pp. 66-84) lauaninangiu
auduiusseriseaidede uavissgdlasorruddlariaglfnuivladiaiededn wasnadentdau
Auledinsevnedipuvesiuilaa WBN9Ni Shin (2013, pp. 52-67) lésAruuudrsiaiitensiaden
mslfadoasoaulativesiuilan sansisenuin anaideiioluunaniesuesulatiazdmaserinni
ﬁuaa;:ﬂ%muﬁaé’ﬂﬂuaaulaﬂasmum Warner-Soderholm et al. (2018, pp. 303-315) lans39aeuwdyasiig 9
vouedetnednmenulall uaznanidetliiuinanuindeiofivsnareviruafiveslfinternedan
saulall

Fafurmhideteuazeudodnduesin Jmmnefeemuansolunsliuinafioneuaues
sofTuUInT muitldnnashutuviomsrgniesuar limssmuanasgiuty

7. msihlU1degnsunsvane (Pervasive adoption)

mstwaluladlu q wldogrunivanesiuiedostunismovausadsanangilena
\ugndnd smuneainudn msidusmvesildnuiumaluladidulssifuddnidesianuddy
(ffinedo & Scotia, 2018, pp. 53-82) nadwavosmsthlUldenilded1sunsnaneduduiid uwovetrann
esnnildausananeonsu uazldlaeriuivlediadetodnn (Laurent & Espinosa, 2015, pp.
689-701) waranusnedUIBNgAnTIuveIlazyaraifafunisliiadetedinueeulat uasusslov
vosmstnpIevederteaulatluldogsunsvane (Turel & Serenko, 2020, pp. 1-6) {l¥1uLAT0UE
Frueaulatiflanufimmelaflosnndmadeusensdsauivandnidladeiulugusuaiioussiilona
IuﬂmﬂﬁﬁﬁasﬂamsmmmL?{mﬁu?’mﬁw WagUINSALINU (Valenzuela, 2013, pp. 920-942) 15885y
wazn1sillgegsunsuate gniunldlunisfinen waglausulmdndunisldieietiedenusauladl
wardumngaudnsunisesuredmsunislidimaluladesulay (finedo, 2016, pp. 192-206) N15thde
dsnupaulavluldegsunsvane sfuilnnsensu uaziinrusivledn Wudwd Ay ludinvesiuilan
(Vannoy & Medlin, 2017, pp. 31-47)

Fafunsiuideusslovifiiaonmslifaiudaigliideussloviveanaluladazann
Prediszavsamliiunuvessu FulmmuduiusTnenssiuiimuedifsonislinu waswginssuveld
msgensu uasmsthildegaunsvianedgninanldlunsfin uaeldusulidniunsldies eviedpuoaula
Ioognefivszansnm
8. Anundlafiegldeuatnedsdiy (Sustainable intention to use)

aidlaftarldnuenedu Wuwnfniiddyiissuefemusdavesuilaaiorldndnsios

#sousnsaely (ffinedo, 2016, pp. 53-82) NM3ANwIVBINNIMNITIIWILINLERSITLIUT sAuduRuS
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seingAnssunslddedinuoaulall wazausislanaylddedinuoaulall (Al-Debei & Al-Lozi, 2014,
o S v v o oa Y1 vad o ada v o & oA

pp. 326-338) MnangIufina U9y duduguldigniivirusinddenislidedinuesulaesiaiion
= I v 4:4' v ¢ A o ¢ = 1 - Y A 14
fanudululags Mezvausuivledinievisdinnesulal Feasdromuaiulaiouvedasdnis
(ifinedo, 2016, pp. 53-82)

sl anuadlatevesuslaadalidvinaaindadevatvede 1w Aiauadng wazkdnsde
Tnsaunslagedudttiuenagsguindamnniouinsnuiasnnguedaintundeainiguslansus

Y Y
v

favslomiuazyarvesnandasi nssuiemmuiilaterognédudorddyedbs iomnaudate
mmaaﬁwmmmmiﬁﬁ‘wqaﬂiiﬂumisﬁyaauﬁwmgﬂﬁﬂé’ maamumméﬁgﬂ%mﬁﬁimﬁaﬂ%wamﬁmsﬁ
eIty
9. vifuAd (Attitude)
Al-Suqri and Al-Kharusi (2015, pp. 188-204) lsiasunesiruaiin iunisuansoanniauen
vomngFnssufiumels vielifisUszasd uazanuddnludauin viedausennudiiavesnisnseii

nadntenilafie N13nTEYTeYEIaINNTaAIARILAIAINNTALNATIALAR WoyRAaLARIIAUARTIA

Y a A o

Pagldusnisdedeaueaulal Fa1n31azlAasUNISABUAUBRINR ASANYINUIN NAuARTANUFURUS

v
[ o

sgadifudfyfunnuddaiiazldnudedauooulay wazenuduiugnanilasunisnanidunseu
mMsidvaneizes 1wy sUsUUNMsosTumAlLLEE vquimsidumsIUIANG UagnguingRAnTTALAL
viruadvesiuslaaisfunsldaudedsauesulateadusimuaifaumnedmiunsfiansan
Yarvasnansingt viausn1snisesulall (Bailey, Bonifield, & Arias, 2018, pp. 10-19) N15ANYAAN
wuhinalasnssniiruaivesiuilnafetunisldnuiedsmesuladronnuitlafiarldnunaealy
Fuudaiulddaannissunssuindvinalauinvesiruniseiules aviinaetwnsent sueusu
p819UNINaY (Al-Debei & Al-Lozi, 2014, pp. 326-338) %ﬂmsﬁﬂmdauimﬁiﬁﬁudwmm@?&% Py

Tumsldnuiulediesetneding aunsedunaldaniimuafivesiuslaa Uudy et al, 2018, pp. 373-380)

o '
v U @ a v

Fefurtmuniiintiuainiela mnuddnindn anudaudiu msfen givdsiiidensilingy
Joyauniasnng o dwaliudazyanaddoyar1iaisang o wansradu vilinuddn anufni
Furtmunisinuansatuludemuausvesusazyana fomgiviruaivesiuilnafetunisiude
Fiauoouladennudalafivzuslaadudmiouinsdsdnaotrannlumsseufundeufiasdodenu
soulall

nMsnUYIUsIngsy {idsulflaueununfipresinuuinin uasnauiifsrivesduszney
msl¥dedmenulen] $1um 9 ssidszneu feil 1) nszuiumsaiBvswavnedeey (Sodal influence process)
2) NMsgeuiungnaut (Compliance) 3) Msnenanual seumnu (dentification) 4) NM1s3uidIANLTALTS
91nder1e 9 udunug (nternalization) 5) M1y waganufisnela (Uses and gratification)
6) Araniiiete (Trust) 7) msthldegnaunivian (Pervasive adoption) 8) Arusslafiasldueeedsdu

(Sustainable intention to use) uaz 9) TiAuAR (Attitude) Fan i 1
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